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Sfate of the Nation’s Economy: 
Up 

Y. Times Inpex—Business ac- 
for week ended Nov. 1 rose 
81.0 from 174.5 in preceding 
week. The latest figure is the high- 
est since the index was begun in 
1929 and was eight-tenths of a point 
above the previous high on Jan. 
27, 1951. 

CarLoapincs — Revenue freight 
loadings for week ended Nov. 1 
totaled 862,012 cars. This was 
101,271 cars, or 1.33 percent more 
than for preceding week. 

Power Output — For week ended 
Nov. 1, production rose to 7,752,925,- 
000 kilowatt hours from 7,696,243,000 


tivi 


| in preceding week. 


Bank C.earincs — Twenty - five 
cities of the nation reported total 
clearings of $15,743,711,000 in week 


| ended Nov. 5, an increase of 3.7 


percent from the $15,181,967,000 in 
corresponding week last year. 

Sree. — Estimates indicate that 
total production of steel ingots 
for October will exceed 9,700,000 
tons, an alltime high. The record 
pace is expected to be maintained 
in November. 


Stas Zinc—Shipments during Oc- 


_ tober totaled 84,548 tons, the high- 


est since April, when 85,592 tons 


i were shipped. Compared with 78,129 





shipped during September. 


Auto Propuction — Total car and 


_ truck output in the U. S. in week 


ended Nov. 15 was 136,351, com- 
pared with 134,497 in preceding 
week, according to AUTOMOTIVE 
News estimates. 

a * * 

Down 


Coa — With coal shipments to 
overseas points declining from 36 
million tons in 1951 to about 28 
million this year, an estimate of 
another decline to 15 million tons 
for next year is predicted. 

* * a 


General 


Srrixes—September strikes caused 
3,200,000 mandays of idleness, 50 
percent more than the previous 
month, according to the Bureau of 
Labor Statistics. 


Top Cars 


‘| New-car registrations for nine 


months, plus one state for Oc- 
tober. 


1952 Pos. Make 1951 Pos. 
1—611,506 Chev. 860,993— 1 
2—504,690 Ford 693,168— 2 
38—327,618 Plym. 452,378— 3 
4—228,937 Buick 314,967— 4 
Se Pontiac 269,670— 5 
6—187,770 Dodge 239,545— 6 
I—160,075 Olds. 220,402— 7 
8—130,652 Mercury 185,787— 8 
9—118,025 Stude. 162,708— 9 

10—106,696 Nash 107,256—11 

11— 88,306 Chrysler 123,161—10 

|| 12— 68,290 DeSoto  88,447—12 

138— 67,050 Cadillac 175,792—14 

14— 62,231 Hudson 79,024—13 

15— 51,877 Packard 52,887—15 

16— 30,5385 Kaiser 42,946—16 

17— 30,232 Willys 20,975—18 

18— 28,661 Henry J 42,437—17 

j 19— 20,962 Lincoln 20,342—19 

$3,944 Austin 2,622—21 

21— 2,699 Brit. Ford 2,527—22 
22— 2,540 Crosley 4,380—20 

| 23— 1,251 Allstate 

| Total All Makes 

3,040,010 4,075,442 

. For further details see page 
62, today’s issue. 
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—Automotive News estimates 


Week’s Output Holds High, 


But Snags Bar 


By Bernie Thomas 
Associate Editor 

— U. S. plant is virtually cer- 

tain to produce the 5,000,000th 
motor vehicle of 1952 _ before 
Thanksgiving Day (Nov. 27), but 
automotive assembly in this coun- 
try is running into snags of man- 
power shortages and delayed parts 
shipments. 

Record production had been 
anticipated for last week, despite 
Pontiac’s shutdown for model 
changeover. Instead, plagued by 
shortages of parts and labor, the 
auto industry had to settle for 
only slightly higher production 
than obtained the week before. 
Built in U. S. plants the past 
week, according to AUTOMOTIVE 
News estimates, were 105,624 cars 
and 30,727 trucks—a total of 136,351 
vehicles. The previous week’s turn- 
out of 134,497 units was made up 
of 105,064 cars and 29,433 trucks. 

* * = 

ACK of workers is currently af- 

fecting operations throughout 
the auto industry, from supplier 
plants upward. 

Materials are reported in plen- 
tiful supply for fabrication of 
parts, but suppliers can’t seem to 
get enough workers to fabricate 


Record 


in the volume required on the 
final assembly lines. 

The supplier situation is upset- 
ting overtime plans at final assem- 
bly plants, where in many instances 
second-shift programs have been 
on the shelf for weeks because they, 
too, cannot hire enough people. 

* * * 


ECRUITING of Southern work- 

ers has met with disappointing 
results, and many plants have aban- 
doned such programs. Most such 
recruits, it is reported, get “home- 
sick” soon after employment. 

It appears now that the auto 
industry’s current plight on work- 
ers will force Chrysler Corp. to 

(Continued on Page 65, Col. 3) 





Here's Scoreboard 


On Autos 

NPA Car Car 

Quota Output Sales* 
Ist Qtr. 1,006,000 994,515 914,132 


1,204,6948 1,212,702 
840,245 866,252 
697,911 N.A. 


2nd Qtr. 1,050,000 
3rd Qtr. 1,150,000 
4th Qtr. 1,150,000 


Note: Output at end of third quarter 
was 166,546 units behind quotas. 

*U. S. domestic sales only. 

tProduction through Nov. 15, 1952. 

§Makers may carry over and borrow 
on quotas from quarter to quarter. 
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N ew-Model Inventories 


Stocks Up 


To High for 15 Months 


Now Average 9 Units Per Dealer Compared with 7.2 
On Oct. I and 6.9 at Same Time Year Ago; 
Includes 60,000 of ’53 Offerings 


TOCKS of new cars at franchised 
dealerships across the nation, 
as of Nov. 1, were at the highest 
level in 15 months, but included 
about 60,000 new 1953 models still 
to be offered for sale, according to 
AvuTomoTive News’ monthly survey. 

Dealers reported that posses- 
sion of a larger selection of cars 
to show prospects was resulting 
in a much greater volume of 
sales. 

The average dealer opened up for 
business at the start of this month, 

the survey found, with a potential 
inventory of nine new cars. A 
month earlier he had only 7.2 new 
units; and only 6.9 on Nov. 1, 1951. 
* 2 + 

ON NOV. 1, this year, survey tabu- 

lations showed that the num- 
ber of new cars at all U. S. fran- 
chised dealerships—plus those ware- 
housed by dealers and factories; 
demonstrators, and autos still in 
transit—totaled 399,597, as against 
332,566 a month earlier and 306,804 
on Nov. 1, 1951. 

The first of this month found 
some dealers in an awkward in- 
ventory position, in that most of 
the cars they had on hand could 
not be offered for sale. About 60,- 
000 of the new cars in the field 
as of Nov. 1 were 1953 models, 
which had been shipped by fac- 
tories prior to official public an- 
nouncement dates. 

However, most dealers waiting to 
ring up the curtain on 1953 models 
reported they had already written 
enough orders to cover anticipated 
shipments through the rest of this 


year. 
” = * 


MAJORITY of the dealers still 
retailing 1952 offerings said 
they were either discounting or 
overallowing on trades. However, 
they said they were still getting a 
fair profit on every le. 

The market for 1952 models at 
the start of this month appeared 
to vary in different sections of 
the country. A dealer in Okla- 
homa said he was still getting 
his full markup on every trans- 
action. A dealer handling the 
same make in Ohio said he was 
giving away $300 to $400 per deal. 
The average new-car dealer is 
still convinced that next year will 
bring a return of hard competitive 





Dealers Push New-Car Sales Up 


By Sam Sampson 

Staff Writer 
EW-CAR sales continue to climb 
in almost all areas, reports to 
Automotive News show, as dealers 
either find increased buying inter- 
est in 1953 models or push strongly 

to clean up ’52 stocks. 

The cleanup problem has neces- 
sitated some overallowances or 
discounting on all makes except 
Cadillac, a survey of dealers in 
scattered parts of the country 
shows. The average overallow- 
ance or discount was about $200 
per car, with the figure running 
as ~ as $500 on high-priced 


are not too optimistic about future 
prospects and are tightening down 
operations in preparation for a 
hard-selling period ahead. In some 
cases, dealers said they had found 
it necessary already to discount on 
53 models. 
* ” 
MANY dealers have already made 
plans to teach younger sales- 
men how to “beat the bushes” for 
new customers. For the most part, 
these programs are aimed at sales 
conditions comparable to the pre- 
war period. 
One of Detroit’s Big-Three 
dealers is planning such a pro- 
which will go into effect 


gram 
In “tn addition, it was found, dealers| with the introduction of the ’53 


models. Most of the present sales 
force, the dealer said, have en- 
tered the business since the end 
of the war, and are trained only 
in showroom procedures. 

The company said that premiums 
will be paid to salesmen for bring- 
ing in new customers, whether a 
sale is made or not. This phase 
of the program will continue until 
further notice, it is planned. 

A system of re-checking former 

(See SALES, Page 65, Col. 3) 





selling conditions, according to 
those reporting in the survey. The 
feeling prevails that next year will 
see factories go allout production- 
wise, unfettered by government re- 
strictions on material usage. 

Comment on 1953 car prices in 
the latest survey was necessarily 
sparse, inasmuch as few announce- 
ments on prices had been made. 

* s * 
OWEVER, a dealer in Illinois 
who had the 1953 price story on 
one of his car lines, thinks his fac- 
tory has succeeded in putting him 
in a better position to compete for 
sales next year. 

But another dealer in Iowa, han- 
dling the same lines, says: “Prices 
are still too high. They will con- 
tinue to narrow the market. Own- 
ers will drive their old cars longer 
in order to justify their expendi- 
ture for a newer car.” 

Most dealers said that used cars 
are moving good, but that it is 
taking more effort to move them. 
Used-car prices were described 

(Continued on Page 64, Col. 5) 


Outlook Brighter 
On Ist-Quarter 
Steel for Autos 


By William 
Washington Correspondent 
ASHINGTON.—The automotive 
industry can look hopefully for 
enough additional steel allotments 
to permit the production of at least 
1,150,000 passenger cars in the first 
quarter of 1953. 

This optimism prevailed last 
week in NPA’s Motor Vehicle Di- 
vision. Vehicles makers them- 
selves, however, see enough steel 
for 1,250,000 cars. 

Two weeks ago NPA gave makers 
enough additional Controlled Ma- 
terials Plan steel-buying authority 
to raise production from 654,000 to 
853,000 cars. 





HIS extra steel was the indus- 

try’s share of the 1,480,000 tons 
which mills reported as being pos- 
sible to produce as the result of 
open space on their order boards. 

NPA hopes to get another re- 
port from the steel industry early 
in December. At that time, offi- 
cials expect that the mills will 
disclose even more productive 
capacity for the first quarter. 

The earlier estimate of 1,480,000 
more tons of carbon steel was con- 
ceded by NPA and the auto indus- 
try to be unwarrantably low. Some 
predictions are that extra first- 
quarter steel may measure to three 
million tons. 

a - * 
Tas industry undoubtedly will 
ask the Defense Production Ad- 
ministration for enough materials 
for a second-quarter output of 
1,500,000 cars. The Defense Trans- 
port Administration has recom- 
mended this production level. 
Motor Vehicle Division officials, 
however, believe that DPA will 
not approve the 1,500,000-unit 
goal. 
They are of the opinion that the 
(See ULLMAN, Page 68, Col. 5) 
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But UAW Could Stand on Own Feet... 





CIO’s Fate Believed at Stake 


By Ed Howard 
Staff Writer 

fro® the automotive industry, the 

flood tide of speculation which 
swirled through labor ranks after 
the death last week of CIO Presi- 
dent Philip Murray, threatened at 
times to obscure one basic fact: 


No matter who becomes third 
president of the CIO, Walter L. 
Reuther will still head the UAW 
—which autonomous union will 
still be very much in evidence 
regardless of what happens to the 
Cio. 

Death of Murray, one of organ- 


OPS Move Hints 
Utah Test Case 
Will Be Pressed 


WASHINGTON. — An_ indication 
that OPS is determined to press 
ahead in proceedings such as the 

“Utah test case under CPR 83 is 
seen here in the fact that the 
agency last week clarified its au- 
thority to seek information neces- 
sary to act on protests filed against 
its regulations and orders. 

The clarification is contained in 
an amendment to Price Pro- 
cedural Regulation 1. 

It spells out the authority of the 
OPS director to use the full in- 
vestigatory powers of the agency to 
obtain information needed to decide 
the issues raised in protests. It 
makes clear that subpoenas or in- 
terrogatories may be used for this 
purpose. 

OPS orders compelling business 
firms to furnish information to the 
agency are authorized by the De- 
fense Production Act, under which 
OPS operates. But their use in pro- 
test proceedings is outlined in the 
OPS procedural regulations only in 
general terms. 

The new amendment sets forth 
the agency’s power to compel the 

furnishing of information in pro- 
test proceedings and describes in 
detail the way in which it is 
exercised. 

The amendment also outlines the 
procedure to be taken by those 
objecting to compulsory OPS orders 
seeking information. It permits a 
firm or individual receiving an OPS 

demand for data to file within 15 
days a motion to modify the order. 

Included in the new action is the 
procedure to be followed by in- 
dividuals subject to compulsory 
orders when they claim their con- 
stitutional privilege against self- 
incrimination as grounds for re- 
fusing to supply requested informa- 
tion. They must file with OPS a 
statement claiming the privilege, 
which will have the effect of auto- 
matically suspending the order. 

OPS will then decide whether it 
will require a response, thereby 
granting immunity to the respond- 
ent, or whether the circumstances 
justify withdrawal of the order. 








Upcoming... 


Engine Problems 


Many in the industry had ex- 
pected the new V-8 engine Ford 
has developed would be on 1953 
Mercury models. But Ford was 
slowed down by the tooling bottle- 
neck. As a result, the new engine 
won’t be ready much before 1954 
models. 

Part of the problem on these 
new engine tooling projects is 
that the auto makers are tending 
to make much use of huge trans- 
fer machinery. The object is to 
make the new engine plants mod- 
els of efficiency. 

Thus, a maker who clobbered to- 
gether an engine plant with any 
tools available would be at a com- 
petitive disadvantage in compari- 
son with the so-called push-button 
plants. 

* . * 
Any Day Now 

Watch for organized labor to 
ask for lifting of all price and 
wage controls—thus lining up 
with business an industry. Move 
is scheduled for debate at CIO 
national convention, when held. 
Labor, taken aback by Wage 
Stabilization Board monkey 





ized labor’s most highly respected 
advocates, left in its wake a con- 
fusion among high CIO officers sel- 
dom matched or even approached 
in organizations of similar size or 
importance. 

* * a 


ON THE eve of Murray’s funeral 
(ast Thursday in Pittsburgh), 
executive officers met and voted to 
postpone the CIO’s 14th national 
convention until Dec. 1, in Atlantic 
City. It had been scheduled to begin 
today (Nov. 17) in Los Angeles. 


Murray’s death left the CIO 
leaderless in the shadow of a na- 
tional convention that had taken 
on special importance with the 
landslide victory of Gen. Dwight D. 
Eisenhower in presidential ballot- 
ing Nov. 4. 

At stake in the Los Angeles 
convention, among other things, 
was to be the future role as- 
signed to the CIO’s Political Ac- 
tion Committee, which had taken 
another beating at the polls. 
Strong advocacy was to be found 
for junking the controversial PAC 


—and perhaps even stronger 
backing for increasing its activ- 
ity. 


But Murray’s death has changed 
the emphasis. Foremost now is the 
question—who’s next? 

* + * 


N THE answer may very well 

hinge the continued existence 
of the Congress of Industrial Or- 
ganizations. 

Contenders for Murray’s job are 
many, but two names stand out 
above the pack. They are those of 
Reuther and CIO Executive Vice- 
President Allan S. Haywood, Mur- 
ray’s closest confidante. 


Reuther is young, dynamic. His 
aggressive tactics have made the 
UAW a giant among the world’s 
free trade unions, with something 
approaching 1,300,000 claimed 
members. 

While Murray lived, and only a 
few weeks ago, Reuther had a stock 
answer to queries about his ambi- 
tions for CIO leadership: 

“Phil’s my candidate for the job.” 

Up to press time, he had no com- 
ment on his attitude toward the 
job now. 

* * = 

———— who helped organize 

the CIO with Murray and Lewis 
in 1936, was closest of all CIO offi- 
cials to the organization’s “elder 
statesman.” By many, he has long 
been viewed as Murray’s logical 
successor. 

He is well liked among union 
leaders, but that liking has never 
approached in kind or degree the 
universal respect which Murray en- 
joyed—and which held the CIO to- 
gether in many troubled days. 


Like Murray, Haywood is a na- 
tive of Scotland and came up 
through the coal mines, but he 
lacks the mass base of a big un- 
ion—Murray was also head of 
the steelworkers—or the dynamic 


but Unoffictal 


wrench in the United Mine 
Worker Wage negotiations, now 
feels it could more than keep 
ahead of rising prices through 
wage negotiations—if govern- 
ment was out of the picture. 

* 7 *~ 


Lid’s Off 
Latest word on the horsepower 
race is that Chrysler management 
has decided to top everything in 
the industry. 

Chrysler officials believe that 
no other standard engine can 
come near the FirePower V-8 in 
potential. However, they decided 
to hold the line at 180 horsepower 
on 1953 models. Then along came 
news that Lincoln would use a 
205 horsepower engine in 1953 
cars and that Cadillac might go 
up from its 190 horsepower claim. 
Miffed a bit by this, Chrysler 

management decided the lid was 

off. Announcement of the Chrysler 

boost is not expected for a few 

months, however. 
© 





* * 


Not Around Corner, but... 
Substantial price cuts on autos 
aren’t around the corner by any 
(See UPCOMING, Page 10, Col. 5) 


capacity for leadership displayed 
by Reuther. 


Judged as individuals, Reuther 
would seem to have the edge, but 
there is much more at stake than 
individual capacity or prestige. 

The CIO is composed of two big 
unions—the auto workers and the 
steelworkers—and several smaller 
ones. The future of the organization 
depends on the ability of these two 
big unions to work together. 

* * * 


HE record shows that maintain- 

ing working harmony between 
them will be no easy task. Auto 
workers remember with no little 
bitterness, for instance, the times 
they have been engaged in deli- 
cately balanced contract negotia- 
tions, only to see the steel workers 
march out in a strike that not only 
upset the UAW timetable but in 

(Continued on Page 71, Col. 1) 











Annownring 
General Motors 
Better Highways Awards 






eee Seen en gs Meant. eee a FM ome 


GM Contest Judges Study Rules— 


Albert Bradley (second from right), executive vice-president of General Motors and 
chairman of the National Highway Users Conference, discusses rules of GM's good 
roads contest with three of the judges. From left are N. H. Dearborn, president of the 
National Safety Council; T. H. MacDonald, U. S. commissioner of public roads; Bradley, 
and B. D. Tallamy, superintendent of the New York State Department of Public Works 
and president of the American Assn. of State Highway Officials. 


———___—_—_@ 





Hudson Hornets for Mexican Race— 


W. H. Thoreson (right), Hudson director of overseas operations, bids good luck to 
Abelardo Diaz, Venezuelan race driver, who flew from Caracas to Detroit to pick up 
a Hudson Hornet to enter in the Pan American Road Race in Mexico Nov. 19-23. 
At left is Emilio Diaz, who will ride as co-pilot with his brother in the 1,900-mile 
grind. The team was among the leaders at the halfway mark in last year's race but 
was forced out near Durango with engine trouble. The brothers also took delivery 
of a Hornet for Atilio Cagnasso, another Venezuelan road-race driver, who already 
was in Mexico preparing for the event. (See story on page 68.) 











DeSoto 8 Prices Shaved; 
Sixes Are Increased 


By Bob Sheldon 
Staff Writer 

ETAIL prices of the 1953 De- 

Sotos, which went on display in 
dealer showrooms Thursday (Nov. 
13), have been reduced slightly on 
most eight-cylinder models and 
raised on sixes. 


Savings in the factory list price 
on four of the Fire Dome V-8 
models range from $4.02 to $10.86, 
compared with the 1952 line. On 
the other two V-8s, pennies were 
shaved off the list prices in order 
to round them out. 


With only one line of sixes 
offered for 1953—the Powermaster 
6—a comparison with 1952 prices is 
difficult. The five models in the 
1953 series parallel five of the mod- 
els in 1952’s Custom 6 line, but the 
latter cars carried Tip-Toe Shift 
with Fluid Drive as_ standard 
equipment. 

” * + 

AKING into account the fact the 

basic prices on DeSoto’s new 
series of sixes do not include spe- 
cial transmissions, they are, in most 
cases, nearly $30 higher. The in- 
crease on the Sportsman “hardtop,” 
however, is just about $18. 

Tending to offset these boosts 
is a reduction for 1953 in 11 of 
the 18 items of optional equip- 
ment available in 1952. Notably, 


Rootes Picks U. S. Star 


To Race at Monte Carlo 


NEW YORK.—John Fitch, 1951 
champion sports-car driver, will be 
a member of the Sunbeam-Talbot 
“90” team in the 2,000-mile Monte 
Carlo Rally next February, it is 
announced by John Dugdale, of 
Rootes Motors. 

The only American driver to be 
accepted so far by the Interna- 
tional Automobile Club of France 
for the tough winter test, Fitch 
will join some of the world’s top 
racing car drivers, including Ster- 
ling Moss, of the winning Sunbeam- 
Talbot team in the 1952 Alpine 
Rally, Dugdale said. 


factory prices have been pared 
on all auxiliary transmissions— 
$18.97 on Tip-Toe Shift with Fluid 
Torque, $4.25 on overdrive and 
$1.72 on Tip-Toe Shift with Fluid 
Drive. 

Fluid Drive now is available on 
all DeSotos at $130.10, including 
Federal tax; Fluid Torque on all 
eight-cylinder cars at $236.50, and 
overdrive on all manual-transmis- 
sion models at $97.55. 

* *~ 7 


PpowErR steering for all models is 
unchanged at $198.90, including 
Federal tax. Power brakes are 
$36.55, and wire-spoke wheels, at 
$290.25, correspond with the price 
already announced by Chrysler di- 
vision and Dodge for this new item. 
Remarking on DeSoto’s new price 
structure, J. B. Wagstaff, sales vice- 

president, said: 
“We feel that in this 1953 De- 

(See DeSOTO, Page 71, Col. 3) 





30 Years with Ford— 


Arthur S. Hatch, Ford division western 


regional sales manager, was presented 
with a gold emblem marking the com- 
pletion of 30 years of service with Ford. 
At a luncheon in Dearborn, L. W. Smead, 
general sales manager of the division, 
congratulated Hatch on his long career 
in Ford sales which he began in 1922 as 
a roadman in the Chicago district sales 
office. His present headquarters are in San 
Francisco, 


GM Dealers Aid 
In Contest to 


Promote Roads 


By E Janicki 
Staff Writer 

DETROIT.—Entry blanks and 
other data on General Motors’ na- 
tionwide good-roads contest, de- 
signed to stimulate public thinking 
about the growing highway prob- 
lem, are being distributed by GM 
dealerships throughout the country. 

Offering 162 prizes totaling $194,- 
000, the contest was announced last 
week by C. E. Wilson, president of 
GM, at a meeting here attended by 
the nation’s leading highway au- 
thorities and representatives of ra- 
dio, television and the press. 


“We hope the contest will help 
answer the problems of financing, 
planning and administration that 
are involved in our highway sit- 
uation,” Wilson said. 

Urging a vigorous attack on the 
highway problem, Wilson declared: 

“Our population will continue to 
increase for many years to come, 
and that means that the need for 
motor vehicles will continue to 
grow. Instead of the 53 million cars 
and trucks of today, people will 
need and want as many as 80 mil- 
lion 25 years from now. 

“When we were laying our high- 
way system, no one dreamed that 
we would need to drive our cars 
and trucks more than a billion 

(Continued on Page 64, Col. 1) 


K-F Nets Profit 
Of $344,064 
In Third Quarter 


WILLOW RUN. — Kaiser-Frazer 
Corp. and subsidiaries last week 
reported unaudited net earnings of 
$344,064.57 for the three-month 
period ended Sept. 30. Total sales 
for the third quarter were $57,265,- 
337.58, it was said. 

During the quarter, a profit of 
$519,158.65 was reported in defense 
operations and a loss of $175,094.08 
in automotive operations. Sales of 
defense articles were $22,263,429.05. 
and automotive, $35,001,908.53. 

The corporation reported that 
during the nine-month period ended 
Sept. 30, it had a consolidated net 
loss of $5,688,773.37 on total sales of 
$213,011,538.11. 

During this period, defense oper- 
ations of the company resulted in 
a profit of $3,025,884.18, while auto- 
motive operations showed a loss of 
$8,714,657.55. Defense sales for the 
nine months were $114,967,858.33, 
and automotive sales were $98,043,- 
679.78. 


Georgia Dealers 
Set 53 Parley 


ATLANTA.—The 1953 convention 
of the Georgia Automobile Dealers 
Assn. will be held here Sept. 27-28 
at the Atlanta Biltmore Hotel, it 
has been announced by L. L. Aus- 
tin, secretary. 
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‘ SEEMS like striking a sour|just off the assembly 


note to write on any subject ex- 
cept new models during announce- 
ment periods. We all love new mod- 
els. New models have been a vital 
force in the advancement of this 
industry. A lot of other trades are 
jealous over our industry’s ability 
to obsolete our product, through 
new models, to an extent that we 
encourage many owners to come 
into the market every year. 

But, in new-model periods, can’t 
we be content to leave the tom- 
tom beating for the new cars in 
the capable hands of the manu- 

facturers’ publicists and continue 
to concentrate on subjects for 
which the individual dealer is re- 
sponsible? 

New cars, like factory contracts 
and government regulations, are 
something about which the indi- 
vidual dealer can do little. The fac- 
tory counsels with dealers regard- 
ing new cars, but the factory de- 
signers, engineers and production 
men are entirely responsible for the 
ultimate result. New models, how- 
ever, greatly affect the dealer sales 
opportunity during the year they 
are new models. 

Factory and government relation- 
ships can only be handled by asso- 
ciation activities. Every dealer 
agrees that he must depend on as- 
sociations for government contact 
and, with very few exceptions, deal- 
ers unitedly agree that it will be 
dealers’ associations that ultimately 
negotiate a new factory contract. 

e a 2 


Not Beyond Control 


N= models and factory and gov- 
ernment relations are all im- 
portant. There are many other 
things on which a dealer must keep 
his mind and successfully combat, 
before he can receive any benefits 
from improvements that may be 
made in these three influences. 

The failure of dealers during my 
long experience in this field hasn’t 
been so much from factors beyond 
the individual’s control. Neither has 
failure been due to poor manage- 
ment or the lack of capital or even 
bad judgment. 

The failures in this field, like in 
any other field, have been due to 
the attitude that dealers have 
taken toward their business. 
They have considered things 
rather than persons. Their fac- 
tory relations were more impor- 
tant to them than their customer 
relations. They forgot that it is 
the reputation dealers enjoy with 
the people they sell and serve, 
rather than what favors dealers 
may gain from the people from 
whom they buy, that helps keep 
them going when the road is 
rough and hazards are difficult. 

So, with what should we share 
our new-model enthusiasm? Why, 
the used-car end of our business, of 
course. If we don’t take the proper 
attitude toward that department, 
we will find at the end of the new- 
car model season that we have sold 
a lot of these brand new models 
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line, 
which we paid cash, and our profits 
tied up in a used-car inventory of 


questionable value. 
* * + 


A Real Opportunity 


SED cars are not a millstone 

around our neck. Dealing in 
them constitutes a real business op- 
portunity. It perhaps may take 
many years to change many deal- 
ers’ attitudes toward used cars. 
Dealers have been so new-car sales- 
minded that, by and large, they 
have neglected the used-car depart- 
ment. Dealers say that the buying, 
conditioning and selling of used 
ears is the keystone to the busi- 
ness. They say that used cars 
should be the number one project 
of the NADA Forward Planning 
committee. 

The American Finance Confer- 
ence recently reported that one 
out of every six families bought a 
used car last year. This involved 
8,500,000 used motor vehicles. This 
is certainly supporting evidence 
of the importance of used cars. 
In view of the higher prices of 
new cars, the volume of used-car 
sales is sure to increase at a 
much more rapid ratio than new- 
car sales. 

Shouldn’t we, therefore, concen- 
trate more of our attention on used 
cars? Shouldn’t we be thinking of 
the need people have for used cars 
and the service used cars render 
owners? We must be enthusiastic 
about used cars, too. If we think of 
them as something forced upon us, 
something to be handled at a loss, 
we can look forward to nothing but 
trouble. 

But if we change our attitude to- 
ward used cars, we will find in 
them an important profit opportu- 
nity. First, one must fully recognize 
that the used-car business is the 
dealer’s business—his own individ- 
ual business—all under his individ- 
ual control. So, the first thing is to 
think of the used car in terms of 
meeting customers’ needs. The 
used-car buyer is buying the un- 
used miles rather than the mileage 
that has been used up. Those un- 


used miles are important to him. 
x * * 


Dealer Stands Alone 


aur can bring him all the pleas- 
ure and all the advantages that 
can be obtained from the use of a 
brand new car. When a dealer sells 
a new car, the manufacturer, more 
than the dealer, is sponsoring it. 
But with a used-car sale, the dealer 
stands alone. 

If we are going to sell eight or 
10 million used cars a year profit- 
ably, we need to build more public 
confidence in dealer responsibility. 
We must tell about the huge invest- 
ments dealers have made to restore 
mileage into used cars. The public 
must feel that used-car values, ir- 
respective of the trade name they 
bear, are protected by the trade 
name of the dealer who sells the 
car. 

It is essential in overall used- 
car planning that we make up 

our minds right now that the 
used car doesn’t necessarily need 
to be a loss leader, that it is a 
valuable piece of merchandise 
and can be an important profit 
producer. In other words, our 
whole attitude must be that used 
cars are a popular line of mer- 
chandise that sells in greater vol- 
ume than the new car. And, con- 
sidering the maintenance needs 
of used-car owners, because there 
are more of them, the profit op- 
portunity is greater. 

So, be enthusiastic over new mod- 
els, but save much of product en- 
thusiasm for used cars. If your at- 
titude toward used cars is construc- 
tive, you are sure to find that your 
used car profit opportunities will 
improve. 


Yeager Elected Senator 
SOUTH BEND. — Freeman C. 
Yeager, of Yeager Motor Co. 
(Buick) here, was elected an In- 
diana State senator on the Repub- 
lican ticket. 





Eight Montana Dealers 
Win Legislative Seats 

HELENA, Mont. — Montana 
auto dealers should have little 
complaint about representation 
in the State capital for the next 
two years. Eight of their num- 
ber will answer to roll call when 
the Legislature meets in Jan- 
uary. 

In the three-man dealer dele- 
gation to the 56-man Senate will 
be Charles Hatch (Studebaker), 
Miles City, president of the Mon- 
tana Automobile Dealers Assn.; 
R. L. Robins (International), 
Glendive, and Fred Robinson 
(Buick), Malta. 

Among the 90 House members 
will be NADA Director Dean 
Chaffin (Cadillac), Bozeman; H. 
H. Haines (Ford), Terry; R. L. 
Hilger (Chevrolet), Glendive, a 
director of the Montana asso- 
ciation; Casper Nybo (Stude- 
baker), Missoula, and George 
Pierce (Willys), Billings. 








Ruling on Company Autos Upset... 


| U.S. Loses 


Tax Case 


On Dealers’ Cars 


ASHINGTON. — The theory of 

the U. S. Commissioner of In- 
ternal Revenue that “company 
cars” sold by a dealer are part of 
his inventory, and therefore not 
subject to depreciation and capital 
gains, was upset in the U. S. Tax 
Court here last week. 

The case involved a petition of 
Latimer-Looney Chevrolet Co., of 
Kingsport, Tenn., to gain relief 
from a ruling of the Bureau of 
Internal Revenue. 


Representing the automobile 
dealer in this case were John Y. 
Merrell and Daniel S. Ring, Wash- 
ington 


attorneys, and R. Carl 


Detroit Dealer's Fleet Carries Voters— 


Typical of hundreds of other dealers throughout the country who helped the citi- 
zenry cast a record vote in the Nov. 4 election is this scene in Detroit. Standing ready 
to carry voters to the polls, this fleet of cars was furnished by Grand River Chevrolet. 
Shown are City Clerk Thomas D. Leadbetter and Councilwoman Mary V. Beck. 


Nation’s Dealers Help Get 


Thousands to 


HILE national totals are still 
being tabulated by NADA, 
scattered reports from the field in- 
dicate that auto dealers transport- 
ed thousands of voters to the polls 
Nov. 4. 

Preliminary mail reports pour- 
ing into NADA headquarters in 
Washington, however, show that 
the transportation - to - the - polls 
program was one of the most out- 
standing successes of all projects 
instituted by the national associa- 
tion. 

Walter Kiplinger, public relations 
director for NADA, said: 

“In addition to statistical data, 
we also are receiving hundreds of 
letters describing local activities 
connected with the program.” 

Kiplinger said that in many in- 
stances dealers, their employes and 
wives devoted a full day to the 
program. Dealership personnel not 
only offered transportation, but 
also provided baby sitters so that 
mothers could cast their votes. 

* * 7 


“ E WILL never be able to esti- 

mate the real value of this 
program to dealers,” Kiplinger de- 
clared. “Many of them reporting to 
NADA say that letters and tele- 
phone calls are coming in continu- 
ously commending the dealers for 
their patriotic action. 

“The public was quick to recog- 
nize that the NADA program, 
which received magnificient sup- 
port from all state and local asso- 
ciations, was an action program 


DeBarry Heads 
Cleveland Drive 


CLEVELAND. — P. C. DeBarry, 
owner of DeBarry Oldsmobile, Inc., 
16101 Kinsman Rd., headed the au- 
tomotive branch of the Cleveland 
Community Chest Drive, and con- 
tributions solicited by his team ex- 
ceeded the quota by 10 percent. 

Total collections for the automo- 
tive end of the drive was $188,- 
589.37. DeBarry was _ associated 
with Oldsmobile for 28 years before 
he took over the dealership here. 


the Polls 


and offered much more than just 
an appeal to voters to cast their 
ballots.” 

Here is a rundown of areas re- 
ported thus far: 

SOUTH BEND. — The South 
Bend - Mishawaka Automotive 
Trades Assn. reports that 600 vot- 
ers took advantage of its free 
rides. Fifty autos pooled for the 
day by 18 new-car dealers were in 
use throughout the 12-hour elec- 
tion period, One hundred drivers 
worked in shifts. 

HARTFORD, Conn. — The 31 
members of the Hartford Automo- 
bile Dealers Assn. provided 35 cars 
to take some 3,000 voters to the 
polls, reports Israel Grody, of 
Grody Chevrolet, chairman of 
HADA’s “Get Out the Vote” drive. 
Dealers were asked to provide extra 
accommodations, ranging from 

(Continued on Page 68, Col. 1) 


On the House . 


Johnny Raine, manager of the 


Counts, a certified public account- 
ant of Kingsport. 
* ca 


PREVIOUS court decision had 

held that certain circumstances 
surrounding acquisition of automo- 
biles, financed under the demon- 
strator plan of General Motors 
Acceptance Corp., might properly 
lead the commissioner to conclude 
that such cars were part of the 
dealer’s stock in trade, even though 
they were held for a period as 
demonstrators before sale. 

This decision was handed down 
in the case of W. R. Stephens Co., 
of Minneapolis, which now is on 
appeal in the Eighth Circuit 
Court of Appeals. 

The commissioner ruled that the 
17 “company cars” involved in the 
Latimer-Looney case were not sub- 
ject to the capital gain treatment 
and were part of the inventory. 

* * * 


HE issue was summarized in the 

following statement by the Gov- 

ernment: 

“It is submitted that the 17 Chev- 
rolet automobiles were originally 
acquired by the petitioner for sale 
to customers at profit, that this 
primary purpose was never aban- 
doned, and hence the cars were 
part of the petitioner’s stock in 
trade and properly includible in 
inventory.” 

This would have had the effect 
of excluding such automobiles 
from depreciation and long-term 
capital gain on sale in the event 
they were held for more than six 
months, 

In the Latimer-Looney case, the 
tax court refused to follow the com- 
missioner’s reasoning on the ground 
that the automobile dealers had 
paid in full for the cars at the time 
of acquisition, had not financed 
them and had put them in company 
use immediately upon receipt. 

+ + s 

E cars, it was stated, were in- 

sured for the exclusive benefit 
of the automobile dealer, who pur- 
chased state license tags for them 
and used them in his business for 
10 purposes, which were enumer- 
ated in the findings of fact. 

These included transportation 
for company officials, collection 
of delinquent accounts, pickup 
and tow service for the repair 
branch of the business, loan to 
customers needing transportation 
while their cars were under re- 
(See COMPANY CARS, Page 68, Col. 5) 


Virginia Dealer Cleared 


In $50,000 Damage Suit 

RICHMOND, Va. — A woman 
teacher’s $50,000 damage suit 
against Commonwealth Motors, 
Inc., here has been rejected by a 
Circuit Court jury. 

The woman complained that she 
was injured seriously in a fall on 
the firm’s sales floor. The jury de- 
cided that no negligence could be 
found on the part of the company. 


Virginia association, reports that 


several of his dealers have refused to take shipments of un-ordered 
trucks from their factory. Seems that these dealers, who have ar- 


the trucks... 





Wemhoff 
of the city’s gates. . 
memorating its first century... 

Kentucky association is meeting success in its crusade to bring 
about fewer accidents through loan of cars for student training... 
NADA President Sax Lloyd did a nifty job on his television stint 
about dealers providing cars for voters ... New York association has 


added 14 states and 19 NADA members . 


rangements with banks and finance companies to 
pay sight drafts attached to bills of lading, refused 
to honor the drafts when told they were for un- 
ordered trucks. Raine reports that several calls to 
the factory, with a reminder that it was in violation 
of FTC to attempt to force collection on un-ordered 
merchandise, convinced the factory to take back 


Looks like the biggest turnout of top auto brass 
in many a moon will highlight the 50th anniver- 
sary dinner Nov. 24 for Dave Wilkie, Associated 
Press’ veteran auto editor ... Recent Paris auto 
show featured two annexes, one for used cars and 
one for trucks, each located under a tent at one 
. Studebaker has struck a medallion com- 


. . Ike’s budget advisor, 


Detroit Banker Joe Dodge, is NOT related to the Dodges of auto 
fame (but once lived next door to one of the Dodge brothers). 


—Pete Wemuorr, Editor, 
Automotive News 
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AUTQMOTIVE 


OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
jovernments applied to the building and maintenance of highways. 
fs The elimination of government and bureaucratic controls over this 
ndustry. § 5. A return to the precepts of independence and the rewards of 
applied energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 





Are You Ready for the End 
Of Controls Program? 


ao observers in dealer and manufacturing fields believe 
that the election of a Republican national Administra- 
tion and Congress will expedite the removal of controls over 
materials and prices. 


This is not especially startling. Even the old Administra- 
tion was beginning to wonder how it could hold onto controls 
much longer. 


As a matter of fact, had it not been for the controls 
program, materials would have been in plentiful supply 
months ago. The decontrol program was slowed up by the 
steel strike, and the steel strike was the direct result of 
fumbling in the so-called “stabilization” program. 


It has often been said that control feeds on control. We 
have certainly seen it happen this year. 


Perhaps the most serious charge that can be made about 
material controls is that they stifle the genius of Americans 
for getting things done when they have opportunity. The 
— put the enterprising and the shiftless in the same 
slow boat. 


On price control, it has been obvious for months that not 
even the fumbling of the bureaucrats on the steel strike, 
which shut down car output, could push auto prices to the 
ceilings. Now the price trend is definitely down, and people 
can buy cars of their choice at prices well under ceilings. 


Yet OPS continues to hold dealers and makers in its mesh 
of red tape. 


The new Administration would be derelict in its duty if 
it failed to end these wasteful controls. 


However, as the controls end, the grip of competition 
will tighten on the auto industry. Many auto men look for- 
ward to this era, pointing out that the industry has had 
its greatest growth during periods of strong competition. 
No doubt it will add zest to the business. 


But at the same time it will call for more efficient man- 
agement by dealers, better organization, more inspiration, 
more emphasis on cost control and plain hard work. 


This requires planning and preparation. Are you ready? 





Auto 
Forum 


“Make no little plans .. . 
they lack the magic to stir 
men’s souls.”—James J. NANCE, 
president, Packard. 

+ * * 
Economics 
Bureaucrat: “If we are unable 
to figure out a way to spend 
that $220,000,000, we lose our job.” 


Encineer: ‘‘How about a 
bridge over the Mississippi 
River, lengthwise?” — Michigan 
Investor. 

* * * 


Something to Think About 


Half the amount one large 
company pays in income tax 
would give employes a 10 per- 
cent rise in pay, stockholders a 
10 percent increase in dividends 
—and leave enough to buy 
equipment to put 3,000 more em- 
ployes to work, according to an 
editorial in the Wichita Eagle. 

* * * 


Just a Reminder 


“Thus, based on the most 
authoritative figures (cost of 
living and the dollar’s lower 
buying power), we hereby see 
the actual facts that stand be- 
hind the slogan—‘You never 
had it so good.’ With ungram- 
matical consistency, it is sta- 
tistically provable that the 
slogan should be changed to 
‘You wuz robbed.’” — Argus 
Research Corp. 

* oe + 


En Garde! 


Recognizing that socialism is 
junior grade communism look- 
ing for promotion, the Commu- 
nist Daily Worker said: 

“The 19th congress of the 
party will outline the program 
for the next advance from 


socialism to communism.” 
* 7 * 


Stumps Us, Too 


“To the man in the street, it 
is incomprehensible that the 
U. S. prefers to assist us (the 
Danish), through dollar pay- 
ments from the American tax- 
payer, thereby keeping us a 
gift-receiving nation instead of 
allowing us to pay in goods for 
dollars we urgently need to buy 
American products.”—Danish 
representative at Geneva session 
of nations. 

* * 


+ 
Ad Advice 
“A good copy writer isn’t 
just a good writer. He’s a 
warm-hearted student of hu- 
man behavior—and a hard- 
headed student of cash-register 
strategy.— Hal Stebbins in 
Printer’s Ink. 
* 





* * 


No Useful Purpose 


Large discounts and long 
trades are the rule rather than 
the exception today in the retail 
automobile industry ... We are 
convinced that a price stabiliza- 
tion program for our industry 
presently serves no useful pur- 
pose and, hence, these direct 
controls should be suspended.— 
J. Saxton Lioyp, NADA presi- 
dent, in letter to OPS. 

* * ” 


Stand By Problems 


“We can’t build cities to 
stand by with (stand-by 
plants),” says K. T. Keller, 
Chrysler board chairman and 
head of the guided missile 
program, in explaining why 
defense plants should be near 
present centers of population. 


10 Years Ago... 


The Big Story 


OPA gets power to ration used cars but plans not to use it “at 
present” except to block sale of cars equipped with bootleg tires... 
Nationwide gasoline rationing postponed to Dec. 1 as officials blame 


“wartime transportation congestion” for breakdown of printed-matter 


distribution . . 


long layoffs while retooling. 
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. Ration-book registry also postponed . .. Repair parts 
for essential industry and transportation are awarded AA-1 priority 
to keep vital production flowing . . 
monthly rate, OPA auto rationing chief Hubert Larson says all “non- 
pool” new cars will be rationed in spring of 1943 ... George Romney, 
managing director of Automotive Council for War Production, says 
makers will resume production with 1942 models after war, to avoid 








THE NEW BALL CARRIER 
IS HEAVY AND FAST AND, 
WHO KNOWS, MEBBY HE CAN 
RUN UP A BIGGER SCORE, 


The BIOCAR. 
BUYERS ONA 
KIDDY-CAR 

INCOME AFE JUST 
BOYS GROWN VP Vv 


OH, THE SPRING. 
. Tae BEAUTIFUL 4 
ral SPRING 
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Letterhox 
‘Real Driving Rewards... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





on a $40-a-year premium for public 


Insurance 
Asks Lower Ins liability and property damage: 


For Safe Drivers 


3 Ist year’s premium. $ 80 

I have had an idea for some time 2nd year’s premium .... 65 
that automobile insurance premi- 3rd year’s premium. . 55 
ums could be adjusted for accident on a premium i . 

-acci i iv- year’s premium ... 

and non-accident automobile driv a ia: ca = 
we ith year’s premium... 28 
That is, every year a man drives 8th year’s premium . 25 
without an accident claim, the 9th year’s premium... 22 
premium is reduced until the tenth} 10th year’s premium .. . 20 
consecutive year, and then the fe 
premium is maintained at a mini-| Total 10 Years $400 


mum for as long as that party does 
not put in a claim for an accident. 


A premium reduction schedule, 
something like the following, 
could be worked out so that the 
insurance company would receive 
the same amount of money for 
the ten-year period, but the non- 
accident driver would be paying 
a less-than-average premium 
after the fourth year and every 
accident-free year of insurance 
after the tenth year would result 
in a net savings for the careful 
driver. 

The following schedule is based 


Following the above schedule, the 
non-accident driver would pay half 
the national average starting the 
tenth year and for every year 
thereafter until a claim for acci- 
dent damage was placed for pay- 
ment. It would work something like 
this: 

Mr. Jones, a careful driver, 
drove his car for 15 years without 
an accident claim and unfortu- 
nately in the sixteenth year he 
had an accident and filed a claim 
for payment. The claim was paid 
by his insurance company and 
this then automatically makes 
Mr. Jones start all over again 
with the $80 a year premium the 
first year, $65 the second year, 
etc, 

Mr. Smith, a careless driver, has 
an accident claim about once every 
three years, which automatically 
keeps him paying the high prem- 
iums. 

A premium schedule as outlined 
above would have many advantages 
for the insurance company as well 
as the careful driver. These bene- 
fits may be classified as follows: 

Non-Accident Driver Benefits: 

1. Reduced rates after the fourth 
year. 

2. Overall savings for every 
non-accident claim year after the 
tenth year. 

3. Personal pride in having driver 

(Continued on Page 69, Col. 1) 


. Looking at current average 


—From the files of Automotive News. 
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Chevrolet trucks outsell every other truck 
...and all but 5 makes of passenger cars! 


Based on latest available official registration figures. 
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6,000 Attend API Parley . . . 





_ AUTOMOTIVE NEWS, NOVEMBER 





17, 1952 











Oil Men Hail Diversion Bans 


By Mel Adams 

Staff Correspondent 
CHICAGO. Anti - diversion 
amendments passed by Alabama, 
Arizona and Georgia brought cheer 
to delegates attending the 32nd an- 
nual meeting of the American 


Petroleum Institute here last week. | 
Sessions on a wide variety of sub-| 


jects attracted 6,000 persons. 

A committee report noted that 
24 states now are earmarking 
gasoline and other automotive tax 
revenue for use exclusively on 
road-improvement projects. Con- 


Another Hundred 
Added to Dealer 
List by Packard 


DETROIT. — Packard's accel- 
erated dealer-franchising program 
has added another 100 dealers since 
the company’s 
new manufactur- 
ing and merchan- 
dising policies 
were disclosed 
two weeks ago, 
James J. Nance, 
president, an- 
nounced last 
week. 

At the press 
preview of ’53 
models two weeks 
ago, the company 
said that 100 new dealers had been 
added up to that time. 

Hundreds of dealership applica- 
tions are being screened, Nance 
said, and others will be selected to 
make up a dealer organization 25 
percent greater than last year’s. 

Nance said that Packard had re- 
ceived hundreds of letters and tele- 
grams from dealers about the com- 
pany’s re-entry into the luxury-car 
field with a line of Packard cars 
and its revival of the Packard 
Clipper name for its cars in the 
medium and upper- medium price 
field. 

On tour with the new cars, Nance 
and other members of Packard’s 
new management group have out- 
lined Packard’s program for expan- 
sion to some 3,000 dealers and 
salesmen in Detroit; Fort Worth, 





dames J. Nance 


Tex.; New York, and Chicago. An- | 


other meeting is scheduled for! 
Tuesday (Nov. 18) at San Fran- 
cisco. 


The new cars will be shown to 
the public Friday. 


Martin Retires 


Albert C. Martin, owner of the 
Martin Motor Car Co., Troy, O., 
has retired. For 22 years he handled 
Studebaker, which is now sold by 
Burk Motor Co. 


fidence was expressed that this 
| trend will grow. 
| The report called attention to the 
one setback in Florida, where vot- 
ers accepted a _ constitutional 
amendment permitting diversion of 


a considerable amount of motor 
vehicle registration fees for 30 
years. 


Hailed at the convention also 
was the 25th anniversary of two 
fundamental research projects 
known as API project No. 6, which 
led to an understanding of reser- 
voir phenomena that ultimately 
saved millions of barrels of high- 
quality distillate, and API project 
No. 37, enabling refiners and oth- 
ers to predict accurately how hy- 
drocarbon mixtures would react 
under given circumstances. 


Improvements in transportation 
developed by oil men in the past 
quarter century have saved Ameri- 
can motorists $1.5 billion, said B. 
Brewster Jennings, president of 
Socony-Vacuum. 


He explained that the improve- 
ments center primarily around 
larger, faster and more efficient 
deep-sea tankers; larger and 
more economical crude oil pipe- 
lines; pipelines carrying refined 
products which did not exist 25 
years ago, and _ over-the-road 
transport trucks. 

Sufficient quantities of oil to 
meet all needs of the U. S. in the 
foreseeable future can be supplied 
by the industry, it was emphasized 
in a paper by John E. Swearingen, 
general manager of production, and 
John W. Boatwright, general man- 
ager of distribution, both of Stand- 
ard Oil (Indiana). 

A. A. Stambaugh, chairman of 
Standard Oil (Ohio), emphasized 
that “America’s daily consumption 

of almost eight million barrels of 
crude oil is the story of the profits 
system and its contribution to the 
public welfare.” 

A symposium on_ evaporation 
losses drew keen interest from 
those at the convention. It was 
agreed that evaporation losses, due 
to their “insidious nature,” have 
been well called the “invisible rob- 
ber of the oil industry.” 

Data has been collected and 
analyzed by companies on differ- 

ent phases of evaporation loss 








Dealer to Take Office 


As Columbus Mayor 


COLUMBUS, O. — Robert T. 
Oestreicher, automobile dealer, will 
become mayor of Columbus in Jan- 
uary. As president of the City 
|Council, he will succeed Mayor 
|James A. Rhodes, who has been 
‘elected State auditor. 








Used-Car Bulletin from Detroit . . . 


Latest Auetion Prices 


(Aptco Auto Auction. Sale every Wednesday. ) 


Nov. 12 
(Sale very fast. Sold 63 units out 
of 107 offerings.) 


BUICK-—'52 Super Riviera sedan, §$2,- 
230*. ’'51 Super Riviera sedan, §$1,- 
510; RM conv., $2,080*. ‘50 Special 
sedan, $1,285. ‘49 RM 4-dr., $1,025. 

CADILLAC — '50 (62) 4-dr., $2,630*. 

CHEVROLET — ‘51 SL Deluxe 2-dr., 
$1,350. ‘50 Bel-Air, $1,355; SL De- 
luxe 2-dr., $1,125. '47 FM 2-dr., $650. 
‘39 SD 4-dr., $100. 

CHRYSLER—'48 Windsor 4-dr., $825* 
"47 conv., $575. 

DODGE—'49 Coronet 4-dr., $950. ‘47 
Custom 4-dr., $650, $670. 

FORD—'51 Custom (8) 2-dr., $1,400", 
$1,370; club coupe, $1,230. ‘50 Cus- 
tom (6) 2-dr., $885, $900; station 
wagon, $1,050; 4-dr., $935 ‘49 SD 
(8) 2-dr., $875, $835. 

FRAZER—'48 4-dr., $470. 

HUDSON—'48 4-dr., $590. "46 4-dr., 
$330. 

KAISER—’51 Henry J (4) 2-dr., $640. 

MERCURY ‘51 club coupe, $1,600*. 
"50 4-dr., $1,240. ‘49 2-dr., $1,005; 
4-dr., $1,070. 

NASH-—'51 Statesman 2-dr., $1,405. °50 
Statesman 4-dr., $915. 

OLDSMOBILE—'50 (S88) 4-dr., $1.325; 
(98) 4-dr., $1,900*. ‘49 (9S) 4-dr.. 
$1,115. ‘46 (66) 4-dr., $400 

PACKARD ‘51 (300) 4-dr., $1,450". 

PLYMOUTH.—-'51 Cambridge club coupe, 
$1,225. ‘47 SD club coupe, $600. 

PONTIAC ‘51 Catalina, $1,870". ‘49 
Chieftain (8) 4-dr., $1,120* ‘47 SL 
(8) 4-dr., $650. 

STUDEBAKER ’51 Champion club 
coupe, $1,165; 4-dr., $1,215". "48 
Commander 4-dr., $620. ‘47 Cham- 
pion club coupe, $450 


Nov. 5 


(Sale was very fast. 
out of 117 offerings.) 


Sold 58 cars 


BUICK — '51 RM 4-dr., $1,720*, §$1,- 
900*, $1,935". ‘50 Super conv., $1,- 
300. 

CADILLAC — '52 (62) 4-dr., $3,930*, 


$3,940*. ‘50 (62).4-dr., $2,620*, $2,- 
690*. °42 (62) 2-dr., $3,750*. 

CHEVROLET — '51 SL Deluxe club 
coupe, $1,425*. ‘50 Bel-Air, $1,330*; 
SL Deluxe 2-dr., 2 at $1,150*; 4-dr., 
$1,150. °'47 FL aerosedan, $700. 

CHRYSLER—'50 NY 4-dr., $1,475*. '49 
NY 4-dr., $1,040*. '46 Windsor 4-dr., 
$385. 


DeSOTO—’50 Custom club coupe, §$1,- 
310*. °49 Deluxe 4-dr., $995. 

DODGE—'50 Meadowbrook 4-dr., $1,- 
020°. 

FORD—’51 Custom (8) 4-dr., $1,360", 
$1,315*; Custom (6) 2-dr., $1,125. 
"50 Custom (8) club coupe, $1,135; 
2-dr., $1,010, $1,125, $1,075, $920. '49 
Custom (6) 2-dr., $750, $810. ‘48 
conv., $700. 

HUDSON—’51 Hornet 4-dr., $1,670. '49 
Super (6) 4-dr., $590. ‘46 Super (6) 
4-dr., $305. 

KAISER—’51 4-dr., $1,320*, $1,200. 

MERCURY - "S51 Monterey, $1,725*; 
conv., $1,530. ‘49 2-dr., $1,000. 

NASH.—'49 (600) 4-dr., $750. °48 (600) 
4-dr., $425, $410. ‘46 Ambassador 
4-dr., $255. 

PACKARD—’50 (200) 4-dr., $900. 

PONTIAC—'52 Chieftain (8) 2-dr., $2,- 
010*. °51 SL (8) 4-dr., $1,720. °'50 
Chieftain (8) Catalina, $1,630*; 2-dr., 


$1,330*. ‘49 Chieftain (6) 4-dr., $1,- 

015. °'47 station wagon, $300. 
STUDEBAKER — '51 Champion 

$1,025; club coupe, $1,225". 


2-dr., 


*Indicates automatic transmission or overdrive 


Other Auction reports are on Pages 48, 49 and 52 











during the past five years, but 
the problem, although recognized, 
has not been solved because of a 
tremendous number of factors 
still to be evaluated, it was point- 
ed out. 

More than 20,000 oil men are now 
serving voluntarily on more than 
5,000 industry information commit- 
tees throughout the country, re- 
ported E. W. Esmay, acting execu- 
tive director of the Oil Industry 
Information Committee, at a ses- 
sion on public relations. He said 
that this year’s observance of Oil 
Progress Week, held last month, 
was the most successful ever. 

Vice-Adm. W. M. Callaghan, com- 
mander of the Military Sea Trans- 
portation Service, asserted that co- 
operation between private industry 
and the armed forces “has kept our 
nation both strong and free in the 
past, and will continue to do so in 
the future.” 

API “Certificates of Apprecia- 
tion” were awarded to 28 oil men 
in recognition of “meritorious serv- 
ice and contributions to the work 
of the institute and the oil indus- 
cry.” 


Keller Advocates 
Standby Plants 
For Use in War 


MIAMI BEACH, Fla.—kK. T. Kel- 
ler, board chairman of Chrysler 
Corp., last week stressed the impor- 
tance of carefully locating conver- 
tible or standby defense production 

ee plants where they 
can be put into 
operation by us- 
ing existing man- 
power, housing, 
public service, 
transportation 
and other facili- 
ties. 

Keller, who is 
also director of 
guided missiles 
for the U. S&S, 
spoke at the 1952 


K. T. Keller 
industrial award banquet of the 


Society of Industrial Realtors, 
where he was presented with the 
society’s award as the nation’s 
“Industrialist of the Year.” 

Louis B. Mayer, motion picture 
producer and chairman of the so- 
ciety’s industrial award board, 
made the presentation to Keller 
“as a great industrialist and true 
patriot . .. in recognition of his 
outstanding and significant contri- 
bution to our industrial might, our 
country and our time.” 

“Our country now exists in a 
half-peace, half-war economy—a 
state of semi-mobilization,” Keller 
said. “And we cannot anticipate 
when it may end. We have to plan 


on two broad fronts now, the civil- | 





Laying Groundwork for NADA Parley— 


Although the NADA convention is still about three months off, plans are well unde: 
way. Discussing preparations for the San Francisco event are (from left): Earl C 
Dahlem (Ford), San Francisco, handling exhibitions; Handford A. Crockard (Chevrolet) 
Berkeley, Calif., general chairman of the convention committee; Spencer T. Honig 
(Nash), Los Angeles, co-chairman of entertainment; Frank Dawson (Dodge), Tucson, 
Ariz., in charge of program, and Art Kinney (Chevrolet), Vallejo, Calif., co-chairman 


of entertainment. 
* * * 


* * * 


Entertainment Plans Jelling 
For NADA Convention 


WASHINGTON.—Plans for 


the, the women’s grand door prize will 


entertainment program of the an-| be presented. 


nual convention, to be held Feb. 14- 
28 in San Francisco, are “shaping 
up with excellent results,” accord- 
ing to Ray Chamberlain, conven- 
tion and exhibition manager. 


“The entertainment program 
has always occupied our closest 
attention because it can set the 
tempo of the entire convention,” 
Chamberlain said. 

“Of course, the main purpose of 
attending the convention and the 
NADA equipment exhibition is to 
obtain suggestions and ideas that 
will help dealers in their everyday 
operations. 

“The annual NADA business ses- 
sion brings the dealer membership 
closer to the actual objectives of 
the association and also brings the 
association closer to the dealers.” 


The entertainment program will 
begin officially with a Sunday eve- 
ning (Feb. 15) concert featuring the 
San Francisco Symphony Orches- 
tra. A portion of this program will 
be broadcast as part of the regular 
“Sunday Standard Hour” radio 
program. 

As in past NADA conventions, 
a@ grand ball, presented in cabaret 
style, will be held on Tuesday eve- 
ning in the Civic Auditorium. 
Seats for more than 2,000 guests 
will be available on the main 
floor, Chamberlain said, and ta- 
bles can be reserved without 
charge. There will be a special 
show during the intermission 
from dancing. 

Climaxing the entertainment pro- 
gram will be an NADA “family 
party” on Wednesday evening when 


McCloy View of Germany 
On Economic Club Bill 


DETROIT. — Ford Foundation 


ian and me defense economy. | consultant John J. McCloy, former 
Keller said that one of the most 


i : U. S. high commissioner for Ger- 
important things that can be done, | many, is scheduled to discuss “Ger- 
as far as industrial defense facili-| many in the New Europe” today 
ties are concerned, is to have essen- 


| (Nov. 17) 
tial producing units ready, either 


oe ‘ibe bent of Detroit. 
on a quickly convertible basis or as , ; 
standby plants. At next week’s luncheon meeting, 


Farm Journal Editor Wheeler Mc- 

ani | Millen, president of the National 

Bob Lowe Truck | Farm Chemurgic Council, will talk 

Bob Lowe Truck and Tractor| on “What the Automotive Industry 

Co., Inc., Vicksburg, Miss., has re-|Is Doing for Farmers and Agri- 

ceived a charter of incorporation,| cultural Production Around the 
listing capital stock of $60,000. World.” 





Henry J Restyled After Crash— 


Attracting attention in Kansas City is this sports model created from a collision- 
damaged 1952 Henry J. Displayed by Artie L. Ashmore, president of Ashmore Kaiser- 
Frazer Motors, the custom convertible was built by Kenneth Shannon, the firm's paint 
and body specialist. 


for the Economic Club! 











A star-studded variety show is 
being lined up for the family party, 
according to Chamberlain. An- 
nouncement as to the stars sched- 
uled to appear will be made in 
January. 

The program for women includes 
a gift to be presented at the time 
of registration, a combination fash- 
ion-entertainment show and special 
sight-seeing trips. In addition, there 
will be a number of open houses 
staged for registrants. 

Chamberlain urged dealers to 
complete their convention registra- 
tions soon “in order to obtain the 
best possible accommodations.” 


Guided Missiles 
Seen in Future 


Of Auto Makers 


By Ed Janicki 
Staff Writer 

igen possibility that auto produc- 

ers one of these days may find 
themselves turning out guided mis- 
siles in place of airplanes is indi- 
cated in a report issued last week 
by Air Secretary Thomas K. Fin- 
letter. 

Finletter’s report points out 
that aircraft and related procure- 
ment—now at a peak of $12.6 bil- 
lion—will drop substantially 
below $10 billion in fiscal 1954 
and may level off at $6 billion 
yearly by mid-1955. Air Force 
contracts to auto makers are 
getting thinner and may continue 
to be lean in the days to come. 

Finletter says that by 1960 the 
Air Force may be spending as much 

money on missiles as on piloted 
planes. 

Noting that procurement for 
guided missiles went up from $130 
million in 1952 to $300 million for 
fiscal 1953, Finletter said: “We hope 
to keep accelerating the program 
at this rate. We want it to move 
forward as fast as possible.” 

+ x x 


UICK last week received deliv- 

ery from Bendix Aviation Corp. 
of the first mass-produced, com- 
bustion self-starter for the latest 
jet planes, it was announced by 
Raymond P. Lansing, Bendix vice- 
president. 

Said to be equivalent to two of 
the highest-powered Buick auto 
engines, the starters will be in- 
stalled on a Sapphire jet engine, 
power plant for the new Air 
Force F-84-F fighter - bomber. 
Buick is building the Sapphire. 

The starter, weighing 75 pounds, 
burns a mixture of high-pressure 
air and jet fuel and develops 340 
horsepower. It provides the first 
means of starting large jet power- 
plants with a completely airborne, 
self-contained unit operating inde- 
pendently of ground crews. 

* * * 


EANWHILE, Reo Motors 
shared the biggest slice of 
Army ordnance awards given out 
last week in Detroit, according to 
an announcement from Brig.-Gen. 
Paul M. Seleen, commanding gen- 
eral of the district. 
Reo’s order calls for an addi- 
tional $500,000 worth of trucks for 
the Army. 
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MG —the international favorite of sports car drivers. 
Overhead valve 1,250 c.c. engine develop- 
ing 54 b.h.p. Twin S.U. semi-downdraft carburetors. 
Speed: over 80 mph. Over 30 miles per gallon of gas. 
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EALERSHIPS... 


| in ILLINOIS ¢ MICHIGAN 


; INDIANA + WISCONSIN - OHIO 


IOWA NEBRASKA (eastern half) 


Midwestern dealers who are selling these famous 





rT ae 





| | 
| 6 MORRIS 
| 











makes of British sports cars and family cars are as 


we Se aS a ae 


enthusiastic about them as the people who buy and 
1e ° 7 e . 
| drive them...The sports car market is growing by leaps 


a> 


aimler 
| | 
> | ROLLS-ROVCE 
. f 


n- 


"| BENTLEY* 
| 
-| ASTON-MARTIN™ 


and bounds... The small foreign ears such as the Morris 





are becoming more than ever first choice of families who want 
comfort with economy... For those who want distinction as well 
as superior riding qualities, the Bentley, Daimler, Rolls-Royce 
and the Aston-Martin offer many unmatched 
advantages. Valuable dealerships are still open 


in choice locations in the midwest. Write, wire or 






telephone for details now! 


is, 
re NEBRASKA 
40 
‘st 
r- 
1e, *Dealerships also available in , . 
le- | Missouri. ; 
**Dealerships also available in € & i A DISTRIBUTOR : 
rs North Dakota, South Dakota, , 2 
of Kansas, Minnesota, Missouri, © + e + 
ut Kentucky and Tennessee. 415 East Erie Street, Chicago il, Illinois 
to ; 
on : 4 
m- 
i- ? 


“ TELEPHONE: Michigan 2-5436 
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j salers ore Careful ... ;}enced credit manager takes into 
Midwest Dealers M = aleealS |consideration that the applicant} ment from one payday to an- 


|must first have sufficient income other. Finance companies are re- 


C ft e Mi ky C d ft P ict land earning potential. If he has | porting longer lists of delinquent 
au ion ar S re l l ure | character he will pay without being | °W"eFS to the dealers. 

|made and if he has the earning | , =k 7 ae —_ : re 

JEFFERSON CITY, Mo. Most ; chattels for the first nine months, cars until the seasonal upsurge | Potential and proper resources he | credit a ion ae yoy 00 da ‘ toon. 

auto dealers with prewar experi- showed a reduction. Finance com-| next spring. New models may be joan be made to pay. “Just bring | Dealers are cantons their caemaae 

panies nationally report a 13 per-| expected to flurry the market in }an honest face” is a pure figment | receivable every day. A year ago 








owners are putting off the pay- 





ence are carefully examining credit 




























































applications and the qualifications | cent drop in July and a 26 percent between. | of the imagination and does not | they seldom looked at them because 

of their credit managers these days. drop in August, while commercial | While many dealers will reduce | rate high as collateral at the bank.|they were being paid on time. 
They sniff a return to prewar con-| banks show a decline of 11 and 21/ the downpayment requirements and| These observations are the result} Another dealer, commenting on 
ditions when bad deals and almost- | Percent for the same months. increase the time in order to com-|of interviewing more than 100 rep-|the fact that there had been few 
good deals soon turned into hard- | Financial experts say that this | plete deals, most prewar-wise deal-| resentative auto dealers in eight ee sect said: “It's ie oe. 
to-sell-at-a-profit repossessions. | trend is due to the fact that most | ers will prefer to trim sales, make | states during the past four months. a oo tee — = aaa nee 
The number of recorded auto| people are obligated for all they | better deals and get money in| One dealer’s comments speaks |g month and then several months, 
chattel mortgages is declining | can pay and some for more than | quicker. for most of the group. Payments, |the debtor is using all the money 
steadily all over the country. In| they can pay. Auto-wise this in- | Some changes in credit thinking| he said, are coming in slower and | he is earning and has to put off a 
up to 30 days late, indicating | little more each time. He can’t 





Kansas City, for instance, recorded| dicates a decreasing demand for | are in the making. The experi- 

; ‘ possibly recuperate unless he can 
increase his income or pay off some 
of his obligations. To get back cur- 
rent, as will be demanded by the 
finance companies before reposses- 
sion, he would have to either bor- 
row money or pay two months at 
a time. 

“We know that many of the pres- 
ent credit deals are not sound be- 
cause the buyer borrowed the 
money for the downpayment and 
is making two payments now—one 
on the car and the other on the 
downpayment,” the dealer said. 

“Obviously,” he continued, “the 
most important thing a dealer 
can do now is to make sure that 
his own credit department is 
functioning better than ever be- 
fore and to place less dependence 
on the finance company’s credit 
check which is often only a check 
on the dealer.” 


Another dealer pointed out that 
future repossessions may come on 
a falling used-car market when it 
will be harder to get the balance 
due by resale. Losses are in pros- 
pect in selling most repossessions. 
Unpaid balances on repossessions 
will probably run $1,000 or more. 

Cars sold and loaded in the $3,000 
class may come back with as much 
as $2,000 on them, taking into con- 
sideration that some thin deals are 
being made now on 24, 30 and 36 
months.—(L. H. Houck.) 





Canada Dealers 
Start Early on 
Winter Layaway 


OTTAWA.—Winter layaway plans 
to facilitate buying of used cars 
are being advanced this year by 
dealers in order to step up sales, 
although last year such easy-buy- 
ing plans were not used until the 
beginning of December. 


One large dealer, who operates 
two used-car branches, reports that 
last year approximately 200 motor- 
ists took advantage of the layaway 
plans, paid a small downpayment 
and spread the balance over several 
months, taking delivery of their 
cars in the spring. 


There is a tendency on the part 
of many dealers to increase their 
downpayment requirements for lay- 
away plans to a $500 minimum 
basis. 
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engineered this set of service rings 
for a single, specific engine. 





















It was sure to come, and here it is—o 
snap-on device that gives the appearance 
of continental-type wire-spoke wheels. De- 
signed to add a racy appearance to the 
car, the model X190K chrome-plated spoke 
rim is attached to the original wheel in 
place of the hub cap. It is manufactured 
by Calnevar Co., 1732-42 W. Washington 
Bivd., Los Angeles 7. 


Copyright 1952 by Muskegon Piston Ring Compony 


*Name on request 
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COMMERCIAL CREDIT MOST FLEXIBLE PLAN, SAYS DEALER—Mr. R.N. Heintzel- deals which need special handling. “Jt’s more flexible for handling individual situations than any 
man, President of Heintzelman’s Inc., Orlando, Fla., pictured above with his modern show- _ other auto financing plan I ever heard of,’ Mr. Heintzelman declares. “We are very well pleased 
room, likes CommerctaL Crepit’s financing and the practical attitude of treating individual with Commerctat Crepit’s service, and intend to continue doing business with them.” 


YEAR AFTER YEAR—Commercial Credit financing 
is complete, competent, dependable 














Cee ams BMI oe ng ame se tate * some 6m 
f i 


oo CAR DEALERS PLAY SAFE 


with the CommerciAL Crepit Pian. They know 
through long years of experience that ComMER- 
c1AL Crepit is always dependable . . . in times of 
war or peace, prosperity or depression. They can 
depend, too, on CommerciaL Crepit’s fast, 
efficient handling of the many details involved 
in credit investigation, collection, adjustment and 
prospect follow-up. 





Abt 


A COMMERCIAL CREDIT DEALER SINCE 1918—Mr.W.T. 
Hoppe, President of Hoppe Motors, Charlotte, N.C., is one of the 
106 dealers who have been with Chrysler Corp. since its organi- 
zation. He likes CommerciaL Crepit’s package plan for retail 
buyers. He also feels that the floor plan facilities, investigation 
and collection of retail sales all help in making more car sales. 
Mr. Hoppe says, “The wonderful help and cooperation extended to 
my company and customers by Commercial Credit has played a 
distinct part in the growth of this organization.” 
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GET THE DETAILS NOW — Find out how Commerciac 
Crepit can help you keep profits up, even though deliv- 
eries may be down. Call or write your nearest COMMERCIAL 
Crepit office and ask to see ‘““The Dealer’s Stake in Time 
Selling.” There’s no obligation, of course. 


COMMERCIAL CREDIT 
CORPORATION 


A subsidiary of Commercial Credit Company, Baltimore 
. .« Capital and Surplus over $125,000,000 . . . offices 
in principal cities of the United States and Canada. 














By Martin Trepp 
Staff Correspondent 
SEATTLE.—A method of modi- 
fying the Chrysler FirePower V-8 
engine, and thus to increase its 
horsepower from 180 up to 215, has 
been developed here and is offered 
to Chrysler buyers and owners by 
American Automobile Co., Chrys- 
ler-Plymouth dealership. The modi- 
fied Chrysler is called the “Sayres 
Special,” after Stanley E. Sayres, 
owner of the dealership. 

Sayres, who also owns the 
famed Slo-Mo-Shun hydroplanes, 
holders of the world’s top tro- 
phies in speedboat racing, points 
out that the “Sayres Special” has 
been created by the same men 
who developed the hydroplanes. 
To modify the FirePower V-8 

engine a four-barrel carburetor 
with special adapter plate and in- 
take manifold changes was in- 
stalled, Sayres told AUTOMOTIVE 
News. Premium gas, he said, is not 
required. 

Other modifications such as use 
of a dual manifold with dual car- 


Dealer Ups Chrysler HP 


Seattle’s Sayres Offers Modification; 
Bumping Power to 215 






buretor, special ignition and dual 
exhausts are possible, Sayres 
added, but recommended only 
when they fit the owner’s driving 
needs. 

Sayres emphasized that _ the 
“Sayres Special” is not an attempt 


to create a racing car or hot rod. | 


“It is,” he says, “a happy combina- 
tion of the sparkling acceleration 
and light-footedness of a European 
sports car and the comfort, easy 
handling, silence and freedom from 
maintenance of the standard Chrys- 
ler.” 

Charge for the modification to 
the buyer of a new Chrysler is 
$150, and $175 to the owner of an 
older car. Sayres reports that in 
the first week following announce- 
ment of the “Sayres Special’ sev- 
eral were bought and an even 
greater number of present Chrys- 
ler owners ordered the modifica- 
tion done to their cars. 

“Actually, however,” Sayres told 
Automotive News, “our chief inter- 
est in offering the ‘Sayres Special’ 
is to demonstrate Chrysler’s great- 


When only the finest will do... 














You can’t buy 
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|}er rear wheel power, which is the 
| true test of horsepower in an auto- 
mobile, rather than advertised 
brake horsepower, upon which the 
public bases its opinion of vehicle 
engine performance.” 

Testing is done by American 
Automobile Co. on a Clayton 
Analyzer, and such tests revealed 
that the rear wheel horsepower 
of a modified ’52 Chrysler Im- 
perial was increased from 95 to 
108, and of a modified ’52 Chrys- 
ler Saratoga from 99 to 112. 


“There is no formula that can 
with absolute accuracy correlate 
rear wheel horsepower into brake 
horsepower,” Sayres points out, “for 
the simple reason that various en- 
gines may deliver maximum power 
at different speeds. However, when 





we consider engines of similar pis- 
ton displacement, know engine 
speed and torque characteristics, 
we can calculate an approximate 
correlation.” 

By means of such calculation, the 
modified Chrysler Imperial is fig- 
ured to have a brake horsepower of 
209, and the Chrysler Saratoga a 
brake horsepower of 217,” says 
Sayres. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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Miss America Visits Lansing— 


Sponsored by Les Foote, Inc. (Nash), Lansing, Neva Jane Langley, the Miss America 
of 1953, made a three-day appearance in Michigan's capital, participating in civic 
events. Shown prior to attending a faculty luncheon at Michigan State College in East 
Lansing are (from left) Harlan Hatcher, president of the University of Michigan; Miss 
Langley; John Hannah, MSC president, and Les Foote, president of the dealership. 
Miss Langley also made personal appearances in Foote's showroom. 


Shaker Autos Sold 


Louis Zaldman, former sales 
manager for Reliance Oldsmobile, 
Cleveland, has purchased Shaker 
Autos, Inc. (Studebaker), 16451 
| Kinsman Rd., Shaker Heights, O. 





@ No better proof of the superior quality of Ditzler 


Finishes can be offered than the long list of motor car manu- 
facturers who use them year after year. Ditzler has been 


better 


Black Enamel than 
DITZLER’S DQE-9000! 


@ Now better than ever—Ditzler’s DQE-9000 
widens its margin of superiority over all other 
brands. Exhaustive tests prove it to be a deeper jet 
black. Dries rapidly without wrinkling or flat- 
tening to a rich, glass-like lustre. Doesn’t lose 
lustre when sprayed over other finishes. Has excel- 
lent “build”’—flows over small imperfections to 
give a smooth surface with good film thickness. 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Ce., Detroit 4, Mich. 
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developing and making better-looking and longer-lasting 
finishes for this industry since 1902. This continued prefer- 
ence, earned solely by dependable performance, has lifted 
Ditzler to its present position as the largest exclusive pro- 
ducer of automotive finishes. There’s no stronger reason why 
Ditzler is best qualified to fill all your refinishing needs. 
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Upcoming 
(Continued from Page 2) 
means, and far be it from us to 
start any such talk. 

But, assuming things work out 
the way many auto men expect 
them to, the possibilities for lower 
auto prices may open up. 

The controls program has com- 
plicated the cost situation. Lower 
production, interrupted supply 
lines and costly expediencies (like 
conversion steel) all go to make 
for higher costs. 

After the controls program is 
out of the way, and auto makers 
are able to schedule production at 





Upcoming?— 

We received this postcard in the mail 
the other day, and are reprinting it here 
—not because we believe in scarecrows, 
but because with the market becoming 
competitive, it is a timely reminder that 
there is more to this business than volume 
at any cost. 


“VOLUME 


| with out 


PROFIT ” 









|high, uninterrupted rates, the 
|chances for lower auto prices will 
grow. 


But the biggest factor making for 
lower prices will be the wide-open 
|competition auto men are talking 
|}about. There is nothing that will 
bring price cuts faster than urgent 
necessity, dictated by declining 
sales. 


* x * 


Odds and Ends 


In its search for successor to Bob 
Deo, who recently resigned as man- 
| aging director, NADA may dip into 
another automotive organization, 
the grapevine says. 
1953 Plymouth two-door models 
feature a front seat divided at 
one-third of its width instead of 
at the center; trunk capacity has 
been increased 30 percent in the 
25th models introduced since 
company’s founding in 1923. 
Walter Reuther, UAW-CIO’s pres- 
ident, may not be the CIO’s choice 
this year to succeed the late Phil 
Murray, but auto industry observ- 
ers will wager he’ll be in the driv- 
er’s seat before too long. 


Fifth Wheel 


Jack in Trunk Raises Car, 


Facilitates Parking 


| NEW YORK.—The easing of 
| parking difficulties through the ad- 
dition of a fifth wheel to the rear 
of an automobile, as envisioned by 
Brooks Walker, California lumber- 
man, is described in words and pic- 
| tures in this week’s Life. 

Walker’s solution to the parking 
problem is a fifth wheel in the 
trunk. “Set at 90-degree angle to 
the other wheels,” Life says, “it 
can be lowered to the road and 
used as a jack to get rear wheels 
off the ground. Riding on this fifth 
wheel, the rear of the car can be 
swung in either direction.” 

Walker estimates costs at mass 
production rates about $175 a car. 

How to replace the space lost in 
the trunk, however, is a problem 
as yet unsolved. 
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This latest ‘‘Key” campaign advertisement takes advantage of the 


igh 2 L d-wp engine power to 
r’s present high interest in steppe 
a sili story by showing the wealth of General Motors 


exverience in this field. | 
i with interesting facts and pictures the 


t—by answering d pi 
ili Which Comes First—Engine or Fuel? tt shows why 
‘ the key to a GM car is the key to greater value. 


Like all GM ‘‘Key” advertisements, this will appear in the 
leading national magazines—usually i color—often 


/ in two-page spreads. 
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Shipments Off for Month 


Tire Inventories Drop 
Despite Output Rise 


NEW YORK.—Shipments of pas- 
senger tire casings dipped 1 per- 
cent under August figures in Sep- 
tember even though production in- 
creased 4.5 percent, according to 





Trailer Makers Exhibit 


Civilian Defense Unit 

ST. PETERSBURG, Fla.—A civ- 
ilian defense mobile communica- 
tions unit, said to be the first built 
by the trailer coach industry, is 
being displayed here at the Na- 
tional Mobile Home Show, which 
closes today (Nov. 17). 

The unit was designed by James 
A. Lytle, of Elkhart, Ind., under the 
sponsorship of Silvercote Products, 
Inc. It was built in Elkhart at the 
plant of Platt Trailer Co., Inc., with 
40 manufacturers of electronic and 
trailer coach equipment contribut- 
ing materials. 





Copyright 1952—The Chrysler Corp. 


the Rubber Manufacturers Assn. 

Shipments dropped from 6,732,127 
casings in August to 6,665,655 in 
| September. Meanwhile, production 
| climbed from 5,927,182 in August to 
6,197,048 in September. 


The result was another decrease 
|in inventories at the end of Sep- 
| tember—at 7,296,715, down 6.3 per- 
cent from the previous month-end 
total of 7,785,069 casings. 

Shipments of truck and bus tires 
totaled 1,382,899 in September, up 
| 10 percent from August’s 1,257,027. 
Production jumped 18.7 percent in 


1,005,640. Inventories were down 6.6 
percent to 2,663,319. 

Automotive inner’ tube — ship- 
ments were up 10.2 percent in Sep- 
tember, to just under six million. 





FIELD ENGINEERS AND DEPOTS THROUGHOUT 
UNITED STATES AND CANADA 


Ol Mage: are ae) Sete a ee 
Cored and Solid Bars, Permanent Filters and Special Units. 


the same period, to 1,193,582 from | 


| Indianapolis Building 
| KE. Ellison Fadely, president of 


Production climbed 10.9 percent to| Plymouth), Indianapolis, has an-| 
5,340,000. Inventories, at just over| nounced purchase of the building|than 50,000 square feet of floor 
10 million, were down 5.1 percent. | at 3547 E. Washington St., housing! space. 


OILITE Finished Machine PARTS 


% No Tooling on Your Part. 
% Fast Delivery (Normally two (2) to six (6) weeks). 
% Accurate Parts (Machine Tool Tolerances). 
%& Low Cost (Less than Machined Parts). 
% An Engineered Product. 
%* Greater Freedom in Design. 
% Broad Range as to Size and Materials. 


We are told =“OILITE is the Favorite”’ 
AMPLEX MANUFACTURING COMPANY 








Truck Signs Deal Blow 


In Road Controversy 


TORONTO. — Thibodeau Ex- 
press Co. trucks carry an_in- 
scription on the back which 
reads: “Trucks Do Not Damage 
Highways but Frost Does.” 

Bruce Thibodeau, manager 
said the signs are used to give 
motorists the viewpoint of the 
trucking industry in the contro- 
versy Over the causes of road 
deterioration. 

“We just don’t like to see that 
good advertising space go to 
waste,” said Thibodeau. “We 
used this sign first in Quebec. 
In French, it looks a lot better.” 


































Packard's Pan American in Fort Worth— 
This model of the Packard Pan American will be followed by five other styles, Power Shortages 


according to Fred J. Walters, general sales manager. This display is in the showroom 
of Albert J. Meek, Inc., Fort Worth, Tex. Meek employed three girls who were briefed | F ° 
orce asn in 
A i 
luminum Output 


on the car's features to assist in the demonstration. 

| NEW YORK. — Power shortages 
cut primary aluminum production 
more than 16 million pounds in 
September, compared with August, 
but total third-quarter output still 
topped that of the preceding quar- 
ter by 2.2 percent, according to 
Donald M. White, secretary of the 
Aluminum Assn. 


He attributed the increase to 
production from new facilities. 


Third-quarter output was just 
under 481 million pounds, a gain 
of 11.3 percent over the 432 million 
pounds produced in the correspond- 
ing quarter of 1951. 


Primary production during Sep- 
tember was more than 153 million 
pounds, compared with the August 
output of 170 million pounds and 
the September, 1951, output of 139 
million pounds. 


“The difference in these totals is 
significant,” White said, “when we 
consider that power shortages also 
existed in September, 1951, but were 
not as serious as current conditions 
— are hampering normal out- 
pu ” 


Vehicle Officials 
Meet in Chicago 


_CHICAGO. — Expecting 500 offi- 
cials from 48 states, the Canadian 
provinces and Mexico, the 20th an- 
nual conference of the American 
Assn. of Motor Vehicle Adminis- 
trators ovens here today (Nov. 17) 
at the Sheraton Hotel. The meet- 
ing will close Thursday. 


The program includes discussions 
on the need for stiffer licensing 
tests for drivers, compulsory state 
insnection of motor vehicles, re- 
ciprocal agreements among states 
on truck and bus operation, and 
more rigid enforcement of traffic 
laws. 


$1.325 a Gallon 
Costly API Tests Seeking 


To Improve Gas 

CHICAGO. — Experimental fuels 
costing more than $1,300 a gallon 
are being studied in an effort to 
provide motorists with gasoline of 
greater efficiency, according to 
Wheeler G. Lovell, of Ethyl Corp.’s 
research and engineering depart- 
ment. 


In a status report on the Ameri- 
can Petroleum Institute’s “Research 
Project 45” at the API’s annual 
meeting last week, Lovell said that 
373 gallons of the special research 
|fuels have so far been prepared 
and studied cooperatively bv the 
|netroleum and automotive indus- 
tries, the Government and univer- 
sities. 

The project was begun 15 years 
ago. Lovell is project chairman, 
and Dr. Cecil E. Boord, of Ohio 
State University, is director of the 
project. 

The 373 gallons of pure hydro- 
carbons prepared to date have cost 
an average of $1,325 per gallon, 
| Lovell reported. 


Each hydrocarbon is studied in 
four different engines under as 
many as 29 different types of oper- 
ating conditions. More than 6,500 
separate measurements have al- 
ready been made during engine 
tests alone, as well as countless 
other laboratory determinations of 
chemical and physical properties. 








{the dealership’s new-car facilities. 
|The price was reported at about 
$150,000. 

Recently, the company built a 
$225,000 truck sales and _ service 
| headquarters at 302 S. New Jersey 
St. The two buildings contain more 


Fadely-Anderson Buys 








Fadely - Anderson, Inc. (Dodge- 





Assure YOU 





% Consultation with Field Engineers. 


%* The Benefit of 
More than Twenty (20) Years of 
Powder Metallurgy “KNOW-HOW.” 


Subsidiary of Chrysler Corporation 
Detroit 31, Michigan 
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Jack of all Trade 


Nathan Bedford Forrest, the Civil War general, laid down the sound 
military dictum of getting thar fustest with the mostest. John G. 
Forrest, business and financial editor of The New York Times, fol- 
lows the same rule. The result is, you find more of the news you need 
about trade and industry and money in The New York Times than 
anywhere else. 


Jack Forrest is a fast-thinking, fast-moving Scot. He believes in the 
direct approach. When he wants to know something, because he fig- 
ures readers will want to know it, too, he goes to the best source and 
finds out firsthand. That’s what he did when he broke into financial 
reporting 26 years ago. That’s what he and his staff of 40 do today, 
every day. 


Jack Forrest came to The New York Times in 1926 as a radio 
reporter. He had been covering radio in Chicago for a couple of 
years. But money fascinated him more than megacycles. He switched 
to the financial staff. Eager to know everything about finance, he 


The New 


pestered older colleagues with question after question. One cynic 
finally told him to go to the House of Morgan for his answers. 


Jack was too naive at the time to know that J. P. Morgan partners 
rarely talked to the press. He went. They talked. Leaders in U.S. busi- 
ness, industry and finance have been talking to him ever since. As a 
consequence, Times readers are first to learn many an important 
business story. 


There are many fast-moving, fast-thinking reporters and editors 
like Jack Forrest on The New York Times. They pool their talents 
and their knowledge every day to produce, as a team, a newspaper 
that is alert, vigorous, interesting, informative, different from any 
other. They put more into it. Readers get more out of it. 


*And when readers get more out of a publication, advertisers get 
more. That’s why The Times has been New York’s advertising leader 
for 33 consecutive years. There’s a lot about The Times today you 
ought to know. When may we tell you? . 


ork Gimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Hawaiians Tour Plymouth Plant— 


Three representatives of Universal Motor Co., Ltd. (Chrysler-Plymouth), Honolulu, 
recently visited Plymouth's plant in Detroit to look over the new cars. With Plymouth 
President John P. Mansfield (left) are H. P. Minn, Universal salesman; J. B. Guard, sales 
manager, and J. H. Pflueger, salesman. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





20” Club Bag 


Finest TOP-GRAIN COWHIDE. Zipper section 
fitted with 8 grooming essentials in gleaming 
chrome. Strong double handles, buckles and 
straps. Top-zipper closing. Brass lock, Suede 
lining. Colors: Suntan or Ginger. 
List Price inc. Fed. Tax $68.00. 
No. 711 DEALER'S PRICE $37.50 


















Luggoge has always been an important 
Holiday Gift item. Handsomely made Lug- 
gage like Contempo's, fashioned from qual- 
ity leathers, is especially welcome. Designed 
for the automobile trade, Contempo Luggage 
is sold by leading dealers coast-to-coast. 
This holiday season, provide your customers 
with an extra service and yourself with extra 
profits. Order early for Christmas. 


Gold-plated INITIALS 
with each case 


Initials 
sent Loose. 
Easy to 
Attach 

















Imported ENGLISH SADDLE LEATHER 
Case —a handsome Gift for a Genial 
Host! Outfitted with chrome cocktail shaker, six 
glass jiggers, bottle opener and mixing spoon. 
Space for 3 qt. size bottles. Strong locks and 
key. Size: 15x 12% x 5%”. List Price $65.00. 


FOB FACTORY 
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Many Obstacles Beset 


Trend to Automation 


N° OTHER single activity in the automobile industry has 
rocketed to attention in recent years as has automation. 
Everybody in Detroit, it seems, is talking about it. Most 
car builders, large and small, are doing something about it. 

The rapid spread of this activity has led many to believe 


that the pushbutton factory? 


is just around the corner. To 


informed Detroit observers, 
this is much too simple a conclu- 
sion. While the trend toward auto- 
mation is advancing rapidly, there 
still are many obstacles in the path 
of completely automatic operation. 


In the first place, there is a dis- 
tinction between so-called push- 
button operation and automation. 
As David A. Wallace, president of 
the Chrysler division, has pointed 
out, pushbutton operation refers 
to the automatic controls and 
instruments employed in materi- 


Suitcase Style 
Portable Bar 


No. 177 DEALER'S PRICE $40.00 


als handling and machining. Au- 
tomation, on the other hand, is 
correctly used to describe the 
devices that do the work. 

Now it should be emphasized that 
it is much easier to devise controls 
that will permit automatic opera- 
tion than it is to design the devices 
that actually do the work. 

* * * 


Loaders an Example 
Avene positioning of mo- 
tor blocks in a transfer machine 
is much simpler than devising auto- 
matic loaders for presses. Such de- 
vices are now in operation at Ford’s 















The DUNLEIGH... 
Matched luggage 
for Men 




















699 


Zipper Clubktt 


Finest TOP-GRAIN COWHIDE in superior construction, designed for 
handsome looks and long wear. Overlapping steel frame for extra 


strength. Dust and moisture-proof, 


Reinforced Leather corners and 


sides. Strong saddle stitching. Solid brass locks. Luggage tags in- 
cluded. Thousands of these sets have been sold. 
Colors: London Tan, Ginger or Dark Redwood. 


Dealer's List Price 
No. Item Cost Incl. Fed. Tax 
877 21” Overnight $31.50 $61.00 
1077 24” 2-Suiter 39.50 77.00 
977 24” 3-Suiter 42.50 83.00 
699 20” Clubkit 24.50 45.00 
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| CONTEMPO Luggage Co., 170 Fifth Ave., New York 10,N. Y. 1 
Gentlemen: Please ship the following num ; 
The VASSAR... I ee 
(C (1 am enclosing check) DC Ship coo. | 
a Luxury Ensemble > | C (Ship Open A east andl cenit ct 
This graceful set in six matched pieces, to serve a Lady from a 3 | - ue SEOUM. CEES GRE GISEW eurereness attached) l 
week-end visit to a cross-country tour. Smartly styled in choice Style i 
of four fine leathers. Rich Satin linings with generous shirred = | y Quantity Dealer's Cost 
pockets. Handsome brass locks. Wide leather bindings. Sturdy £ I 
construction. Colors: Smooth Suntan or Ginger Cowhide... Brown o | { 
Alligator-grain Cowhide... Antique White Rawhide, om i I 
Dealer's List Price o I 
No. Item Cost Incl. Fed. Tax 3 I 
750 14” Train Case $27.50 $51.00 3 i i 
752 21” Weekend 27.50 51.00 i 1 
753 26” Pullman 37.50 70.00 cs t 
754 18” Hat & Shoe 39.50 75.00 el 
755 21” Wardrobe 41.50 79.00 a - t 
758 29” Pullman 42.50 81.00 bes Ge oe ae oe ca a enw a a an an nz 4 


Buffalo stamping plant and at sev- 
eral Fisher Body plants, and are 
reported to be doing a satisfactory 
job. 

However, it should be noted 
that both loaders and unloaders 
for presses are still in the de- 
velopment stage and it may be 
several years before entirely sat- 
isfactory methods are available. 
This is just one example of the 
slow progress that will have to be 
made toward “automating” our 
big auto plants. 

Automation doesn’t just happen. 
It is born of economic or competi- 
tive necessity, or the desire to 
eliminate human fatigue or to re- 
move the human variable from the 
production line. 

All of the factors involved in 
making automobiles have to be 
considered — the investment, oper- 
ating rate, maintenance, quality of 
the product, direct and _ indirect 
labor costs. The most important 
consideration perhaps, is the num- 
ber of production units that may be 
lost in the event of a serious break- 
a * 7 * 


Other Means Studied 

ESPITE all these obstacles, au- 

tomation has moved steadily 
ahead in Detroit. Every auto fac- 
tory has installed automatic equip- 
ment where a careful evaluation of 
all the factors involved brought an 
affirmative answer. 

In contrast to this trend, during 
recent months at least one of the 
large car producers was seriously 
considering the use of completely 
re-engineered individual machine 
tools instead of a completely auto- 
matic transfer line for its new 
engine plant. 

The final decision may still go 
in favor of the big transfer line. 
However, it is interesting to ob- 
serve that an automatic pushbut- 
ton setup is not being adopted 
without a critical look at other 
machine-tool possibilities. 

Another interesting report is that 
a large user of automatic machine- 
tool equipment is now studying the 
possible use of individual gear-cut- 
ting machines to replace.a rotary 
machine that produces a large 

number of gears but has not been 
able to hold the accuracy desired. 

Automation still has a green 
light in Detroit, but it should not 
be assumed that all of the caution 


lights have been removed. 
x * . 


Chilling-Machine Firm 


Adopts New Name 


CINCINNATI. — Sub-Zero Prod- 
ucts Co. is the new name of the 
former Sub-Zero products manu- 
facturing division of Deepfreeze 
Distributing Corp. it was an- 
nounced last week. 

The new name was adopted to 
eliminate possible confusion with 
Deepfreeze, and to point up the 
fact that Sub-Zero is a manufac- 
turing organization and not a dis- 
tributor, the company said. 

At the same time, Sub-Zero has 
announced introduction of a new 
series of industrial chilling ma- 
chines. Designated XV-120, the new 
models are engineered to obtain 
temperatures of 140 degrees below 
zero for small-scale production 
chilling, according to the firm. 


‘Houston Dealers 


To Hear Moore 


HOUSTON.—New-car dealers of 
the Houston area will meet at 6:30 


|p.m. today (Nov. 17) at the Hous- 


ton Club, according to Ralph 
Fowler, general counsel of the 
Houston Automobile Dealers Assn. 

Main speaker will be James C. 
Moore, counsel for NADA, who will 
elaborate on his remarks made at 
the annual TADA convention in 
El Paso. 


Gordon Buys Chicago Deal 


As Robertson Retires 


Purchase of Robertson Buick Co., 
1000 S. Wabash Ave., Chicago, and 
a change in the firm name to Gor- 
don Buick Co. have been announced 
by B. D. Gordon, who formerly op- 
erated Gordon Motor Co. (Buick) 
at 6631 S. Western Ave. He has 
been a Buick dealer in Chicago 
since 1933. 

In selling the dealership, Charles 
Robertson announced his retire- 
ment at the age of 69. He entered 
the automobile industry in 1910 and 
joined the Buick division in 1924 
before establishing the dealership. 
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Company, Tacoma, Washington—one 
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Yes, the HW Cont Precisely 


CUSTOM+REAR CONVERSION Wo oe Sky age ona 


T 


T + 
* The original Continental by Hudelson- 
Whitebone—Pat. No. 23$3686. MADE 
FOR Buick, Cadillac, Chevrolet, 


‘{. r. 
Ford, Lincoln, Mercury, Olds- + = Titus, President 
mobile; factory-approved A 
accessory for Packard + + Peres 


and Nash, available to 4 
franchised dealets. 4 









+ 


Brings Big EXTRA BUSINESS in Sales and Shop Service 





+ 
Here’s everything you could ask for in a fast-moving, big-profit package - 


item. It’s not just a stick-on gadget, but a top-quality major accessory that 
becomes an integral part of the body... blending beautifully with the 

sleek contour of any car’s lines... adding the distinctive continental styling 
that appeals instantly to the most discriminating buyers. Its advanced engineering 
and precision construction assure long life and trouble-free service. Its practical, 
useful features provide the final clinchers for many sales. You, too, can capitalize 

on the rapidly-growing demand for H-W Continental Custom Rear Con- 
versions. Install them on your showroom models. . . and sales come almost 
automatically. Investigate! Ask your parts jobber or write, wire or phone... 


HUDELSON-WHITEBONE CO. 


522 N. HICKORY ST., CHAMPAIGN, ILLINOIS * 950 VAN NESS AVE., SAN FRANCISCO 9, CALIF. 







AUTOMOTIVE NEWS, NOVEMBER 17, 1952 


ide With 
Ride With 
-Packard’s advanced contour styling and 


today’s buying trend. Cash in now under 
new features and 12 exciting 53 models await 
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.PACKARD! 


7: buying trend is to Packard—the car that’s bringing 
many dealers their best business in years. And Packard's 
new price policy—which blankets the medium-price group as 
well as upper-medium and upper price ranges—has expanded 
their market over 60%. 


@ Packard’s advanced contour styling and prestige value at 
medium-car cost have boosted Packard’s resale value, too. Latest 
records in the Official Used Car Guide of the N.A.D.A. show 














d, prestige value at -medium-car cost set 
t Packard’s big expansion program. Great 
it dealers joming the Packard Parade to Profit! 


51 Packards bringing up to hundreds of dollars more than 
other cars of comparable original cost. 


@ With Packard soon to announce 1953’s hottest line of new 
cars—packed with power and great engineering features—now’s 
the time to join the Packard Parade to Profit. 


@ If you are interested in a bright and profitable future in 
the automobile business, get full facts about franchises 
now available throughout the country under Packard’s big new 
expansion program. Write, wire or telephone collect to: F. J. 
WALTERS, Vice-Pres. and Gen. Sales Mgr., PACKARD 
MOTOR CAR COMPANY, 1580 East Grand Boulevard, 
Detroit 32, Michigan, Telephone: Walnut 1-5600. 


PACKARD 


ASK THE MAN WHO OWNS ONE 








AUTOMOTIVE NEWS, —— 17, 1952 


Sales Conditions i in Various Areas... 





Auto Market Reports 


Columbus, O. 


October new-car sales in Frank- 


fo County (Columbus), O., totaling | 
1,555, shot 244 units ahead of Sep-| 


| climbed over those of September, 


while truck sales increased from 


reaching 170 from 154, but trailed | September’s 205 to October’s 344. 


October, 
were sold. 
Sales of the five leading makes 


1951, when 244 units 


tember and 205 units ahead of the! jncluded: Chevrolet, 74; Ford, 30; 


corresponding month last year, ac- 
cording to the Columbus Automo- 
bile Trade Assn. 

The 10-month total, however, 
continued to lag behind last year’s 
corresponding figure, 13,342 to 
17,269. 

Ford, which jumped from 246 to 
353 units sold, accounted for 107 
of the gain to solidify its first- 
place sales position. 

Other sales figures for October: 
Chevrolet, 277; Plymouth, 143; 
Buick, 134; Pontiac, 117; Oldsmo- 
bile, 72; Mercury, 71; Dodge, 66; 
Hudson, 52; Studebaker, 50; Nash, 
46; Cadillac, 37; DeSoto, 36; Pack- 
ard, 33; Chrysler, 30; Lincoln, 11; 
Kaiser, 9; Willys, 7, and Henry J, 
5. 


Truck sales in October also 


Dodge, 22; International, 15, and 
GMC, 10. All others totaled 19. 

Combined sales of cars and 
trucks in October, reflecting the 
surge in new-car sales, rose 260 
units to 1,725. This compared with 
1,594 units in October, 1951. 

* = ° 


Washington, D. C. 


Combined auto and truck sales 
in the nation’s capital climbed 
slightly in October, according to 
preliminary figures released by the 
Washington Automotive Trade 
Assn. 

Total sales reached 1,996, com- 
pared with September sales of 1,- 
970 units, in spite of reduced car 
sales. These slipped from 1,765 
in September to 1,652 in October, 


Pit: 


QUALITY ,;. 


Line 


Totals for the first 10 months, | 
with comparative 1951 figures in 
parentheses, show: Autos, 17,416 
(23,327); trucks, 2,027 (2,507). 

Sales for October included: Chev- 
rolet, 397; Ford, 339; Plymouth, 160; 
Oldsmobile, 132; Pontiac, 125; 
Buick, 101; Dodge, 95; Cadillac, 50; 
Hudson, 47; Mercury, 35; Chrysler, 
32; Packard, 26; DeSoto, 25; Stude- 


baker, 24; Nash, 24; Lincoln, 13; 
Henry J, 11; Willys, 7, and Kai- 
ser, 6. 


Other sales included: Austin, 4; | 
British Ford, 3, and miscellaneous, 
14. 

Truck sales leaders included: 
Dodge, 94; Chevrolet, 78; Ford, 
49; GMC, 49; White, 24, and In- 
ternational, 23. All others to- 
taled 27. 

The first five in car sales for 
the year to date include: Chevrolet, 


Ciser Laer LZ 


Lie ween } 


ENGINE BEARINGS 








Light Trailer for Heavy Work— 


This is Fruehauf Trailer's new aluminum Car-A-Van. C. L. Schneider, sales vice- 
president, says that the new model is designed for operators who require a light- 
weight aluminum unit that can handle heavy-duty hauls ordinarily assigned to heavier 
steel trailers. A new feature is the full-width steel coupler plate with 28-inch kingpin 


location for added capacity. 








3,656; Plymouth, 3,112; Ford, 2,580; 

Dodge, 1,165, and Pontiac, 1,119. 
Top five truck sales leaders for 

the first 10 months are: Chevrolet, 


of 


Ask your Federal-Mogul Jobber! 


More bearing part numbers than any other line . . 
nation’s only complete exchange connecting rod service. The 
Federal-Mogul line is the COMPLETE line, designed for service! 


FEDERAL-MOGUL SERVICE 
Detroit 13, Michigan 


Engine Bearings © (Main, Connecting Rod and Camshaft) © Bushings © Connecting Rod Service — Ex- 
change Insert Rods, Rebabbitted Reds © Connecting Rod Bolts and Nuts ¢ V-Seam Piston Pin Bushings 


(Division of Federal-Mogul Corporation) 


Shims and Shim Stock 


. plus the 


gtARing 





Fe, 


Sepy\ct 


615; Dodge, 398; Ford, 367; GMC, 
| 229, and International, 167. 
* * * 


Maryland 


New-car sales in Baltimore 
reached 1,624 in September to send 
the total for the first nine months 
of 1952 to 16,011. For the rest of 
Maryland, September produced 
3,269 new-car sales and a_nine- 
month total of 47,188 units. 


The combined total thus read 
4,893 for September and 63,199 for 
the first nine months. 


| Baltimore’s September truck 
| Sales were 239, compared with 474 
| for the rest of the state. To Oct. 1, 
Baltimore truck sales totaled 2,221; 
| those for the rest of the state, 4,960, 
and for the two areas combined, 
7,181. 


Car sales by makes for Sep- 
| tember in Baltimore were: Chev- 
| rolet, 474; Ford, 264; Plymouth, 

160; Buick, 111; Pontiac, 105; 
Oldsmobile, 86; Dodge, 66; Hud- 
son, 52; Mercury, 47; Chrysler, 45; 
Studebaker, 40; Nash, 38; Cadil- 
lac, 37; Kaiser, 21; Willys, 18, 
and Henry J, 5. 

Outstate Maryland car sales by 
makes for September: Chevrolet, 
755; Ford, 604; Plymouth, 312; Pon- 
tiac, 254; Buick, 238; Oldsmobile, 
163; Dodge, 142; Nash, 110; Mer- 
cury, 109; Hudson, 89; Studebaker, 
79; Chrysler, 69; DeSoto, 68; Willys, 
60; Kaiser, 51; Packard, 45; Cadil- 
lac, 44; Henry J, 37; Lincoln, 17, 
and Crosley, 2 

Truck sales for September in- 
cluded: Baltimore — Chevrolet, 89; 
Dodge, 42; Ford, 37; GMC, 32; In- 
ternational, 21 and all others 16. 
Outstate — Chevrolet, 161; Interna- 
tional, 79; Dodge, 73; Ford, 67, and 
GMC, 41, and all others, 53.—(Kate 
Savage.) 


Belgium to Admit 
Knockdowns Only 
After Next Year 


BRUSSELS, Belgium.—(UTPS)- 
Unless something unexpected hap- 
pens, the Belgian market, as from 
the end of December, 1953, will be 
closed to all automobiles assembled 
in the U. S. 


The government decision, taken 
early this month, also affects Brit- 
ish, French, German and Italian 
cars, as well as any others which 
are not imported in separate parts 
and assembled in Belgium by Bel- 
gian-managed plants. 

Reason for this step is that the 
obligatory assembly of foreign auto- 
mobiles in Belgium will absorb a 
considerable number of unemployed 
|} and make full use of Belgian mate- 
| rials. 

Opponents of the decree state 
that the government will lose by its 
| application in view of the fact that 
so far importers of foreign automo- 
biles assembled abroad pay 24 per- 
cent import and federal tax where- 
|as taxation of separate parts 
amounts to only 11 percent. 

From a purely fiscal viewpoint 
the new measure will mean a los3 
of some $6,000,000 a year. This fig: 
ure accounts for 50 percent of th 
automobiles imported during tk 
past year. 

Should the same amount of ca 
continue to be imported in 1954, ti 
opposition states, the real loss 1» 
the Treasury would amount to $12 - 
000,000. 
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MOE CARS: 


Sell more of YOUR cars with 


AGH TRIGUN 





Newsprint Color : fa 


Year after year, Chicago stays out in front as one of the auto 
industry’s primary markets. And year after year, the people who 
account for the bulk of Chicago’s new car registrations read the 
Chicago Tribune. | 

When you feature your models in the Tribune, you get the 
powerful, full-market influence of Chicago’s No. 1 sales-produc- 
ing medium. And when you feature them in full page, full color 
advertising in the Tribune, you give your promotion the dynamic 
impact that gets extra attention and buying interest. 

Tribune newsprint color can help you sell more cars now. It 
can help you sell more when buying resistance and competition 
increase. 

To stimulate your sales and dealer organization, to get more 
orders on your books, there is nothing to equal Chicago Tribune 
newsprint color. Ask your Chicago dealers what they think about 
Tribune newsprint color. They have seen it in action. They would 
like to have it work for. them. 

Get the story of what Tribune newsprint color can do for you 
in the multi-billion dollar Chicago market. In Detroit, call W. E. 
Bates, Penobscot Building, WOodward 2-8422. 


Make your sales picture brighter with CHICAGO TRIBUNE NEWSPRINT COLOR 
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by any agency and must be ob- | 


AUTOMOTIVE WASHINGTON tained directly from business.” 






























* * * — 
° Metal Exports Reduced 
J euths on Tal HE Office of International Trade 
last week announced the first- 
quarter 1953 export quotas for steel, 
copper and aluminum covered by 
Of Consumer Dollar see Sontroncd Materials: Plan 
The quota for carbon steel (ex- 
> wih Jiang clusive of tinplate) is 390,780 tons. 
"ence This compares with 566,258 tons (in- 
; cluding supplemental quotas) al- 
LANs to start public hearings on what happens to the | Ottes pp ce ogg Bg ody a 
consumer’s dollar have been completed by the Federal Geta comeed by last summer’s 
Trade Commission. steel strike. 
The investigation was requested by President Truman last| OFT noted that the original ‘ 
September, but FTC Chairman James Mead said the results| fourth-quarter quota was 472,800 te — / 
would be delivered to Dwight’ a —| tons but was increased recently | ~ ° 
D. Eisenhower after he takes Said mene: by 93,387 tons, earmarked for ex- | 1-H India Distributor Wheels Out 2,400th— 
office as president. this will - aa port to the United Kingdom un- | Seven different International truck models start off for seven different destinations 
The hearings may not get under|of the most sig- der the United States-British | in India following completion of assembly by Peninsula Motor Corp., Ltd., Calcutta, 
way until January, Mead said. The | nificant fact-find- steel-exchange agreement. There | the 1-H distributor in India. The trucks are shown alongside the three-story assembly 
aim is to find out who gets what |ing programs ever was also another, small supple- plant operated by the firm. Leading the procession is the 2,400th unit built by 
proportion of each consumer dollar | undertaken by the mental quota. Peninsular in the six years that the firm has represented I-H. 
spent in retail. Federal Govern- The first-quarter quota for alloy | ~ Sota oars iS ae es 
Mr. Truman specified that the|ment. It is also, steel (excluding stainless) is 18,284 | alloy products, the first-quarter ex- | 8,000,000 pounds. Allotments for the 
study indicate what shares of the| however, one of tons, compared with the 23,000 tons | port quota totals 12,136,000 pounds, | fourth quarter have totaled 8,000,- 
dollar go to farmers, processors,|}the most ambi- issued thus far in the fourth quar-| compared with 12,650,000 pounds in | 000 pounds. 
manufacturers, jobbers, wholesalers|tious and com- ae - for ome ae i the fourth quarter. : « ® 
and retailers, to the Government in | plex. A large part 200, pounds, compared wl For aluminum, the first-quarter ps ° 
the form of taxes, and to freight|of the necessary William Ullman | 1,756,000 pounds. quota originally was set at 6,000,000 Tax Chief Dunlap to Quit 
carriers. information is not now collected| For CMP copper and copper-base ' pounds but has since been raised to HE Bureau of Internal Revenuc 
Picillacninsaindiainsestetneliiiaapatianacoieall sc in $$ _ ee ————————— last week confirmed reports 
that Commissioner John Dunlap 
Arthur Brewster, — to resign = : become 
: : istrict commissioner for Texas and 
224 Dwight Street, Springfield, Massachusetts, says: Oklahoma. 
‘ Secretary of the Treasury John 
q & W. Snyder, it was announced, has 
l Sell WEED C hain S$ sent to the Civil Service Com- 
| mission a formal recommendation 
i M t e F, Be pe ae oe a@ career revenue of- 
cer, named to the district 
when | sell Anti-Freeze 
post. 
, 2 . Dunlap has been commissioner of 
“My regular customers get their WEED tire chains before a at lo ie See 
. e ucceede : eorge ° cnoene- 
snow flies. | display bags of WEED V-Bars and WEED Regulars wa eee Se ences of 
\ / : health as a congressional investi- 
and | put up the WEED display material. Then | mention ——" ee 
chains along with anti-freeze. They're both necessary. wat eee eee & 
intment in 
4 ’ 
It's easy to sell WEED V-Bars because they have so many good i tet Gaia alte dae tee. 
i 4 , y ,, ‘by bf) ,, | publican Administration takes over 
A. talking points, like those 288 gripping points, and they more pope ee ea hedge 
° 4 ‘organization program, the district ry 
than double the wear. Yes, ! make money selling WEEDS.” anne ot fae 
¢ You’ll make more money, too, sup- Oklahoma will be set up this week. 
plying your customers with WEED i ; : : é : Tie ar 
Chains before snow flies. Sell them Flaring Reinforcements with Right-Left Construction OPS Holds Up on Boards 
along with anti-freeze. | RICE DIRECTOR Tighe Woods 
. ind GIVE DOUBLE GRIP and REDUCE SIDE-SKID has instructed OPS regional 
Just remind your customers that directors not to proceed with estab- 
WEED AMERICAN V-Bars are the BR eee P lishment of local price-stabilization 
best wearing and most effective tire as ee aN Oey | boards in any except the three an- 
chains ever made. Their flaring rein- a ‘4 / +s © in a =, — — Pr _— 
forcements with 288 gripping points . ak Giae eae ae 
; ; ; Woods said that boards were 
double the bite on ice or snow. Their being set up in the pilot cities to 
opposite right-left construction gives work out a number of operation- 
two-way grip and balanced traction. al problems, and that he wanted 
So WEED V-Bars stop shorter, start to observe them in action for a 
quicker, hold straighter, wear longer. while, as well as to hold further 
They’re safer. discussions with interested groups 
® WEED Zip-On Appliers make it or aoe a 
easier to put on chains. Sell a pair He said he had scheduled a meet- 
of Zip-Ons with every pair of ing of this nature with a subcom- 
WEEDS. Tell your customers snug mittee of the OPS retail industry 
chains wear longer and to take up aneneey qementines. 
slack when i : The three pilot cities are Sacra- 
it occurs mento, Calif.; St. Paul and Provi- 
AECO AMERICAN CHAIN & CABLE _ ee 
COMPANY, INC. D. C. Restricts Parkers a 


HE District of Columbia has 
adopted a new ruling requiring 
motorists with out-of-town automo- 
bile tags to get special reciprocity 
APPLIERS stickers for their cars if they park 
2S overnight in Washington more than 

14 days a year. 
The stickers are issued for the 
same period of time as that granted 
to outsiders in the _ individual's 


York, Pa. » Bridgeport, Conn. om 


= Don’t S’kid Yourself 


STOPPING ON GLARE ICE AT 20 M.P.H. 
make it 


easier 
to put on 






with Reinforced Tire Chains 






ee eeseneee 





Soins es chains home state. 
. . * 
pees ss Jobless List at New Low 
*For stopping or starting on ice or snow, synthetic rubber TNEMPLOYMENT dropped to a 
tires skid or spin 10% to 50% more than natural rubber 3 U new post-World War II low in 
(All figures in this panel are quoted from National Safety Council Tests) iy October, according to the Census 


Bureau. The number of unemployed 
persons in the week ended Oct. 24 
was estimated at 1,283,000, as com- 
pared with 1,438,000 in September 
{and 1,616,000 in October a year ago 


Only about 2 percent of all civil 


The Tire Chain that Doubles the Wear 
and Doubles the Bite on Ice or Snow... ja Only about 2 percent of all civil 
| October, one of the lowest percent 


| ages on record except during Worl 
War II. 

| The back pages of every issue of AUT 
| MOTIVE NEWS contain the WANT A 
Section. Others are profiting from AUTC 
MOTIVE NEWS WANT ADS! Are you? 
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s RIVETED LININGS — no special equipment 
necessary. 


‘3 
a SPECIAL THICKNESS for replacement — up to 
.030” extra thick, in separate linings or 
complete brake shoes. Cuts squeal and chatter 
— increases wear. 


@ top Quatity—built for Buick. Specifications 
you know you can trust. 


@ OVERHAUL KITS —contain all the important 
little parts you should replace with each 
job, all in one handy pack. 


@ TRADE DISCOUNT and FRIENDLY 
HELP — your Buick dealer will 
give you the regular trade 
discount — and all the technical 
advice you may want. Go to 
him for all your Buick parts — 

you'll do better in the end! 





22 








WASHINGTON. — The salesman 
is the key to keeping the nation’s 
economy on an even keel in a 
peacetime economy, according to 
Secretary of Commerce Charles 
Sawyer. 

“Our production is virtually 
limited only by our ability to sell 
and use what we produce,” he 
told a recent gathering of the 
Sales Executives club of New 
York. 

American industry, he said, must 
now work just as hard to develop 
distribution techniques as it has 
worked in the past on production 
techniques. 

Sawyer said his department is at 
work on a survey of the potential 
market for goods in a peacetime 
economy, and hopes to publish the 
results by Jan. 1. 

However, he said, he did not in- 
tend to give the impression that the 
defense program will have tapered 
off by the first of the year. 

But defense goals are being ap- 
proached, he said, and business- 


QUAKER STATE CUSTOMERS always come back. They’re 
your “‘steadies.’’ That’s why that green sign out front 


Sales Job Sized Up 


Sawyer Asks Industry to Work Hard 
On New Distribution Methods 
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|tain lines of goods, the supply will 
threaten to outstrip demand. 


men can look forward to the day 
when defense output will absorb 
| ® much smaller share of pro- 
ductive capacity. 
| “When that day comes,” he 
warned, “and our tremendous in- 
dustrial machine turns again main- 
ly to producing goods for nonde- 
fense purposes, we will obviously 
face many great problems. In cer- 





Can’t Blame the Dealer 
If Door Hits. Fingers 

RALEIGH, N. C.—Getting 
your fingers caught in an auto- 
mobile door is “one of those dis- 
tressing accidents which occur 
daily,” the North Carolina Su- 
preme Court ruled last week. 

A damage suit brought against 
a used-car dealer by a customer 
who did not withdraw his hand 
in time was dismissed because, 
the court said, the dealer could 
not be held responsible. 





means extra green paper in your till. 


Quaker State Motor Oil is refined through the most 
modern processing equipment, made from 100% pure 
Pennsylvania grade crude oil, and handled with unsur- 
passed technical skill. It not only protects against friction 
and heat under gruelling conditions, but helps prevent 


the formation of sludge, gums, and varnish. 


The whole Quaker State line is tops. The motorists 
who buy Quaker State know and appreciate what they’re 
getting. And for you it means BIGGER, BETTER BUSINESS! 






On the brighter side, Sawyer 
said, substantial buying power ex- 
ists today in the form of private 
savings, and a decrease in military 
output should mean lower taxes 
and relatively more consumer pur- 
chasing power. 

“In trying to chart a clear course 


for business in the uncertain years | 


ahead,” said Sawyer, “all of us, 
whether in industry or in the gov- 
ernment should make an effort to 
stick to the facts and to avoid 
hasty, ill-considered predictions 
based on panic or hunch.” 

He indicated that, except for 
himself, there were few people 
around in 1949 who thought the 
nation would be able to steer 
clear of a “serious depression.” 


Sawyer said a 1949 tour of the 
country had convinced him that the 
nation still faced a period of uni- 
formly good business. He said he 
plans to take another such tour in 
October. 


Liberty Nash Formed 
Liberty Nash, Washington C. H., 
O., has been incorporated by Vin- 
cent J. Smith, Ada Sherwood and 
E. S. Woodmansee. 
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$287 a Year to Keep Car Rolling 


WASHINGTON.—The total annual expenditure for car main- 
tenance and repair in 1951 was $287.12 for the average member of 


the American Automobile Assn., 
selected group of AAA members. 


according to a survey among a 


The average car owner spent $105.50 for repairs to the engine and 
chassis, AAA found. In some cases, the expenditures exceeded $200, 
especially in cars that had a general engine overhaul, and in other 


cases, particularly with newer cars, the repair bill was as low as $50, 


AAA said. 


Information also was obtained on general car maintenance, such ; 
as replacement of ignition points, spark plugs, fan belts, brake and | 


wheel cylinders, lights and windshield wipers, as well as car washing | 


and lubrication. The average expenditure for these items totaled | 


$181.62, AAA said. 





Idaho Dealers Air 
Labor Problems 
At District Parleys 


BOISE, Id.—Wage stabilization, 
the Taft-Hartley labor-relations 
law and Project—Adequate Roads 
shared attention in a series of five 
district meetings held by the Idaho 
Automobile Dealers Assn. 

An average of 60 dealers attended 
the sessions, according to IADA 
Secretary Leon Weeks. 

Eli Weston, Boise attorney, dis- 





cussed current aspects of the wage- 
regulation picture, as well as point- 
ing up problems confronted under 
the Taft-Hartley Act. 

J. V. Chamberlin, District 3 vice- 
president from Weiser, reported on 
work toward getting better roads 
through Project—Adequate Roads 
and the National Highway Users 
Conference. 

NADA Director Charles C 
Haight, Burley, reported on NADA 
work in Washington. IADA Presi- 
dent Jack Blair, Pocatello, and 
Weeks reviewed state association 
activities. 

Twenty dealers—four from each 
district—were nominated for dis- 
trict directorships. They include: 


District 1 — W. S._ Freeland 
(Dodge), Coeur d’Alene; Arnold 
|Keller (Buick), Wallace; John 


| White (Hudson), Kellogg; Robert 
| Gill (Chevrolet), Priest River. 
District 2 Kenneth Kouni 
(Dodge), Orofino; Norman Whittet 
| (Chevrolet), Grangeville; Mac Nee- 
\ly (Studebaker), Moscow; Charles 
|C. Adams (Ford), Lewiston. 

District 3—Fred Lillge (Ford), 
|Boise; Herman Evans (Buick), 
| Payette; Frank Bevington (Buick), 
| Nampa; Jason Smith (Oldsmobile), 
| Caldwell. 
| District 4 — Glenn E. Jenkins 
| (Chevrolet), Twin Falls; Olin Baker 
(Buick), Burley; Lawrence Heagle 
(Ford), Hailey; Cole Reed (Chevro- 
let), Jerome. 

District 5—E. C. Dissault (De- 
Soto), Pocatello; Keith Rich (Pon- 
tiac), Montpelier; R. G. Cranney 
| (Chevrolet), Preston; Clark Kessler 
| (Chrysler), Blackfoot. 


| 





Fair-Trade Pacts 


| WILMINGTON, Del. — Du Pont 
| has taken steps to help wholesalers 
jand retailers of its Zerone and 
| Zerex antifreezes to obtain the pro- 
tection of fair-trade laws now op- 
erating in 45 of 48 states, according 
to Forest C. Noble, antifreeze sales 
manager. 


Wholesale distributors have been 
informed of Du Pont’s decision to 
resume fair-trading the products, 
and agreements either have been 
signed or are to be executed with 
retailers in all states except Ver- 
mont, Missouri and Texas and the 
district of Columbia, Noble said. 


re 


Eye Catcher— 


Erected by Erwin Davis Motors (Nash 
in Kansas City, this huge sign is high 
lighted by a painting of the 1952 Nas 
Ambassador Golden Airflyte. The pictur 
of the car is approximately six feet i 


length and is lighted from the inside oc! 


night. 
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Moderately Priced for Most New Cars... 





Special Tools for ‘53 


ESPITE the fact there will be 

several all-new 1953-model cars 
and at least four makes are switch- 
ing to 12-volt ignition, the “special 
tool packages” for dealers will be 
quite moderately priced, in most 
instances, AUToMoTiIveE News finds. 

A survey of the car factories 
shows that, with the exception of 
two car lines, the average essential 
special tool package will run from 
$25 to $70. For one of these lines, 
where an entirely new car is being 
announced, the special tools will 
cost the dealer $125. 

In the case of the car line, 
where not only are new cars be- 
ing announced but also a brand 
new engine, overdrive and torque 
convertor for the first time, the 
essential special tool package will 
run from $250 to $275. 

Even in the latter case, where 
dealers are faced with a major 

tooling program for the first time 
in a number of years, the packages 
are offered in such a manner that 
the dealer can substitute tools he 
may now have in his crib for many 
of the new tools being offered. In 
the case of several tools, adapters 
are offered at low cost to enable 
the dealer to convert a tool that 
was used on former models. 
* om * 
NE car line for 1953 is being 
introduced with but one essen- 
tial tool for the dealer to buy to 
complete his essential equipment. 

In the case of three of the makes, 
which are switching to 12-volt ig- 
nition, the testing equipment neces- 
sary for the dealer to have will cost 
more, although small dealers who 
service but a few of the new cars 
each year will be able to get by 
with a very low investment at the 
start. 

These dealers can get by for a 
while with a 12-volt battery 

charger and a 12-volt timing light. 
They could even get by without 
the timing light, if they wanted 
to take the chance of their me- 
chanics not forgetting to use but 
half of the battery in the 12-volt 
jobs. 

If the mechanic should forget just 
once, however, he would blow out 
the six-volt light the minute he 
connected to each terminal of the 
battery. The 12-volt charger and 
timing light can be procured for 
as low as $136.90 

For this reason, the factory serv- 
ice departments are suggesting to 
those dealers that they purchase 
the essential added units that any 
dealer doing any number of service 
jobs should have as a minimum 
requirement, and not only be on the 
safe side but be prepared to service 
any 12-volt job. These units will 


cost in the neighborhood of $230 
to $250, depending upon which 
make dealers buy. 

* * 





ONVERSION kits that will com- 
pletely modernize the present 
six-volt equipmenz can be had for 
approximately $350 to $400. 
Completely new units for the 
larger dealer, who will have ample 
need for additional 12-volt equip- 
ment, can be procured for around 
$600. This will give the dealer the 
advantage of new equipment for 
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Special Tool Selection— 


the 12-volt equipped cars and leave 
his present equipment as it is to 
service the present and older mod- 
els of the same line. 

It has been the aim of the fac- 
tory service engineers to keep 
the special tools needed for any 
model change at an _ absolute 
minimum, To do this they must 
take into consideration the time 
saving and greater accuracy pro- 
vided by tools custom-made to do 
a particular job, against the 

(Continued on Page 31, Col. 1) 



















DODGE sIx 
SPECIAL SERVICE TOOLS 
Ase lliustroted and Described in 
the *-620 MILER SPECIAL 
SERVICE TOOL CATALOG! 
PAGE 102 of Your Copy of This 
importont Service Tool Manvel 


Most car factories distinguish the “essential” tools which a dealer must have to 


service a new model from those that are ‘ 


‘desirable" to have, in order that his shop 


be kept efficient and his mechanics be able to perform any particular service opera- 
tion in the time allowed by the flat rate. Above is a reproduction of a page from a 
Dodge tool catalog showing how the “essential tools, marked “E,"” are separated 


from the “desirable” tools, marked ‘‘D."’ 








Backshop 


- ++ by Jack Weed 


OULD you, in four years, learn 
to call 2,500 customers by 
name? 

Would you consider it an annoy- 
ance to wash the windshield, rear 
window and light lenses and to in- 
spect the oil, battery and water of 
every car that came into your place 
of business for a one-buck sale? 


I feel quite certain that few of 
the automobile dealers of my ac- 
quaintanceship would even give 
those two qualifications any con- 
sideration at all. Yet these are 
the two basic qualifications for 
success in the business that is 
today draining more backshop 
dollars away from _ franchised 
dealer service stations than any 
other type of service outlet. 


Those are the basic qualifications 
for becoming a success in the gaso- 
line filling station business, as out- 
lined by Edmund O’Brien and Ed- 
ward L. Norwitz, co-owners of a 
six-pump station in the Petworth 
section of Washington, D. C., ac- 
cording to a squib in the Chek- 
Chart service bulletin. 

* * * 


What Now? 
T SEEMS that these two men, 
who had well-paying jobs as 
merchandising instructors for a 
major oil company, got a yen to 
get into business for themselves 
and so sank all the money they 
had, their combined life savings, in 
this station. In but a short time 
they had doubled the gross business 
of the station to $250,000 per year. 


Station operators like these boys 
do not confine their drive for prof- 
its to merely their gallonage busi- 
ness. They are out after every 
nickel and dime they can pull from 
their customers. 

They not only do as much busi- 
ness in TBA items (tires, bat- 
teries and accessories) as they 
can, but are slowly but surely 
invading the minor service field. 
Some are even getting a _ top- 
flight mechanic and going after 

major service repairs. 

And they outnumber the fran- 
chised vehicle outlets nearly five to 
one. 

Car and truck dealers have en- 
joyed a swing to their shops since 
World War IL. First, it was because 
either the customer had gotten into 
the habit of going to a franchised 
dealer during the period when he 
could not get a new car and fig- 
ured that he stood a much better 
chance of having his car kept in 


Shops Still Drag Feet on Service Sales 


Bote dealers and factory offi- 

cials have grown increasingly 
conscious that most franchised au- 
tomotive dealers must better their 
absorption position if they are to 
remain financially healthy during a 
drawn-out competitive period, but a 
review of national service averages, 
compiled by John E. Wolf Co., does 
not indicate any noticeable im- 
provement. 

The number of items sold per 
service repair order, for instance, 
increased from 139 items per 
ticket in August to 1.40 items in 
September, up less than 1 per- 
cent. 

Slight increases were shown in 
four departments of the average 
dealer service shop, while losses 
were recorded in the other four. 

* * + 
LUBRICATION dropped from 18.8 
percent of total service sales to 


18.5 percent. Oil changes dropped | 
from 13.8 percent to 13.6 percent. 
Brake work, which should have 
shown a healthy increase to reflect 
summer driving, dropped from 8.3 
percent to 8.2 percent. Body work 
dropped from 6.9 percent to 6.6 
percent. 

A slight increase was recorded 
in wash and polish sales, from 4.1 
percent to 4.2 percent. Minor mo- 
tor repairs also showed a slight 
climb, from 26.1 percent to 27.0 
percent, as did major motor work, 
which increased from 4.7 percent 
to 4.9 percent. 

Only other service operation to 
show an increase was chassis, in- 
cluding front-end work, up from 
13.5 percent of all service jobs to 
13.6 percent. 

- cl * 

S CAN be seen by this survey, 

which averages the work speci- 


fied in more than 1,500,000 repair 
orders at franchised dealer shops 
each month, ups or downs in work 
going to any department were so 
small as to indicate a continuing 
dearth of service selling in dealer 
shops. 

When every car comes in for at 
least one job, and more than 20 
percent come in for two items, 
these latest figures indicate that 
dealers and their service person- 
nel are still not paying enough 
attention to the needs of their 
customers. 

The report also indicates that, de- 
spite complaints of dealers who de- 
plore the lack of customer good- 





Service Highlights 


New Products ....... -Page 32 
Workers Scarce ..............- 





will, no real effort is being made 
to correct this situation. 


* * * 
T IS admitted that most bad cus- 
tomer relations are brought 


about by lack of proper and effi- 
cient service available in the aver- 
age dealer shop. 

This is a harsh indictment of 
the franchised dealer, but he 
could not only do much to cor- 
rect his bad customer relations 
now, but at the same time could 
improve ‘his competitive position 
by doing*a better service job. 

It is claimed by many highly suc- 
cessful dealers—as well as by many 

equipment men who have studied 
dealer service operations — that 
thousands of dealers could increase 
their service work, as well as their 
(Continued on Page 26, Col. 1) 





good running shape by a vehicle 
dealer—or he stayed with the dealer 
so that he would have a better 
chance of getting a new car in a 
tight market. 

+ * * 


Several Advantages 


INCE the trend to high-compres- 

sion engines and the addition of 
doo-dads thought to be complicated, 
like voltage regulators, automatic 
transmissions, etc., new-car owners 
have stayed with the car dealer 
because they feared to have anyone 
else work on their car. 

But practically every owner sur- 
vey shows the great majority of 
car owners are not completely 
satisfied with the brand of service 
they are getting. 

Of course, the corner filling 
station has one advantage over 
the average car or truck dealer 
on much of the “one-stop” serv- 
ice business—convenience to the 
driver, easier access, and the 
owner has to go there for his 
gasoline anyway. 

But the dealer has a bigger and 
more potent advantage, which far 
too many shops don’t take advan- 
tage of—the driver comes in with 
the idea of leaving his car and 
gets out of it when he gets into 
the shop. The dealer’s servicemen 
don’t have to work any dodge to 
get the prospect to hold still long 
enough so that they can plant a 
sales suggestion. 

On the other hand, far too few 
dealer shops make it a point to 
know their customers by name, 
ever take time to look his car 
over to see if it needs any addi- 
tional work, so that they can call 
these “extra-profit” points to the 
owner’s attention. 

We are heading into a period 
when those extra profits from serv- 
ice may mean the difference of 
whether the dealer can meet the 
trading competition on the new or 
used-car sales, and now is a good 
time for the dealer himself to 

(Continued on Page 24, Col. 1) 


18,000 Expected 
At ASI Show 
Dec. 10-13 


TLANTIC CITY, N. J.—An echo 

from the past and the big noise 
of the future will vie for attention 
Dec. 10-13 at the 26th Automotive 
Service Industries Show here. 


A working diagram of the 1917 
Stanley Steamer will be displayed 
next to a demonstration of atomic 
power applications. 

More than 18,000 are expected to 
attend the ASI show, where they 
will view more than 500 displays, 
including the Old Timers’ exhibit, 
of which the Stanley will be a part. 


* * - 


NCLUDED in the atomic exhibit 

will be a model atomic pile, radi- 
ological instruments, a schematic 
model of an atom-power submarine, 
a model showing manufacture of 
hydrogen bombs, and a scale model 
of the U-235 plant at Oak Ridge, 
Tenn. ; 

Show Chairman Don H. Teetor 
said the Army, Navy, Marine 
Corps and makers of jet and 
turbo prop engines will join in 
the show. 

Show sponsors are the National 
Standard Parts Assn., Motor and 
Equipment Manufacturers Assn. 
and Motor Equipment Wholesalers 
Assn. 
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(Continued from Page 23) 


spend a little time each day behind 
the “wailing wall” that separates 
his new-car sales department from 
the department that can be made 
to pay his entire fixed burden. 

* * + 


Cars and Tractors 


| GOT quite a bang about a month 
ago talking to dealers in the 
west, who handled both cars and 


farm tractors. In a rural area 
those two go together, to my 
notion, like bread and butter or 


ham and eggs. 

I can understand the viewpoint 
of the tractor distributor who looks 
a car dealer over pretty thoroughly, 
however, before he gives him a 
tractor and farm machinery line 
to handle in addition to his line 
of cars and trucks. I can under- 
stand that there might be a tend- 
ency with some dealers to neglect 
the farm machinery line when car 
sales are good and profits high. 


But that’s getting away from 
what I started out to say. 


I got a second bang out of | 












to Merritt sales 


Hill, 
manager for Dearborn Motors, 
when I was out to the company’s 


talking 


experimental farm taking 
tractor demonstration recently. I 
was talking to Merritt about how 
1953 looked to the farm ma- 
chinery boys. He admitted it 
might be a little rough—that the 
tractor outlets might find that 
they, too, had a few more trac- 
tors and other pieces of farm 
machinery coming from the fac- 
tory than they had immediate 
prospects for and might have to 
go out on the side-roads and 
make some calls, 

This period, which indications 
seems to point may be coming up 
sooner than many think, is going 
to be interesting—and a test for 
many a retail dealer who has gone 
soft in his sales work during the 
past few years. 

* * * 


Men from Boys 
= a phrase that I find is 


in a | 


| 
| 
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| The Old Black Maria's Gone— 
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Detroit's police wagons are taking on a new look. The traditional black color is 
| being replaced with a snappy green mist, and the vehicles now feature conven- 
| iences which any Skid Row bum would like to call his own—like foam-rubber cushions 


which can be made into a nice, comfortable cot; a heater under the seat; two roof | 0? the 
| ventilaebes, and large side and rear screened windows. Above, a patrolman takes | 
| delivery of one of the units from C. A. Greiner, vice-president of Ver Hoven Wood- | 


| 


| ward Chevrolet Co. 


the automotive and farm tractor 
industries whenever the impending 
tough competition comes up—that 
is, a competitive market will at 
|least separate the “men from the 
boys.” Of course the factory boys 


constantly being used in both! are referring to their dealers-——but 


R-M Super Flash- 

peed a 

in 7 Gray 
or Derk Gray. 


aU ga 
We ey! 


Excellent workability and fast drying helps 
keep refinishing operations moving. 


| won’t the same competitive period 
|“separate the boys from the men” 
|on the factory sales front all the 
way from  vice-presidential row 
down to the traveler? 

I think it will. It is now the job 
of the factories to help keep their 















Only light, easy sanding required. (Many 
experienced refinishing men are referring 


to this amazing undercoat as the “Lazy man’s 


primer surfacer.”’) 


The excellent filling and 


holdout of R-M 


Super Flash-Sand keeps final coats on the 


surface where they belong. A full, glossy 


finish is assured. 


f 


Rinsneo-Mason Co. 
5935 MILFORD AVE., DETROIT 10, MICH. 


1244 N. LEMON ST., ANAHEIM, CALIF. 


Reduces two parts of thinner to one part 
of Flash-Sand. Ask your R-M jobber. 





IN CANADA: STANDARD PAINT & VARNISH CO., LTD., WINDSOR, ONTARIO 


Manufacturers of passenger and commercial car lacquers, enamels, primers, 
surfacers, tinting colors, thinners, removers, rubbing compounds, etc 





dealers in a healthy financial posi- 
|tion. Far too many travelers are 
really inexperienced; they never 
have gone through a real competi- 
tive period, and they don’t know 
how to advise the dealers in their 
area of—shall we say, influence. 
They will have to parrot the in- 
formation that is handed down 
from the zone, district or region. 
Even those boys in the upper 
echelon have never had to “lay 
| them on the street at a low dol- 
| lar” in a period when overhead 
was as high and the vehicles 
| carried as high a price tag. 
| I’m afraid that somebody is go- 
ing to be hurt, while a new set 
|of formulas is being worked out. 
| It’s a lead-pipe cinch that the 
}old $100 gross is as dead as a 
| dodo bird, just as is the burden of 
|} one buck a day to keep a used car 
lot. It’s my thinking that 
some of the sharp-pencil boys had 
better grease up their slide rules 
and work up some new formulas 
for the period ahead that will act 
as guides for the dealer who 
doesn’t know his actual costs—and 
my experience suggests that few of 
them do. 


Wholesalers Pick 
Seattle for 1954 
Pacific Exhibition 


PORTLAND, Ore. — Members of 
the Pacific Automotive Show execu- 
tive committee, meeting here, have 
voted to hold the 1954 show in 
Seattle’s Civic Auditorium, March 
4-7, 

Meanwhile, a steady flow of ap- 
plications for the 1953 show, sched- 
uled for Feb. 26- March 1 in Civic 
Auditorium, San Francisco, indi- 
cates a sellout of space, according 
to Executive Manager J. Leonard 
Gibson. 

Gibson said a drawing for space 
would be held Nov. 21 at 1 p.m. in 
Room 402, Civic Auditorium, San 
Francisco. 

Portland had earlier been selec- 
ted for the 1954 show, but site diffi- 
culties dictated the switch to Se- 
attle, committee members indicated. 
The Seattle show will be a com- 
bined project of Oregon and Wash- 
ington groups, they said. 

The Pacific Automotive Show is 
sponsored by automotive wholesal- 
ers of 11 western states. Meeting in 
conjunction with the coming fifth 
annual show will be the National 
Standard Parts Assn. and Motor 
Equipment Wholesalers Assn. 


Garage Men OK 


Canadian Assn. 


VANCOUVER, B. C.— Members 
of the Automotive Retailers Assn., 
who held their first annual con- 
vention recently, endorsed’ the 
establishment of a national associ- 
ation of garage operators. 


Agriculture Minister Kenneth 
Kiernan, a garage operator at Chil- 
liwack, B. C., called for more co- 
operation among operators. He said 
they would all be better off if they 
worked closer together like other 
trades and professions. 


Collin Virteau was elected presi- 
dent of ARA; Tom Hammond, vice- 
president, and J. L. Kinneard, sec- 
retary. 


Directors are Leo Mogenson, Al 
Higgins, George Cohen, Milton 
Read, Alex Smith, Syd Morrey, 
Andy Johnson, Frank Barry, Tom 
Taylor and Tom Hammond, all of 
Vancouver; Jack Golner, Rich- 
mond; Bill Grout, West Vancouver; 
Dennis Lee, North Vancouver; Cecil 
Lutley, New Westminster; George 
Webster, Burnaby; C. A. McGowan, 
Surrey; Wesley Reid, Chilliwack; 
George McCombe, Abbotsford; Joe 
Janis, Haney, and Lea Landerville, 
Maillardville. 





Litho-Paint Poster Co. 


Lists Personnel Changes 

Mrs. E. S. Laverty, controller of 
Litho-Paint Poster Co., Chicago, 
has retired after 27 years with the 
company. She will be replaced by 
Howard Williams, it was an- 
nounced. 

In addition, Vernon Mock has 
taken over active management of 
the firm. Harry Coleman will con- 
tinue as director of sales. 
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COPYRIGHT 1952 H. D. T. CO. FACTORS, INC. LAMP AND PAINTING COURTESY ABERCROMBIE AND FITCH 


Unchallenged Performance / 


@ Like the flawless performance of a thoroughbred matched brace in the field .. . 
BLUE CORAL and BLUE CORAL Preservative Sealer work hand-in-hand to produce the 
finest and safest medium for Restoring, Preserving and beautifying all car finishes... 
The BLUE CORAL Treatment. 


Chemists the world over have tried to formulate substitutes but their most brilliant efforts 
to do so have been defied by our secret formula and quality source of materials; 
thus BLUE CORAL'S performance remains unchallenged. 


In the words of a sportsman — BLUE CORAL is a true thoroughbred .. . 
Challenged! Yes, but never equalled! 


H. D. T. COMPANY FACTORS, INC. e Creators of the Blue Coral Treatment « WHITE PLAINS, NEW YORK 
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Sloppy Housekeeping Is One of Ills... 


Shops Still Drag Feet on Sales 


ly that their car should have some- | 
thing corrected before it becomes | 
worse, but they are justifiably irri- | 


(Continued from Page 23) 


returns from several departments, 
just by being better housekeepers. 
* ” * 


yey dealers say that when 
shop men are allowed to let 
important and expensive shop 
equipment become the collecting 
spot for discarded parts, rags and 
other debris, the tendency of serv- 
ice salesmen is to ignore work that 
would make use of that equipment. 

The manufacturer of a well- 
known frame and front-end ma- 
chine recently found one of his 
machines — which should have 
been bringing in at least $6 for 
every hour the shop was open— 


Mossberg Joins HADA 


Arthur Mossberg, president of 
the recently formed Mossberg 
Motors, Inc. (Studebaker), East 
Hartford, Conn., has been admit- 
ted as the 3list member of the 
Hartford Automobile Dealers 
Assn. 


practically buried under old fend- 
ers and discarded body parts. 

What customer would 
|taking his car or truck for front- 
end work to a shop where the ex- 
pensive precision tool for doing it 
was left in this condition? 

* * * 
N ORDERLY shop, 
machines kept sparkling clean 
and well painted, epitomizes a shop 
where careful work is done, in the 
|}eyes of most car owners. 

Yet, how many dealers ever go 
through their shops with the eyes 
of a customer, correcting slovenly 
housekeeping which cannot help 
but give an impression that the 
shop is loosely run by careless 
mechanics? 

How many dealers have made 
any effort to put in a system by 
which the customer is notified that 
his car or truck needs other work 
than that which it was brought in 
for? 





* * * 


ip dap ccmaye- do not get angry at 
the shop that tells them polite- 


think of | 


with all | 





tated when something goes wrong} 


shortly after they leave the shop. 


The customer doesn’t blame 
himself. He feels that the dealer, 
a specialist in the make of car 
he drives, should keep him out of 
mechanical trouble. 


He thinks his dealer should pro-| 


vide service that ensures complete 
repairs when he brings his car in. 
That is a principle reason why car 
owners are still inclined to bring 
their vehicles back to a franchised 
dealer for service, even though they 
have not been getting the type of 
service they expect and should be 
able to get. 


+ * * 
oo must realize this: Any 
corner filling station or inde- 


pendent shop that works on the 
level some dealers allow in their 


How Many Dots 


on This Page? 











Mulligan's Plant in Tacoma— 


Headed by A. E. Mulligan, this new Pontiac-Cadillac dealership opened recently at 
723 Broadway, Tacoma, Wash. Walter Baldwin is sales manager. 


service shops would go broke in a 
hurry. 

And indications are that many 
dealers who have ignored shop 
profits in the past few years are 
going to need them badly before 
another year rolls around. Now is 
none too soon to give the shop 
some housekeeping attention. 


Each dot represents 100 E-Z-EYE-equipped cars 





Yes, that’s the amazing fact—that there are now over 
500,000 cars on the road with the E-Z-EyE shaded wind- 
shield which does the driver’s squinting for him. 


New car buyers want E-Z-Eye for five big reasons: 


It’s shaded— makes driving easier and more 
comfortable under sun- or snow-glare. 


It’s Safety Plate Glass—extra clear for better 


vision, added safety. 


It’s nationally promoted in The Saturday Evening 
Post, Collier’s, Time, The New Yorker. 


It’s available as original equipment in several 


makes of cars. 


It’s made exclusively by Libbey’Owens:Ford Glass 
Co., best known name in glass. 


If you sell new cars you'll make additional money on 
every sale by selling the E-Z-Eye option. 


If you replace auto glass you'll turn routine jobs into 
extra margin sales when you replace with E-Z-Eye. 





LIBBEY-OWENS-FORD GLASS CO., TOLEDO 3, OHIO 


Ia. Dealers Faced ; 
With a Scarcity 
Of Shop Help 


By L. H. Houck 
Staff Correspondent 

CEDAR RAPIDS, Ia.—Skilled la- 
bor to man service departments is 
as scarce as hen’s teeth in Iowa, 
according to interviews with deal- 
ers throughout the state. 

Iowa is a state of tall corn and 
agricultural wealth, according to 
the copybooks, but actually it is 
also a state where small cities 
grow around manufacturing plants. 
Iowa probably leads the world in 
the manufacture of washing ma- 
chines. Other factories produce 
everything from bulldozers to grav- 
el plants, in addition to a whole 
list of farm machines. 

The automobile dealer has to 
compete with these factories for 
his skilled labor. Men with me- 
chanical skills are in demand by 
factories all over the state. Some 
dealers report mechanics leaving 
their employ to work in a fac- 
tory as far away as 100 miles. 
As a result, dealers are doing 
everything possible to keep their 
men happy, especially the older 
and experienced employes. 

But competition is keen. Facto- 
ties are offering profit-sharing, 
group insurance, retirement bene- 
fits, chances to study to qualify for 
advancement, sick benefits and as 
many as eight paid holidays. Some 
plants advertise they will pay cost 
of instruction and a nominal salary 
to prepare an untrained applicant 
for a job requiring certain skills. 

Dealers offer many of the same 
things and some of the features of 
factory jobs have been offered by 
dealers for years. 

Basically, dealers report, earn- 
ings of mechanics must be kept 
high. Most dealers in the state 
work with their mechanics on a 
percentage basis under both union 
and non-union conditions. 

However, a dealer in the south- 
ern part of the state, who re- 
cently took on one of the “Big 
Three” lines and a larger build- 
ing, changed his basis of pay to 
straight time with a time clock 
to punch in and out—just like the 
factory job. 

This dealer reports that by talk- 
ing to individual employes, he has 
discovered that they like this sys- 
tem better than the percentage 
method, even though some of his 
old men now make as much as 30 
percent less. 

The dealer was faced with build- 
ing up a new crew in a tight labor 
market and was surprised to get a 
full force much easier than he an- 
ticipated. All the applicants, he 
said, professed better satisfaction 
with a straight-salary job as op- 
posed to a percentage job. 

He also offers many of the 
other job advantages such as 
group insurance, sick benefits, 
paid holidays and vacations, and 
is studying a plan to allow men 
on wash racks and Iubrication 
jobs to prepare themselves for 
better-paying jobs as mechanics. 
The mechanics may be offered an 
opportunity to specialize. 

Iowa newspapers are full of ads 
seeking mechanics, body men 
front-end men, brake men, car 
washers and lube men. These ad: 
compete with larger ads from man 
ufacturers extolling the benefits o 
a factory job. 

The farm lures away some of th 
dealer’s crew in the farming sea 
sons, but many of these men com: 
back to work part-time. 
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They lead the dress parade! 


Their well-clad frames have been admired by millions 
— in person, in newspapers, in magazines! 


But did you recognize Berry Wall (the financier who 
made the tuxedo famous)? Jimmy Walker (dapper 
former Mayor of New York)? Lucius Beebe (famous 
columnist and socialite)? Or did you only know the 
splendid gentleman at the bottom right? 


He’s Jiggs, of course! And he dons his soup-and-fish 
...only in the comics! 


Every week, twenty million people follow Jiggs’ well- 
dressed doings in PUCK, the only national comic 
weekly. Along with Maggie, Popeye, Blondie, Dagwood 
and the rest, he belongs to the most famous cast of 
characters in America! 

Yes—PUCK’s personalities are famous—and so are 


PUCK’s many advertisers. For instance ... Rinso has 
been 10 years in PUCK! Kleenex— 10 years in PUCK! 


© King Features Syndicate 


Can you name these best-dressed men? 


Sheaffer Pens —11 years in PUCK! All best-sellers in 
their fields! 


Is yours a mass-consumption product, too? PUCK 
can help you meet the narrowing profit margin in 
today’s market—help give you higher volume sales at 
lower advertising cost. See PUCK’s presentation, 
“Money-Markets and Media” and get the whole story. 


Ask for a showing today. 





J J oi ) 
The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N.Y., Hearst Bldg., Chicago, 1207 Hearst Bldg., San Francisco 
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Roundup from State Capitals... 





cLegisla lion Affecting Aube Sndustry 


By Bethune Jones 


Legislative Correspondent 


tracting increased attention in state capitals as the 


5 bpeodetacd construction and financing problems are at- | 
oO 


ning of the 1953 state legislative sessions draws nearer. | 


tah’s State Road Commission, in classifying an estimated 


$71,000,000 in major highway construction needs as 
gent,” recommended a $35,-?— n 


000,000 bond issue to aid in 
financing the State’s highway 


modernization program. It was 
suggested that a penny of the 
State’s five-cent gasoline tax be 
earmarked for paying off the bonds. 


A two-cent increase in the Wis- 
consin gasoline tax, with half of 
the additional revenue to be used 
on the State’s trunk highway sys- 
tem and the other half for local 
road and street costs, is advocated 
by the League of Wisconsin Mu- 
nicipalities. County officials also are 





AMAZING RADIO-ACTIVE TRACER TES 


“é 


ur- 





calling for a gas tax boost. 


In Vermont, a 


recommended that 
motor vehicle 
fees — particularly 
on passenger cars 
and operators’ li- 
censes —and the 
State gasoline tax 
should be in- 
creased as addi- 
tional revenue is 





Bethune Jones 





needed for highway construction 
purposes. 

Enactment by the 1953 Nebraska 
Legislature of measures increasing 
the State gasoline tax by 1 cent and 
raising registration fees, similar to 
two 1949 laws which were repealed 
by referendum in 1950, was recom- 
mended by a special highway-study 


| committee of the State Legislative | 
| Council. 
special legislative | 
interim tax-study | 
commission has| 


a » ” 


Voter Switch Reported 


N COMMENTING on the Ne- 
braska voters’ prior rejection of 
such tax boosts, which were de- 
signed to yield about $5 million a 
year in additional highway con- 
struction revenue, the committee 
said: “There are indications that a 
majority of the voters of the state 
now appreciate the state’s (high- 








way) predicament and would favor 
these bills should they have an 
opportunity to express their opin- 
ion again.” 

A proposal that a _ five-cent 
State gasoline tax in Kansas be 
made permanent was favored by 
the League of Kansas Muncipali- 
ties. One cent of the Kansas gas 
tax now is being imposed on a 
“temporary” basis and will expire 
next year unless extended by the 
Legislature. 

Greater cooperation between 
state and local officials in Mary- 
land highway development has been 
urged by the State Commission on 
Administrative Organization. 

The study group called for legis- 
lation to encourage cooperation, for 
a clear definition of authority and 
responsibility within the State 
Roads Commission and local roads 
organizations, and for State leader- 
ship in providing “adequate admin- 
istrative supervision.” Also _pro- 
posed was creation of a new unit 
in the State Roads Commission to 
work with county and city officials. 

Arkansas highway construction 
and financing problems are being 
studied by a 28-member Statewide 
Highway Citizens Committee, which 


TS PROVE — 


Mobiloils Powerfu 


NEW 


Wear-Fighting Actio 


SOCONY-VACUUM OIL Co., inc., and Affiliates: 





Use of radio-active 
piston rings makes 
it possible—for the 
first time—to measure 
| engine wear with truly 
scientific accuracy. 


New Super-Detergent Formula Means Longer 
Engine Life — Fewer Repairs! 


It’s true—proved by radio-active tracers from 
the Oak Ridge atomic pile! Mobiloil’s new 


combination of ingredients can stretch the life 
of car engines—can drastically reduce engine 
wear during the periods when most wear occurs 
... during starts and warm-ups, and stop-go 
driving. Less engine wear means less spent on 
repairs, improved oil economy, too! 


Here’s how we prove it...Radio-active piston 
rings are installed in test engines. ‘‘Hot’’ metal 
particles, scuffed off the rings into the motor 
oil, are then measured by Geiger counter. The 
result proves Mobiloil with new super-detergent 
formula provides new wear-fighting action —for 
top performance, peak operating economy! 


WHY SELL LESS THAN THE 


Worlds Largest-Selling Motor Oil 





SOCOMY-VACUU 


MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 











will submit its recommendations t 
the 1953 Legislature. 


* * * 


Conn. Studies Financing 


PeSsiwar financing is certain 

to be one of the major issues 
confronting the 1953 Connecticut 
Legislature. Some Connecticut 
groups advocate a pay-as-you-g9 
policy which would require a sub- 
stantial boost in the State gasolin 
tax or other highway-user levie , 
while others favor the issuance cf 
additional bonds and more to! 
roads. 

The Wisconsin State Legislativ 
Council’s highway committee has 
recommended the enactment of leg- 
islation creating a State toll roa: 
authority and appropriating $300,- 
000 for a cost and traffic survey of 


a proposed cross-state, four-lane 
toll superhighway. 
Preliminary studies indicate 


that such a Wisconsin turnpike, 
roughly parallel with Highway 12, 
could be financed by a $180 mil- 
lion bond issue to be amortized 
over a 30-year period. The route 
would run 287 miles from Genoa 
City at the Mlinois line to Hud- 
son at the Minnesota border. 

New Jersey Turnpike Authority 
bondholders consented to supple- 
mental financing of $28 million, of 
which $20 million will be spent for 
added facilities on the state’s 118- 
mile toll superhighway and $8 mil- 
lion will be used for a bond reserve. 

Contemplated extensions include 
a bridge across Newark Bay and 
a connecting link to the Holland 
Tunnel; a connection with the 
Pennsylvania Turnpike, and an ex- 
tension northward to the New York 
State border. The New Jersey au- 
thority also has been studying the 
possibility of constructing an east- 
west turnpike to tie in with a new 
tunnel which Gov. Alfred E. Dris- 
coll is endeavoring to influence the 
Port of New York Authority to 
build under the Hudson River. 

+. x x 


N. H. Toll Road Survey 


A PRorcee survey of the fea- 
sibility of constructing a cen- 
tral New Hampshire toll highway, 
from the Massachusetts line to 
Concord, was approved by the New 
Hampshire governor and Executive 
Council. 

An Iowa toll road study commit- 
tee is expected to recommend 
against the construction of cross- 
state toll highways. 

Chairman Roscoe Rich of the 
Idaho State Highway Board says 
| he does not foresee any toll roads 
for Idaho in the immediate future. 

Gov. Dennis J. Roberts named 
a 10-member committee to study 

Rhode Island highway financing 

problems, with particular refer- 
ence to the feasibility of toll 

roads. The committee’s report is 
expected to be available in time 
| for consideration by the 1953 

Legislature. 
| William A. Bugge, Washington 
|State highways director, recently 
ow up a trial balloon for toll 


(Continued on Page 54, Col. 1) 





To the Winner— 

Dealer Harold Hatcher, of Hatcher Sales 
& Service (Kaiser-Frazer), Adrian, Mich., 
presents a baseball glove to the winner of 
the 1952 Adrian Coaster Classic sponsored 
by the Junior Chamber of Commerce. The 
13-year-old winner, Robert Serrette, 
zoomed down the 100-foot coaster track 
in 58.5 seconds. 
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More twves Than a Cal, 


It is typical of Spicer automotive power transmission 
units to keep alive and operating under years of 
heavy service. Spicer builds nearly a half-century of 
designing and manufacturing experience into its 
products. And backs these products with a service 
policy that assures long-range protection to the user. 
Spicer facilities are the most modern and efficient in 


the industry, and are available in their entirety to you. 





Spicer 


SPECIALISTS IN SERVICE 


Spicer Auxiliary Transmissions 
jeduce cost per-lon-mile on any lenam 


\ 


Increase the earning power of your vehicles with Spicer Brown-Lipe 3-Speed 
Auxiliary Transmissions. They assure more pulling power in underdrive gears. 
They increase truck speed in overdrive gears, while reducing engine revolutions. 
Every unit—motor, clutch, transmission, drive shaft, axle, brakes, 
tires—operates with less strain with a Spicer Brown-Lipe Auxiliary. 
Operators are assured less down time; fewer repairs; reduced 
gas, oil and tire bills; more consistent and bigger payload income. 
Let Spicer engineers help reduce cost per ton mile in 
your vehicles with Spicer 3-Speed Auxiliary Transmissions. 


SPICER MANUFACTURING 
Division of Dana Corporation * TOLEDO 1, OHIO 
TRANSMISSIONS * UNIVERSAL JOINTS * BROWN-LIPE AND AUBURN CLUTCHES * FORGINGS * STAMPINGS 


PASSENGER CAR AXLES « SPICER “BROWN-LIPE” GEAR BOXES © PARISH FRAMES * TORQUE CONVERTERS 
POWER TAKE-OFFS * POWER TAKE-OFF JOINTS * RAIL CAR DRIVES * RAILWAY GENERATOR DRIVES 








Including 12-Volt Adapters .. . 





Special Tools for °53 


Priced Moderately _| 


(Continued from Page 23) 


knowledge that dealer service 
shop overhead is greatly in- 
creased over what it was a few 
years ago and that dealers are 
constantly fighting to keep their 
tool and equipment investment 
as low as possible without sacri- 
ficing profit opportunities. 

The demand from the makers for 
12-volt electrical testing equipment 
has been so great that the larger 
suppliers are already out of the 
advance stocks of these units they 
had built in anticipation of the an- 
nouncement of the new jobs and 
don’t expect to be able to satisfy 
the demand for immediate delivery 
until late next summer. 

However, they are pledging every 
effort to keep dealers supplied with 
essential equipment so that they 
can adequately service their cus- 
tomers, even though they may not 
be able to furnish just the units the 
dealer may want. 

* = * 

eS improvements 

in automotive vehicles are al- 
ways followed by the need for nec- 
essary tools to properly, and profit- 
ably, service the new _ vehicles. 
Many of the major changes in de- 
sign make it necessary to have spe- 
cial tools to work efficiently on the 
new units. 

Many times it is impossible for 
the standard tools, which every 
good mechanic has, to do properly 
the job of service required or to do 
the job in the time set up for the 
mechanic to do the job with the 
proper tools. 

For this reason every factory al- 
ways surveys the service require- 
ments of each new model thor- 
oughly, and new tools are designed 
only when it is found that they will 
be profitable investments for the 
dealers handling those lines of cars. 

In presenting these tools to the 

dealers, most factories or special- 
tool houses make up an “essen- 
tial” list of tools that every deal- 
er must have if he is to be able 
to service, profitably and ade- 
quately, the new model, Another 
list of “desirable” tools is given 
for dealers who service a larger 
number of cars. 

In most cases they are presented 
to the dealer and his service man- 
ager in a manner that the dealer 
has the opportunity of selecting 
the desirable tools he may need in 
addition to those considered abso- 
lutely essential to the dealer who 
may have but one car to service. 
In many new tool packages, too, 
new tools of improved design are 
included and are offered to sup- 
plant tools which the dealer may 
nave in his crib, but which could 
be used to do a particular job. 

While the factory service engi- 
neers feel that dealers with a fair 
amount of service business should 
avail themselves of these improved 
tools, it 
that the small dealer buy them. 


* * x 


N ANY case, where the dealer is | 


of the impression that he must 
buy these tools over and above the 
basic essential tool list, he is urged 
to talk with his factory or tool pro- 
ducer representative and discuss his 
need of these tools. 


Two new accessories that will be 
introduced, or more widely offered 
this year, will require a complete 
new set of tools. These are the 
air-conditioning units that will soon 
be introduced, and power steering 
that is being more widely adopted. 

Air-conditioning especially is 
going to hit quite hard the deal- 
ers, who have prospects for the 
sale of this equipment in any 
volume, from a special tool stand- 
point, especially if the dealer is 
in a major service spot. It is esti- 
mated that full tool requirement 
to service these units properly 
and adequately may run as high 
as $500. However, the profits in 
the sale of the units will be at- 
tractive and the servicing will, in 
many cases, have to be done by 
the selling dealer, due to the loca- 
tion of the condenser and other 
operating units of the air-condi- 
tioning system. 


Dealers realize, of course, that the 


amortization of most special tool | 
| equipment is spread over a number 
lof years, since few design changes 
|that call for special tools are made 
| that do not continue to be features 
of that particular car make for sev- 
|eral years. In case where a unit is 
| redesigned to the extent that new 
special tools are required, it is done 
so only with the feeling that the 
new design will be so much more 
satisfactory that the change is 
worth the extra tool expense. 









Drain on Battery 


Rises Threefold 
In 25 Years 


MIAMI, Fla.— The storage bat- 
tery in an automobile has to de- 
liver over three times as much elec- 
tricity today as it did 25 years ago, 
according to Harold M. Gulick, 
chief engineer of Industrial Re- 
search, Inc., Miami research and 
development company. 

The use of auxiliary electrical 
devices in automobiles has _in- 
creased tremendously since the in- 
vention of the self-starter in 1912, 
Gulick pointed out. Among these | 
are power-operated convertible) 
tops, 








horns, power seat adjusters and 
radios. Some 1952 automobiles come 
equipped with over two dozen light 
bulbs, and air-conditioning units 
are planned for several cars next 
year. 

The use of 12-volt electrical sys- 
tems, such as already are standard 
in buses, trucks and commercial 
| vehicles, is the best practical solu- 
tion to the problem of insufficient 
electric capacity, Gulick said. They 
provide greater power reserves and 
|permit the construction of high- 
|output generators without an in- 
| crease in physical size, he said. 
Twelve-volt systems on passenger 
|cars are nothing new, having been 
installed in early Dodges, Stearns 
and Locomobiles, according to Gu- 
lick. They are in use in almost all 
European cars. Military vehicles 
and aircraft have already gone to 
still higher voltages. 

But the general adoption of 12- 
volt systems will take several years, 
Gulick said. Redesigning of allied 
units, such as drive motors, will 
require an additional period, he 
| said. 

In the meantime, he added, manu- 
facturers are increasing the life 
and durability of the conventional 





ments 
Separators, grid frames and other 
components. 


St. Louis Marking Bumpers 


In Safety Project 
ST. LOUIS.—The St. Louis Junior 


Chamber of Commerce is sponsor-| 
ing a “Light Your Bumper” pro-| 


gram for motorists, and hundreds 
of St. Louisans are taking advan- 
tage of this safety measure. 


Under the program, car owners 
have special reflecting tape placed 
on the rear bumper of their auto- 
mobiles for a minimum cost. The 
tape, colored red, will last two years 
and will not injure chrome finishes, 
it is said. 

Profits from the sale of the tape 
will help support the chamber’s an- 
nual Christmas party for under- 
privileged children, softball leagues 
for teen-agers and other safety 
activities. 


Eagle Pass (Tex.) GM Deal 
Repurchased by Wimple 

Harry Wimple has repurchased 
the Cadillac - Oldsmobile - GMC 
truck dealership at Eagle Pass, 
Tex., from Markham Thompson, 
to whom he sold it several 
months ago. The name will again 
be Wimple Motor Co. 

Wimple has appointed Bob 
Dorsett as manager of the shop 
and parts department. 


electric window lifts, direc- | 
tional signals, defroster fans, dual} 


six-volt batteries by new develop- | 
in the design of plates,| 


| Lighting the Way | 


is not made mandatory | 
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Potter Transforms Old Unit Into New— 


oe 





A thorough face-lifting job was completed recently by Potter Motor Co., Chevrolet 
dealership in Alhambra, Calif., as shown in these before-and-after pictures. A stucco 
face was used and clean lines were emphasized to give the structure a fresh, modern 
appearance (note the conglomeration of signs on the old building). The interior also 
was remodeled. Dan F. Potter heads the firm. 






NEW YORK.—A majority of in- 
dustrial purchasing agents predict 
that good business will prevail well 
into the first quarter of 1953, ac- 
cording to the business survey 
committee of the National Assn. of 
Purchasing Agents. 

The committee’s monthly survey 
found that business during October 
remained at the high level reached 
after the steel strike. 

Order books continued to show 
an increase, but at a slackened 
pace, while production showed an 
inclination to level off, the com- 
mittee reported. It said prices 
showed a tendency to flatten out 
or decline, as foreign and future 
markets registered lower prices. 

It was further noted that indus- 
trial materials inventories hit a 
new low, but were coming into bet- 
ter balance, and employment re- 
mained high as holiday and winter 


Insurance Credit 
For Schooled 
Drivers Debated 


RICHMOND, Va.—A stormy de- 
bate was set off here recently con- 
cerning the value of driver educa- | 
tion for young persons when the | 








| Automobile Club of Virginia asked | 


the State Corporation Commission 
to authorize special insurance cred- | 
it for youths who have completed a 
course in driver training. | 

The auto club took the stand | 
that “a trained young driver is 
better than an adult driver.” 

The attitude of the insurance 
companies was expressed by James 
H. Cahill, secretary for the Na- 
tional Bureau of Casualty Under- 
writers, who said that driver-train- 
ing courses certainly can’t do any 
harm, and probably do some good, 
but that underwriters “can’t jump 
to conclusions” when they compute 
insurance rates. 

Charles M. Brady, American Au- 
tomobile Assn. representative, intro- | 
duced data that accidents among 
persons under 25 years of age can | 
be cut in half through driver edu- 
cation in the schools. 

Cahill refused to accept the AAA 
figures, saying they were inade- 
quate. 

What the AAA proposed was to 
exempt from the higher-rate cate- 
gory those youths who have cer- 
tificates showing they have com- 
pleted driver-education courses. In 
effect, it would mean that family 
cars driven by a youth with train- 
ing would be insured at the same 
rate as automobiles driven by per- 
sons over 25 only. 








Buyers Show Optimism 


Purchasing Agents Predict Business Will Remain 


At High Level to Usher In 1953 


goods production reached its peak. 
Belief was expressed by many pur- 
chasing agents, however, that a 
buyers’ market was in the making. 

Although political campaigns ap- 
peared to have had little bearing 
on October business, the committee 
said that some comments by the 
purchasing agents indicated con- 
templated expansion and replace- 
ment programs were being deferred 
until a clearer view of the future 
could be had. 
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chasing policy, the committee said: 
“Forward commitment range is still 
predominantly within a 90-day cov- 
erage, 91 percent holding to this 
conservative policy. There has been 
a slight increase in the number in 
the 120-day bracket, the first such 
movement noted since last Janu- 
ary.” 

The committee reported that 
price increases were shown dur- 
ing October by bolts and nuts, 
burlap, coal, coke, pass-through 
of copper and brass items, fas- 
teners, cottonseed, coconut and 
palm oils, refractories and steel 
items. 

Lower prices were reported for 
ocalic and lactic acids, butyl ace- 
tate, alcohol, tires, bichromate soda, 
cotton linters, corrugated boxes, 
paper cartons, grains, hogs, cocoa, 
ingot molds, jute twine, lanolin, 
lead, some lumber, menthol, essen- 
tial oils, linseed and soybeans, 
waste paper, rubber, parafin wax 
and zinc. 

The committee said reports from 
Canadian purchasing agents showed 
a sharp rise in production there 
in October, with order books hold- 
ing better than in this country. 
Compared with the situation in the 
United States, the price trend was 
about the same, inventories were 
higher, employment also was up 
and buying policy was of a some- 
what longer range. 

Overall industrial business in 
Canada was very good and was ex- 
pected to hold up through the first 
quarter of 1953, the committee 
added. 


GMC Appoints Walker 
Zone Aide in Detroit 


Appointment of Fred Walker, 35, 
as assistant Detroit zone manager 
for GMC Truck & Coach has been 
announced by R. C. Woodhouse, 
general truck sales manager. 

Walker formerly was used-truck 
manager for the Detroit GMC re- 
tail store. He will be assistant to 
Edgar W. Jolly, zone manager in 
Detroit. 


* * 


Firestone Steel Ups Tracy 


Appcintment of Paul L. Tracy as 
comptroller and assistant treasurer 
of Firestone Steel Products has 
been announced by L. J. Campbell, 
president. Since 1950 Tracy had 
been organizing and developing the 


* 


In commenting on industrial pur- ! pension department. 








The ENLARGED City Zone 
of the BUFFALO MARKET 


SHADED AREA 
IS NOW PART OF 
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PISTON KNURLIZING — A new method | 
of knurlizing pistons, called Lubri-Knurl, 
is announced by Ramsey Corp., 3693 
Forest Pk. Bivd., St. Louis. Feature of the 
new system is the fact that pistons are 
knurled on the inside as well as outside 
in order to increase piston diameter more 
effectively, states Ramsey. In addition, the 
method is said to provide improved piston 
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lubrication during the early stages after a 
motor overhaul. 


VALVE ROTATORS—Thompson Products, 
Inc., Cleveland 3, announces that it will | 
give special attention in 1953 to eequaint- | 
ing automotive repairmen with the im-| 
portance of valve rotators. The company | 
manufactures all three of the rotating 


mechanisms now used as original equip-| free-wheeling handle and enclosed ball- | 
ment—a_ positive-rotating Rotocap, a re-| bearing swivel casters. The range of lift| fabric bonded to the neoprene. The com- 


lease-type Rotovalve and a friction-type' 


W PRODUCTS 


rotator. Major emphasis in the company’s 
promotional program will be given the 
Rotocap, which turns the valves approxi- 
mately six degrees every time they open 
and close—or about 30 complete revolu- 
tions a minute ot 3,600 r.p.m.s of the 
engine. It replaces the regular valve 
spring retainer cap and may be installed 
at the guide end or tip end of the valve, 
and in l-head or valve-in-head engines, 
the company says. 
* * * 





SERVICE JACK—A new service jack for 
repair-shop and road-service use is being 
marketed by Stampco Products, 2424 E. 
Franklin Ave., Minneapolis. Designated the 
Model K, the two-ton-capacity jack has a 


is 3% inches to 19% inches. 
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300 degrees of heat and will not rust 
deteriorate or stiffen with use. 


* + 





EXHAUST TUBING —A 
neoprene exhaust tubing has been intro- 
duced by Car-Mon Products Co., 4554 N. | 
Broadway, Chicago. Outstanding feature of | 
the new tubing, according to the firm, is 
the flexible ‘‘backbone" of tough steel | 
wire coiled between two layers of NeO- | or 
prene rubber. The wire is pliable enough | 
to bend when run over by a car, and | ing at the peen end which keep the 
returns easily to its proper shape, it is | rocker-arm tappet in constant contact with 
said. The outer wrap is of scuff-resistant | the valve stem, eliminating the chance of 
| hammering between the tappet and valve 


| pany says the tubing withstands up to | stem. In addition, when the ball at the 
—— a . - -| end of the valve screw contacts the push 

|rod, the spring is compressed, forming a 
cushion between the valve screw and the 


push rod, states the firm. 
* * 


steel-reinforced 





FIGHT TAPPET NOISE—Designed to stop 
tappet clatter, Q-T valve screws have been 
announced by Q-T Distributing Co., 1223 
E. Alberta St., Portland 11, Ore. ‘4- 
ding to the company, the screws em 
ploy a compression spring and ball bear 


* 


PATENT 
APPLIED FOR 





FOR OIL WARMUP —The €E-Z-E Start 
motor-oil heater has been announced by 
Anger Mfg. Co., P. O. Box 4787, Redford 
Station, Detroit 19. The oil heater replaces 
the present oil stick, and has the proper 
oil-level marks for every make and model 
of automobile and truck, according to the 
| firm. E-Z-E Start is designed to keep the 
motor oil at 70 degrees, and can be 
operated from any 110-volt circuit, it is 
said. 





KEEPIN' WARM — Contempo 


Luggage 
Co., 170 Fifth Ave., New York 10, is in 
troducing the Troy motor robes. Feature< 
| is the new Caperobe style, which zips vu 
to form a cape. When it opens, it can b 
used as a regular motor robe. Made < 
100 percent new wool in Scotch plaids, t! 
| robe measures 50 by 70 inches, and com 
lin a waterproof carrying case 
shoulder straps. 

(Continued on Page 33, Col. 1) 


wi 
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| tipping caused by heavy front-end load- called the Shop Tender, can be used for 
| ing. The company says each Trail'R-Stan| handling set-up tools alongside drill 


has a five-ton capacity and features a presses, lathes and grinders, and for other 
nonslip, swivel head cap which fits all 


purposes around the shop when large sta- | 
| trailer frames. They are manufactured by 


tionary work benches are not suitable, | 
Joyce-Cridland Co., 2027 E. First St., Day- | says the firm. 
ton, O. 


(Continued from Page 32) - * 7 eg 


pulling force and to allow the corners to | 
act as cutting edges that remove small 
nicks and burrs on the hub, assuring per- 
fect seating of the gauge, according to the 
firm. 





CHROME PROTECTOR—A new type of 
chrome protector has been introduced by 
Great Lakes Chemical Co., W. Second and 





FROM TRICO—A new line of custom- 
| built windshiled washers has been an- 


FOR SUPPORT—Joyce Tril'R-Stans are a 


CARBURETOR BOOKLET — The Gumout | 
division of Pennsylvania Refining Co.,| 


new adjustable trailer support designed 
to prevent loading-dock accidents, accord- 
ing to the maker. The stands are used in 


2686 Lisbon Rd., Cleveland 4, published a | pairs to support the front of trailers while 


MOBILE WORK BENCH — An auxiliary 
work bench which is said to be adjustable 
in height yet rigid in use has been an- 
nounced by Sturdi-Bilt Steel Products, Inc., 


nounced by Trico Products Corp., Buffalo. 
Three of the sets fit on Chevrolet, Ford 
and Chrysier cars. The fourth set, with 
separate installation kits, fits 33 additional 


Noble Ct., Cleveland 13. The new Breezy 
protector is not a coating, does not crack, 
peel, stain or discolor, and doesn't need 
removal, states the firm. 





46-page carburetor handbook entitled, | they are being loaded, and prevent trailer 


624 S. Michigan Ave., Chicago 5. The unit,' car models of other makes, says the firm. 


(Continued on Page 36, Col. 1) 


“Know Your Carburetor."’ The illustrated 
booklet is pointed particularly at the man 
who has not had extensive training in 
carburetor servicing. It describes, in non- 
technical language, the basic theory of 
the carburetor, its various parts, and the | 
common carburetor troubles usually en- 


OCA 
Pletoe 


countered and how to correct them. | : —- 
* * * | : i 


“) 
Dearie 
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TURN SIGNALS—K-D Lamp Co., Cincin- | 
nati, announces a new line of Class “A” | 
turn signals for trucks, tractor-trailers, | 
commercial vehicles and buses. The KD | 
767 single-face, KD 769 flush-mounting | 
and KD 768 double-face signal are shown | 
above. All are operated by the KD 714F-2 
flashing switch. 





100% PURE 


LRA IT 


MOTOR OIL 






it’s the first grade! 


Whether your car is brand new...or only a few years 








old...or growing gracefully into middle age...it 






deserves a first-grade motor oil! That, of course, 





means 100° Pure Pennsylvania...made from the finest 





PERFORMANCE METER—Measurement of 
true performance ability of motor vehicles 
and actual pulling power and gradient is 
claimed with a new meter announced by 
Tapley Products, 53 Park Pl., New York 7. 
The Tapley performance meter fits all 
makes of vehicles and requires no wires, 
tubing or other connections, the company 
says. It can be used to test tractive and 
engine resistance, acceleration and actual 
brake horsepower. 





WHEEL - ALIGNING GAUGE — Snap-on 


Tools Corp., Kenosha, Wis., is marketing | 


& magnetic gauge that is said to provide 


S" accurate, simple and portable means | 


of checking caster and camber. The gauge | 
fays in position on the car while cor- 
ections are being made. It attaches itself 
° the hub by means of a circular perma- 
nent alnico magnet. The magnet has been 
cul out in four places to concentrate the 








The effect of advertising is cumulative — it’s consistent 


crude oil ever found anywhere. No matter what the 
climate of driving conditions, you'll get frst- grade 
engine performance if you follow the advice of 
many experienced, happy motorists... /asist om 100% 


Pure Pennsylvania for top protection at all times. 









advertising that really pays off! So the Pennsylvania Grade 





Crude Oil Association has advertised consistently for 29 
years in leading general and farm magazines to give you the 
maximum help to sell more 100% Pure Pennsylvania Oil. 


To make this advertising work effectively for you, remind 
each customer that he can protect the power he bought 
with a brand of 100% Pure Pennsylvania Oil— made from 
nature’s finest crude. In the interest of more sales and more 
profits for you— make this kind of selling a regular habit. 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 


KEEP te power you bought 






BUY A BRAND OF 100% PURE 


TLR 
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Hard Tops and Hard Cash 


HERE’S no doubt that new ideas in auto styling, such as the hardtop, help create more sales. 
But no matter how attractive any such ideas may be, the ads that picture them must do 
something else, too—they must reach the people who can afford new styles! 


The fact is, 66% of all cars are bought by family groups earning $3,000 to $10,000 a year. 


So an advertiser should concentrate his efforts where these people are concentrated. And here’s 
an eye-opener where buying power is concerned: 


Four Leading Magazines—Percentage of Circulation $3,000 to $10,000 Group 


TED isacikcckwassoenenipenades 72% 
SE hicitedin isbn tiviedadbiasenuadnnaiad 69% 
The Saturday Evening Post....68% 
Look (Biweekly).................. 69% 


Source: Stewart, Dougall Qualitative Survey 


Note: This year, Collier’s readers will buy over 800 million dollars’ worth of cars. And they'll 
spend millions for repairs and service, too. 


It’s all because it’s just such people who are attracted by Collier’s kind of news-making 
journalism—a journalism that is discussed, debated—and more quoted in newspapers—than 
any other weekly. 


When a car is advertised in Collier’s, it’s being seen where it will do you the most good! 


Collier's 


National Cove rage 


at Rati 


na 


Cost 





Collier’s Makes Things Happen 
ya ccetottm in the Car Service Field, Too 


in the snow/ 
/ eros 





Three times a year—spring, summer and fall—Collier’s pub- 
lishes a two-page feature on “Preventive Service,” stressing 
the importance of keeping cars in shape for top performance. 


Result: Collier’s readers are repair-minded; spent millions 
of dollars last year for parts and accessories alone. 

The last such “Preventive Service” spread appeared in the 
October 25th issue. 





Makes Things Happen 





The Crowell-Collier Publishing Company, Detroit Office: General Motors Building, Detroit 2, Michigan 
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New Products 


(Continued from Page 33) 


pacity, for straightening, bushing removal 
and replacement, water-pump overhaul, 
and assembly and disassembly of auto- 
| matic transmissions. 





HUB CAP ON LEASH—General Devices 
Co., 746 Third Ave., Brooklyn 32, an- 
nounces that it is marketing Hub Cap 
Anchor, a device designed to prevent hub 
caps from getting lost when they fall off 


BENCH-TYPE PRESS—Manzel, 315 Bab- 
cock St., Buffalo 10, announces a new! 
bench-type Arbor press, with 10-ton ca- | 
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a wheel. A noiseless, plastic-coated nylon 
cord secures the hub cap to the wheel, 
and the device is hidden from view when 
the cap is in place, according to the com- 
pany. The device fits most standard hub 
| caps and is adjustable to an inside meas- 
| urement of 8, to 10% inches, it is said. 





DOOR BUMPER—Supersite Corp., 384 
| Canal Place, New York 51, has introduced 
| the Prateckt-A-Dor door bumper. Con- 
|structed of natural rubber with 
plated chrome clamp, the bumper 
vents damage to doors 
against walls and other cars, states the 


pre- 
from opening 








— Oasis + + * 


SN 2 vere Products Added 


To Auto-Lite Cab ine 
FOR POSTING PRICES—A brochure on | A e Cable Line 


Two new products have been 
ee ae copy panels and letters for aie’ to the wite ané entice inc 
posting used-car prices is announced by ic Auto-Lite C d 
| Wagner Sign Service, Inc., 421 S. Hoyne of Electric Auto-Lite Co., accord- 
Ave., Chicago 12. Plastic letters are em- ing to H. R. Butts, sales Seer 
ployed to form the copy on two porcelain ager, Merchandising division. 
steel panel assemblies, as shown above. Waterproof ignition sets, with 
Displays are 20 feet long and are avail-| spark plug terminal covers, are 
‘able in either 76 or 34-inch heights. the first addition to the line. 








IT PAYS TO SPRAY... WITH DEVILBISS 


DeVilbiss, leader in its field, offers you a complete line 


of the finest spray equipment . . . 


and the best in 


technical assistance. Ask your jobber today! 





Spraying underbody coatings is another of the highly profitable spray services 


Low-cost spray equipment expands 
service volume seven ways! 


Make your shop the local spray- 
appearance headquarters. Two out of 
every 3 cars today need appearance 
service. Records prove they should pro- 
duce one-third or more of service de- 
partment volume . . . bring in new trade, 
more cash! 


4. Spraying 


6. 


7. Spraying 


jobber help you 
1. Over-all vehicle refinishing 
2. Paint touch-up jobs 

3. Spraying chrome protection 


5. Upholstery reconditioning 
Spraying waxes 


Chances are, you are already partially 
equipped. Have your local DeVilbiss 


equipment and making necessary _re- 
placements or additions, so that you can 
offer all 7 spray appearance services. 


underbody coatings 


A New Service! 





flock coatings 
. REBUILT EXCHANGE UNIT 


DEVILBISS 


° ‘ 
mtine Factory srents 





¢ 








in adapting your present , 

: Now—exchange worn-out guns, 
and bare compressors, for 
guaranteed factory-rebuilt units! 
Save delays. Nominal charge. 


THE DEVILBISS COMPANY, Toledo, Ohio - Windsor, Ontario « London, England + Santa Clara, Calif. « Branch Offices in Principal Cities 





Hose and Connections 


Spray Guns 


Air Compressors 


FOR BETTER SERVICE, BUY 


DeEVILBISS 





Spray Booths 


triple- | 


firm. The bumper is clamped to the door. | 


Called Auto-Lite Neosheath Sets, 
| they are constructed to protect 
the spark plugs from moisture 
and prevent flashover. Ten sets 
are in the new line, which gives 
coverage of all makes of cars. 

A 23-inch battery ground cable 
and a 5l-inch switch-to-starter 
cable also have been added to 

the line. 


Towa Dealers Plan 
‘(Quiz to Compare 
Employe Relations 


CEDAR RAPIDS, Ia. — Iowa’s 
| auto dealers will soon have, for the 
first time, a chance to compare 
their standards, successes and fail- 
ures in employe relations. 


| Ernest E. Wheeler, Waterloo, 
|chairman of the Iowa Automobile 
| Dealers Assn. public relations com- 
| mittee, announced here at an IADA 
district meeting that his committee 
would quiz association members 
|} about their employe relations pro- 
grams. 


Dealers will be asked to fill in 
an unsigned questionnaire, he said, 
covering hours, pay, vacations, bo- 
nuses, fringe benefits and other in- 
formation on working conditions. 
Each questionnaire will contain a 
“population bracket” question, so 
answers can be related to those 
from other communities of approxi- 
mately the same size, Wheeler said. 


“IADA should lead the fight to 
|get safer cars on our streets and 
| highways,” Dunlap said. “Let’s get 
the junkers into the junk yards, 
| where they belong. It is to our ad- 
| vantage financially as well as our 
| civic and moral duty to educate all 
highway users to operate only safe 
| cars.” 
| Wheeler reported some progress 
in the IADA bid to get adequate 
school training for future auto 
mechanics. 
| “We are working on a mechanic 
| training program that we hope can 
satisfactorily be worked out with 
our State Department of Public In- 
struction by the start of the next 
| School year,” he said. 

Other members of the public re- 
| lations committee are Clayton Hart, 
Mason City; Charles Betts, Des 
| Moines; William Grampp, Daven- 
| port; Douglas Wilson, Van Horne; 
|Dean Jones, Iowa City, and Fred 
| Verschoor Sheldon. 











Death in Fumes 
Research Report Spells Out 


Monoxide Perils 


BOSTON.—The hazards of car- 
bon monoxide are the subject of the 
first booklet issued by Motor Ve- 
hicle Research on the problems of 
| driving. 

“Carbon Monoxide, Your Car and 
You” studies the aspects of the gas 
in relation to the human metabol- 
ism and its inducement of acci- 
dents. 


It is the theory of Andrew J. 
White, director of Motor Vehicle 
Research and compiler of the book- 
let, that carbon monoxide is the un- 
known, insidious factor in the cause 
of a great many highway accidents. 
He recommends a tailpipe extension 
on the normal car to protect the 
driver against carbon - monoxide 
seepage. 

White considers as an-ultimate 
remedy the adoption of vertical ex- 
haust stacks by passenger cars as 
well as trucks. 


Dealers and garage owners are 
urged to use vertical flexible tubes 
attached to cars under repair, for 
the welfare of mechanics. 

Single copies of the booklet aré« 
available at 25 cents apiece from 
Motor Vehicle Research, 236 Hunt- 
ington Ave., Boston 15. 








| Trueman Assigned to Post 
| At New Chrysler Plant 


| Carl J. Snyder, operating man- 
|}ager of Chrysler Corp., has an- 
nounced the appointment of Mil- 
ton E. Trueman as works manager 
of the new Trenton (Mich.) plant 


Trueman had served as executive 
|assistant to the staff master me- 
|chanic of the corporation sinc 
July, 1948. He joined Dodge Broth 
ers in 1925. 


The AUTOMOTIVE NEWS ALMANAC 
|a year-long friend. Use it often for statis 
tics, buyer information and personnel data 
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in Japan. 
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Auto News 


from Japan 


Trade Ministry Bans Parts Imports in New Move 
To Prop Struggling Home Industry 


TS (UTPS)—The Japanese | 
Ministry of International Trade | 
ind Industry has announced ban- 
ing of importation of many auto 
parts in its efforts to protect Japa- 
nese auto manufacturers from open 
foreign competition. 

Meanwhile, two Japanese auto 
makers have given definition to 
previously announced ministry 
plans for reducing costs of new 
Japanese cars. 

Toyota Motors said the price of 
its Toyopet would be cut from $3,- 

333 to $3,000, while Nissan, which | 
has been selling 
$2,777, will shave this to $2,500, it 
said. The cars are somewhat simi- 
lar to a Crosley. 

The Japanese Economic Delib- 
eration Board has drawn up re- 
vised foreign-exchange quotas for | 
the import of gasoline and auto- 


mobiles. These quotas would be ap- | 


plicable during the last half of the | 
Japanese fiscal year, October 
through March. 

The board asked that the for- 
eign-exchange quota for automo- 
biles be set at $6,500,000, with the 
possibility that $500,000 more 
might be added. 

The board also proposed that 
imports of gasoline be set at 70,000 
kiloliters, with the possibility of | 
raising the import to 80,000 kilo- | 
liters. The foreign exchange for 
this item comes to $2,500,000. 

* * * 


Sales Show Increase 


JAPAN’S production of conven- 
tional-sized cars in September 


came to 2,163 units against an Au-‘ 


gust production of 2,043. Sales 


amounted to 2,209 against August’s | 


1,890. Of the total, Toyota produced 
624; Nissan, 705; Isuzu, 526; Nihon 
Mitsubishi, 89; Hino, 106, and Min- 
sei, 113. 

Midget-car production amounted 
to 1,372 against 1,432 in August 


Sales in September came to 1,490} 


against 1,477 in August. Of the 
total, Toyota produced 674; Nissan, 
550, and Kosoku, 148. 

* ” * 


Union Seeks Pay Boost 
HE National Automobile Indus- 


try Workers Union, with 30,000 | 
members the largest of the auto) 


workers’ unions in Japan decided 
at an emergency convention to de- 
mand the yen equivalent of $28 a 
month take-home pay for unskilled 
workers, $56 for skilled workers 


and $84 for highly skilled workers. | 
These demands are considerably | 


higher than present wages. 

+ ” + 
Japanese-British Talks 
[PSCUSSIONS have been going 

on in Japan between the officials 
of Austin Motor Car Co., of Eng- 
land, and Nissan Motor Car Co., of 


Japan, over the possibility that Ja- | 
pan might manufacture the Austin | 


car, with Austin technical help. 

Unlike most of the talks be- 
tween Japanese and foreign 
firms, this conference, at least 
from the Japanese side, hopes to 
work out some method whereby 
Japan can do the actual manu- 
facturing of Austin parts. Most 
previous talks were based on the 
idea that the parts of the foreign 
car would be brought to Japan, 
where they would be assembled 
by the Japanese company. 

Nissan believes that if it can get | 


the right to use the Austin tech- | 
nique, cars of the same quality as | 


those in Europe can be made here. | 

Japan also is hoping to assemble 
the Morris here. The president of 
Japan-United Kingdom Automobile 
Co., of Tokyo, present* distributor 
of the Morris, has gone to Britain 
to negotiate with the manufacturer | 
for permission to assemble the car | 


* * * | 
Hino, Renault Sign Pact 


H Ne DIESEL INDUSTRY CO. | 
of Japan, announces that it has | 
Signed a contract with Renault, of 
France, for technical cooperation in | 
asse mbling Renault cars in Japan. | 
Hino expects to start assembling | 
Renaults by January or February. 
Plans call for producing 100 
cars monthly during the first | 
year. Hino now is building an as- 
sembly plant at a cost of about | 
$3,000,000. 
When the plant begins to operate, 
Hino expects to be able to sell a 
Renault for $2,200, which is a sav- 





its Datsun for | 


ing of about $300 on the present 
| price. As time goes on, Hino ex- 
| pects to add Japanese-made parts 
and cut the price further. 

* * * 


German Cars Coming 


WO German makes, the Volks- 

wagen and Mercedes-Benz, soon 
| will be seen on Japanese highways 
if announced plans materialize. 
Shin-Mitsubishi Heavy Industries 
Co. said it was negotiating with 
| Volkswagen for permission to as- 
semble the cars in Japan. 

As a preliminary step, the Japa- 
nese company will buy several sam- 
|ples—probably sedans—and two 
| Mitsu eight-passenger buses. Shin- 
Mitsubishi hopes to market the cars 
for $2, 500. 

Western Automobile Co., of Osa- 
| ka, plans to import four Mercedes- 





| Latin America Bid 


1/15 months ended June 30, 


|All but one car, valued at $3,580, 
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Benz models, the 170-S, 170-V, 230 | 
and 300, through Fuji Shoji Trad- 

ing Co, The import will total 70 
cars and will be the first of the | 
make to appear in Japan since | 

World War II. 

Reported prices will be $4,000 to 
$8,300 for the first three models, 
and $10,300 for the model 300, used 
by the emperor before the war. It 
is reported that the Imperial house- 
hold office, which buys for the 
emperor, is inquiring about the 


model again. 
* * * 





OYOTA is set to invade the} a — . 
South American truck and bus Replica of L-O-F's New Grinding Lines— 
market with completion of arrange-| Construction of twin grinding lines for the production of high-quality plate glass is 
ments to set up an assembly plant | under way at the Rossford plant, it is announced by John D. Biggers, president of 
in Sao Paulo, Brazil. Toyota hopes | Libbey-Owens-Ford, Toledo. “The new lines will grind rough plate glass on both sides 
to produce 600 units a month. lat the same time, and will be the first of their kind in America," Biggers said. Above 
Japanese car, truck and bus ex-| js a model of the lines which is on display in the Science Building at the Toledo Zoo. 
ports to all South America in the Note the workmen sized to scale. 
1952, 
totaled 122 units, valued at $348,250. | their trucks and buses can compete | buses and trucks cheaper and, very 
with those of other nations, but say | important to the Japanese automo- 





| went to Brazil. The straggler went |they do not intend to push auto | tive industry, will be able to service 


to Argentina. 


sales much. cars for its customers under the 
Toyota said it will be able to sell | Brazilian _agreement. 


Japanese makers generally feel 


| just right wall pressures 


| 
| 
| 
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rings 
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SPIRO-SEAL 
spring steel; expanded or 
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Remy Corporation 


Eliminate excessive engine drag! 


...enable you to offer 


“4 


in ENGINE RE-POWERING 


With Ramco 10-Up you can do an out- 
standing job of engine RE-POWERING... 
and that means an outstanding buy for 
your customers. Here’s what NO GAP. 
advanced design Spiro-Seal means to 
them in terms of performance. 


| 
— 
va 
a 


oo 


Years ahead Spiro-Seal assures all this 
PLUS THE EXTRA SPRING-AWAY POWER 
that comes through Ramco’s use of 
stabilization rather than pressure to con- 
sce) mote 


cast-iron 
usually get their tension by 


cast out-of-round 


gets its tension by 


ovate e Colt te 


out-of-round 


NO 
GAY: 
4 4 







St. Lovis 8, Missouri, 
{ subsidiary of 
Thompson Products. Inc. 


RAMCO/A 


FOR DOUBSLE LIFE 


iston Rings 


FOR TRIPLE Lite 


RamcromeZZ 
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Another Great Nash 


UT OF THE NoRTH! That’s the 
title of the new Nash Sports 
Film that tells, in thirty minutes of full-color 
beauty and thrills, the exciting nature-drama 
of America’s migratory ducks and geese. 
Already hailed as a masterpiece of nature pho- 
tography, Out of the North was more than three 
years in the making. Camera crews, directed by 
one of this country’s best-known documentary 
film-makers, filmed the migrating birds in 17 U.S. 
states and four Canadian provinces. A famous 
writer-naturalist wrote the narration ... a bril- 


liant European composer produced the musical 


score. Now Out of the North takes its place with | 

the other Nash Sports Films, “Hunting in Alaska” ; 

and “Fishing in Alaska”—which have been seen 

and cheered by more than 3,000,000 Americans. 

Widely distributed to sports- 

men’s clubs, civic groups and 

associations, these films have 

inspired thousands of letters 

from viewers who tell us of 

their enthusiasm for the pictures...and even for 
the informal “commercials”. 

More importantly, these films have inspired| 

hundreds of Nash Dealers to tell us that this 
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program makes friends for them 
and helps sell Nash Airflytes... that 


... the films are doing their part in the 


: powerful, sustained advertising and ; sl 
sales promotion program that tells the story = VY 


of America’s most modern and most beautiful THE STATESMAN 


THE AMBASSADOR - 
THE RAMBLER 


GREAT CARS FOR FIFTY YEARS 


cars—the Nash Golden Airflytes! 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Mich. 
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On the enti Front... 





Packard’s 11.1% Boost 


|above stocks were 
| Chrysler, 


Leads Share Gains 


By George Deery | 
Associate Editor 
Sang by a surge of 11.1 percent 
in Packard shares, the common 
stocks of four auto makers regis- 
tered an average gain of 2.3 per- 
cent in the month ended Oct. 31, 
according to First of Michigan 
Corp. 
Willys-Overland was up 3.8 per- 





Hastings Net Income 


Drops to $347,121 


Net earnings of Hastings Mfg. 
in the nine months ended Sept. 30 
were $347,121 after provision for 
income taxes, compared with $590,- 
777 in the corresponding period a 
year before. 

The earnings were equal to 33 
cents a share, compared with 56 
cents a share in the like nine 
months last year. 


the NEW 
WOLF’S 
HEAD 





cent; Hudson climbed 2.4 percent, 
while General Motors was higher 
by 2.1 percent. Three _ issues 
dipped for an average loss of 
5.7. percent, and Kaiser-Frazer’s 
quotation remained unchanged 
from the close at the end of Sep- 
tember. 

Crosley was off 14.3 percent; 
Studebaker, 2.1 percent, and Nash- 
Kelvinator, 0.6 percent. 

* + * 


oo among the truck firms 


chalked up an average increase | 


of 5.7 percent, 
taking the lead with a boost of 
9.5 percent, followed by Federal’s 
6.7 percent, and 1 percent for 
Diamond T. Six on the losing side 
in the commercial car field ac- 
counted for an average decline of 
7.4 percent. 

Mack, First of Michigan added, 
was credited with the severest 


Four-Wheel-Drive | 


| 35% ; 
\land, 10%. 


F rechent Net Dips 





up the month with lower prices 
were International Harvester, 
down 3.5 percent; White, 3.3 per- 
cent; Divco, 2.8 percent; Reo, 2.3 
percent, and Autocar, 1.2 percent. 
Final October quotations for the 
Autocar, 
84%; Crosley, 1%; Dia- 
mond T, 13%; Divco, 8%; 
6; Four-Wheel-Drive, 11%, 
General Motors, 60%. 
Hudson, 16; International 
vester, 30%; Kaiser-Frazer, 
Mack, 12%; 
Packard, 5; Reo, 21%; 
White, 


Studebaker, 
25%, and Willys-Over- 


To $4,220,634 


‘In Nine Months 


Sales of Fruehauf Trailer for the! 
in-| 


nine months ended Sept. 30 
creased to $121,992,410 from $114,- 
129,066 in the corresponding period 
of 1951, according to Roy Fruehauf, 
president, and Harvey C. Fruehauf, 
chairman. 

Net earnings after taxes for the 
period were $4,220,634, equal to 
$2.66 per common share. This com- 


loss—8.2 percent. Others to wind | pares with earnings of $4,803,471, or 


best for winter protection 


To millions of motorists, WoLF’s HEAD means the finest of the 





fine. When you recommend and sell WOLF’s 


HEAD, you give 


your customers the superior protection of the one motor oil that 


has all three: 


100% PURE PENNSYLVANIA—to assure a_ richer, 


longer lasting film of protection. 


tougher, 


SPECIALLY REFINED—to purify and further enhance its superior 


lubricating qualities. 


SCIENTIFICALLY FORTIFIED—c/leans as it lubricates, and pro- 
vides extra protection against corrosive acids, rusting and 


oxidation. 


Sell Wo.tF’s HEap now, for winter change-over and you can’t 
be outsold on quality. When heavy duty oil is required, recom- 
mend Wo tr’s HEap Heavy Duty. It exceeds car manufacturers’ 


specifications. 


6% : 


Federal, 
and | 


Har- | 
4%; 
Nash-Kelvinator, 20%; 


| 


| 


| 
| 


| 








WOLF’S HEAD OIL REFINING CO., INC., OIL CITY, PA., NEW YORK 10, N.Y. 


MOTOR OIL AND LUBES 


100% Pure Pennsylvania 
Scientifically Fortified 


Ct 


Member, Penna. Grade 
Crude Oil Association 





| France's President Views Hudsons— 


An interested visitor to the Hudson exhibit at the 39th Paris Automobile Salon was 


Vincent Auriol, 
R. Minchin (right), sales manager of Noel 


$3.06 a share, in the corresponding 
period last year. 

The 1951 earnings figure has been 
restated to give effect to the actual 
tax rate for the year 1951 as finally 
determined, the company said. 


Sales for the three months ended 





FREE: 


GUIDE TO THE 
WEATHER Folder 
shows how to fore- 
cast weather by 
cloud formations. 
Write for a copy. 


president of France. Answering Auriol's query about a convertible is 


& Puech, Paris Hudson distributor. 


Sept. 30 were $35,488,128, compared 
with $37,299,750 for the like period 
in 1951. 


Net earnings after taxes for the 
third quarter of 1952 were $1,219,- 
470, amounting to 76 cents a com- 
mon share. Net for the same 
quarter last year as restated was 
$1,388,106, equal to 87 cents a share. 

Although the company’s backlog 
of Government orders for military- 
type trailers still exceeds $90,000,- 
000, deliveries were at a lower rate 
during the summer months, it was 
said. 


Light Reading 
Holiday Displays Are Shown 


In Westinghouse Booklet 


BLOOMFIELD, N. J.—Ideas for 
new Christmas lighting to illumi- 
nate store fronts and even entire 
communities are offered by West- 
inghouse Electric Corp. 

To help keep holiday lighting 
“gay, warm and attractive,” the 
Westinghouse lamp division has 
published a 20-page_ illustrated 
booklet on large-scale lighting ef- 
fects. 


It is called “63 Brilliant Ideas for 
Christmas Lighting,” and is avail- 
able free through utility companies 
and Westinghouse lamp division 
sales offices. 


U.S. Rubber’s Net 
Tumbles Despite 


Record in Sales 


Net earnings of U. S. Rubber for 
the first nine months were $18,912,- 
141, after all charges, compared 
with $22,428,878 for the same period 
last year, according to H. E. Hum- 
phreys jr., chairman. 

This year’s earnings were equiva- 
| lent to $2.83 a share, compared with 
| $3.51 in 1951. 


Net sales for the nine-month 
period set a record of $648,744,964, 
compared with $632,700,279 last 
year. Profit was 2.9 percent of sales 
this year, 3.5 percent in the first 
nine months of 1951. 

Sales in the third quarter were 
$205,253,648, compared with $204,- 
985,768 last year. Profit for the 
quarter was $5,955,680, equal to 88 
cents a share, compared with $6,- 
001,689, or 89 cents a share, in 1951. 


Rolls-Bentley 


New Streamlined Model 


Does 120 MPH 


LONDON.—Rolls-Royce, Ltd., is 
marketing—but not in England—a 
streamlined model called the Con- 
tinental Rolls-Bentley. It will do 
120 miles an hour, the firm says. 

It is not being sold in England 
because, among other reasons, the 
country’s roads are not suited for 
a car that will do 70 miles an hour 
in second, 95 miles an hour in third, 
and 120 in high. 

The car, says its maker, is better 
suited to long-distance transcontin- 
ental motoring. 

The engine is much the same as 
the standard 414-liter, twin-exhaust 
type, but wind-tunnel streamlining 
and a modified transmission pro- 
vide the extra performance. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





OT many years after the first 
week in September, 1952, chil- 
dren studying geographical history 
in our schools will be entertained 
and instructed by the then almost 
prehistoric television views of a 


N 


little town name Thule, on the 
northwest coast of icebound Green- 
land (and with only 5,000 popula- 
tion) which, in that year, became 
the first location of United States- 
Danish strategic airbase, and the 
lastest and most important step in 
civilized man’s progress toward a 
rapidly shrinking world, in terms 
of time, space and distance. 

Thousands of jet-propelled air 
passengers will stop for lunch at} 
Thule (and that “first inning} 
stretch”) realizing that they have | 
plenty of time .. . since it will be} 
1,600 miles shorter from California | 
to Western Europe by that route 
than by any other means of old-| 
fashioned transportation. 

The name Thule stirs the im- | 
agination as keenly as does the 
tremendous engineering feat | 
which made it possible. Thule | 
means the end of the world in | 
classic geography. 

Ever since Pytheas, the explorer, | 
opened the gates of the Atlantic in 
the Third Century B. C., and gave} 
that name to the northernmost 
land he espied in the distance. . .| 
Ultima Thule . . . the word has} 
symbolized the farthest limit of | 
man’s knowledge of the earth. A| 
Ultima Thule, for centuries, was | 
literally “land’s end,” the last speck | 
of known and inhabited earth this | 
side of the North Pole. No one has 
quite identified the ancient Thule) 
... presumably one of the Orkney | 
or Shetland Islands, Iceland, or the | 
coast of Norway. 

aa * ok 


World’s Air Hub by 62? 


EXT it was the name of a small 

trading post, established by the | 
Danes in 1910, at the op of Baffin | 
Bay. Today it has a population of | 
5,000 Americans, construction) 
workers and military personnel, 
living in the Arctic wastelands in 
insulated houses with refrigerators- | 
type doors ... to keep out the cold. | 

In 10 years, according to Bernt 
Balchen, Arctic expert for the Air) 
Force, Thule will be one of the| 
best-known spots on the globe, a} 
focal port for international airlin- | 
ers. Bernt calls the North Polar 
Basin “the center of the world of 
the air age.” 

The work on this strategic air| 
base has been going on, in secret, | 
for 18 months. A _ correspondent | 
describes it as situated on flatland | 
in a comparatively sheltered spot, | 
between an ice-jammed bay and the | 
permanent ice-cap which covers | 
five-sixths of Greenland. 

It was a triumph of engineering | 
and logistics to move every particle | 
of necessary material to that iso- | 
lated spot on the top of the world. | 
It alerts the ordinary citizen to} 
the new strategy of defense, and 
above all, it reveals how little he 
knows of what is going on... It} 
is a sharp reminder that we are 
indeed pioneering in a new world. | 

It is planned to make the first | 
deilvery of planes from California | 
to Scandinavia soon by this route. | 





Huff Gets DPA Posts 


In Production, Aircraft | 


WASHINGTON. — Warren Huff, | 
of Ypsilanti, Mich., who joined | 
Kaiser-Frazer in 1945 as director of 
steel purchases and new business, | 
has been appointed acting deputy 
administrator for production and 
acting chairman of the Aircraft 
Production Board and Production 
Executive Committee, it was an- 
nounced by the Defense Produc- 
tion Administration last week. 

During World War II, Huff was 
chief of the metals division of the 
Office of Price Administration. 


AUTOM 


The hope of mankind is that stra- 
tegic air bases, built in a time and 
mood of danger, to reduce the dis- 
tance to enemy targets in the event 
of war, will be used instead to 
|shorten commercial flights in a 
peaceful world. 

It is likewise provocative to the 
person with imagination to con- 
sider that, while military strategy 
will now become “trans-polar,” the 
great navigators of today have now 
|left the narrow confines of a 
| shrinking earth to explore the fields 


of interstellar space. 
a 


* 


Political Science Lagging 


J gern a man feel pretty small 
i under a system of philosophy 
and political government which 
demonstrates its antiquity every 
day, while science and technical 
engineering are crashing the 
boundaries of time ... space and 
distance. 


Suppose the Russions do claim to 
have invented that murderous game 
of “Beisbol” (We called the 
game they describe “one ol’cat.’’) 
Suppose their party leadership is 
infallible . . . relying on force and 
terror to curb the natural restless- 
ness of human beings. 

Does any intelligent American 


* 








quick access to records, You will find an eco- 
nomical and durable binder to exactly fit each 
of your needs in Reynolds & Reynolds com- 


plete line of attr 
for your busine 


use or in storage. 


Reynolds & Reynolds produce 
several hundred sales aids and operating systems 


that build 
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| think that any political system that | 
| builds a wall around itself to sur-| 
|vive has any chance against the 
young men and women of America 
who are rapidly abandoning Grand- | 
pa’s old ideas of sticking to the old} 
party platforms... joining an old-| 
fashioned political torchlight pro- | 
cession, labeled Republican or} 
Democrat . . . while laboratory men | 
and engineers of real capabilities | 
are crashing the mental horizons} 
of an old-fashioned world with 
amazing abandon. 

In a nutshell, the only difference 
between a totalitarian form of gov- 
ernment and a democracy is that 
between a “chain gang,” ruled by 
fear, and a free American public 
school . . . Common-school educa- 
tion has made America all power- 
ful. The Politburo will not live long | 





A single-passenger, three-wheel 
auto was introduced in France in 





enough to realize the end they most, 1936. 

covet ... American success. = Snr ie cee a ae 

| The announcement of the loca-| communication affect the progress 
tion of a great air base at Thule| of the civilized world . .. Now the 


. .. Tight in their front yard, will| newspapers are reporting the busi- 
make those boys think, together | est season in the short history of 
with the robot-guided missle re-| overseas air transportation ... and 
| leased in Korea, that “maybe they]... it is not only the leisurely rich, 
| waited too long.” | with time on their hands who are 
* |“hopping” off to Europe, taking 

| advantage of the low-cost fares. It 
|is the lower-income groups, with 


| 


ak a. 


|*Poor’ Can Fly Like Rich 


‘I 


T’S thrilling to consider how rapid | only two week’s vacation time to| 
transportation and lightning’ spend, who are spending a _ few! for votes. 
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days in England, France and on 
the Continent getting back in time 
to startle their contemporaries with 
stories of their adventure. 


In this writer’s own lifetime, he 


| can remember that long family trip 
|in a horse and buggy. . 
|in one day .. . the first automobile 
|he ever saw. . 


. 20 miles 


. a Duryea in a 
Barnum & Bailey parade, in 1899 

. . the report of the first long- 
distance call from New York to 
Chicago in about 1892. . . the first 
flight of the Wright Brothers in 
Dayton, (two years after their first 
flight, which no one actually be- 
lieved) .. . the first movie he ever 
saw (a nickleodeon) . . . the first 
radio he ever heard (his son fooling 
with a “nickel-set”), the first tele- 


| vision he ever saw (seems like last 


week) ... his first flight in a plane 
(up over Lake Michigan to the 
Soo) ... and now... “James, wire- 
less that guy up at Thule... tell 
him the air conditioning was a bit 
off on my last visit. I was too warm 

. and get me a reservation for 
Moscow ... I’m goin’ over and tell 
those guys how we do things in 
America.” 


P.S. No foolin’ ... I’m not scared, 
and thank heaven, I’m not looking 





During this period many autos were 


manufactured without tops. The 


storm apron was sold as an 


accessory to give protection 


against rain and snow. 


from Floyd Clymer’s Historical Motor Scrapbooks 





...REYNOLDS & REYNOLDS complete line 
of BINDERS protect dealer’s business records! 


Reynolds & Reynolds sturdy binders pro- 
tect your vital business records, lie flat for easy 
posting and feature fingertip controls for 


active binders. Get protection 
ss records while they are in 


and protect your profits. 


... write today for 














Reynolds & Reynolds Binder catalog! 
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Dealer 


| R. J. Kelly, Los Angeles zone 
|manager for Buick, has announced 
appointment of Frederick Larson 
to a dealership in Glendale, Calif. 
| Larson, who will operate as Larson 
| Buick Co., bought out Paulsen-Gib- 
ison, Inc., 144 S. Glendale Ave. 


+ + * 


Louisiana Dealer Group 


| Now Headed by Dykes 
G. C. Dykes, of G. C. Dykes 
Auto Sales Co., Bossier City, La., 
| has been elected president of the 





Bossier Automobile Dealers Assn. 
Jake Tolor is secretary, and J. G. 
| Coleman is treasurer, 


Buick's ‘Oldtimers' Not Forgotten— * * *# 


Monarch Buick, New York City, recently held a two-week auto exhibit in connection | Buick Veteran Impressed 
with the New York premiere of the Buick Skylark sports car. Among the “oldtimers" By Backshop Revolution 
displayed were Buick's first sports car, the 1911 Model 14 (above), and the 1927 E. L. Sapp, of Boulder City, Nev., 
Master convertible coupe. From left are E. G. Knobloch, vice-president of Monarch;| recently paid a visit to Becherer 
M. C. Gale, president; H. C. Hagstrom, New York zone manager of Buick; J. G.| Buick, Inc., Monrovia, Calif. Sapp 
Davies, eastern regional manager; F. V. Bridge, assistant general sales manager of headed a Monrovia Buick dealer- | 


Buick, and A. H. Belfie, general sales manager of Buick. ship from 1918 to 1931. 

mo ; sass vege a a ee Greatest change in the business, 
Sapp said, is in the backshop area. | 
He was impressed by the analyzer | 











Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





THESE EARTHMOVER TIRES ARE 
GOING TO NEED A SPECIAL 


VALVE IF WE’RETO MAKE J BUT 


HOW CAN AND CHECK. 


eo 


THEM AN? 
A WHAT’LL THEY 






RB ALLEY. ILL MAKETHIS 
MY NEXT JOB. 


initial development led to 
of special tire valves and 


FIRST NAME IN TIRE VALVES 


REG. U. S. PAT. OFF. 





lnow used to test engine timing, | Chevrolet, Inc., St. Petersburg, Fla., 
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batteries and other elements, he 
said. He also professed interest in 
a headlight aligner, valve grinder, 
wheel aligner, and hone for finish- | 
ing piston pins and bushings. 

* * * 


Pandora (O.) Opening 
Donald McDowell and his son-in- 
law, Kenneth Marshall, doing busi- 
ness as McDowell-Marshall Auto| 
Sales, have held a formal opening | 
in their new building at Pan-| 
dora, O. 


* x 


* 
Fire Hits Wallock 
Four late-model automobiles, a 
sedan in process of repair and a 
motorcycle owned by the proprie- 
tor, John Wallock, were destroyed 
when the Wallock Garage, Win- 
chester, N. H., was gutted by fire 
with a loss estimated at more 
than $25,000. 


* * + 


Ross Changes Firm Name 


M. B. Ross, who last year bought 
controlling interest in Al Deane | 


MY EXPERIENCE PROVES SCHRADER 
VO ANYTHING TO HELP US IMPROVE 
OUR TIRES. LETS CALL THEM IN 


And so the large bore valves were born. The 


a whole new line 
accessories which 


are now available for general use. 


This is but one example of how Schrader spe- 
cializes in service...moves quickly to develop 
new tire valves to meet new tire problems. 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 


FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


Kans. Firm Incorporates 


GOP Renames White 


changed the firm name 
Chevrolet, Inc. Ross is 
president of the corporation, while 
Al Deane remains an officer, direc- 
tor and substantial stockholder. 

* * * 


Chrysler Dealers Pick 


Ennis in Milwaukee 


A. F. Ennis, of Ennis Motors, 
Inc., is 1953 president of the Mil- 
waukee County Chrysler Dealers 
Assn. 

Elected to serve with him were 
C. E. Langmack, Langmack Motors, 
vice-president; Albert Stern, Stern 
Motors, treasurer, and W. A. Budd, 
Par Motor Co., secretary for an- 


|/now has 
to Ross 


|other term. 


* * + 


Sciotoville (O.) Franchise 


| Bought by 3 Dinsmores 


Charles, Harry and Jack Dins- 
more, under the name of Dinsmore 
Agency, have taken over the Nash 
dealership at Sciotoville, O. The 
Dinsmores held a formal opening 
at the dealership’s rooms, 5606 
Gallia St. 


¥ + * 


Reindle to Brentwood 
William C. Reindle, formerly 
service manager of Savage-Halde- 
man Co., Inc. (Chrysler), has 
joined Brentwood Motor Co. (De- 


manager. William Edwards has 
been named acting service man- 


| Soto), Brentwood, Pa., as service 


| ager at Savage-Haldeman. 


* * * 


Woodbury - Lusk Motors, Inc., 
Osage City, Kans., has been in- 
corporated with an authorized 
capitalization of $40,000. Incorpor- 
ators are Howard K. Woodbury, 
Rachel E. Woodbury, Harold R. 
Lusk, Ann W. Lusk, and Fred H. 
Woodbury. Besides cars, the firm 
handles hardware and feed. 
| * * = 


Virgil D. White, Ossipee (N. H.) 
Ford dealer, was renamed a mem- 
ber of the Republican state com- 
mittee’s advisory board at the state 
GOP convention in Concord. White 
is a former State motor-vehicle 


commissioner. 
+ * * 


Stewart Gets Club Post 


Spencer Stewart, president of 
Stewart Motor Co. (Studebaker), 
Phoenix, Ariz., has been elected a 
board member of the Phoenix 
region of the Horseless Carriage 
Club. Members are owners of an- 


tique automobiles. 
* * = 


Explosion at Hallman’s 


An explosion in a heating unit 
| blew out heavy steel doors and 
shattered two plate-glass win- 
dows in the paint and metalwork 
shop of Hallman Central Chev- 
rolet Co., 56 N. Union St., Buffalo. 
Seven men working in the shop 
were unhurt. The blast, however, 
was of sufficient force to rip 
away two 200-pound steel doors 
from the brick wall of the fur- 
nace room. 
oe * * 


| Bennett Reelected Officer 


| Of Pa. Chrysler Council 


Ben Bennett, of Good Bros. Mo- 
| tor Co., Hanover, Pa., was reelected 
| secretary-treasurer of the Harris- 
burg (Pa.) district Chrysler dealers’ 
council at a recent meeting in Har- 
risburg. 

A report on the regional council 
meeting in Philadelphia was given 
by Frank B. Eshelman, of Eshel- 
man Motor Co., Lancaster, and W. 
John Moyer, of Beyerle-Moyer Mo- 
tors, Lebanon, district representa- 


tives. 
* * + 


New Merrick Building 


Merrick Chevrolet Co., reputedly 
the oldest Chevrolet dealership in 
greater Cleveland, has moved into a 
$100,000 new building with 17,000 
|square feet of space. Wilbur H. 
Ragg is president. 


| * * + 
Thompson, Knowlson Form 


Partnership in Detroit 


Joe Thompson, former sales man- 
ager of Petzold Motor Sales (Chrys- 
ler-Plymouth), Detroit, has formed 
a partnership with V. Merritt 
Knowlson under the name of 
Thompson -Knowlson Motor Co. 
(Chrysler-Plymouth) at 8000 Michi- 
gan Ave., Detroit. 

Thompson entered the automo- 
bile business in 1940 as a retail 

(Continued on Page 43, Col. 1) 
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Cramer, North East, Pa.; Walter 
A. Shelp, Albion, N. Y.; Donald Fee, 
Coudersport, Pa., and L. B. Hart- 


|man, Salamanca, N. Y. 
* * * 


Willys Invades Grafton, O. 

Alson Motors, Inc. (Willys), plans 
|to open soon in Grafton, O. The 
firm is building a modern sales and 
| service building, according to A. 
Smith, president and general man- 





(Continued from Page 42) 


salesman with Chrysler-Detroit Co.| dignitaries and other attractions 
He joined Petzold as sales manager| were blended in the festivities. | 
in 1946, and in January, 1952,| Free pony rides, ice cream, soft | 
helped organize Eastland Motor | drinks and balloons were given | 
Leasing Corp., of which he was; away and a beauty contest to 


general manager. choose Miss Auto Super Market ager. 
.. 2 * was held. _ en 
Lance Elected President . 2 | McLean 30th Anniversary 


McLean Chevrolet Corp., known 
as the oldest automobile dealership 
in Tonawanda and North Tona- 





Oliphant Sells to Post 


Tom H. Post has purchased the 
interest of James A. Oliphant in 


Of Ford Group in Ohio 
J. Mark Lance has been elected 
president of the Cuyahoga Coun- 











+ (Q.) Ford Dealers Assn. Other | Post-Oliphant Co., 508 S. Washing- . : — | wanda, N. Y., has celebrated its 
aaron iam William L. Thomas, |ton Ave., Marshall, Tex., it has Joseph $ Jaguar Scores in Wis. 30th anniversary. Hugh A. McLean 
vice-president; Jimmie Hender- been announced. Oliver Dee Joseph, son of Oliver C. Joseph, Dodge-Plymouth dealer in Belleville,|; has been president and general 

: mae e . = | Ill., has scored again with his Jaguar XK-120 modified roadster. Joseph was named| Manager of the dealership since 


son, secretary, and Howard Reyn- | : difiec 
; . . | second-place winner of the Elkhart Lake Rally, which included cars from every state. | 1922. 
olds, trencurer. . 6 | Buffalo Chevrolet Dealers | The cars were judged on general appearance, mechanical excellence and most accurate | 
‘ hd Gif | Again Reelect Officers driving time at the Elkhart Lake road races in Wisconsin, sponsored by the Sports| Satori Adds Rolls, Bentley 
Birthday Gitt 


| Howard Klein, senior partner in Car Club of America. Joseph's car finished 10th in the race for cars of 2,000 c.c. and ° . ° ° 
| Klein-Weil Chevrolet, Buffalo has | 4000 ¢.c. engine displacement, averaging 80 miles per hour. Joseph, who has won To Line in California 


* * * 





McKay’s, at 30, Offers One been elected president of the board | previous honors, is secretary of the dealership. Rolls ‘Royce cars are back on 
To Seattle Buyers lof directors of the Buffalo Zone) ————~—S | ious Gee te noes da, ee 
- |Chevrolet Dealers Assn. for the|fifth term, are: Vice-president,| Batavia, and Hugo Hug, Hornell—| first time in several decades. Peter 


A “birthday special” new-car of- | é : : 2 Satori has been appointed a retailer 
fer helped William O. McKay Co.| fifth consecutive time. A veteran) Maynard W. Hallman, Rochester; | were also returned. for Rolls and Bentley cars, through 


(Ford), Seattle, celebrate its 30th |°f 44 years in the automobile busi-| secretary, William T. Few, Niagara} Six new directors were added. | his outlets in Pasadena, Eagle Rock 





| ness, Klein has headed the associa-| Falls and trea Charl A. 
year. : ; ; : : , surer, arles They are Domenick E. Fraboni,|and Beverly Hills. 
Included with the offer was Mc-| tion since its formation in 1948. | Dailey, Erie. Two original board| Watkins Glen, N. Y.; Benton Bur- Among visitors to Satori’s formal 
Kay’s customary 50,000-mile guar-| Other officers, also elected to a|members—Lawrence J. Mancuso,' den, Walcott, N. Y.; Howard C. (Continued on Page 44, Col, 1) 


antee, parts and labor included. oe Z ee ee ee 

The company, whose slogan is, 

“Seattle’s Highest Trader,” ran ex- 

tensive advertising in Seattle pa- 

pers in connection with the birth-| 

day and the special. 
* * * 


K-F Franchise Is Granted 


To Schott in Cincinnati 
E. W. Berger, Kaiser-Frazer di- 
vision sales manager in Cincinnati, 
has announced the appointment of 
Earl A. Schott, Inc., as K-F dealer 
in that city. 
Earl A. Schott, who started in 


the used-car business in the early 
twenties, is president of the dealer- 
ship, and Jack Kimball is sales} 
manager. The firm employs 25 per-| ° 
sons. | 
” * * 

Parker Chevrolet, 616 Lincoln 

Ave., Bellevue, Pa., has increased 


Adams Buys Ford Deal 
Marshall Adams jr. has _ pur-| 
chased Messick- Munson Motors, | 
Inc. (Ford), Bristolville, O., and 
has changed the firm’s name to| 
Bristolville Motor Sales, Inc. Adams 
previously was with Ford as super-| 
visor of parts and accessories at 
the Plymouth (Mich.) plant. 
* ca * 

the efficiency of its 60-by-60-foot | 
new and used-car conditioning de- | 
partment. | 
Midwest Chrysler Council 
Elects Levy Chairman 

Joseph Levy, president of Wal- 
ton Motors, Inc., Chicago, has | 
been elected chairman of the | 
Chrysler dealer council for Mli- | 
nois, Iowa and Indiana. 

Other officers are: Vice-chair- | 
man, Ed Bergeron, Uptown Mo- | 
tors, Kankakee, IL, and secre- | 
tary, Phil Cullen, Sandberg-Cul- | 
len Motor Sales, Park Ridge, UL | 
* * * 





4eehea 


meret 


eee 


peerrerorrceces 


a 


LSE ECU S ECE Tre 


MTT eeerrs 


eee ee eee ee ee eee! 





Parker Improves Shop 


Nethercott Opens Rooms 


William R. Nethercott has opened 
new Austin showrooms at 702 E.| 
King St., Hamilton, Ont. Eoin Mac- | 
Intyre is manager of the new show- | 
rooms. The dealership employs} 
about 50 persons. 

x * *” 


Rudd Announces Shifts 


J. P. Bell has been appointed | 
service manager of the Rudd Buick 
dealership in Burlingame, Calif., 
according to Robert E. Rudd, own- 
er. Bell succeeds Jack Nichol, who 
has been appointed to the sales 
department. 








* * * 


Anderson Adds Lounge 


| Peli ChA lai ti ete) 

Anderson Buick Pontiac ae | 

ada), Ltd., 1029-47 Bay St., Toronto, 

has furnished a room for custom- | 

ers waiting to pick up their cars. 

The room contains easy chairs, a 

telephone and reading material. | 
* ” a | 


Holman Opening Features 


Parade, Beauty Contest 


A parade down the Dixie from | 
12th St. to Bunker Rd. marked 
the grand opening of the Holman 
Lincoln-Mercury Auto Super Mar- 
ket, at 51000 S. Dixie, West Palm 
Beach, Fla. 

Music, bathing beauties, local | 
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(Continued from Page 43) 


showing were Mayor and Mrs. A. 
E. Abernethy of Pasadena; Stanley 
Hardie, commercial attache to the 
British Consulate; F. J. Fitzgerald, 
vice-president of the Bank of Amer- 
ica, both of Los Angeles, and Mr. 
and Mrs. B. M. Baldwin of Pasa- 


dena. 
> 


Regina Firm Operating 
From New Building 

Operations of Kern, Duncan and 
Kern (Willys-Austin-Packard) have 
been moved into the firm’s new 
building at Fifth Ave. and Albert 
St., Regina, Sask. The new show- | 
room has 4,000 square feet of floor | 
space. Street frontage has been | 
acquired for an expanded used-car | 
lot. 


* * * 


Hoyt Gets Pontiac-GMC | 


F. A. (Fran) Hoyt has left his | 
post in Oakland, Calif. as zone 
manager for GMC Truck and Coach 
division to open a Pontiac-GMC 
dealership in Redwood City, Calif. 
He purchased the interests of 


* + 





Each Wico Autostop kit contains 
complete, illustrated instructions. 
Average installation time 11/2 hours. 





| 
Doings 


Weltner Motor Co. Hoyt had been 
associated with GMC for 29 years. 
As zone manager handled opera- 
tions in California, Nevada and 
Arizona. Northern California GMC 
truck dealers feted him at a fare- 
well dinner. 


* * 


Opens Second Ford Deal 


Burton McFarland, for three 
years owner of a Ford dealership 
in Peebles, O., has leased the 
building in West Union, O., for- 
merly occupied by Roy Gustin 
Pontiac Sales, and has opened a 
second Ford dealership. It is 
known as Burton’s Motor Sales. 

* * * 


* 


Jones’ New-Model Party 


Lures 4,500 in Annapolis 
With City, State and County of- 
ficials leading the way, more than 
4,500 of Annapolis’ 25,000 residents | 
poured through the showrooms of 
Jones, Inc., to catch a “first-night” 
glimpse of the 1953 Dodge. 
Z. Garner Jones, president of the 
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| enthusiastic crowd I have ever seen | ness.” 


Every driver is a 
ready prospect for the | 


It happens on hills. Even on /ittle hills. It happens to you! 
Whether you are on the seceieae 
results are the same. Riders in bot 

bumpers are locked... 


When you stop ona hill—or on the level—the Wico Autostop makes 
the car stay put. It just can’t roll backward. Or creep forward. 


as usual, and touch the magic switch on the gearshift or selector 
lever. The car stays put! When you're ready to go, step on 
the gas and the brakes release automatically. 


Practically every car owner is a prospect for a Wico Autostop. Here is 
a brand new opportunity for you to sell a profitable item—not a gadget, 


makes it easy to show your customers a// the Autostop advantages. 


hillbilly band, lasted from 3 to 9 
p. m. Activities were aired over 
|Radio Station WNAV periodically 
|during most of the afternoon and 
evening, and continuously from 6 to 
7 p. m. 





* * * 


Dixie-Nash Opens Lot 
Dixie-Nash Motors, Jackson, 
Miss., has opened a used-car lot 
at State and South Sts. It will be 
operated under the direction of 
Barney H. Buckels, used-car man- 
ager. A. P. Horowitz is president 

and general manager of the firm. 

* * + 

Trio Forms Ky. Firm 
H. L. Reese, of Crofton, Ky., and 
Carroll Morrow and Neville Moore, 
both of Madisonville, Ky., have in- 
corporated Kentucky-Hudson Co., 
Madisonville, with an initial capi- 
tal stock of $5,000. 
+ * 


e 


* 


| Three Idaho Schools 


Get Training Autos 

Driver-training cars for Twin 
Falls, Kimberly and Filer (Ida.) 
high schools have been furnished 
this year by the Glenn G. Jenk- 
ins Chevrolet Co. Four cars, all 
equipped with dual controls, were 
supplied, two for the Twin Falls 
school and one for each of the 
other two. Driver-training has 
met with success and cooperation, 
| according to John Flatt, princi- 
pal of the Twin Falls school; 
William Powers, Kimberly super- 
intendent of schools, and Mayo 
Kucera, Filer high school prin- 
cipal, who received the cars on 
behalf of their schools. 

* 


* * 


Nash Dealer Opens in Michigan— 
Jack Freese, Inc. (Nash) recently held its formal opening in Hazel Park, Mich. 

Officers of the dealership shown at the opening are (from left) Jack Freese, treasurer; 

Zack Foster, secretary; Louis Brawn, vice-president, and Robert Gorgaro, president. 





Maryland firm, called it “the most {30 years in the automobile busi- 


attended an unveiling party in my The party, with music from a 


| Sanders Recovers Loot; 


Thief Is Doubly Sorry 


Louisville police, who traced $800 
worth of Bob Sanders Motor Co. 
office furniture to the home of a 
youth, were still inquisitive. In- 
vestigating, they discovered that 
another $900 worth of furniture 
and household items had been tak- 
en from the home of a Louisville 
resident. 

The youth, who had been released 
on $500 bond after arraignment in 
the Sanders company looting, was 
arrested again and charged with 
| the housebreaking. 
| * * 
California Honors Peabody 
|For Aiding Handicapped 

Peabody Motors, of Oakland, 
Calif., is one of eight California 
firms which has received awards 
of merit for a year’s outstanding 
service through leadership in 
employing physically handicapped 
persons. James G. Bryant, State 
director of employment, an- 


| nounced the awards. 
ok * * 


Fire Hits Miller 


. 





Cc. C. Miller & Son, Lonaconing, 
| Md., sustained severe fire damage 
recently on the second floor of 
| their building. Three automobiles 
moved 


on the ground floor were 
| to safety. 





CO Autostop! 

















cars are shaken up. . .sometimes, 
other times, damage is considerable. 


SAVE COSTLY 
Drive-Line Repairs 
INSTALL 


| 
| 
end, or the backslider, the | 
| 
no backsliding in a car equipped with a Wico Autostop. | 


you drive with a Wico Autostop. You brake to a stop 


‘ 


PARTS & ASSEMBLIES 
And Re-Use Original Assemblies 


National parts enable you to extend 
the life of expensive drive-line assem- 
blies. Install National parts to restore 
original quiet, efficient operating con- 
dition. Save buying a new drive-shaft, 
|| drive-shaft housing, transmission case, 
|] and ring gear and pinion assembly. 


As Advertised in Saturday Eve. Post 


Sold Nationally by Leading Jobbers 
Write or Wire for Detalis—Dept. AN 


NATIONAL MACHINE WORKS, 


ELECTRIC COMPANY west springne’d, Mass. a = 


TY 9 


You don’t have to keep your foot on the brake. 
And there’s no need for riding clutch or accelerator. 






necessity. And one demonstration can make the sale. Write 
out the MONEY-SAVING DEMONSTRATOR OFFER that 


TO SHOW 'EM IS TO SELL 'EM! 
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lthat the lien was invalid because 
|the conditional sale contract = 

i i s lers ee | not recorded and because recording 
— —— — < - | the “certificate” with the city clerk | 
|did not perfect the lien. 


i O u T t D e Cl ~ 1 O n S The court held that Pate could | 


keep the automobile without any) 
payment to Mac. 
* * 











By Leo T. Parker 1165 loan made by Mac remained e 
ee — ne | 4id to Stolen-Car Buyer 
, higher-| In subsequent litigation, the} : ? ad 

aoe daca oe teas eee court held that the certifi- LL ave i em bile a 

aa iat - mobil ‘cure | cate recorded by Mac did not vali- |” buys a stolen automo a 

ee a oe ie ae coll “|date its lien. This court asserted|0 good title and must give 4 

ae an Sey Se Serge. eee | possession of the automobile to the | 

1 chattel mortgage or conditional |original owner or to the insurance | 

‘ourt held that recording other in.| Banker Sees Clouds company schioh paid the Sas, as 
- A a . . ;}a recen - 

struments will not perfect a lien. In Credit Picture down new law that an innocent 

The legal definition of a chat- | ST. LOUIS.—Credit men were | purchaser of a stolen automobile 

tel mortgage is: A chattel mort- warned by Kenton R. Cravens, |can remove the parts and acces- 


is instrument in | Vice - president of Mercantile |sories he purchased and installed | 
oleh 7 Ny Bie. .gi a ameaiihe | Trust Co. of _St. Louis, that on the stolen automobile. 
transfers the title in the automo- weaknesses might develop in For illustration, in Farm Auto- | 7 : 
a. | their field in mid-1953. He spoke mobile v. Moseley, 90 Atl (2d) | Ford Cites Van Drisse, of Green Bay— 
bile to a person, or corporation, | at the Quad-State Credit Con- 485, it was shown that a used-car 














i i , Wis., has been awarded the Ford Four Letter 
as security for payment of money, | ference, attended by credit man- | dealer purchased and paid for an | aos Van oe an dee gg in Diag be didi aeneger, teen Simbel, 
the title to be transferred to the | agers from four states. automobile not knowing that it | Ploqve. oe eft a a ee a ; 
owner by his performance of the Cravens sald that mo credit | Was stolen property. The Gealer | ete ee 
a ee Se eS ee l t at e give up|automobile had been stolen, he 
gage. the next eight or nine months, | Moseley. , that Moseley oe oe See ae Pp hich be  . r 

A ditional sal i but that all businesses which ex- Finally, an insurance company,/the automobile to the insurance |could remove parts which he ha 
conditional sale contract is an which had paid off the loss to the ; 4 installed. such @ & 
instrument under which the seller| tend credit should be prepared inal owner. becttel the guso-| eee paid for and installed, s 
retains legal title to the automobile | to spot weaknesses as the peak itis on sued to gain possession.| This court also decided that since | sun visor, tires, seat covers, gaso- 
until the purchaser fully meets his| of defense spending is passed. a koe & ; 





The higher court promptly held! Moseley had no knowledge that the ' line tank etc. 


obligations, 

The laws of all states provide 
that one who lends money on an 
automobile may perfect his lien by 
immediately recording either a 
chattel mortgage or conditional 
sale contract. But, as above indi- 
cated, under ordinary state laws 
the filing of other instruments will | 
not validate a lien. 

* * + 


Invalid-Lien Case Cited 
| anos example, in Pate v. Mac 
Motor Sales Co., 90 Atl. (2d) | 
460, the testimony showed that one | 
Berger purchased an automobile 
from a dealer on Nov. 15, and on| 
this date he executed a chattel | 
mortgage to a finance company. | 
This mortgage was immediately | 
and properly recorded. 
A year later, Berger borrowed | 
$2,165 from the Mac Motor Sales | 
and signed a conditional sale con- | 
tract in which title to the automo- | 
bile remained in the vendor until 
Berger paid off the loan with in- 
terest. | 
This conditional sale contract | 
was not recorded. On the same | 
| 

















day, Berger signed a “certificate” 
to the effect that he owed Mac 
$2,165. This “certificate” was re- 
corded by Mac in the office of 
the city clerk. | 
Four months later, one Pate pur- | 
chased the automobile from Ber- | 
ger. During this transaction, Berger | 
paid off the mortgage held by the | 
finance company. However, the $2,- 


NPA Ends Curb _ 
On Jack Designs 


WASHINGTON. — Revocation of 
Order M-83, which provides for the | 
standardization and simplification | 
of mechanical, hydraulic, air and | 
electrically operated jacks, has been | 
announced by NPA. 

The order, originally issued to 
conserve steel particularly, was re- 
voked because it prevented the in- 
dustry from supplying an increased | 
demand for certain lighter jacks, | 
whereas the demand for some! A progressive shop owner recently purchased two SUN 
heavier jacks—permitted by the or- Testers for $1,400. He sent a mechanic to the SUN 


der—has been satisfied, NPA said. Technical Training Center. Salary and expenses during 
NPA officials explained that the 





i : : training totaled about $1,000. Total investment was 
production of jacks hereafter will , ¥ - : , 
be subject to the Controlled Mate- $2,400. During the first six weeks operation of his 
rials Plan. 


Diagnosis Department, he diagnosed over 200 cars at 

—_ at \ an average repair order per car of $52.45. His monthly 

Packard-Erie Gets “ +E F average of service sales jumped from $6,000 to $9,257 

3 New Owners | ...a monthly dividend of $3,257 on his original invest- 
New owners of Packard-Erie, 


ment of $2,400. 
Ine., Erie, Pa., will announce their : j i i 
purchase of the Packard dealership This same story is being repeated in hundreds of service 


to the public in an advertising cam- shops throughout the nation. Your SUN Man will be glad 
paign linked with the unveiling of to show you actual facts and figures on this shop and 
1953 models. hundreds like it. 








\ 







ure ee SS ‘\ Tell us the number of cars you service per month. We 
ers are W. HL Doetiien secretary | a eeteneeanaey i will show you what shops of your size may expect in in- 
ind general manager; T. M. Bott | i. Mag creased sales and profits with SUN Diagnosis Equipment. 
and C. J. Whitaker, of Norfolk, Va. b, 


Bott is owner of Norfolk Packard, 
Inc., and Whitaker is manager of 
‘hat dealership. Bott also rol 


oa ; 
CTRIC CORPORATION Giicsco 3) 1uinois 


RS838 


Virginia Motor and Sales, Norfolk 
Studebaker agency. 
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"Federal' Exclusive with Tide Water— 


William F. Humphrey (center), president of Tide Water Associated Oil, signs the 
agreement with U. S. Rubber which gives Tide Water Associated the exclusive owner- 
ship of the brand name ‘Federal.’ Others who participated in the signing are (seated 
at left) William B. Smith, U. S. Rubber sales executive; (seated at right) B. |. Graves, 
director, vice-president and chairman of the eastern division operating committee of 
Tide Water; (standing at left) P. E. Allen, sales vice-president of Tide Water's western 


division, and L. F. Bayer, director, vice-president and chairman of the western divi- | 


sion operating committee. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 





Lt. Gen. Edmund B. Gregory, 
U. S. A., retired, has been elected a 
director of the F. L. Jacobs Co., 
Detroit. 
| * * * 


| Promotion Sends Gross 


| To Coast for U. S. Rubber 


Dewey Gross has been promoted 
| to Pacific coast manager of special 
tire brands for U. S. Rubber Co., 
it is announced by Noble Ashley, 
manager of special-brand tire sales. 
Gross, formerly in the central of- 
fices in New York, will establish 
headquarters at the San Francisco 


branch. 
7 * - 


| Karr Is Appointed Assistant 
To Purolator Sales Chief 


Richard T. Karr, formerly a 
| sales engineer in the Detroit of- 
| fice of Purolator Products, Inc., 
| has been appointed assistant to 
| the vice-president in charge of 
| sales, Carlos D. Kelley. 

Karr, who will make his head- 
quarters in Rahway, N. J., has 
been with Purolator since 1937. 


Auto Personnel 
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His new duties will be concerned 
with sales of oil filters and re- 
fills to automobile, truck and 
farm equipment manufacturers 
for installation as original equip- 
ment. 


A. T. Willett Heads Up 


Willett Daily Rental 


A. T. Willett, a grandson of the 
founder, has been appointed man- 
ager of the Willett Co.’s daily ren- 
tal and used truck departments, 
Howard L. Willett jr., executive 
vice-president, announces. A. T. 


Willett joined the 84-year-old Chi- | 


| cago trucking firm in 1929. 
Daily rental is an operation of | Meriden, Conn., and Hal A. Kroe- 


| the 


| while sale of used trucks is handled 


by the Jefferson Corp., 


* * * 


| Associates Discount Picks 
Four Managers in East 


William F. Gaunitz, president 
of Associates Discount Corp., 





"That sure is a sigh of satisfaction!” 


“MoPar always means satisfaction—and 
for good reason. 


“You see, Chrysler Corporation invests 
millions every year in research to improve 
its products. These products include MOPAR 
Parts as well as Plymouth, Dodge, De Soto, 
and Chrysler cars and Dodge “‘Job- Rated” 
trucks—for which MoPar parts and 
accessories are engineered. 


and economy. 


One of the best 


“When parts get that kind of engineering, 
Mister, they’re bound to be good. And 
that’s why I buy MoPar parts with all the 
confidence in the world. 


sign—the sign 


“I know they’re made to the same high 
standard as original parts. I know they’ll 


CHRYSLER CORPORATION + PARTS DIVISION + DETROIT 31, MICHIGAN 


fit and function perfectly. And I know 
they’ll help maintain original pep, power, 


“In short, I know that MOPAR means a 
better repair job with less time and labor— 
and a job you can depend on for top 
performance and long life.”’ 


recommend and install genuine Chrysler 
Corporation parts is to display the MOPAR 


today how you can qualify for a free MoPar 
sign. Just write to Chrysler Corporation, 
Parts Division, Advertising Department, 
Detroit 31, Michigan. 


e 
ways to let people know you 


of satisfaction. Find out 





Willett Truck Leasing Co., 


both of | 
which are subsidiaries of the Wil- | 
lett Co. 


South Bend, Ind., has named 
James H. Beardsley as branch 
manager at White Plains, N. Y., 
and Edward W. Nolan as branch 
manager at Worcester, Mass. 


Gaunitz also appointed James 
H. Whitehouse as office manager 
at DuBois, Pa., and Richard M. 
Musecaro as office manager at 
Meadville, Pa. 
* * 7 


Gerity-Michigan Selects 
|2 Directors, Secretary 


The election of two new directors 
oa a new secretary for Gerity- 
| Michigan Corp., Adrian, Mich., elec- 
| tro-plating company and producer 
of magnesium castings and other 
defense items, has been announced 
by James Gerity jr., president. 
Robert T. Dunlap, president of 
|Great American Industries, Inc., 


| ger, a founder of A. & H. Kroeger 
| Organization, New York City man- 
agement consulting firm, were 
elected directors to fill vacancies 
;on the board. 

| J. Cary Thompson jr., a director 
|and heretofore assistant secretary, 
| was elected secretary. He succeeds 
| John F. Langs, who will continue 
| as the corporation’s general coun- 


|} sel and a director. 
| * * - 


Moock at MSC 


| Harry G. Moock, former Chrys- 
ler Corp. executive, has begun a 
| Series of seven lectures at Mich- 
| igan State College under the 
auspices of the Forrest H. Akers 
Scholarship Foundation. 


Chek-Chart Appointments 


Go to Mahaffay, Okon 


Ray Shaw, president of Chek- 
Chart Corp., Chicago, announces 
two major staff appointments. 


Robert J. Mahaffay, formerly 
|manager of the firm’s editorial- 
|engineering department, has been 
named director of engineering. He 
succeeds Gordon Glassford, who 
resigned. 

Leonard W. Okon has been ap- 
pointed manager of editorial-engi- 
| neering to replace Mahaffay. Okon 
had been engaged in laboratory 
testing of metals and petroleum 
products. 


* * a 


Fruehauf Sends Costello 
To Set Up Brazil Sales 


Robert F. Costello, Chicago 
branch sales manager for Frue- 
hauf Trailer, has been sent to 
Sao Paulo, Brazil, to assist in 
setting up a Brazilian sales or- 
ganization, according to C. L. 
Schneider, Fruehauf sales vice- 
president. 

Costello has spent 24 years with 
Fruehauf, all in Chicago. 


* . * 


Dakin Heads Chest 


C. B. Dakin, manager of the 
General Motors Forge plant in 
Lansing, has been named general 
chairman of next year’s Ingham 
County United Community Chest 
drive. Dakin was one of three man- 
agers of the labor and industry di- 
vision of this year’s drive. His 
division raised 114 percent of quota. 

* * * 


Stackel Joins ACF-Brill 

Ferdinand J. Stackel has been 
named executive assistant to Tur- 
ner A. Duncan, vice-president in 
| charge of Government contracts of 
| ACF-Brill Motors, Philadelphia, it 
jis announced by C. W. Perelle, 
| president. Stackel, who was with 
{the Army Department 12 years, 
was chief of the research and de- 
velopment branch of the Philadel- 
| phia Ordnance District. 

* * * 


Budd Issues 3 Promotions 


At Hunting Park Plant 


Robert J. Kalbfleisch has been 
appointed works manager of the 
|Hunting Park plant of Budd Co., 
it is announced in Philadelphia by 
|E. R. Schmidt, vice-president in 
|charge of manufacturing. Kalb- 
|fleisch, who joined Budd in 1925, 
|had formerly been assistant works 
| Manager. 


| The promotion of John B. Dar- 
rah, formerly chief inspector of the 
|Hunting Park plant, to assistant 
works manager, also was an- 
|nounced. Darrah now will be in 


|charge of Budd’s $7,000,000 new 


| 


tank plant where turrets and hulls 
| (Continued on Page 47, Col. 1) 





‘ 
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(Continued from Page 46) 
for Gen. Patton tanks are ma-| Ford district, Mruz succeeds James 
chined and welded for Chrysler |Tereshenko, who has joined the 
Corp. | Ford division’s central office staff 


Joseph E. Reed, general foreman/as national business management 
in charge of inspection, has been} department manager. 


appointed chief inspector at Hunt- | * * * 
ing Park. | Pittsburgh Plate Sets Up 


Fuqua to Chicago |2 New District Offices 
Landon C. Fuqua has been ap- Additional district sales offices for 
pointed a sales representative by| Pittsburgh Plate Glass Co.’s new 
Standard Pressed Steel Co., of Jen-| fiber glass division have been estab- 
kintown, Pa., and assigned to the| lished in New York and Washing- 
Chicago office, 320 S. Jefferson St.| ton, according to Robert A. Mc- 


* * * 





Laughlin, director of sales for the 
division. 

Paul D. Kaley has been named 
district sales manager in New York, 
with headquarters at 30 Rockefel- 


ler Plaza. H. J. Bygott jr. has been | 


appointed Washington district sales 
manager, with headquarters at 1545 
New York Ave., N. E. Bygott has 


been associated with Pittsburgh 
Plate since 1935. 
* * * 


McDonald’s 35 Years 


With Ford Bring Tribute 


J. H. McDonald, Omaha district 
sales manager for Ford, was pre- 
sented with a watch recently in 


honor of his 35th anniversary with 
the company. 
McDonald joined Ford in 1917 as 





Fuqua has spent five years with 

Standard Pressed Steel in the qual-| 

ity control, customer service and | 

shop divisions. 
* * * 


White Names Branch Heads 


For Boston, Fort Worth 

J. N. Bauman, vice-president in 
charge of sales of White Motor, 
has announced the appointment 
of branch managers in Boston | 
and Fort Worth, Tex. 

William M. Tobin, former 
branch manager in Brooklyn and 
Washington, now assumes that 
duty in Boston. He succeeds W. | 
T. Kelley, who has been named 
a White distributor in Camden, | 
N. J. 

L. T. Thompson, who has been 
in the Texas truck business 25 | 
years and retail salesman for | 
White in Houston the last two, 
is now Fort Worth branch man- 


ager. 
e 7 * * 


Wilkening Advances Pair 


To District Sales Posts 

Wilkening Mfg. Co., maker of | 
Pedrick piston rings, has an- 
nounced promotion of two terri- 
tory managers to district managers 
in the south and southwest. The 
entire area formerly was one dis- 
trict under Don Greene, who re- 
signed to enter automotive whole- 
saling in Statesville, S. C. 

John H. Bennett jr., Cheraw, S. 
C., takes over a district composed 
of North Carolina, South Carolina, 





4. H. Bennett Jr. o ee | 


Georgia, Florida, Alabama, eastern 
Kentucky and eastern Tennessee. 
Leslie H. Bobo, Memphis, will be 
responsible for an area covering 
western Kentucky, western Tennes- 


see, Mississippi, Louisiana, Texas | 
and Arkansas. 
* * * 


Hudson Assigns Hunter 


To Dealer Business Role 

Appointment of Robert C. Hun- 
ter as director of dealer business 
management for Hudson has been 
announced by N. K. VanDerzee, 
sales vice-president. Hunter had 
been serving as assistant car- 
distribution manager. 

George H. Dow, previously as- 
signed to special defense-contract 
duties, resumes his former post 
as car-distribution manager. 

* ” * 


Plant Named to Head 


United Motors Region 

Appointment of Thomas F. Plant 
as manager of the new southern 
region of United Motors Service | 
has been announced by W. A. Ha- | 
gen, general sales manager of the 
General Motors division. 

Headquarters of the new region, 
which will embrace St. Louis, New 
Orleans and Atlanta, will be in 
Memphis. A fourth zone will be 
established in Memphis, occupying 
a new building which now is in the 
advanced planning stage. 

* « 7 


would be good. 


Ford Advances Mruz 


Promotion of Mac M. Mruz to 
manager of the Southeast Regional 
business management department, 
Ford division, is announced by C. | 
R. Beacham, regional sales man- | 
iger. Formerly business manage- | 
ment manager in the Jacksonville | 





Friction! Fighting Friction! It’s good busi- 
ness, BIG business for car dealers. That’s all 
I'd been hearing from this Alemite sales- 
man. Well, this time he offered to run a 
movie with facts, figures — the whole story. 
“How about calling a meeting,” he asked. 
“Let your entire organization sit in as judge 
and jury.” I gave in. I couldn’t refuse. This 


— pis case is typical [ 


One more example of how dealers all over 
the country are “cashing-in” on the Alemite “Magnet Plan.” 

Making their Service and Parts Department pay as much as 84% of their 
overhead with Alemite “Magnet Plan” features. Want the 

facts? Call your Alemite distributor. Or mail this coupon now! 


056-9. 705. OF7, 





it Was Plenty Good! Best presentation on 
car dealer service business we’d ever seen. 
It tackled the one big problem we faced con- 
stantly: getting customers in and keeping 
them coming back for steady, profitable 
service. Friction—the major threat to car life 
— was the answer. Regular lubrication the 
key .. . forging a solid link with customers 
.-» holding them to us month after month. 








Pa 


| 
la student at the old Henry Ford 
|Trade School, Dearborn, Mich. 
| After graduation, he served as aj|— 
traveler in this country and Eu- 
rope. 
He went to Omaha in 1929 and | 
|has been there since, except for | 
1945 and 1946 when he was Lincoln- 
Mercury district sales manager in 
Des Moines. He became Omaha dis- 
trict sales manager in 1947. 
* + * 


C.1.T. Names Jones 
Willis L. Jones has been appoint- 
ed district manager of the Univer- | 
sal C.LT. Credit Corp.’s office at | 
430 Kirby St., Lake Charles, La. | 
Jones succeeds Z. D. Lewis jr., who | 


was transferred to the company’s | 
Beaumont branch. 


|USED CARS| 
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Here’s Why I’m “Burned Up”! Since 
adopting Alemite plans and services, our cus- 
tomer return has increased 27%. Our service 
volume is up across the board. Alemite 
advertising? It’s not only seen by our cus- 
tomers. They come in and talk about it. Nat- 
urally, when I think of all we’ve missed not 
fighting friction with Alemite, I get plenty 
burned up. Anyone would. Wouldn’t you? 


ACT NOW! JUDGE FOR YOURSELF! 


See how the Alemite “Magnet Plan” can help you cover your fixed over- 
head —improve your trading position. No obligation. Mail coupon today | 


Alemite, Dept.C-112 1826 Diversey Pkwy., Chicago 14, Illinois 
C Send us complete information on the “Magnet Plan” 


O 


We would like to arrange a showing of your Hollywood movie 
“It's The Come-BACK That Counts!“ 
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sedan, $960, $915. °48 SM sedan, $515, 
e e $565. °47 FM sedan, $490; SM conv., ° 
$515. '46 FL aerosedan, $455, $260. °39 d P 
Used -Car Auct ion Prices en, oe. 0. | verage Used-Uar Fr Prices 
CHRYSLER—’'49 Windsor sedan $1,160 
’41 Royal sedan, $165 i = . 
DeSOTO-—'41 club coupe, $160 (Compiled by Automotive News) 
DODGE—'53 Diplomat (8), $2,750%. °51| Ss eel, 3 
Market Trend | % -ton pickup, $785. '48 Custom sedan Mode! ‘a danas sean sans 
Strengthening prices for ’47s, ’48s and ’49s slowed down the overall vou. e8 eenv., 02,000; Castem (6) 00 $1,094 $1,166 $1,214 1952 $2, $2,283 $2,851 
. : Ie a : 52 , $2,050; f 060 
decline last week, according to Automotive News’ wholesale price dan, $1,725. '5i Custom (8) sedan, $1,- 1951 11522 1626 2716 
index, but the overall average price still fell $11 to stand at $1,094. 455, $1,410. “6. oo (8) ee 1950 1276 1398 1'352 
s , "i a 50 ,135 , 225, 965 § * ’ ew we 
The biggest loss for the week was suffered by ’52s, with a drop of Seleat tas edn, 6006 $3 068 e955, ‘48 | 1949 975 1'030 1085 
$33. Other losses were 51s, $29; ’50s, $17, and ’46s, $25. ' SD (6) sedan, $585. '47 Deluxe (8) se- | 1948 729 773 800 
Gains for the period were $15 for ’49s, $3 for ’48s and $7 for ’47s. | dan, $495. 46 SD (8) sedan, $525, $475, 1947 605 632 645 
Activity at the auctions dropped off, the index showed, with only 58 | TEs uadan, Bins. g10. $245. '41 Deluxe 1946. 496 547 548 
percent of the offerings sold as compared with 62 percent a week | youpsoN—'s7 Super (6) sedan, $170. Overall ee Eo eee 
earlier. At 10 representative auctions last week, 1,089 cars were sold | NASH 46 (600) club coupe, $250 woe Oct. Average... $1,094 $1,166 $1,214 
, : aoa ; oh es . DR 5 ; , 
from 1,864 offerings. A week earlier at the same auctions, 1,309 units | SeaeenG) Op Cnedae cos — ore Pe , , 
were sold from 2,106 offerings. | WILLYS—'48 Jeep pickup, $350 | (The above poe averages “. i a nr ab prices, = 
Prices marked with an * indicate a unit equipped with | aii makes and models, carried regularly in Automotive News. 
an automatic transmission or overdrive. MANHEIM, PA. 
~y , (Manheim Auto Sales and Auction Co. | RM Riviera 2-dr., $1,750*. °50 Super | CADILLAC—’52 (62) Coupe deVille, $3,- 
DALLAS Sela ay Rano Sale every Friday. Prices are for sale of Riviera 2-dr., $1,490*; Super 2-dr., 975*, $3,920*. '51 (60) sedan, $3,280". 
(Southwestern Auto Auction, Sale every | BUICK—'42 sedan, $150. co Oct. 31.) | 380%; RM 4-dr., $1,360*. ‘49 Super 4-| '49 (62) conv., $2,170*; 2-dr., $1,910* 
Wednesday Prices are for sale of Nov. 5.) | CHEVROLET—’51 %-ton pickup, $1,115; (Sold 92 units out of 169 “ye | i ta. $500. peli ig OTr30° Bt BI "“Belume $1,525, i. 
; 0 3 49 8 | BUICK—’51 S iviera c $1,800* ; s -dr., $500. 730*. '51 SL u -dr., $1,525, $1.- 
(Market appears unchanged. Selling | SL Deluxe sedan, $1,490. '49 SL Deluxe Bt ICK—’'51 Special Riviera coupe, $1, 0 ES: _Super dr poo ane as a 470. °50 FL Deluxe 2-dr’ $1,180. 40 
ens SS SL Deluxe 2-dr., $1,015; FL Special 
2-dr., $930. "48 FL aerosedan, $950. '46 
FM 4-dr., $560. 
CHRYSLER—’52 Windsor Newport, §2,- 
560°. '51 Windsor Newport, $1,980*; 4- 
dr., $1,920*. '50 NY 4-dr., $1,390*. °48 
| Windsor 4-dr., $730. 
| DeSOTO—’52 Fire Dome (8) 4-dr., §$2,- 
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There’s not much you can do to improve today’s ad- Independent laboratory tests show Casite speeds the 


flow of No. 20 oil 24% at 100°F., 42% at zero. 

This means oil is more fluid in cold motors, yet has the 
proper body in warm motors, so the engine gets ample 
lubrication at any temperature. 


vanced motor oils—except to speed them up. 


Automotive engineers say modern oils already have at 
least double the film strength needed. They have enough 
“oiliness”—and they cling to vital parts. But even the 
finest of them needs help at the start—for any oil is “cold” 
and slow until the engine warms up. 


Give your customers this added protection—add Casite 
to every car you deliver. Urge your customers to use Casite 
regularly . . . in the crankcase, for less engine wear, longer 
engine life and for guaranteed Quick Starting in Coldest 
Weather . . . in the gasoline, or through the air-intake, for 
Better and Smoother Performance all year round. 


That’s why servicemen everywhere recommend Casite. 
Casite gives immediate lubrication, even in cold engines. At 
the first turn of the engine, Casite speeds oil around to the 
bearings, valves, pistons and all the tight spots. 


CASITE DIVISION, HASTINGS MANUFACTURING CO., HASTINGS, MICH. 
Casite, Drout, Hastings Piston Rings, Spark Plugs, Oil Filters 


ESPECIALLY IMPORTANT IN NEW CARS! VITAL FOR WINTER WEATHER! 


Casite Reduction 
of Oil Viscosity 
at Various 
Crankcase 
Temperatures. 


9% at 210° 


24% at 100 


42% at zero 


Averages for ten nationally known No. 20 
oils. Temperatures Fahrenheit. 





Try this test yourself. Take a beaker of cold 
oil, then add 10% Casite. See how Casite 
makes any oil a faster oil, speeds oil during 
warm-up. 


A new or reconditioned engine is stiff and 
tight. Casite makes oil penetrate to all 
parts for proper lubrication, during start- 
up and during break-in. 


Casite guarantees Quick Starting in This chart shows how Casite makes oil more 
Coldest Weather or Double-Your-Money- fluid in cold motors—yet oil has the proper 
Back. Casite retards congealing of oil, lets body in warm motors—so the engine always 
the engine turn over and go. gets ample lubrication, 


| 


| 
| 


| 











225*; Custom 4-dr., $1,900*. '49 Custom 
2-dr., $1,200*. '47 Deluxe 4-dr., $690. 
DODGE—’52 Coronet 4-dr., $1,730*; Mea- 
dowbrook sedan, $1,725*. °'51 Coronet 
club coupe, $1,475*; %-ton pickup, $880. 
"50 Meadowbrook sedan, $1,200. 
FORD—’52 Victoria, $2,125*; Custom 
4-dr., $1,950*; Mainline (8) 2-dr., 
840*; Custom (8) 4-dr., $1,490. '51 Cus- 
tom (8) 2-dr., $1,490*. '49 Custom (8) 
4-dr., $1,045*. '48 station wagon, $500. 
KAISER—’52 Henry J (6) sedan, $1,350*. 
°49 4-dr., $760, $580. ’48 4-dr., $375. 
LINCOLN—’52 Cosmopolitan 2-dr., $2,- 
800*. '49 Cosmopolitan club coupe, §$1,- 

055*; 4-dr., $930*. 
MERCURY—’50 2-dr., $1,310. ‘49 4-dr., 
‘47 4-dr., $645. 


$965. °48 4-dr., $630. 

NASH—’51 Statesman 2-dr., $1,180. ‘50 
Ambassador 4-dr., $1,075. '49 (600) 4- 
dr. ,$780*, $690. 

OLDSMOBILE—’51 (98) 
’49 (88) 2-dr., $1,225*; (98) 
080*. ‘48 (68) 4-dr., $960. 
club coupe, $560. 

PLYMOUTH—’52 Belvedere, $1,880*; Cran- 
brook club coupe, $1,765*; Cambridge 4- 
dr., $1,600. '50 SD club coupe, $1,240. 
’49 SD club coupe, $1,040. 

PONTIAC—’50 Chieftain (8) 4-dr., $1,- 
500*; conv., $1,350*%; 2-dr., $1,270*; 
Chieftain (6) 2-dr., $1,130. 

STUDEBAKER—’50 Champion 2-dr., $960*. 
$920. '48 Commander conv., $785. '46 
Champion 4-dr., $605. 


FORT WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Nov. 4.) 
(Prices holding—buyers short because 
of sale on election day. Sold 66 units out 
of 115 offerings.) 
CADILLAC—’51 (62) 4-dr., $3,250*. 
CHEVROLET—’51 FL Deluxe 2-dr., 2 at 


(8) 
$1,- 





4-dr., $1,900*. 
2-dr., $1,- 


‘47 =(68) 


$1,500*. ’50 Bel-Air, $1,360. '49 SL De- 
luxe 4-dr., $980. °48 SM 2-dr., $765; 
FM 2-dr., $810. 46 FM 2-dr., $500. 


CHRYSLER—’48 NY 4-dr., $800*. 

DeSOTO—'48 Custom club coupe, $780. 

DODGE—’48 Custom 2-dr., $750. '47 De- 
luxe 2-dr., $590. 46 Custom 2-dr., $495. 

FORD—’51 Deluxe (6) 2-dr., $1,120; Cus- 
tom (8) 2-dr., $1,445*. ’50 Custom (8) 
2-dr., $1,025. 

KAISER—’51 Henry J (4) 2-dr., $695. 

MERCURY—’52 Monterey 2-dr., $2,305*. 
"49 4-dr., $900; station wagon, $665. '48 
Deluxe 4-dr., $625. 

OLDSMOBILE—’51 (88) 2-dr., $1,545*. ’50 
(88) club coupe, $1,410*. '49 (88) 4-dr., 
$1,300*. °47 (66) sedanet, $665. 

PACKARD—’50 4-dr., $1,100*. °48 4-dr., 
$735; station wagon, $600. 

PLYMOUTH—’50 SD club coupe, $1,080; 
Deluxe 4-dr., $935. ’48 SD club coupe, 
$775. °47 SD club coupe, $610. 

PONTIAC—’51 Chieftain (8) 4-dr., $1,700; 
2-dr., $1,730. '50 SL (6) 2-dr., $1,300. 
’49 Chieftain (8) 2-dr., $1,070; 4-dr., 
$1,080. '48 SL (6) sedanet, $780. °47 
Chieftain (8) 4-dr., $620. 

STUDEBAKER—’51 Champion 2-dr., $1,- 
110*. ’50 Champion 2-dr., $935*. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 5.) 

(Buyers very cautious here the day 
after election. Sold 46 units out of 85 


offerings.) 

BUICK—’50 Special 4-dr., $1,210; 2-dr., 
$1,175. °49 Super 4-dr., $1,090; 2-dr., 
$1,200*; RM 4-dr., $1,055. °41 Super 
4-dr., $160. 

CHEVROLET—’52 SL Deluxe 4-dr., $1,- 
690. ’51 SL Deluxe 4-dr., $1,430*, $1,- 
440*. '50 SL Special 2-dr., $1,050, $1,- 
100. '49 SL Deluxe 2-dr., $840, $1,000. 
’41 2-dr.. $100. 

DODGE—’52 Coronet 4-dr., $1,575*. 

FORD—’51 Custom (8) 4-dr., $1,305; De- 


luxe (8) 2-dr., $1,380; Victoria, $1,590*. 
"50 Deluxe (8) 4-dr., $710; 2-dr., $980; 
Custom (8) 2-dr., $1,215; Custom (6) 
2-dr., $1,035. '49 Custom (8) 2-dr., $725, 
$730; 4-dr., $495. '48 SD (6) 2-dr., $705. 
’47 SD (8) 2-dr., $730. '46 SD (8) 2-dr., 
$630. '41 SD (8) 2-dr., $220. '40 SD (8) 
2-dr., $145. 

KAISER—’51 4-dr., $1,000. 

MERCURY—’49 4-dr., $1,025; 2-dr., $810. 

OLDSMOBILE—’50 (88) 4-dr., $1,345*. ‘49 
(88) 2-dr., $600. 

PACKARD—'52 (400) 4-dr., $1,600*. 
PLYMOUTH—’52 Cranbrook club coupe 
$1,525, $1,600. °47 Deluxe 4-dr., $625. 
PONTIAC—’51 Chieftain (8) 2-dr., $1,575*. 

'48 SL (8) 2-dr., $875. ’46 SL (8) 2-dr., 


$365. 
STUDEBAKER—’'50 Champion 2-dr., $900 


ALBANY, N. Y. 


(Tim Anspach Auto Auction. Sale every 
Monday. Prices are for sale of Nov. 3.) 

(Prices were irregular or lower here, 
with the market down as a whole. Sold 
87 cars out of 121 offerings.) 
BUICK—’50 Special sedan, $1,220; Super 

sedan, $1,610*. ‘49 Super sedan, $1,075*, 


$1,150*, $1,200*, $1,035. ‘47 Super se- 
dan, $680. 

CADILLAC—'51 (60) sedan, $3,240*. '50 
(62) sedan, $2,680*°, $2,650%. '49 (62) 


(Continued on Page 49, Col. 1) 
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sedan, $1,900*; (61) sedan, $1,825". °48 
(62) sedan, $1,480*. ‘47 (62) conv., 
$785*. '39 (75) limousine, $110. 
HEVROLET—’52 SL Deluxe sedan, $1,- 
800. '51 SL Deluxe sedan, $1,350, $1,- 
4$25*, $1,430*; SL Special sedan, $1,260, 
$1,290. °50 Bel-Air, $1,400. '49 SL Deluxe 
conv., $810; sedan, $1,005, $995, $880, 
$750: FL Special sedan, $880. ‘48 FL 
aerosedan, $690. '47 FM conv., $620. 

CHRYSLER—’47 Windsor sedan, $875*. 

DeSOTO—’51 carryall, $1,600*. '50 Custom 
sedan, $1,385°*. 

DODGE—'53 Coronet sedan, $2,450*. ‘51 
Meadowbrook sedan, $1,430*. '50 Coronet 
sedan, $1,240*. 

FORD—’'52 Mainline (8) sedan, $1,610. ’51 
Deluxe (6) sedan, $1,270. '50 Deluxe (8) 
sedan, $1,100; Custom (8) sedan, $960, 
$1,120; Custom (6) sedan, $1,115, $970. 


'49 Custom (8) sedan, $930; station 
wagon, $1,020; Deluxe (8) sedan, $810. 
"47 SD (8) sedan, $550, $390. °46 SD 


(6) sedan, $400. 
FRAZER—’51 sedan, $1,260*. 
HUDSON—’47 Super (6) sedan, $150. 
Super (8) sedan, $280. 
KAISER—’51 Henry J (4) sedan, $850. 
MERCURY—’50 sedan, $1,290. °46 sedan, 
$480. 
NASH—’51 Rambler station wagon, $1,- 
$1,450*; 


330. °49 Statesman sedan, $800*. 
(88) sedan, $1,400*. ’49 (98) sedan, $1,- 


"46 


OLDSMOBILE—’50 (98) sedan, 


240*; (76) sedan, $1,100. ’48 (78) sedan, 
$770; (76) sedan, $620; (98) conv., 
$850*. '46 (76) sedan, $430. 


PLYMOUTH—’52 Cambridge club coupe. 
$1,570. °51 Cambridge sedan, $1,150. °47 


Deluxe sedan, $580; SD sedan, $420, 
$650. °46 SD club coupe, $310. 

PONTIAC—’52 Chieftain (8) sedan, §$2,- 
150*, $2,125*. ’49 Chieftain (8) sedan. 


$920*. °48 Torpedo (8) conv., $875*. ’47 
Torpedo (8) club coupe, $600. 
STUDEBAKER—’52 Commander Starliner 
$2,010*. "50 Champion sedan, $850, $880*, 
$900*. '47 Champion sedan, $450. 
WILLYS—’52 Aerowing sedan, $1,520. 
MISCELLANEOUS—’46 GMC 1%-ton van, 
$310; %-ton pickup, $325. 


DENVER 


(Denver Auto Auction. Sale every Tues- 
day and Thursday. Prices are for sale of 
Nov, 4.) 

(Prices steady, buying active on clean 
units. Volume was down because of sale 
on election day. Sold 150 cars out of 223 
offerings.) 

BUICK—’52 Super Riviera sedan, $2,460*. 
$2,645*, $2,550*. ’51 RM Riviera sedan, 


$2,145*, $2,160*%; RM sedan, $1,875*, 
$2,140*. °50 Super sedan, $1,350*, $1,- 
440°. °49 Super sedan, $900*, $1,000*, 
$1,160*. '47 Super sedan, $500. 
CADILLAC—’52 (62) Coupe deVille, $4,- 
500*. ’51 (61) sedan, $2,825*. '50 (61) 
sedan, $2,525*, 2 at $2,600*, $2,860", 
$2,875*. '49 (62) sedan, $2,060*. 
CHEVROLET—’52 Bel-Air, $2.230*%; SL 


Deluxe sedan, $1,780*, $1,920*, $1,925*; 
%-ton pickup, $1,500; ‘%-ton pickup, 
$1,280, $1,385, $1,390. ’51 Bel-Air, $1,- 
750, $1,865; SL Deluxe sedan, $1,365. 
‘50 Bel-Air, $1,450, $1,560; SL Deluxe 
sedan, $1,070, $1,085, $1,105, $1,110, $1,- 
115, $1,165, $1,205*. '49 FL Deluxe se- 
dan, $930, $995. '48 FL aerosedan, $755, 


$905. °47 FL aerosedan, $690, $725. °46 
SM sedan, $510, $585, $645. 
CHRYSLER—’52 NY sedan, $2,590*. °51 


NY sedan, $2,135*, $2,165*; Windsor se- 
dan, $1,725. 


=. ’50° NY sedan, $1,330*, 
,430°. 


DeSOTO—’52 Fire Dome (8) sedan, §$2,- 
350°, $2,405*, $2,550*. ’51 Custom sedan, 
$1,700*. 

DODGE—’51 Coronet sedan, $1,345*, $1,- 
430°. ’50 Coronet sedan, $1,280*; %-ton 
pickup, $710. °49 Coronet sedan, $925*, 
$1,045*. 


FORD—’52 Victoria, $2,175, $2,180*, $2.- 
375*, $2,475*; ranch wagon, $2,135, 
$2,335*, $2,400*; Custom (8) sedan, $1,- 
755*, $1,825, $1,885*; %-ton pickup, 
$1,600. °'51 Victoria, $1,545, $1,700*; 
Custom (8) sedan, $1,245. '50 Deluxe (8) 
sedan, $1,045, $1,175, $1,290*. °49 Cus- 
tom (8) sedan, $835, $925. '47 SD (8) 
sedan, $675, $705. °46 SD (8) sedan, 
$300, $385. 

KAISER—’49 sedan, $345. 

— Cosmopolitan sedan, §$1,- 

. 

MERCURY—’52 sedan, $2,225*, $2,385*, 
$2,475*, $2,550*. ’51 sedan, $1,645*, $1,- 
840°. °50 s@dan, $1,350, $1,455, $1,465. 
"49 sedan, $985°*. 

NASH—’51 Statesman sedan, $890*, $1,- 
185*; Rambler conv., $1,105*, $1,120*. 
‘49 Ambassador sedan, $745*. 

OLDSMOBILE—’52 (98) sedan, $2,820*; 
Super (88) sedan, $2,675*. ’51 Super (88) 
sedan, $2,000*, $2,030*, $2,060*, $2,065*. 
"50 (88) sedan, $1,595*, $1,600*. '49 (88) 
sedan, $755*, $1,000*, $1,080*, $1,225*. 
°48 (98) sedan, $935*, $975*. '47 (66) 
sedan, $520*. 

PACKARD—’51 (200) sedan, $1,405*. 

PLYMOUTH—’51 Cranbrook sedan, $1,355. 
"50 Savoy, $1,410; Deluxe sedan, $1,130. 
‘48 SD sedan, $695. 

PONTIAC—’52 Catalina, $2,500*, $2,570*. 
‘51 Chieftain (8) sedan, $1,650*%. °50 
Chieftain (8) sedan, $1,125, $1,305*. '49 
Chieftain (6) sedan, $900*, $905*, $1,- 
020*, $1,050*. ’'48 SL (8) sedan, $875*. 

— Champion sedan, 

WILLYS—’52 station wagon, $2,045; %- 
ton pickup, $1,800; Jeep, $1,475. ‘51 
%-ton pickup, $1,025; station wagon, 
$1,025; Jeepster, $1,015*. °47 Jeep, $490. 

ee es GMC _ suburban, 

0. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 5.) 

(Prices of smaller ’46s to ’49s holding 
up, but all others slightly lower. Sold 
62 units of out 98 offerings.) 


BUICK—’51 RM sedan, $2,210*; Super se- 
dan, $1,770*. ‘50 Super sedan, $1,310", 
$1,295*; Special sedan, $1,280*. ‘49 RM 
sedan, $1,090*; Super sedan, $1,110. °'46 
Super sedan, $560. 

© ADILLAC—’52 (62) sedan, $3,820*. ‘51 
(62) sedan, $3,050*. °50 (62) sedan, §$2,- 
450*. °48 (62) sedan, $1,585*. 

CHEVROLET—’52 SL Deluxe sedan, $1,- 
605. °51 Bel-Air, $1,630*; SL Deluxe 
sedan, $1,490*. ‘50 SL Deluxe sedan, 
$1,225*, $1,120, $1,095; SL Special sedan, 
$1,060, $770, $760. °'49 SL Deluxe sedan, 
$1,090. ‘48 FM sedan, $785. °47 FM 


conv., $580. °46 FM conv., $475 
CHRYSLER—'51 Windsor sedan, 

‘49 Windsor sedan, $1,280*. 
DeSOTO—'50 Custom sedan, $1,420*. 
DODGE—’50 Coronet sedan, $1,340*. 

Custom sedan, $890*. °47 Custom sedan, 


$1,860* 


$720. 
FORD —'51 Custom (8) sedan, $1,395*; 
Deluxe (8) sedan, $1,210. ‘50 Custom 


(8) sedan, $1,190, '49 Custom (8) sedan, 
$990, $950, $890; Deluxe (6) sedan, $775, 
$760. °'47 Deluxe (8) sedan, $645, $620. 


KAISER—’51 Henry J (6) sedan, $650*; | 
Kaiser Special sedan, $1,120. ’'48 sedan, 
$605. 

LINCOLN — ’49 Cosmopolitan sedan, §$1,- 
120°. 

MERCURY—’51 sedan, $1,610*. °49 sedan, 


$1,065. °46 sedan, $575, $360. 
NASH—’51 Rambler conv., $1,195. 
OLDSMOBILE—’51 Super (88) sedan, §$1,- 
915*. °'49 €98) sedan, $1,220*. 
PLYMOUTH—’51 Cranbrook sedan, $1,520. 
'48 SD sedan, $780. 
PONTIAC — ’°52 Catalina, 
Chieftain (8) sedan, $1,660*. 


$2,560*. ‘51 
"48 SL (8) 


sedan, $890. 
STUDEBAKER—’51 Commander (8) se- 
dan, $1,270*, $1,210. °'47 Commander 
sedan, $675. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Oct. 31.) 

(Sold 176 cars out of 266 offerings.) 
BUICK—’52 Super Riviera sedan, $2,655*; 





48 | 





49 





sedan, $1,935*; sedan, $1,840*. °50 Spe- Chieftain (8) sedan, $2,375*. '51 Cata- 
cial sedan, $1,280, $1,240, $900. "49 a enn lina, $2,000*; Chieftain (8) sedan, $1,- 
Super sedan, $730. "47 Super conv., $780. | ‘ | seumebhome es > oe . ‘ 
, J—’ 52 , $4,100*. fr oa ‘ cB: ~"5 ommander (8) se an. 
on aan, sudan 93 aa0°, gn. t08". "BO $1,240*; Champion sedan, $1,000. '50 
(62) conv., $2,950*. ’49 (61) sedan, $1,- Champion sedan, $800. 
925*. °47 (60) sedan, $1,240° WILLYS—’'52 Jeep, $1,250. ‘50 Jeepster, 
lea aia ae - $750. 49 Jeepster, $635. '48 Jeep, $550; 


CHEVROLET—’52 Bel-Air, $2,100, $2,000; 
SL Deluxe sedan, $1,850, $1,780, $1,750, 
$1,730; %-ton pickup, $1,205. ‘'51 sta- 
tion wagon, $1,800, $1,750; Bel-Air, $1,- 
675, $1,550, $1,325, $1,395; conv., $1,500, 
$1,470; SL Deluxe sedan, $1,430, $1,300, 
$1,110, $1,600; FL Deluxe sedan, $1,485, 
$1,450, $1,375. ‘50 SL Deluxe sedan, 
$1,225; FL Deluxe sedan, $1,175. ‘49 
SL Deluxe sedan, $1,110; FL Deluxe 
sedan, $875. ‘48 FL aerosedan, $750. 


CHRYSLER — '50 Royal sedan, $1,330*; 
NY sedan, $1,220*. 

DODGE—’51 Wayfarer roadster, $890. 
%-ton pickup, $540. °49 Coronet 
coupe, $1,040. ‘48 Custom sedan, 
‘47 Custom conv., $440. 


FORD—'52 Victoria, $2,075*; Custom (8) 
sedan, $1,810*; Mainline (8) sedan, $1,- 
650*; %-ton pickup, $1,510, $1,275. °51 
Victoria, $1,725*, $1,650*, $1,600; Crest- 
line sedan, $1,587; Custom (8) sedan, 

$1,500, $1,450, $1,435, $1,385; Deluxe 

(8) sedan, $1,300. °50 Custom (8) se- 

dan, $1,200, $1,005; conv., $950. °49 

Custom (8) sedan, $1,100. 


FRAZER—'47 sedan, $300. 
HUDSON—'49 Super (6) club coupe, $490. 


"50 
club 
$795. 


*48 Commodore (8) sedan, $580. ‘46 
Super (6) sedan, $260. 

KAISER—'51 sedan, $1,105; Henry J (4) 
sedan, $875. 


LINCOLN—’'52 Cosmopolitan 
$3,175*. '49 sedan, $1,000. 
MERCURY—'52 Monterey, $2,700*, $2,500; 
sedan, $2,220*, $1,975. °'51 sedan, §$1,- 
500*, $1,450*, $1,025. ’°50 sedan, $1,400", 
’49 sedan, $1,000, $950. 


club coupe, 








Jeep pickup, $350. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday and Thursday. Prices are for 
sales of Nov. 4-6.) 


(Market steady—demand for clean cars 





good. Sold 203 units out of 404 offer- 
ings.) 

BUICK—’52 Super Riviera 2-dr., $2,880*, 
$2,800*, $2,650%, $2,620*; RM Riviera 
2-dr., $2,800*. ’51 RM Riviera 2-dr., $2,- 

Horr | 200%, $2,110*, $2,025*; Super Riviera 
ss : 2-dr,, $2,195*, $2,100*, $2,080*; Special 
Avtomotive News 4-dr., $1,720*. °50 Super Riviera sedan, 


$1,855*, $1,725*; RM conv., $1,500*%; RM 
Riviera 4-dr., $1,500*; Special sedanet, 
$1,355*. ‘49 RM sedanet, $1,315. °'48 
RM 4-dr., $875*. 

CADILLAC—'52 (62) Coupe deVille, $4,- 
800*, $4,670*. °51 Coupe deVille, $3,900*; 
(62) 4-dr., $3,460*, $3,200*; (61) club 
coupe, $3,375*. ‘50 (60) 4-dr., $3,275*; 
(61) club coupe, $2,935*; (62) 4-dr., $2,- 


“The fog lights, 
spare tire and white side walls 
will come to around $1,200. Of 
course, the car will run it a little 
higher.” 


seat covers, 


rae 1. *? 895*. °49 (62) conv., $2,365*; (61) 4-dr., 
NiGss) eden Ge EON. | Gaaater. 48 C63) Chum compe, 95.000": 
7 oS area (62) 4-dr., $1,200*. °47 (62) 4-dr., $1,- 
OLDSMOBILE—’52 Super {88) conv., $3,- 035*. 
000*. ‘51 (98) sedan, $1,940*; (88) | CHEVROLET—’52 %-ton pickup, $1,395. 
conv., $1,900". "50 (88) sedan, $1,400*; | +51 conv., $1,690; SL Deluxe club coupe, 


(98) sedan, $1,340*; (76) sedan, $1,200*. 


’46 (78) sedan, $370. 
PACKARD—’48 sedan, $300. 


$1,490; SL Special 2-dr., $1,405; business 
coupe, $1,305; %-ton pickup, $1,260, $1,- 
205, $1,200, $1,170; sedan delivery, $1,- 


PLYMOUTH—’52 Cambridge sedan, $1,810; = 50 | Bel-Air, aa SL Deluxe 
club coupe, $1,750; Concord sedan, $1,- * 3s $1,355 » $1,285; SL Special 2-dr., 
600. '51 Savoy, $1,510; conv., $1,350. '48| $1,250; %-ton pickup, $1,120; %-ton 

pickup, $1,050. 49 FL Deluxe 2-dr., 


SD club coupe, $775. 


PONTIAC—’52 Catalina, $2,540*, $2,520*; (Continued on Page 52, Col, 1) 
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@ When you equip your cars with windshields and windows 


of green-tint Solex Safety Glass, you provide motorists with a 
feature they have long hoped for. That’s because Solex— 
whether Solex Duplate, Solex Duolite, or Solex Herculite—re- 


duces sun-glare, reduces heat. That means less nervous ten- 


sion and fatigue . . . more comfort for driver and passengers. 


HERE ARE FIVE COGENT REASONS WHY THIS IS SO: 


REDUCES GLARE. The soft greenish color of Solex, although 


almost unnoticeable when looking through the glass from 


inside the car, helps to guard against eyestrain from the 
glare of bright sunlight. It transmits 70% to 75% of the 
sun’s visible light. The light comes in, but the intensity 


is reduced. 


KEEPS OUT HEAT. By absorbing at least 50°7 of the total 


HEAT-ABSORBING 


FETY/GLASS 


glass under the sun!”’ 


solar heat, Solex keeps the car interior cooler than out- 
side temperature, makes driving in hot weather more 


comfortable. 


ADDS TO SAFETY. Solex Duplate affords better visibility. 
Being a true ground and polished Plate Glass, Solex 
Duplate has the perfect-vision properties of regular pol- 
ished Plate Glass, but in addition reduces sun-glare and 
heat. Drivers can see distant objects without straining or 
squinting. This reduces fatigue . . . assures greater safety 


in driving. 


REDUCES FADING. Because Solex takes out a large portion of 
the ultra-violet rays, it reduces fading of upholstery and 
other materials inside the car which are normally affected 
by sunlight. And Solex will retain its protective properties 
for the life of the car. 


TRUE SAFETY GLASS. Fach Solex windshield or window is 
clearly marked in the corner with the Solex Safety Glass 


trade-mark etched into the glass. 





A PROVEN PRODUCT—We suggest you give serious consideration to green-tint Solex 
Safety Glass for windshields and windows in the design and construction of your models. 


Solex represents one of the greatest boons to modern motoring. It's a tried and proven 
product, in use in thousands of installations all over the country. In airport control towers, 
railroad cars, buses, homes, factories, stores, office buildings, solariums, it has been found 
ideal where adequate, soft sunlight is desired, with less sun-glare and heat. Why not consult 
with our Safety Glass specialists regarding your particular requirements? There is no obli- 
gation. Pittsburgh Plate Glass Company, Room 2161, 632 Duquesne Way, Pittsburgh 22, Pa. 


PITTSBURGH 


PAINTS - GLASS - 


ee & BS 








BRUSHES .- 


PLASTICS + FIBER GLASS 


Gia:33 COMPANY 
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Highways & Safety... 


Schneider. 





of Jersey, 


Gets Nov. Award 


By Ed Janicki 
Staff Writer 

2AFETY classes for youth, from 
“’ time they enter grade school} 
through high school graduation, is| 
just as important as reading and 
writing, in the opinion of Paul J. 
Schneider, of Burlington Motors, 
Ine. (Oldsmobile), Burlington, N. J. 

“Such long-range education of 
our children is necessary because 
they must stay alive to learn, 
and safety must be taught at 
school as well as home,” says 
Schneider, who has been selected 
as Automotive News’ “Safety- 
Minded Dealer of the Month” for 
November. 

Instrumental in promoting safety 
campaigns for many years in his 
area, Schneider believes that, while 
driver-training programs have been 
a big asset in betterment of future 
drivers, “it is the small children 


going to and coming from school 

who must be taught safety rules.” 
* * * 

Selling Customers Safety 

“TINHIS means speaking to student 


| 
| 
| 
| 
| 
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bodies in local areas and pro-| Keller Motor Furnishes Training Car— 


moting the dealer as the ‘man of 
the hour’ on safety work,” declares 
Schneider. “Let the public know we 
are vitally interested.” 

“Schneider says that every deal- 
ership should sponsor a safety 
program for all its customers. 
“Sell safe driving as a package 
deal with the new car, used car 
or service sales,” he urges. “Cus- 
tomers do not resent being told 
to be careful.” 

Achieving these aims is Schnei- 
der’s chief goal at present. And if 
his past record is any indication of 
what can be done when one dealer 
gets the backing of others in the 


Robert Sellers (left), of Keller Motor Co. (Ford), Nicholasville, Ky., presents keys to a 


| dual-control car to Rawdy Whittaker, principal of Nicholasville High School. The car 


instructor. 


| rialize. 


| resulted in many worthwhile safety 
| projects. He was instrumental in 
| promoting a “County Safety Month” 
recently, in which all local dealers 


from the streets. 
* x * 


Free Checkups Offered 
EALERS ran newspaper ads in- 





community, his hopes should mate- | 


Schneider's tireless efforts have | 


joined in a move to clear junk cars | 








for a free inspection” of their cars. 
The checks covered 10 items on a 
car which affect safe operation, 
with ads pointing out the menace 
of junkers and why they should be 
destroyed. 

Junkers were displayed in front 
of dealerships and then hauled 
off to be burned. The program re- 
ceived wide support and praise 
from residents and City officials. 


Schneider himself has received 


| viting the public to “come in! numerous plaudits from the Inter- 


How to absorb 25 million Fr-LBS 
of energy in [000 feet ! 


This deceleration chart shows what happens 
when a pilot brings his 20 ton ship in for a 
landing. During this stop, terrific heats and 
pressures are created. Yet planes must stop 


safely...and quick! 


American Brakeblok attacked this problem 
during World War Il. Working closely with 
aviation brake manufacturers we developed 
the formulas to do the job. We helped solve 
some very difficult manufacturing problems, cre- 
ated mass-production methods and equipment. 

Today we are a major supplier of aviation brake 
lining. Our research laboratories, manufacturing 
facilities and years of experience are ready to 


serve—either for military or civilian needs. 











VELOCITY MPH 
°° 8 6 8 8 


0123465678 
TIME SECONDS 


THE SAFETY BRAKE LINING 


Copyright 1952—American Brake Shoe Co. 
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| will be used for driver training at the school. Looking on is Billy Lockridge, driving | Corp., of Buffalo, might describe its 








Industry Highway Safety Commit- 
tee, as well as local organizations, 
for his efforts on the safety front. 


M. R. Darlington jr., managing 
director of the committee, said of 
Schneider: “He has demonstrated 
effectively what can be done when 
a local dealer group unites to help 
create public awareness of the need 
for greater safety on our streets 


|and highways.” 


Going Down! 
New-Type Parking Garage 
Sinks Into Ground 


Now you see it, now you don’t. 
That’s the way Uni-Cel Parking 


new parking garage, which was 
demonstrated to Buffalo’s Common 
Council. 


Whereas most proposed parking 
structures throughout the country 
are designed on the “skyscraper” 
style, towering a hundred or more 
feet above the ground, Uni-Cel’s 
garage is completely submerged 
when filled with cars. 

When above ground, the building 
is only about 25 feet high. 

Cars are parked in_ so-called 
“sells.” For instance, when a motor- 
ist parks early in the morning, his 
ear is driven into the bottom tier 
of the three-tiered unit. When that 
is filled, the unit is dropped “one 
floor” so that cells of the second 
tier are at ground level and ready 
to be filled. 

The inventors claim that the en- 
tire unit can be lifted to the surface 


| in 90 seconds. 


Aluminum Subsidiary 


|Formed by Anaconda 


NEW YORK.—Cornelius F. 
Kelley, chairman of the board of 
Anaconda Copper Mining Co. here, 
has announced the organization of 
a new subsidiary, Anaconda Alum- 
inum Co. and the election of 
Francis O. Case, former Anaconda 


| vice-president, as president of the 
| new firm. 


A $45,000,000 aluminum reduction 
plant will be built near Columbia 


| Falls, Mont., at the base of Tea- 


kettle Mountain, according to 


| Kelley. Two potlines, together with 


accessory buildings and equipment, 
will be installed. The new plant will 


| be capable of producing 50,000 tons 


of aluminum annually, Kelley said. 


Corey Starts Nash Deal 


Corey Nash, Inc., has been open- 
ed at 556 Lyell Ave., Rochester, N. 
Y. Officers of the new concern in- 
clude: William R. Corey, owner; 
Frank Pire, sales manager; Chet 
Fields, used-car manager; Jack 
Bishop, used-car branch manager, 
and Gerald Nicoletti, office man- 
ager. 
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EASIEST OF ALL ACCESSORIES 
TO SELL. Show it and you'll sell it. 
There's EXTRA VALUE in this big, 
heavy-nap cloth with stitched edge, in 
serviceable metal container. If jobber 


can't supply, order direct from: 
Las-Stik Mfg. Co., Hamilton, Ohio. 


THE ORIGINAL 
TREATED 


WAX. 
POLISHING CLOTH 
FURNITURE 


FOR AUTOMOBILES AND 


aoe 7 @& 
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tive Show, Civic Auditorium, San Fran 

















_—_ s See | cisco. | 
oming Events April 412, 1953 — International Motor | 
Sports Show, Grand Central Palace, New | 
——— | York City 
} C ‘ ‘ . 
; mobile Dealers Assn., Cambria County Engineerin 
Dealer Conventions Ge heamerte Semleun. te. , oe es 9 9g 
Nov. 16-17—Texas Used Car Deaiers Assn., Feb. 28- March 7, 1953—Motor Car Deal Engineers, Statler Hotel. New York City. 


Buccaneer Hotel, Galveston. ers of Greater Kansas ‘City, Kansas City 


klahom utomobile lere Mo. 
Neen Skirvin Hotel, Oklahoma a March 7-15, 1953 — Seattle Automobile 


"4 ealers Assn., Seattle A Seattle W G . 
Dec. 1-2—Idaho Automobile Dealers Assn., March 14-21, "1953 Rochester A vt mo | ar on ravity 


. 5— Society of Automotive 
| 
| 
| 























Boise. bile Dealers Assn., Rochester, Q ° . 

Dec. 3—Oregon Automobile Dealers Assn., March 14-22, 1953 — Chicago Autom obile Insulation Against Its Pull 
Columbia Athletic Club, Portland, | show, International Amphitheater, Ch Sought for Trucks 

Dec. 4— Utah Automobile Dealers Assn., cago. oi i ; : P | 
Newhouse Hotel, Salt Lake City. March 21-29, 1953 — Mot or Cy Dealers NEW BOSTON, N. H.—(UTPS) 

Dec. 8-10—Ohio Automobile Dealers Assn., | Assn. . San . a ean : Gravity insulation of trucks and | ; ; . 
ah. ak Bik ated ve | Meist Besiere Assn, Fresno, Cant,” {airplanes may be a development of | Fiat Introduces Fluid-Coupling Unit— 

Feb. 14-18, 1953 — National Automobile ; a - sh ee iis | the future, according to Dr. George | 
Dealers Assn., San Francisco. Oe eo al Fle ourneas ST TIeS out, president of the Grav- In one of the first applications of the principle to production cars in Europe, Fiat 

“Ss & Mae fom. toe Oe * * * ity Research Foundation here, | is turning out vehicles equipped with this Model 1900 fluid coupling. The transmission 
ee bil Aftermarket Shows a a mde by Roger Bab- | has five speeds, four synchronized and the fifth an overdrive. The unit is used with 

March 9-10, 1953 — Louisiana Automobile March 26-29, 1953 — Southwest Automotive | son, the economist. : , : ; 

Dealers Assn., Jung Hotel, New Orleans. | show, Automobile Blda., Fair Park, | Dr, Rideout said the foundation a four-cylinder, 1,900-cubic-centimeter engine. 

March 23-24, 1953—lowa Automobile Deal- Dallas. . . m h 
ers Assn., Hotel Fort Des Moines, Des | s+ = is working on the theory that - F 
Mona.” ; trucks would cause less wear and} New N. J. Law Raises pots Ringe Md an aaiaan 

Sept. 21-22, 1953 — Minnesota Automobile | General tear on roads if the pull of gravity Car Headlight B g 3 8 Pp g 
Dealers Assn., Hotel St. Paul, St. Paul. Dec. 5-6—Motor and Equipment Whole- | .ouid be reduced in order to light- r eaadhg t beams | motorists. ; 

Sept. 27-28, 1953— Georgia Automobile | salers Assn. convention. — en the weight of their loads | TRENTON, N. J.—New Jersey | The department’s new directive 
iilaate ee ee 6a 4. aan = sen "he mobil Pl ‘ lated tact / it drivers have to set their bright | changes the upper and lower toler- 
vhareecs ec. 9— Milwaukee County Automobile anes insula agains ravi ; 

‘2 & | Dealers Assn. meeting, Milwaukee. would be aie to tine loner pon | headlight beams higher when driv- | ance aims of a car’s headlights. 

Dec. 10-13—Automotive Service Industries | purty d th & id h ing at night, under a directive an- The aim is calculated at where the 

Dealer Auto Shows | show, Municipal Auditorium, Atlantic | further, an us avoid crashes,) nounced by William J. Dearden,|light’s “hot spot —the point of 

City, N. J. ; Dr. Rideout said. acting director of the State Motor| highest concentration —strikes a 

— ay = 3 — Car Dealers Fob. 2-8, ie “fa gnecemery on supaanve mee ooh nennes is Vehicle Department. surface 25 tte ih in carom rte to 
. u xposition, e } 7E NEWS ALMANAC is : : 

Jan. 25-31, 1953— Syracuse Automobile Grand Central Palace, New York City. | year-long friend. Use it often for statis-| Dearden said | the new standards | — ee of the light’s position on 
Dealers Assn., War Memorial Blidg., | feb, 26- March I, 1953 — Pacific Automo- | tics, buyer information and personnel data. | are aimed at “giving cars as much | the vehicle. 

Syracuse, | . 

Jan. 25-Feb. 1, 1953— Baltimore Show, 


Inc., Sth Regiment Armory, Baltimore, | COMMON SENSE BUILDS BUSINESS 


Jan. 30- Feb. 8—Los Angeles International 
Automobile Show, Pan Pacific Auditor- 
ium, Los Angeles. 


Jan. 31-Feb. 7, 1953—50th anniversary 
show, Buffalo Automobile Dealers Assn., 
Masten Armory, Buffalo. 


Jan. 31-Feb. 8, 1953—Greater St. Louis | 
Automotive Assn., Keil Auditorium, St. | 
Louis. 


Feb. 7 - 13, 1953 — Milwaukee County Auto 
Dealers' Assn., Auditorium Bldg., Mil- 
waukee, 

Feb. 18-22, 1953—Fort Wayne Auto Trade 
Assn., War Memorial Coliseum, Fort 
Wayne, Ind. 

Feb. 21 - March |, 1953— Washington Au- | 
tomotive Trade Assn., Washington, D.C. | 

Feb. 28- March 7, 1953—Johnstown Auto- 


Florida’s Dealers 
Name Directors 


For Six Districts 


MIAMI BEACH, Fla.—New direc- 
tors appointed at the recent con-| 
vention of the Florida Automobile 
Dealers Assn., assigned by congres- | 
sional districts, are as follows: 


First—James L. Ferman, Tampa; | 
W. J. Grant, St. Petersburg; Horace | 
Jones, Lakeland; J. H. Whitfield, 
Lake Wales, and Charles S. Brook- 
ing, Gainesville. 


Seconp—William Catlin, Jackson- 
ville; Latham Davis jr., Gainesville; | 
Wiley Grantham, Live Oak; Walter | 
A. McRae, Jacksonville, and A. J.| 
Rountree, Lake City. 


THirpv — Newman C. Brackin, | 
Crestview; C. C. Harrison, Mari-| 
anna; Marion G. Nelson, Panama 
City, and W. Theo Proctor, Talla- | 
hassee. 


FourtH—Leo J. Adeeb, Miami | 
Beach; Thomas P. Caldwell, Coral | 
Gables; George W. Estaver, Home- | 
stead, and C. B. Tutan, Miami. | 


FirtH—J. O. Bradford, Daytona 
Beach; H. L. Butler, Leesburg; A. | 
P. Clark, Orlando; Emmett Gard- 
ner, St. Augustine, and Wilson P. 
Turnipseed, Ocala. 


SixtH—Harold C. Case, Fort My- 
ers; E. H. Cochrane, West Palm 
Beach; B. Elliott, Pahokee; George | 
W. King, Fort Lauderdale, and J. 
W. Sneed, Fort Pierce. 








Henderson, Ross Receive 


Dealers who offer the Associates Finance and Insurance Plan know the benefits to be gained 
Promotions in L-M Sales 


Two promotions in the Lincoln- | from the “bring them back home” policy on repair jobs. 
Mercury sales organization have | : 2 . ? ° 
been announced by Norman E. Associates’ insurance carriers pay millions of dollars in repair bills every year, and this business 
Crews, central regional sales p 
manager. goes to the dealers doing business with Associates. 


Robert E. Henderson has been 
appointed assistant district sales 
manager for Cincinnati, Duncan 
). Ross has been promoted to . 
Lincoln sales aenmaee in the your good will and profits. 
central region, the position for- 
merly held by Henderson. Ross 
previously was Lincoln sales 
manager for the Detroit district. 


Team up with Associates—for finance and insurance service that builds 


Associates Investment Company 


ri 
ssociates. Associates Discount Corporation 
South Bend, Indiana 


Theis Heads C.1.T. Office 


John E. Theis has been appointed 
district manager of the Universal 
C.LT. Credit Corp. office at 242 E. 
Second Ave., Williamson, W. Va., 
according to R. G. A. Dimling, vice- 
President in charge of the division 
office in Cincinnati. Theis has been 
with the company since 1948. 
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4-dr., $1,300*, $1,125; 2-dr., $1,250°; 
club coupe, $1,275. °49 SL Deluxe 4-dr., 
$1,200; 2-dr., $1,040, $1,015 '48 FL 














aerosedan, $680, $815, $805 ‘47 FM 
4-dr., $770; SM 2-dr., $760, $590; club 
coupe, $635 "46 SM 4-dr 2 at $670 
DODGE.—'50 Meadowbrook 4-dr., $1,125. 
Page 49 FORD—’'51 Custom (8) 4-dr., $1,500; 2-dr., 
ee ee ee $1,520*, $1,300; Deluxe (8) 4-dr., $1,100; 
75 755*. '5 : 2- 250* '50 Custom (8) 4-dr 
"4 c / 75 390 ‘47 FL O75*; (88) 4-dr., $1,755*. '50 (98) conv., 2 dr $1, 25) 50 Cu 5) 
noes i - ooo. $788. ee $1,775*; 4-dr., $1,570*, $1,560*, $1,525*; $1,320, $1,295, $1,285; 2-dr., $1,260, $1,- | 
‘HRYSLER. 0" Windsor Newport $1,- | (88) 2-dr., $1,570*. °49 (76) club sedan, | 225*; Deluxe (6) 4-dr » $975 49 Cus- 
“as an NY conv “$1 635° ; $1,215*; 4-dr., $1,055 ’47 «#(76) 4-dr., | tom (5) club coupe, $825°*; Deluxe (8) | 
DesOTO-'52 Fire Dome (8) 4-dr., $2,630*,| §745. 46 (98) 4-dr., $645; (66) 4-dr.,| 2-dr., $780 48 8D (8) 2-ar., 2 at $875. 
= ; 5 5% '47 SD (8) -dr $725, $505; § 5 
5 : 4-dr., $1,800 50 $520 ae 2-dr., | $72 
Seem 4 ar “1.510; conv o 440, °49| PLYMOUTH—’52 Cranbrook 4-dr., $1,715. | club coupe, $535. 46 SD (S) 2-dr., $650, 
s -dr.. 155. "5 3 é 5 ’ 46 600 | 
. -dr. 1,155. | 51 Suburban, $1,690; Belvedere, $1,660; $ ) fs irs ; 
popar oz 1 race mieten, $1,255 "51 | Cranbrook 4-dr., $1,39% 50 Deluxe club MERCI RY —'51 _A-dr.. 51 ,c0e" = ° $1, 
Y% -ton pickup “$970. '50 Wayfarer 2-dr., coupe, $1,170. ‘49 § 4-dr., $880 "47 sone’ $1,475 50 2-dr., $1,25 5 ve 
' Wayfar 2- : 780. °48 SD club coupe, $505. 6 , : P 
Saaten ane ‘70. eke | PONTIAC — "52 Catalina, $2,700*; conv., | OLDSMOBILE—'51 Super (88) 2-dr., $1,- 
FORD _'52 Victoria, $2,480%, $2,410*, $2,-| $2,380*; Chieftain (8) 4-dr., $2,195*. ‘51 | ot iesoere (98) 2-r., ao Pee 
s 2,415; ranch| Catalina, $2,095", $1,990*, $1,985"; conv., | PLYMOUTH — ‘51 Concord 2-dr., $1,355, Z . 2 
a ee 156 Ta "Vichecia 9 $1,945* $1,890*; Chieftain (8) 4-dr., $1,775*, $1,225; ¢€ a ccsas ei Persia Co. Delivers 39 Cars to Police 
: ‘850° ;C try Se 7 "95 - 455*. °49 (8) coupe, $1,300. ‘50 Deluxe 4-dr., $950. ‘ ) . y 
31 825°; ie Oe ca, cae, at 205°. ee ree ; | PONTIAC -'52 Chieftain (8) 2-dr., $2,000*. This is part of a fleet of 39 Chevrolet Styleline two-door sedans which Mike Persia 
$1,825° ; ustom § 5 ¥ 755°; ., $1,295*. | 


- - Deluxe (8) 2-dr., $1,550. | STUDEBAKER "52 Champion Starliner, 3) 
ae Cunem (5). ‘2-dr., $1,375; 4-dr.,|  $1,855*. 50 %-ton pickup, $725. | (8) 4-dr., $1,175; 2-dr., $1,4 
$1,255; Deluxe (8) 2-dr., $1,205*; %-ton | WILLYS 





'51 Chieftain (8) 2-dr., $1,565. ‘'50 SL 
» "49 





Chevrolet Co., Inc., delivered to the New Orleans Police Department. From left are: 
2A Lark 2-dr., $1,545*. °49 Chieftain (8) 2-dr., §$1,250*. °48 SL (8) | Al Smith, salesman; Maj. Allie Franzella, superintendent of police motor maintenance; 
‘52 Aero Lar -dr., .545°*. ¢ | - . ,200*. SL 





2-dr., $1,405*, $1,385*. °50 Custom (8) 
2-dr., $1,165*, $1,160*; Deluxe (6) club 
coupe, $1,050*. ‘49 SD (8) sedan, $810, 
$795, $780, $760. '46 Deluxe (6) 2-dr., 
$435. 


cae f 5 : i i lice, and Mike Persia jr., vice-president of 
pickup, $1,000, $955. ‘49 station wagon, (4) %-ton pickup, $625 47 station| 2-dr., $945, $905. aa ae assistant superintendent of poli i Pp 
‘ 1,015; conv., $1,155*; Custom wagon, $660°. eis E ; ¥ | s , 7 the dealership. 
fa) club coupe, $1,065. °'48 SD (6) 2-dr., | MISCELLANEOUS—’'52 GMC %-ton pick- | MASON CITY, IA. pets Ss 
$700. ‘46 SD (6) sedan, $605. up, $1,500, $1,270 ’*51 GMC ¥%-ton : ciate) « . a. ; 
ON—'5 Commodore (6) 4-dr., $1,- pickup, $1,220. (Lapiner Auto Auction. Sale very 50 Bel-Air, $1,450*; S De uxe conv., 
oat ae : ; nesday. Prices are for sale of Nov io hss $1,300; 2-dr.. $1,065. ‘'49 SL Deluxe 
R— ; Z rTE J (Market about the same. Sold 13: sedan, $975, $955, $950, $935; SL Special 
MERCI OT 62 ood Sn $2,400" ‘51 sedan CHARLO E, N. C, units out of 194 offerings.) sedan, $845, $830. °'48 FL aerosedan, 
nse; ot b “coupe $1 925* $1,920*, (E. M. Stafford, Inc. Sale every Wed- | BUICK—’52 Super Riviera 2-dr., $2,320°. $830, $800, $765. ‘47 SM 2-dr., $595, 
Siszs*, $1.7 - va *;' 4-dr, r Prices are for sale of Nov. 5.) ‘51 Super Riviera 4-dr., $1,775*. 49 $570. 
$1,875*, $1,775, $1,700*; 4-dr., $1,910*, | nesday. 


$1,875*. '50 4-dr., $1,495*, $1,420*; 


(Sold 76 cars out of 168 offerings.) Super sedan, $1,060*, $1,010*, $1,005°*. 


: ‘HRYSLER—’ al 4-dr., $1,370*; NY 
conv., $1,385*. '49 4-dr., $1,320%. '46| BUICK—'52 RM Riviera 4-dr., $2,800*; '48 RM 4-dr., $740*. °46 Super 4-dr., | CHRYSLER—’50 Roy 7 





4-dr., $1,345*. 
Ss onv., $2,400*. $535. ae ; peg 4 
naar” gy 4-dr., $360 CADILLAC. ‘st (62) 4-dr., $3,150*. °'48| CADILLAC—’'50 (61) 2-dr., $2,765*. o| en Oot £%, #1,400°. 20 
Mi "(98) Holi 5 770* ea y -dr. é 6 Sus 
id foliday, $3,260*; (62) 4-dr., $1,475*. (62) 4-dr., $1,770°. a I rbre ; 

a, esate wk or "ean. Ss 000" CHEVROLET—'52 SL Deluxe 2-dr., $1,640, | CHEVROLET—'52 SL Deluxe 2-dr., $1,730. | _ 4-dr., $585. ‘ i in tin a 

‘1 Cd ‘* liday, $2,520°; 4-dr., $2,270° $1,500. '51 SL Deluxe 2-dr., $1,550*, $1,-| '51 SL Deluxe 2-dr., $1,325, $1,315, 2 at | FORD—'5 ustom 2.2. 2. = 

q2.150°. $2,125"; Super (88) 2-dr.. $2,-! 460, $1,450*, $1,450, $1,435. "50 SL Deluxe! $1,300; SL Special 2-dr., $1,260, $1,270.| Victoria, $1,700*, $1,635°; 
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FRAZER—’51 4-dr., $1,075*. 


MERCURY—’52 2-dr., $2,250*. ‘50 4-dr., 
$1,240, $1,305. °49 4-dr., $1,040*, $1,- 
030°. '47 4-dr., $485. 

NASH—’50 (600) 4-dr., $830*. 

PACKARD—'46 4-dr., $350. 


PLYMOUTH — '52 Cranbrook club coupe, 
$1,505. '51 Cranbrook 4-dr., $1,300. ’49 
SD 4-dr., $990. 


PONTIAC—’52 Chieftain (8) 2-dr., $2,105*, 
$2,080*; Catalina, $2,575*. ‘50 SL (6) 
2-dr., $1,150. °'48 Chieftain (6) 4-dr., 
$815*. °46 SL (6) 2-dr., $510. 

STUDEBAKER—’52 Commander (8) 4-dr., 
$1,625*. °50 Commander (8) 4-dr., $1, 
055*; Champion 4-dr., $890, $870. °47 
Champion club coupe, $495. 


WILLYS—’47 %-ton pickup, $300. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Nov. 6.) 


(Demand fair considering season and 
weather. Prices leveling off after falling 
for six consecutive weeks. Sold 90 units 
out of 124 offerings.) 


BUICK—'51 Super Riviera 4-dr., $1,810*. 
‘50 Super 4-dr., $1,410*. ’49 Super conv., 
$1,075*; 2-dr., $1,075. °47 Super 2-dr., 
$690. °42 Century sedanet, $260. 

CADILLAC—’51 (62) 4-dr., $2,900*. ’50 
(62) Coupe deVille, $2,860*. 

CHEVROLET—’52 SL Deluxe 4-dr., $1,- 
730*; SL Special 2-dr., $1,525. ’51 Bel- 
Air, $1,595*; FL Deluxe 2-dr., $1,432*: 
FL Special 2-dr., $875; SL Deluxe 4-dr., 
$1,380". °49 SL Deluxe 4-dr., $970; club 
coupe, $975; 2-dr., $975. °48 FL 2-adr., 
$715; %-ton pickup, $680. '47 FM conv., 
$550; 2-dr., $650; SM 2-dr., $750. °'42 
SD 2-dr., $150. ’41 SD 2-dr., $300, $230. 

CHRYSLER — ’52 Windsor 4-dr., $2,240*. 
°49 Royal 4-dr., $1,090. '47 NY 4-dr., 
$700*. 

DeSOTO—’51 Custom Sportsman, $1,500*. 

DODGE—’51 Coronet 4-dr., $1,530*. 50 
Wayfarer roadster, $880. °’48 Custom 
club coupe, $757, $720. °46 Custom 4-dr., 
$600. ’41 Custom 2-dr., $100. 

FORD—’52 Victoria, $2,175*; Custom (8) 
4-dr., $1,910*; 2-dr., $1,840; club coupe, 
$1,775. ‘51 Deluxe (8) 2-dr., $1,250; 
Deluxe (6) 2-dr., $1,240, $1,350. ’50 
Custom (6) 4-dr., $1,100; Deluxe (8) 
2-dr., $985. °'49 station wagon, $750; 
Custom (8) club coupe, $925, $835; 2-dr., 
$735; Custom (6) 4-dr., $795*; 2-dr., 
$830; Deluxe (6) 2-dr., $900. °48 %-ton 
pickup, $520. ‘47 SD (8) 4-dr., $450; 
club coupe, $675. °46 SD (8) 2-dr., 
$545, $530. 

HUDSON—’'49 Super (6) 4-dr., $785. ‘47 
Super (6) 4-dr., $340, $310. 


| LINCOLN—’49 Cosmopolitan 4-dr., $1,000*. 
| MERCURY—’52 2-dr., $2,150*, ‘50 2-dr., 


$1,085. 

NASH—’'51 Ambassador 4-dr., $1,325*. ’'50 
Statesman 2-dr., $675. °49 (600) 2-dr., 
$700. °47 (600) 4-dr., $450. 

OLDSMOBILE—’50 (88) 2-dr., $1,400*. '49 
(98) 4-dr., $820*. °47 (68) 2-dr., $660". 


| PACKARD—’50 4-dr., $1,150*. ‘48 4-dr., 


$775; 2-dr., $565. 


| PLYMOUTH—’52 Cambridge 4-dr., $1,605. 


*50 SD 4-dr., $1,135, $1,070; club coupe, 
$1,155, $1,140. 


PONTIAC—'51 Chieftain (8) club coupe, 
$1,600. ‘49 Chieftain (8) 4-dr., $1,040*, 
$1,000*, $1,005*; SL (8) 4-dr., $990. 


STUDEBAKER—'50 Champion 4-dr., §1,- 
000, $860. °48 Land Cruiser 4-dr., $640* 


WILLYS—'46 (4) Jeep, $455. 


Safe-Car Record 


Set in Vancouver 


VANCOUVER, B. C.—A new high 
of 66.6 percent of motor vehicles 
passed safety inspections here dur- 
ing the last six months, according 
to H. S. Gray, inspection-station 
superintendent. 

Gray said that out of 75,897 ve- 
hicles, 49,300 passed the test at first 
inspection, and that an additional 
24,724 passed when reinspected. 


He also reported that “the down- 


|ward trend in the average age of 


vehicles in use has halted.” 


Kane Selects 2 Aides 


George Ward has been appoint- 
ed sales manager of Pontiac Vil- 
lage Motor Car Co. of New Eng- 
land, 860 Commonwealth Ave., Bos- 
ton, it is announced by Charles N. 
Kane, president. Percy Vance suc- 
ceeds Ward as used-car manager. 
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Only a Few Foresee Slump... 
Truck Survey Points 
To Traffic Upturn 


WASHINGTON. — An upturn in| 
truck traffic volume was expected 
by 45 percent of motor carrier op-| Out of 4,345 shippers contacted, 
erators interviewed in a survey|1.945, or 45 percent, an upturn in 
undertaken by the Defense Trans-|traffic volume; 1,996, or 45.9 per- 
portation Administration, while|cent, of the shippers expect traffic 
only 9 percent expressed the belief|to remain at the same level; and 
that a traffic slump may be ex-/395, or 9.15 percent, expect a de- 
pected in the near future. cline. 

DTA announced the first pre- Field agents also consulted with 


liminary results of the survey, 3.592 : : 
. ; ’ motor carriers to gather in- 
which was conducted from May formation concerning anticipated 


vehicle needs during the ensuing 
Holley Official 





through September throughout 


the nation. 
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for 7,483 tractors, 4,854 for re- 
placements and 2,629 for addi- 
tions; and a need for 7,695 trail- 
ers, 3,976 for replacements and 
3,719 for additions. 
The survey indicated that motor | 
traffic volume will remain at a 
high level for the ensuing six 
months and showed a power unit 
replacement need of at least 6.6 
percent of the fleets of carriers in- 
terviewed. 


Mortgage-Record Fee 
Held Useless in La. 


BATON ROUGE, La.—A new 
Louisiana law requiring motorists 
to pay 50 cents to parish clerks of 
courts for recording automobile 
mortgages has been called “useless” 
by Lee Laycock, head of the State ; 
motor vehicle license division. 4 ~ 

Under the law, the motorist pays . 


$1 to have his mortgage recorded. Canadian Heads Chevrolet Class— 
Of this, 50 cents goes to the State 








a 
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six months. 
Predicts Good 


Carriers interviewed were operat- 
Year for Jobbers 


CINCINNATI. — Noting that the 
nation’s motor vehicle registration 
is at an alltime high, William E. 
Bailey, service sales and advertis- 
ing manager of Holley Carburetor 
Co., Detroit, told more than 100 
Ohio valley automotive-equipment 
distributors here that “all indica- 
tions point to a good year in 1953 
for the industry.” 

The meeting was sponsored by | 
the Holley organizations and Auto | 
& Aero Supply Co., Inc., Cincinnati, | 
wholesale distributor of Holley | 
products in the Ohio valley. | 

Bailey, assisted by H. W. Noble, | 
regional sales manager, and cores | 

| 






Hazen, assistant regional sales 
manager, demonstrated service and 
marketing of two new Holley car- | 
buretors—the Visi-Flo and the Cen- | 
tri-Flo. 

Bailey reported that the Visi-F lo, | 
with a glass fuel bowl, effected a} 
40 percent reduction in zinc used in 
the carburetor casting. He also de- 
scribed operations of the Centri- | 
Flo, which employs a new design in 
air cleaner-carburetor. 

Those working in the automotive | 
equipment and service field ought | 
to educate motorists to twice-a- | 
year tuneups and maintenance | 
checkups “to assure fuller safety, | 
comfort, convenience and economy,” 
Bailey said. 

G. Earl Koch, president of the 
Auto & Aero organization, gave the | 
welcoming greeting at the dinner | 
assembly. | 


Jeep Tackles New Job— 
Scrubbing Shop Floors 


LOS ANGELES. — The Willys | 
Jeep has found another job—scrub- | 
bing floors. 

With attachments by Finnell Sys- 
tem, Elkhart, Ind., a Jeep is clean- 
ing 14 acres of floors every two 
days in a Los Angeles garage. 

A patented device at the rear 
turns four brushes at the front 
while a tank feeds out soapy water. 
Behind the rear wheels, a squeege 
gathers up the dirty water, which | 
is sucked into another tank. 

Finnell—with the blessing of Wil- 
lys-Overland—says it hopes to clean | 
up on the innovation. 


Feel Sting of Mass. Law 
SPRINGFIELD, Mass. —A total | 
of 82 motorists who passed school | 
buses here last month in violation | 
of a new state law have had their 
licenses suspended, according to 


Police Chief Raymond P. Gallagher. 
The suspensions will be in effect 
for one to two weeks, depending 
on the gravity of the offense. | 


| 
DEALERS! 


WE 
WHOLESALE 
USED CARS 


: 12240 JOS. CAMPAU 

| DETROIT’S OLDEST 
CHEVROLET DEALERSHIP 

TW 1-0600 









ing 59,516 trucks, 
and 112,085 trailers during the pe- 
riod of the survey. 


0 order of mortgages in New| if the Chevrolet school for dealers’ sons, which has concluded its 35th session. He is 
Geiaian. ited | from Saskatoon, Sask. Seated beside him is Harbert J. Carr, Burlington, N. J., vice- 

k . h 1 | president. Other officers (standing, from left) are Gerald DeNooyer, Kalamazoo, Mich., 
Ph pe eee Sie ts on se0- secretary; E. Burke Seitz, Toronto, vice-president for Canada, and John T. Jones, 


vision for notification of the clerks Greensboro, N. C., treasurer. 
when a mortgage has been can- 
celed. That information 
able only in our office.” 


For the maintenance and ex- 
pansion of their fleets, the car- 
riers reported a need for an ad- 
ditional 5,086 trucks, 4,199 of that 
total for replacements and 887 
units for additions; also a need 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 


76,569 tractors and 50 cents to the clerks of court | J. Ross Campbell, (seated, right) is the first Canadian to be elected class president 
is avail- 


> 
the 


bottle! 
RUST-PROOFS 


KeomeK 
ROM E: OTE CAR CHROME! 


Amazing New Scientific Formula 













@ STOPS RUST, PITTING, CORROSION, DISCOLORATION 
@ PRESERVES CHROME AND ALL BRIGHT METAL FINISHES 
@ PROTECTS AGAINST ROAD SALTS, WATER, SMOG, SALT AIR 
@ DRIES CRYSTAL CLEAR—WILL NOT CHIP OR PEEL 
@ ONE APPLICATION LASTS INDEFINITELY 


Sell positive protection against the rust and corrosion caused by winter 
driving and winter road conditions! Sell your customers the best chrome 
protection they can buy—amazing, new Prexy Krome-Kote! Sell Krome-Kote 
and enjoy a bonus share of this fall’s profitable chrome coatings business. 


Order your stock today! 
5 rN 
BOTTLE a 


PRODUCT 
GUARANTEED 


Here’s Your Profit on a Dozen 
Over-the-Counter Sales! 


Retail Price ($1.00 a bottle)............. $12.00 
Dealer cost (40% discount)...........-.- 


YOUR PROFIT........$4.80 


Free 





JOBBERS— 
write for details! 








Pm ed Pa ld i 


ALLEN PRODUCTS CORP., 20450 Sherwood Ave., Detroit 34, Mich. 











e 
PREXY | 
avice CENTER 


NI DISPLAY 2 ee? 
it 1. 








Build a profit-making business with a complete 
Krome-Kote service! 

Streamers, Displays, Direct Mail Stuffers, etc.— 
included FREE with order! 





My jobber is__ — sciiieeataasanimenennanii 





i 
é 
a 
2 
4 
& 









Please ship me_ dozen bottles of Prexy Krome-Kote, packed in 
self-seller display cartons. 

{_] Check enclosed [| Please bill me [ | Also enclose free window 
streamers, direct mail selling aids and point-of-purchase display material. 
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Legislative Roundup 


(Continued from Page 28) 


roads or bridges indiscriminately,” 
he said, “but I do say serious con- 
sideration should be given to toll 
roads and bridges where sufficient 
traffic will be developed to amortize 
fully all costs.” 

A start next spring on construc- 
tion of a $95 million bridge across 
the Straits of Mackinac, linking 
Michigan's upper and lower penin- 
sulas, was predicted by Prentiss M. 
Brown, chairman of the Mackinac 
Bridge Authority, in announcing 
that a New York investment bank- 
ing firm had agreed to underwrite 
revenue bonds for the project. 

Barring “unforeseen circum- 
stances,” Brown said, engineers 
should start work on final designs 
for the five-mile bridge this winter 
and boring crews “should be 
launching their equipment in the 
straits” by spring. 

* * ae 


OK Due on Va. Project 


_—, opposition to the Vir- 
ginia Highway Department’s 


| bridge-tunnel across Hampton 
Roads is expected to be ironed out. 
|The project would be financed by 
revenue bonds, amortized by tolls. 

The Indiana Toll Bridge Com- 
| mission was scheduled to receive 
construction bids last week on a 
$4 million toll bridge across the 
Ohio River at Lawrenceburg. The 
span, which will be the first toll 
bridge every built by an Indiana 
governmental agency, will be 
financed by a revenue bond issue. 


The Indiana commission also is 
proceeding with plans for a toll 
bridge across the Wabash River 
directly east of Mount Vernon. 

California’s State Toll Bridge 
Authority recently authorized is- 
suance of $62 million in revenue 
bonds for the construction of a 
San Francisco Bay bridge be- 
tween Richmond and San Rafael. 
The projected bridge will have 
two decks with three traffic lanes 
on each, but only one deck will 
be used at the start. Subsequently, 








| it is proposed to issue $10 million 
| in additional bonds to pave the 
| second level. 

Arkansas automobile dealers suf- 


| fered a setback when a proposed 


; . 
|governing consumer credit 


ruled off the Arkansas ballot by the 
|State Supreme Court 


| insufficient and misleading. 
Meanwhile, Indiana's 


court decision which held uncon- 


izing regulation of the amount of 


* * * 


Ohio Upheld on Insurance 
ON THE grounds that no sub- 


involved, the U. S. Supreme Court 
recently dismissed an appeal by 
Motors Insurance Corp. from an 
Ohio Supreme Court decision up- 
holding the right of the State in- 
surance commissioner to revoke the 
insurance agents’ licenses of 1,100 











The Ashton Model 10-D demountable wrecker is 
designed for mounting on any %-1 ton pickup 


having a 4-speed 


springs. It is ideal for emergency calls ranging 


from tire changes to 


it does many lifting jobs in the yard or in the shop 
.. or with the boom, 
moved there is plenty of clear space in the 
box for ordinary pickup work. The 10- 
D has ample winching power, safety 
controls, safety boom lockpins, 
safety chains plus the Ashton 


spacer and lift bar 


MODEL 10-D 


MODEL 34-10 EXB 


Maximum strength 


ciency are featured 


powerful wrecker. 


features include: Forward mounted, 
solid steel A” frame, telescopic ex- 
tension boom which can be raised or 
lowered from 0° to 80°. Boom extends from a 
normal 812’ (towing position) to 14’. New four- 
line cable suspension gives essential support at 


center and end of 


tons, power winch 15 tons, hand winch 5 tons. 


Self centering boom 
heavy duty spacer 
equipment. 
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transmission and helper 
passenger car tow jobs... 


supports and tow plate re- 


assembly. 


and effi- 
in this 
Mechanical 


boom. Boom capacity 10 


head. Standard and extra 
and lift bar are standard 


and 7'2 ton winch safely 


safe load, 2 ton hand winch, 


| State constitutional amendment de- | 
roads. “I don’t advocate use of toll| proposal to construct a $54,822,000/ signed to permit more liberal laws} 
was | 


on the) 
|}grounds that the ballot title was 


Supreme | 
Court took under advisement argu- | 
ments on an appeal from a lower-| 


stitutional a 1935 State law author- | 


“rebates” or “benefits” a finance 
company may pay a retailer for| 
directing installment sales  con- 
tracts its way. 


stantial Federal question was} 


This Ashton wrecker mounts on 
chassis and is equipped for heavy lifting and 
recovery work. The 32 ton capacity crane 


| 





Ai pee: 
| Just ‘Lobbying'— 
This 1952 Nash Ambassador Custom is 


on display in the lobby of Detroit's 
Statler Hotel. 


automobile dealers of MIC’s parent 
company, General Motors. 

The Ohio license revocations were 
made in 1949 under a State law pro- 
viding that an insurance agent may 
inot “principally” use his license to 








1%-2 ton 


handles the load. 


The features include: Extra strong, forward- 
mounted, all steel ‘‘A’’ frame which gives 
maximum weight distribution and more 
usable body space. Four-line cable sus- 
pension. Hand winch, improved power 
take-off and drive linkage plus 
safety chains, remote controls, 
and the Ashton spacer and lift 
bar equipment. 


MODEL 19-51 BW 


MODEL 19-51 EXB 


America’s most versatile power 
wrecker and mobile crane. The 
extension boom quickly recovers 
difficult wrecks without complicated 
rigging, raises heavy loads 14’ high. 
Ideal, dual purpose unit for construction 
and municipal jobs. Features include: Solid, 
forward-mounted "A" frame, telescopic boom 
raises from O° to 80°, self-aligning boom head, 
new double cable suspension, with sheaves at 
center and end of boom. Power winch 7'/2 tons 


all-steel all-welded 


body, safety tread floor, Ashton spacer and lift 
bar assembly. Remote control levers. 





insure property of which he is the 
“owner” or “vendor.” The company 
| contended that this statute violated 
|the due-process and equal-protec- 
tion clauses of the Federal Consti- 
tution. 
| A special interim commission 
| ereated by the 1951 Vermont Leg- 
islature to study the State’s tax 
structure has reported that a re- 
tail sales tax would be the “only 
probable source” of new revenue 
to offset any substantial increase 
in future State operating costs. 
The commission recommended 
that the 15 percent State surtax on 
individual and corporate income 
not be reenacted after its expira- 
tion Dec. 31; that the State’s grad- 
uated income tax not be increased 
further except in an emergency, 
and that, as soon as the fiscal po- 
sition of the State permits, consid- 
|eration be given to decreasing both 
ithe income tax and the 4 percent 
| corporation tax. 
The Vermont study group also 
|}advocated that cooperatives be 
taxed like other businesses and 
their franchise tax liability be made 
to coincide with the Federal code. 
* x 2 


Me. Tax Relief Sought 


OV.-ELECT Burton M. Cross 

will recommend to the 1953 
Maine Legislature that merchants 
be paid for collecting the State’s 2 
percent sales tax. Cross also said 
he would advocate that sales tax 
| collections on automobiles be made 
on net costs rather than gross 
figures. 

Wisconsin lawmakers next year 
may consider a proposal authoriz- 
ing Milwaukee County to impose a 
motor vehicle registration tax of 
not more than $10 a year, in addi- 
tion to the State license fee, as a 
means of raising revenue for ex- 
pressway construction. 

A suit challenging the consti- 
tutionality of New York City’s 
motor vehicle use tax, as it ap- 
plies to the imposition of a $10 
annual levy on trucks engaged in 
interstate commerce, was dis- 
missed recently by a State Su- 
preme Court justice. 

The Missouri Municipal League 
is urging State legislation that 
would enable Missouri cities to levy 
taxes on all subjects and objects 
of taxation not specifically pro- 
hibited by State law. 

Also advocated by the Missouri 
| league is a plan to give cities one- 
half of State income tax funds col- 
lected from city residents. The 
State income tax would be reduced 
50 percent under the plan. Cities 
then would be empowered to levy 
an income tax equal to that of the 
State. 











* * * 


| 

| Headlight Order Delayed 

| EW JERSEY’S Motor Vehicle 
Division postponed until March 

1 the effective date of a directive 
calling for a higher setting of head- 
light beams. The regulation re- 
|}@Quires that “low” headlight beams 
|be raised 2% inches over the old 
standard. Deferment of the effec- 
| tive date was ordered to permit the 
|public to become educated to the 
| change. 

An appeal is being taken to 
the Wisconsin Supreme Court 
from a decision handed down by 
a District Court judge in Mil- 
waukee which held unconstitu- 
tional the State motorists’ finan- 
cial responsibility law. The act 
provides for suspension of the 
driver’s license of motorists in- 
volved in accidents who fail to 
deposit security or are unable 
through insurance to demonstrate 
| their ability to settle damages. 
| Legislation may be introduced in 
|the 1953 Texas Legislature to en- 
able cities to condem and buy 
property for off-street parking use. 
The Dallas City Council asked the 
City Citizens Traffic Commission to 
study legislation of this type and 
submit recommendations. 

The study group was asked to 
recommend whether Dallas, like 
Los Angeles, should give ground 
lease on such property to private 
business firms, which would build 
and operate off-street parking facil- 
ities, or whether some other pro- 
cedure would be more feasible. 


Lynch Names Echlin 


Bernard J. Echlin has been ap- 
pointed industrial relations man- 
ager of Lynch Corp., Anderson, 
Ind., according to F. K. Zimmer- 
man, the company’s president. 
Echlin has been employed by the 
Pullman Co., Chicago, for the past 
15 years, 





° 


a 


‘THERE'S hardly anything in the 
world that some man cannot 


make a little worse and sell a little 
cheaper, and the people who con- 
sider price only are this man’s law- 
ful prey.” 


That quotation is from a talk by 


I. C. Pendarvis, Dodge dealer who 


operates in Florida and Alabama. 
He spoke before the recent Ala- 


bama dealer convention. 

Dealers fighting price compe- 
tition might well frame the quota- 
tion for the benefit on price buy- 
ers. It’s a pungent thought, and a 
good starter for a sales talk on 
the value of buying from a dealer 


Merchandising 


Memos to Dealers 


By Bob Finlay 





FOR HARD-TOP CONVERT- 
IBLES? 

1. Are you still young in heart, 
with reservations? 

2. Did you always yen for a 
convertible when you were young? 

3. Do you love a smattering of 
dignified dash? 

4. Do you dislike having your 
hair mussed? 

5. Does your doctor advise you 
to stay out of drafts? 

... IS THE STATION WAG- 
ON YOUR TYPE? 

1. Do you have five kids and 
six dogs? 

2. Do you look well in Levi's? 





5. Is your Scout troop a cher- 
ished activity? 

- .. IS THE TUDOR SEDAN 
FOR YOU? 

1. Are your kids still 
bouncy age? 

2. Are you 
man? 

3. Are you budget-minded ? 

4. Do you look under the bed 
before you retire at night? 

5. Are your joints strong enough 
to climb back into the back seat? 

-.- DOES A FOUR DOOR FIT 
you? 

1. Are your kids old enough to 
double-date ? 

2. Do you thrive on family pic- 
nics? 

3. Are you sentimental 
cherish old possessions? 

4. Do you love dinner at six 
o'clock? 

5. Are you known for your sub- 


tle sense of humor? 
* * * 


at the 


a travelling sales- 


do you 


| Prepare 
I AILEY’S CHEVROLET in Erie, 
Pa., promoted paint and body 
service with an arresting news- 
| paper ad which urged motorists to 
| prepare their cars for winter. 
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Arnolt Reports Foreign-Car Boom— 


At a recent dealer meeting held in Chicago by S. H. Arnolt, distributor of MG, 
Morris, Rolls-Royce, Bentley, Aston-Martin and other imported cars, E. M. Zacharia, 
Arnolt's general manager, reported that sales in the first eight months of 1952 were 
300 percent larger than those of the same 1951 period. He attributed the increase to 
“the aggressive leadership of dealers in the midwest."’ Attending the conference were 
dealers from Indiana, Ohio, Michigan, Illinois, Wisconsin, lowa and Nebraska. Above, 
Zacharia outlines foreign-car sales and service plans for the coming year. Jack 
Nakagawa, general service manager of the firm, told the dealers that a service school 
will be held in Chicago in December. It will be headed by an engineer from Britain's 
Nuffield Organization, he said. 





cartoon: of an artist at work on 


experts to make body dents, paint 
an oil painting of an automobile. 


wear and rust disappear like magic. 


with a reputation for standing 
behind the products he sells. 

Here are some other thoughts 
from Pendarvis: = 
“Make sure you are performing 
the task of leadership before you 
expect anyone to follow you.” 

On the sales organization: 

“You must have a plan for your- | 

self as well as the salesman.” 
* * * 


Can It Attract? 


ENDARVIS advises that the 
dealer examine the salesman’s 
plan completely. 

Is the compensation plan fair? If 
it is, you can get good men. Sell 
them your plan. 

Look for men in places where 
a man has to be a hard worker to 
hold his job—life insurance sales, 
department store sales, the cloth- 
ing business, etc. 

On customer reception: - 

“Most dealers are fine hosts- -so- 
cially. Visit their homes and the re- | 
ception is grand. But visit their 
places of business, and good man-, 
ners often scem to have been 
thrown out the window.” 

On the importance of women cus- 
tomers: 

“How many of you came here 
because your wives said you could?” 

* * * 


The ad carried a photo of 
Ernie Erickson, head of the paint 
and body work department, and a 


Copy read: “Prepare your car for 
winter with Dailey’s Chevrolet paint 
and body work. We've got the car 


So why wait any longer? Drive in 
right away and let us prepare your 
ear for winter.” 


3. Would you prefer a rose-cov- 
ered cottage to a penthouse? 
4. Do you have an egg route? 







WORKING AMERICA LEAVES HOME 
IN THE MORNING . . . 


amd GOES HOME IN THE EVENING .. . 





Car Test 


(sae SMITH, of Phoenix, of- 
4 fered a car test for customers | 
in a recent advertising cclumn in 
a local newspaper. 

Most of the questions seem to be 
very well put. Here’s the test: 

. .. ARE YOU MEANT FOR 
CONVERTIBLES? 

1. Do people think you're gay, 
fun to be out with? 

2. Are you a child of the sun, 
in love with the out-of-doors? 

3. Do you like good casual 
clothes ? 

4. Do you walk in the rain, even 
if your hair gets wet? 

5. Would you rather ride in the 
rain than walk? 

ARE YOU THE TYPE 


Hello, Tae 


Girl Greeter in S. F. Meets 


Cadillac Owners 


SAN FRANCISCO. — Motorists 
who drive into the local Cadillac | 
factory branch ere welcomed by 
pretty Alice Brandt, the branch's 
new “service greeter.” 

The innovation was instituted by 
General Manager M. S. Lester to! 
help speed service and repair as 
well as to make customers feel at 
home. 

Miss Brandt, outfitted in green 
gabardine, finds out the customer’s | 
service needs and makes arrange- | 
ments with the proper department. 


CAR DIAPERS 


Protects Floors 
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COMPOSITE PROJECTION OF UPPER-HALF’ INCOME FAMILIES FOR THE 
FIRST EIGHT STUDIES COVERING 


| River Forest, 2 Oak Park, 3 Wilmette,4 Evanston, 5 Beverly Hills, 
6 Washington Heights, 7 Forest Glen & North Park and 8 Albany Park 


OF THE 85,026 FAMILIES WHO LIVE IN THESE AREAS 
98,730 or 69% ARE UPPER-HALF 


CHICAGO DAILY NEWSPAPER HOME COVERAGE OF UPPER-HALF 


CHICAGO DAILY NEWS 68% 


ABOUT THIS SURVEY 


The income and home coverage data 
shown here have been obtained from care 
fully processed samples. Further 
information is available to advertisers rc 
questing such through representatives of 
the Chicago Daily News. This survey is 
financed by the Chicago Daily News, and 
conducted by J. R. Brady and Associates, 
an independent research organization. 


eames 



















2nd PAPER 61% 


| 
| 
3rd PAPER | 25% 






*Have Annual Incomes in Excess 
t the Median Average of $4600 
for the Metropolitan Area 


Does away with mess on show room floor. 17% 
Fits snug under car—catches all Grease 
and Oil Drippings. Snap on easy, made 
of Grease-Proof Material, Guaranteed. 
Price only $13.50 each —2 for $25.00. 4 for 
$48.00. State make of Car. Order Today 


FRANK D. JACKSON 
JACK-BILT CORPORATION 
°96 Central Street Kansas City 6, Mo. 
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“Attracted the public’s attention better than any similar promotion I know of,” 
writes Ralph Perry, president of the Pontiac Dealers of Greater Kansas City. Mr. 
Perry is shown, left, discussing one of the display items with Russel Leuenberger, 
sales manager of Perry Pontiac. 





Traffic stopper: “Our display caused the going-by traffic to look, because it was 
different from what they had been accustomed to seeing on our windows,” reports 
Mr. Leuenberger, of Perry Pontiacs. ‘“‘We got increased floor traffic, and even 
telephone calls.” 


“Glad we got together on this 


‘Se eee ee 








Everything’s up to date in Kansas City 
cially the Pontiac Dealers of Greater Kansas City. 


espe- 


Their association president, Ralph Perry—who is 
also president of the Kansas State Motor Car Deal- 
ers—had studied the opportunities in an “Advertised- 
in-LIFE” promotion. He promptly decided it was a 





“Brought in new faces,” writes S. Harvey Laner, sales manager of Laner Pontiac 
Co., shown (left) with his father, Lewis Laner, president of the dealership. Many 
people stopped to admire our windows, and many more came into the showroom. 
Our salesmen were enthusiastic about the increased floor traffic.” 





promotion —_—i. 


— say the Pontiac Dealers 


of Greater Kansas City 


good idea not just for one dealer, but for a group 
of dealers. 

Working closely with a LIFE Retail Representa- 
tive, Mr. Perry and four other dealers planned and 
staged a LIFE promotion—and here, on these pages, 
they tell you what happened. 


adbel ls eT 


” (iFE 


“Our best week of the month,” is the report from Don E. Fitzgerald (left), 

owner, and Don E. Fitzgerald, Jr., sales manager, of Central Pontiac, Inc. “We are ~ 
certain that some of this was due to the attractive displays we had and the public 
attention they got.” 







AUTOMOTIVE NEWS, NOVEMBER 17, 1952 




























“Worth doing again,” says Bill Gillmor, president of Gillmor Motor Co. At the “Aroused great curiosity,” is the report from Andy M. Klein (right), president, 
end of the promotion period, he kept some of the material on display inside his and Robert Bulmer, sales manager, of Andy M. Klein, Inc. “Visitors asked: ‘What’s 
showroom. Dealers everywhere are discovering that LIFE displays are a sure-fire the connection between LIFE and Pontiac?’—and our answer was: “An outstanding 
way to keep showrooms looking fresh and exciting. automobile, Pontiac, in an outstanding magazine, LIFE.’” 


o 





ig is the 
LIFE automotive market? 


Ww" you tie in with LIFE, you tie in with the magazine that reaches 
11,880,000 households with every single issue. What does this mean in 
terms of new car sales? 


If, next year, the maker of the largest-selling U.S. automobile sold a new 
car to just one out of every 8 households reached by a single issue of LIFE, his 
sales would exceed his record sales-year. 


(Record sales-year of leading make—1950— 1,420,399 cars.) 
(LIFE single-issue household audience—11,880,000 households.*) 


*Source: A Study of the Household Accumulative Audience of LIFE 
by Alfred Politz Research, Inc. 


First in circulation 

First in readership 

First in advertising revenue 
First with new-car buyers 


9 Rockefeller Plaza, New York 20, N. Y. 








Sales Cars Herald Monroe Shocks— 


The autos of salesmen of Monroe Auto Equipment and jobbers’ cars, painted in 
bright hues, will be used to plug the Monroe line of shock absorbers next year when 
the firm's sales theme will be “Something to Shout About."" The program has been 
under development for the past six months and will use such devices as Visual Cast, 
slide films, and a special automotive racing film made by the company during the last 
year. This film will include shots behind the scenes and during the Indianapolis race, 
the Pike's Peak race and several stock car races. 


Automotive Safety Foundation | dent of International Harvester, as | 


chairman. 

Named to the operating commit- 
tee was G. Donald Kennedy, vice- 
president of the Portland Cement 
Assn. 


Names Campbell Chairman 


Trustees of the Automotive Safe- 
ty Foundation, at a meeting in Chi- 
cago, elected Gen. Levin H. Camp- 
bell, formerly executive vice-presi- 


Ohio’s Largest 


rs 
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Auto Advertising 


By George Deery 


Associate Editor 
Although newspaper ad lineage 
in New York City in October 


showed an increase of 4.88 percent 
for all classifications, automotive 
volume declined 0.39 percent, ac- 
cording to Media Records. 


Financial registered the best gain, 
7.3 percent. Retail was up 5.77 per- 
|cent, and general, 5.4 percent. De- 
|partment stores dropped 2.14 per- 
cent, and classified, 0.42 percent 


* * * 


New Post for Howlett 


Brooke, Smith, French & Dor- 
rance, ad agency, announces the 
addition of Andrew Howlett as a 
creative supervisor in the Detroit 
office. 


A veteran in the field of indus- 
trial and consumer advertising, 
Howlett has served as copy chief 
on a diversified group of national 
accounts. 

He has been a member of the 





od 
Ball 
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creative staffs of Campbell- 
Ewald, J. Walter Thompson and 
Ruthrauff & Ryan, on such ac- 
counts as General Motors, Ford, 
Mercury, Auto-Lite and Dodge. 


* * 


White Sales Book Cited 


One of a scries of “Creative Sell- 
ing” manuals being published by 
White Motor received a citation in 
the 1952 Mead Award national com- 
petition. 

The prize-winning booklet, “Crea- 
tive Selling to Stone Quarries,” was 
prepared by Earl H. Lewis, sales 
training director of White, and Roy 
| A. Fryer, sales promotion manager. 
| Layout and art were done by Ad- 
| vance Art Studios and lithography 
| by Ideal Reproduction, both of 


Cleveland. 
| * * * 


| Three Join Ross Roy 


John B. Krolik, of Dearborn, 
Mich., and Steve J. Kremenski and 
Walter J. Smith, both of Detroit, 





4 


|have joined the Detroit staff of 
| Ross Roy, ad agency. 

Krolik, who formerly was with 
| Gar Wood Industries, and Kremen- 
ski, formerly with Ford, are in the 
agency’s product information sec- 
tion. 

Smith, formerly a technical serv- 
ice analyst with Ford, is with the 
agency’s automotive service group 
He is assigned to the Master Tech- 
nicians Service Conference pro- 
gram, which Ross Roy produces for 
Plymouth. 


* * * 


Agency in New Home 
Nemethy-Davis Co., direct-mail 
ad agency, has moved into larger 
quarters at 14408 Plymouth Rd., 
Detroit. The firm specializes in 
service-selling campaigns for auto 


manufacturers. 
* . * 


Heet Favors Newspapers 


Newspapers again will receive the 
lion’s share of advertising this year 
in the promotion of Heet, gasoline- 
line antifreeze. For the first time, 
the product will be featured in a 
series of half-page ads in Sunday 
roto sections of newspapers in five 
key markets. 

According to J. M. Kimmel, ad 
manager of the Heet division of 
De Mert & Dougherty, 75 percent 
of the Heet 1952-53 ad budget of 
approximately $350,000 is slated for 


newspapers. 
| * * * 


| 
| Stutt Heads Laher Promotion 


| Laher Spring & Tire Corp., Oak- 
| land, Calif., announces the appoint- 
|ment of Robert W. Stutt as promo- 
tional sales manager for automo- 
| tive products, including Laher leaf, 
| coil and overload springs, Mustang 
jtires and tubes, Laher batteries, 
|}and Lasco brake lining and Brake 
Blox. Stutt will make his head- 
quarters at the executive offices in 
Oakland. 


NPA Slaps Ban 
‘On Parts Maker 


| WASHINGTON. — Issuance of a 
| two-week suspension order against 
Rebo Mfg. Corp., of Roxbury, Mass.., 
and its president, Joseph Reichert. 
has been announced by NPA. 

The firm had been charged by 
NPA with having produced 84,967 
pounds of automobile exhaust ex- 
tensions from carbon- steel con- 
|trolled materials without first hav- 
ing received an authorized produc- 
tion schedule during the period 
| April 1 to Sept. 11. 

It was brought out at a hearing 
that Rebo had produced exhaust 
extensions upon purchase orders 
from Hub Auto Supply Co., of Bos- 
|ton, as a subcontractor, which had 
| represented itself as having an au- 
thorized production schedule to ex- 
tend to Rebo. 

The NPA suspension order pro- 
| hibited Rebo from using controlled 
materials for two weeks. 


Advertisement 


Dealers Depend 
On Country-Side 
Customers 


Country -Side families own more 
than half the cars in America. Not 
|only that, but they own well over 
a third of the trucks and practic- 
ally all the tractors as well! 


No wonder the majority of Amer- 
ica’s automotive dealers depend on 
Country-Side families — those who 
live in trade centers of less than 
10,000, in crossroads villages and on 
farms—for their livelihood. 


And no wonder these dealers 
welcome the sales support their 
suppliers give them through the 
Country-Side Unit. 


The Country-Side Unit, a combi- 
nation of Farm Journal and Path- 
finder magazines, is a powerful 
sales approach to 4,000,000 of the 
best customers in America’s best 
automotive market. Pathfinder 
serves the non-farm interests in 
the Country-Side Market as no 
| other magazine can. Farm Journal, 
| of course, is America’s largest, most 
successful farm magazine. 


Together, they give car and serv- 
ice dealers the one thing they’ve 
always demanded from national 
advertising—coverage among their 
best local customers and prospects 
| with the impact of a local news- 
| paper. 
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Heli-Coil Student Awards 





DANBURY, Conn. Heli-Coil 
‘orp., manufacturer of  screw- 
thread inserts, has announced the 


pening of its 1952 award program 
or engineering students, based on 
he most original new use of Heli- 
Coil thread inserts. Designs must 
be in before Dec. 31, the company 
aid. 


* * * 


New Camera Studies Knock 


WASHINGTON. —A _ new high- 
speed motion-picture camera is be- 
ing used for a study of the causes 
of knock in the spark-ignited piston 
engine, C. D. Miller and Arthur 
Scharf, of Battelle Institute, Co-| 
lumbus, Ohio, announced here. The | 
camera being used on the knock} 
problem is a faster model of a} 
unique design developed by Miller 
when he was associated with the| 
National Advisory Committee for 
Aeronautics. 

. * e 
| 

COLUMBIA, S. C.—The Palmetto | 
State’s gasoline tax collections for | 
September totaled $3,356,146, an in- 
crease of about $250,000 over collec- 
tions for September, 1951, it was 
announced by the state tax com- 
mission. 


* * * 


Montreal Adds Buses 


MONTREAL.—Buses are replac- 
ing streetcars on the St. Lawrence 
Blvd. route, it is announced by the 
Montreal Transportation Commis- 
sion. Delivery of 105 buses has been 
arranged. 

* * * 


Aid on Estate Taxes 

PHILADELPHIA.—A study on 
“How to Save Administration Ex- 
penses and Estate Taxes,” pub- 
lished by Wellington Co., 1420 Wal- 
nut St., Philadelphia 2, explains 
how gifts maue prior to death may 
be used to cut Federal taxes due 
from an estate of $60,000 or more, 


including insurance. A folder is 
available upon written request. 
* * * 


Texas Penalizes 12,200 


AUSTIN, Tex.—More than 12,200 
Texas motorists have had their 
driver’s license suspended, accord- | 
ing to the Texas Department of | 
Public Safety. The state’s safety- | 
responsibility law, which went into | 
effect Jan. 1, was the cause of 3,909 
of these suspensions. 

* * * 


Firm Gets Coast Plant 

AMBLER, Pa.--American Chemi- 
cal Paint Co. announces that it has 
acquired office and pliant facilities 
at Niles, Calif. about 25 miles 
southeast of San Francisco. Head- 
ing up the branch will be George 
H. Williamson, for many years 
associated with the company in a 
supervisory capacity at its Detroit 
office. 

* * s 
Oops! 

LOS ANGELES.—We’ve all 
seen those signs on the backs of 
trucks, saying, “If you can read 
this, you’re too darn close.” A 
Los Angeles trucking firm now is 
using a followup alongside this 
sign — in considerably smaller 
print: “Now you’ve done it!” 


* * 7 
Turbine Fuels Data 
WASHINGTON. — Recent ad- 


vances in preventing engine corro- 
sion by gas turbine fuels are de- 
scribed in a group of Canadian Gov- 
ernment research reports now avail- 
able to U. S. industry, reports the 
Office of Technical Services, U. S. | 
Department of Commerce. 
* * * 


Seek Cut in Fees 


VANCOUVER, B. C.—Reduction | 
in automobile license fees to a flat 
amount, with elimination of regis- 
tration charges has been suggested | 
by the dealers association of British | 
Columbia to the B. C. cabinet. An- 
other proposal of the association is | 
earmarking of the gasoline tax as 
the basic source of revenue as far 
as motorists are concerned. 

. ® ” 


Train Service Curtailed 
PORTLAND, Ore.—The Interstate 
Commerce Commission has author- | 
ized elimination of one passenger | 
train daily each way between Port- 
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land and Seattle because U. S. mail 
now is being shipped by truck be- 
tween the two cities. 


* * 


Calif. Mayor Gets MG 

PASADENA, Calif.—Mayor Alson 
E. Abernethy of Pasadena took de- 
livery of his new MG sports car 
last week at the Peter Satori out- 
|}let. The keys were presented by 
Lt. Col. A. T. Gardner, MG expert, 
who races the small British cars on 
the Utah salt flats. 

* * . 

New Firestone Farm Tire 

AKRON.—A new farm tire for 
rear wheels of tractors that will 
speed up farm work and cut oper- 
ating costs is announced by H. D. 
Tompkins, sales vice-president for 
Firestone Tire & Rubber Co. 


* x * 


Canada’s Auto Workers 


OTTAWA.—The Government re- 
ports that 32,023 persons were em- 
ployed in Canada’s motor ve- 
hicle manufacturing industry as of 
Aug. 1, compared with 34,306 on 
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“No wonder we could get imme-| 


diate service—nobody in his right 
mind would come back a second 
time!” 

July 1. Average weekly wages rose 
to $69.15 on Aug. 1, against $68.46 
on July 1 and $58.02 on Aug. 1, 
1951. 


Porter Adds N. J. Firm 


PITTSBURGH.—H. K. Porter Co. 
has bought out Watson-Stillman 


e@ COMPETITIVE PRICE 
e@ ORIGINAL STYLING 


e AMAZING WEAR-ABILITY 

e YEAR "ROUND COMFORT 

@ EASE OF CLEANING 

@ QUALITY-CONTROLLED FINISHING 





Co., of Roselle, N. J., manufacturer 
|of forged-steel fittings and hy- 
|draulic equipment for industry, it 
| is announced by T. M. Evans, presi- 
| dent of Porter. The newly acquired 
company will remain under the 
| direction of Edwin A. Stillman, 
| president, and will be operated as 
a division of Porter. 


* * * 


Zimmerman Moves Up 


CHICAGO. — Templeton, Kenly 
and Co., Chicago, maker of Sim- 
plex mechanical and hydraulic 
jacks, has named D. A. Zimmer- 
man to head its newly consoli- 
dated New York domestic and 
export offices. He previously 
managed the domestic branch in 
New York. 


+ + + 


Hertz Names Swiss Firm 

CHICAGO.—Appointment of the 
first Hertz Driv-Ur-Self System li- 
}censee in continental Europe has 
been announced by Walter L. Ja- 
| cobs, president. The franchise was 
| awarded to Epper’s Self Drive Car 
| Service, of Lucerne, Switzerland. 
Jacobs said the newest Hertz oper- 
| ation will offer various standard 
| American automobiles and various 
|types of foreign-made cars 
| rental. 





Joutre looking at Ruggedness... 


YOU’RE LOOKING AT THE LEADER! 


I 
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cover fabric. 


cover fabrics. 


LUMI 


*Registered trade-mark 


Division, Chicopee Mills, Inc. 


for 


MAKE US PROVE 


THAT YOU CAN SECURE 


100% to 200% Absorption 


IN YOUR SERVICE DEPARTMENT 


We Guarantee 
To Help You 


@ Increase Customer Paid Labor Sales 
@ Prevent broken promises to customers 


@ Give your Service Manager time to 
handle his executive responsibilities 


| € @ Permit Shop Foreman to devote all time 


to improvement of mechanical work 


@ Bring ALL service operations to 
clock-work precision 


APPROVED BY 
ALL LEADING MOTOR CAR 
MANUFACTURERS 


We have accomplished this for hundreds 
of Motor Car Dealers . . . coast to coast. 


A note on your company letterhead will 
bring all particulars — promptly. 


FLASH-A-CALL 
SERVICE PRODUCTION CONTROL 


1112 South Wabash Avenue 
Dept. AN-27, Chicago 5, IMinois 











You’re looking at scuff-resistant, long-wearing 
LUMITE* woven saran fabric. And, when you look 
over your seat cover sales picture, here are two 
facts about LUMITE worth remembering: 


LUMITE is the biggest-selling saran seat 
LUMITE is the best-Anown brand in seat 


Make the most of this unique acceptance! Whether 
you're a dealer,-a trim shop, or a manufacturer, 
be sure you feature the leader . . . LUMITE! 


Jor Quality seat covers 


FOR FREE SALES AIDS and further information, 
47 Worth Street 
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write: Dept. AN-2I1. Lumite 
New York 13, New York 












ALBUQUERQUE, N. M. — A 
ranch-style, tree-shaded used-car 
lot with a southwest motif has paid 
off for Galles Motor Co. (Cadillac- 
Oldsmobile-Chevrolet) in increased 
sales, quicker deals and satisfied 
customers, company officials say. 

At Galles, customers can shop 
in comfort despite the scorching 
sun which pounds down on Al- 





Gar Wood Chicago Office 
Headed by Reinhofer 


Jack A. Reinhofer has been ap- 
pointed manager of the Chicago 
branch of Gar Wood Industries, 
Inc., according to R. F. Whitworth, 
Gar Wood Branch division man- 
ager. 

For the past 12 years, Reinhofer 
has been in charge of sales for 
Lindsay Structure, Inc., Skokie, Il., 
prefabricators of truck body com- 
ponents. 


Used-Car ‘Ranchero’ 


Galles’ Tree-Studded Lot Builds Up Sales Volume, 
Offers Cool Shelter for Patrons 
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buquerque. Tall trees surround- | 
ing the lot serve as “umbrellas,” | 
protecting the cars—and custom- | 
ers—from the heat. 


Galles purchased the lot last year. 
Formerly the site of the Methodist 
Sanitorium, the lot measures 300 
feet by 310 feet, and is set above 
street level. It has proved to be the 
best of the company’s three lots, ac- 
cording to H. L. Galles jr., manager 
of the firm. 

In 20 years, Albuquerque has 
grown from a population of 35,000 
to a metropolitan population of al- 
most 150,000. And Galles has kept 
pace with this growth. 





Clever advertising and tradition- 
al southwestern hospitality have 
helped make the lot one of the 
most popular in the area. 


A 12-foot-wide lawn slopes 
down across the front of the site, | 








FOR MECHANICS 


Removes dead 
weight of body 
and engine 














PATENTED SAFETY PADS SECURELY 
HOLD ANY MAKE CAR 


Full or Semi-Hydraulic 


See the U.S. Frame-Grip Lift 


at Booths 667-669 


A.S.1. Show, Atlantic City 
December 10 thru 13, 1952 





AIR COMPRESSORS 


Siesta Setting for Used-Car Lot 





Hot weather is often a problem in Albuquerque, N. M., and that makes this tree- 
shaded lot of Galles Motor Co. (Cadillac-Oldsmobile-Chevrolet) popular with prospects. 
They may shop in comfort on even the most scorching days. The lot formerly was the 
site of the Methodist Sanitarium, and some considered it unsuitable for a used-car lot. 
However, Galles reports that in six months it has passed the firm's two other lots 


in sales. 


* * * 


flagstone porch is located in the 


center 
fences 


of the lot. White ranch 
with ox-cart wheels en- 


close the 31,000-square-foot lot. 


The lot is 10 blocks from the Uni- 
and a ranch-type office with a | versity of New Mexico and 16 


FRAME ° 
FLOATING. 
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FOR LUBRICATION 
insures free flow of 


* * * 
blocks from downtown Albuquerque 
on U. S. Highway 66. 

P. L. Woodson runs the new lot 
with two salesmen, but during hot 
weather salesmen from all of the 
firm’s lots make appointments to 


GRIP~ 


*Trade Mark 


lubricants into fittings 


THE LIFT THAT DOES EVERYTHING 


Quicker... Faster... Profitably 
SAVES TIME e SAVES MONEY 
Write for complete information 





* HYDRAULIC LIFTS »* 


FRONT or 


REAR 


All Parts easily accessible—from any working position 


UNITED STATES AIR COMPRESSOR CO. 
5300 Harvard Avenue « Cleveland 5, Ohio 





LUBRICATING EQUIPMENT 


meet their prospects at the new lot 
“under the trees.” 

The lot features a steer head and 
cactus sign and a neon sign show- 
ing a cowboy lassoing a used car. 
The ranch motif has been played 
up in all the firm’s ads. 


Strengthen Liaison 


||: Among Personnel, 


|| Management Told 





EAST LANSING, Mich. — Im- 
provement of communication with- 
in the management of business 
organizations was 
urged here last 
week by Robert 
W. Conder, Chrys- 
ler Corp. director 
of industrial rela- 
tions. 

Conder was the 
keynote speaker 
at the one-day 
management con- 
ference co-spon- 
sored by Michi- 
gan State College 
and local executive and manage- 
ment clubs of Michigan. 

“One of the most important 
things for management to do is to 
improve communications between 
all management personnel,” Conder 
told an audience of 700 persons. 

He explained that the supervis- 
or’s ignorance of important mat- 
ters “not only hinders his job, but 
also hurts his pride, lowers him in 
the eyes of those he supervises, 
and detracts fzom the feeling of 
belonging to the management 
team.” 

Through attention to all persons 
associated with an organization, he 
said, “I believe management can 
continue to contribute high indus- 
trial productivity to the strength 
of our country.” 


R. W. Conder 


‘Ken Brown Forms 


Car-Leasing Firm 


DETROIT.—Ken Brown, Inc., one 
of the largest Dodge-Plymouth 
dealerships in the midwest, last 
week announced the formation of 
a national car-leasing company. 

The new company, known as All- 
American Auto Leasing System, 
will lease all makes of cars to 
corporations and organizations re- 
quiring multiple transportation, 
Brown said. 

Jack T. Wheeler has been ap- 
pointed general sales manager for 
the new company, and will operate 
from offices at 3123 E. Jefferson 
Ave., Detroit. 





_ Science Search 
Westinghouse Holds Contest 


For Young Talent 


WASHINGTON. — The 12th an- 
nual Science Talent Search, main- 
tained by the Westinghouse Educa- 
tional Foundation, has been 
launched with an invitation to high 
school pupils throughout the U. S. 
to compete. 

The boy or girl whose all-around 
performance is judged best will re- 
ceive a $2,800 scholarship, and 39 
other finalists will be eligible for 
Westinghouse scholarships ranging 
from $100 to $2,000. 

All entrants must report on an 
original science project and take 
a stiff aptitude examination. The 
advanced nature of the projects 
was pointed out by Louis H. Stark, 
Westinghouse’s school service man- 
ager, who said last year’s entries 
included reports of the female 
hormone on roosters, the construc- 
tion of a Geiger-Mueller counter 
and the building of a wind tunnel. 

The 40 finalists will be invited 
to Washington to attend the 
Science Talent Institute, beginning 
Feb. 26. The Westinghouse Educa- 
tional Foundation is sponsored by 
Westinghouse Electric Corp. 


Alexander Buick Remodels 


Showroom and Offices 


W. H. Alexander and Bernard 
Weissbord, co-owners of Alexander 
Buick Co., Dade City, Fla., have an- 
nounced the opening of remodeled 
showroom and office facilities. 

The dealership, which occupies 
the old Crescent Theater building, 
now features a modern glass front. 
The owners estimate that they have 
spent some $50,000 on the property 
since they opened for business in 
December, 1950. 
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By James D. Woolf 


Special Correspondent 


deny it. They will tell you, “I like 
to buy things, 
sold.” 

So declares an_ editorial 
business publication, 


Salesense in Advertising 


Tested Ideas for Small Business 


that | ple who want to be sold. When this | 


vinced that on merchandise 


represents an important considered | error is made, it is usually the re- 
EOPLE like to be sold.” They | purchase, as against trivial impulse |sult of an assumption that fact- 
realize it, and they usually will|items, people do want to be sold. 
All of us enjoy dealing with | tion on the people. 


|packed selling copy is an imposi- 


but I hate to be|/stores that are staffed with sales- | + * ¢ 


people who know their merchan- | Catch-Lines in Ads Decried 


in aj/dise. I can think of a few things 
Wood Con-|more irritating than being waited 
struction & Building Materialist, I| on by a lazy, empty-headed, know- 
agree with this observation. But I/nothing clerk, all too common in 


know that some businessmen and | the present. 


admen do not agree. They appear 
to believe that salesmanship in 
print, or over the air, is an impo- 
sition on the public. Apparently it 
is their notion that nobody in his 
right mind willingly reads an ad- 
vertisement. 


In the words of John E. Ken- 
nedy, a famous advertising ex- 
pert, they appear to operate on 
the assumption that— 

“Copy should be extremely brief, 
consisting of a few words only, and 
these displayed in big black-faced 
type, with splurge pictures and lots 
of white space.” 

The advertising done by the non- 
believers shows an obvious lack of 
conviction that the consumer has 
the slightest interest in the facts 
about the things he buys. He re- 
sents being told why the purchase 
of a given product is a wise one. 
He doesn’t want help, thank you. 
All he wants is to be left alone to 
make up his own mind. He never, 
never reads advertising—and if you 
don’t believe that, just ask him. 

& 7 * 

Buying Isn’t ‘Self-Propelled’ 
‘“MM\HE truth of the matter,” as- 

serts the editorial, “is that ex- 
cept for common everyday necessi- 
ties, there is very little self-pro- 
pelled buying. Most of us secretly 
yearn for someone to come along 
and tell us how to go about buying 
something.” 

I think that’s right. Most of us 
like to have our purchases justi- 
fied for us. I know that this is true 
from my own personal experience 
as a retail-sales clerk. When I was 
still in my teens, I did a stint of 
two years in a shoe store. 

I learned emphatically that peo- 
ple like to be helped in the study 
and comparison necessary to a 
wise selection. When their choice 
wavered between a pair of shoes 
costing $5 and another costing $6, 
they would press me relentlessly to 
explain why the costlier pair was 
worth the extra dollar. They didn’t 
want to be _ high-pressured, of 
course—but they wanted to be sold. 

When in my ignorance I 
couldn’t provide them with the 
facts they wanted, they often dis- 
missed me and asked for the boss. 

Unless one has stood before such 
people as these and studied their 


anxious faces, watched them rub | 


the leather of a shoe with a wor- 
ried thumb, seen them uncertainly 
compare one value with another, 
finally to explore their wallets with 
calloused and sometimes grimy 
hands, and then, slowly, count out 
their hard-earned cash, one must 
find it difficult to feel poignantly 
the overwhelming importance of 
money in the lives of people. 
* * 7 


People Still Want Facts 


yo than any other one thing, 
4 I think, it was my experience 
as a retail-shoe clerk that has made 
me such an ardent believer in ad- 
vertising as an instrument of rea- 
son—why salesmanship. I am con- 
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IS YOUR FIRM NAME on the 
new cars you sell worth 
1¢ A MONTH? 


Here’s low cost, effective advertising... 
PLUS a proved service volume builder—all 
yours for an investment of less than oa 
penny a month based on average car life. 


w 





WRITE for free typical sample and details 
on how leading car dealers everywhere 
use Stemac quality Service Emblems to 
build service volume. 


STEMAC CO. 


1281 S$. CHEROKEE ¢ DENVER, COLO. 








By the same token, as I see it, 
people enjoy “dealing” with ad- 
vertising that is “staffed” with 
copy that “knows” its merchan- 
dise. I can think of a few things 
more annoying than being “wait- 
ed on” by a lazy, empty-headed, 
know - nothing advertisement— 
especially if one is a prospective 
customer. 


Probably the costliest error com-|@_ disc 
monly made in advertising is that | “George 


HE frustrated writer, believing 
that practically nobody reads 
advertising, resorts to (1) “clever- 
ness,” or to (2) extreme brevity, as 
|described by John Kennedy, or to 
(3) obliquity. Webster’s definition 
of obliquity includes “divergence” 
and “indirection.” That means, in 
|} advertising, trapping the reader 
| with an opening headline that has 
only the remotest connection, if 
any, with the thing being adver- 
| tised. 
Thus we see an advertisement for 
harrow headlined thus: 
Washington, America’s 


of failing to talk directly to prob-| First Scientific Farmer.” 


able prospective customers, the peo- 


An ad for a new electrical ap- 








Bowlus Signs Up— 


D. G. Bowlus, former Chevrolet branch 


| manager in Seattle, receives his keys 
from G. K. McKirby (left), sales manager, 
as he prepares to take over a dealership 
in El Segundo, Calif. Formerly known as 
Milliken Chevrolet, the company has been 
renamed Bowlus Chevrolet. 





pliance that seeks to snare the 
reader with: “Suddenly Irene 
| Knew That Herb Loved Her.” 
| An ad for a new and improved 
| fly rod that asks in big, bold type: 
\“Is It True That Fish Climb 
| Trees?” 
An ad for a brand of beer that 





in its display headline suggests: 
“Maybe This Is What’s Wrong 
With the Commies.” 

An automobile dealer who in 
big type asks: “Didya Ever Take 
Your Girl Buggy Ridin’ On A 
Saturday Night?” 

A laundry and dry-cleaner ad 


| that starts off with: “It Must Have 
| Been Tough in Grandma’s Day!” 


* * * 


Many Buyers Are Yearning 
HOSE headlines, culled from lo- 
cal newspapers, were actually 

used by local advertisers. They 

seem to believe that frank and 


|overt salesmanship in print is an 
| imposition on the public. Quite evi- 


dently they are convinced that the 
direct frontal approach in adver- 
tising, open and above board, is 
just about the quickest way to de- 
stroy reader interest. 

So instead of leading off in their 
copy, with a straight-forward ap- 
peal to the prospect, they resort to 
foolish attempts to trick the reader 
with indirect, oblique, sly ap- 
proaches. This is probably the cost- 
liest error made in advertising. 

Yes, I think it is true that “Most 
of us secretly yearn for someone 
to come along and tell us how to 
go about buying something.” 








NOW is the time to 
CASH-IN with the... 


‘BEAR 560 


ptocess! 


controls ! 


NEW “BEAR” 560 
GIVES YOU: 


V PoSitive Accuracy With 
Photo-electric cell 


V Fater, Easier dperation 
with’New fm proved 
Sighting and position 






SHECKING 


VW Speeds Up Testing Service 
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Bring the Headlight Tester to any 
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Car that’s being Repaired 
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Exclusive NEW HOT SPOT 
Eliminates All Guesswork! 
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ester 


Y Assures Pin-point Testing and Aiming 
WV’ Does Job Close Up To Car or Truck 


WV Saves Space — Eliminates the need for 
wasting the floor space required by 
wall charts or screens 


Eliminates Human Error 


W. Saves Time— Move the Tester instead 


of the Car 


V' Use any time, any place, anywhere 
WV Available in Track or Portable Models 


See your “BEAR” Jobber for complete details or write for the FREE Bulletin “560°. 


BEAR MFG. CO., Dept. A-14, Rock Island, Illinois. 
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lraffic Action Pledged : ~ 
Forum Topics 
N. Y. Citizens’ Board Prepares to Launch Plan CHICAGO. — Sales management 
For Reopening City Arteries and techniques, market potentials, 
. reduction of operating costs, and 
NEW YORK.—A 24-point pro-| cials” in the city, then “give its “current trade questions” were list- 
gram “to modernize the whole pat-| full support to attainment of the | ed last week by the Motor & Equip- 
tern of traffic control in the City of | most essential, most needed ob- | ment Wholesalers Assn. as subjects 
New York” will get under way just| jectives,” Mangus said, “As rap- to be explored during forum ses- 
us soon as the new Citizens Traffic| idly as these goals are attained, dons at the annual convention Dec 
Safety Board can figure out a pri-| new objectives will be set.” 2 8-10 in Atlantic City. 
rity system, says Board President! Auto dealers reportedly feel that : ’ 
Perey C aeanen the new board will have ample op- MEWA headquarters forecast a 
ze 42 : portunity to display its ability to turnout of nearly 15,000 automotive 
ir een of ae can tn” cope with traffic control in working ; business leaders from all parts of 
not be encompassed at one time, | on parking problems. lect the U. S., attracted by the Automo- 
Mangus said. The board, taking a slap at “pub- | Ford Merchandising Students Elec : tive Service Industries show and 
A priorities committee will sur- | lic disinterest and business preju- | Merchandising school graduates of Ford's southeast region elected new officers at convention sessions of the three 
vey available technical informa- | dice” as partly responsible for New | 9% annual meeting in Virginia Beach, Va. From left are Rhae Ww. Adams, secretary- sponsoring associations 
tion, talk with “appropriate offi- | York’s failure to have “a modern, | treasurer; Clayton N. Eastlack jr., vice-president, and Claude Williams jr., president. . 
: progressive program of safe traffic The new officers are congratulated by ae A Beacham, sales manager of the division's > a a ee 
management,” has indicated that | southeast region. wan is mg "Saad We gee aye tag Te a, Ford Village Adds Shrine 
Henry J’s Texas Sales ag ng — are no exception ae — Sales, Woodbury, N. J., an illiams is wi ainesville Fo eo es | PITTSBURGH. —The house in 
oO e rule. | ’ . : : . 
Ye oye sanioenes —_ ——— — -—-— ae —j|which H. J. Heinz founded his 
Still Trailing Allstate “Strict enforcement of sound ie ‘ canning business in 1869 is being 
HOUSTON. — Allstate autos, | parking regulations is a case in nance and operating of parking | powers of the city’s parking author- diemantted fer reenevel te Geeen- 
marketed by Sears, Roebuck & | point,” it said. “Often, mistaken| spaces.” | ity, as requested by its proponents, 


Co., again outsold Henry Js in |self-satisfaction has barred the| The proposal is subject to broad|to make it “financially feasible.” _| field Village, Dearborn, Mich. a 
three leading Texas cities during | Way to up-to-date improvements in | interpretation, but provides for How the citizens’ board deals The village and adjacent Henry 


September, sales figures show. traffic control based upon tested! combining bond issues, revenues Ford Museum preserve, on 200 


with the proposed city ordinance | 


Overall, the margin was 57 to | experience.” from parking meters, “city initia- acres, mementoes of American life | 
25, although Henry J led in Dal- | _ Dealers are watching carefully | tive and other means” to start ex- ne — ae igi from Colonial days to the present. 
las, 15 to 13. In Houston, All- | ‘to see what the board’s next move |tricating the city from what deal-| for 4 stronger traffic authority wi 


state was in front, 28 to 5, while | will be in this direction. The city | ers and other citizens agree is an| indicate whether it can overcome, 

in San Antonio the Allstate mar- | council already is considering a | Untenable parking situation. previous inertia and replace it with| | jhe back pages of every a tae as 
gin was 16 to 5. proposed ordinance to “provide | The New York state legislature | 4 vigorous traffic program, dealers} section. Others are profiting from AUTO- 

| for the establishment, mainte- | has so far refused to amend the| here feel. MOTIVE NEWS WANT ADS! Are you? 


New Passenger Car Registrations, All States for September, 1952-1951 
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| | | | | at«@ 
Car registrations by states are “ 2 Z ; 8 : 
released here weekly, as com- = £ w > i .4 3 ‘ Pe ‘“ = é € i 
piled by R. L. Polk representa- | © 2 e 2 |¢s4 £ 5 | o2 a y — - pe ab | - > € 2 2 : = a“ 
tives In state capitals. = 3 3 E es z 3 b ss x 2 5 = z< = E 3 at v= % 3 é 3 - 3 = 3 < 
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31 States Previously "52; 4434) 3399) 8800) 17454) 34087) 35641; 1525) 7618; 44784) 14354) 4966; 40698; 9759; 12290; 82067 74; 1057; 1812) 2943, 87; 142) 2 4027, 5431; 2495; 4543; 2045; 836) 183567 i 
Reported for September ‘51; 6880 5900| 17344| 28140| 58264] 37466] 1473) 10525] 49464] 18235| 4317) 47415| 12877) 16469| 99313| | 2446] 2362) 4808] 222] 125] 262| 4061| 106] 3378| 11276] 1226] 848) 241353 
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‘StL 74} 67] 243] 485) 869} 718} 9) 908} 280) 45] 892] 208) 272} 697} | AT} SA 0837} 182} 8949 
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BIL 70, __69]_187|_378|__ 704] 486/—_18|_125|_ 629] 204/39] 63] 1361 t82)—ti7a]| | a2], tt) 38) 261_ SIH) 280 i 
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Indiang "52; 214) 220) 409; 977) 1820, 1766; 86) 440; 2292; 778) 233; 2113; 489) 614) 4227 ; 53; 110) 163) 1 2 4; 227; 312) —s19),— 442] C02 23, 9734 
‘51; 365) 361) 848) 1526; 3100; 1978] 68) 492) 2538] 924) 233) 2492; 706, 957| 5312 133) 145) 278 | 3; 13) 261; 586} 154) 1123 48 14, 13431 
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Kentucky i "52 73 69; 158) 383) 683) 974; 28) 161; 1163) 293) 72) 1343) 195) 272) 2175 18, +29 47 l Nl 67, 132) +52) +JI7) 57, 7, 4500 
_ ‘Sil i4) 125) 395| 588, 1222 984; 19] 197] 1100] 338; 61| +—-1333|-—«273|«356| 2361] | 39} 40) 79] | ,_F 69| 202i + ~—63|_—«342| 3 _ 75483 
Louisiana ree "52 76 gly 191) 400) 748) 1016) 24) 159) 1199) 273) 75) 1344) 223) 328) 2243) 4, 25, 39, 68 l 1 1 30; 101) 7; 27) 43) 7, 4783 
SN; 122]_—153)_— 319] 659) 1253 986! 16) 199) 1201] 363 77| 1207) 259; 380) 2286 46 48 94 | 8 Si; 103;  67| +338); ~—s«32 4, 5437 
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The following advertised delivered prices 
are based on factory retail prices sng- 
gested by the factories under authority 
of the Office of Price Stabilization. These 


bridge—4-dr. sed., $1,837.34; cl. cpe., $1,- 
799.18. Cranbrook—4-dr. sed., $1,928.50: 
cl, cpe., — Belvedere, $2,231.21: 1 
conv., $2,343.83. é 
Prices inelude federal excise taxes and PONTIAC—Chieftain 6—4-dr. sed., §$2,- 


Current Prices on New Cars ) : 


livery and handling charges. They do CHRYSLER—Windsor—4-dr. sed., $2,597 | $2,264.74. Crestline 8—Victoria, $2,119.73; |313: 6-pass, stat. wag., $2,775 (8-pass., | $2,615.09. Chieftain 8—4-dr. sed., $2,089.62. 
NOT include transportation charges, state | (S-pass., $3,441.25); cl. cpe., $2,574.50; | conv., $2,229.42; stat. wag., $2,401.24. | $2,823.50). Monterey—4-dr. sed.. $2,330; | 2-dr. sed., $2,031.45; stat. wag., $2,772.46 





and local taxes or optional equipment. ‘tat. wag.. $3,299. Windsor Deluxe—4-dr. | (Ford-O-Matic optional at $184 on all|spt. cpe., $2,449; conv., $2,605.50. (Mere-| Chieftain 6 Deluxe—4-dr. sed., $2,118.53: 
ALLSTATE — Four — 2-dr. sed., $1,499. | S¢4., $2,826; Newport, $3,186.25; conv., | models.) O-Matic optional at $189.81 on all models.) | 2-dr. sed., $2,060.28; conv., $2,444.21; Cat- 
Six—$1,686.18. (Sold only by Sears, Roe- $3,300.75. New Yorker—4-dr. sed., $3,- FORD OF BRITAIN—Prefect 4-dr. sed., MORRIS and MG—Minor — 4-dr. sed., | alina, $2,304.30 (super deluxe, $2,370.43); 
buck and Co. stores in certain areas.) 389.50 (8-pass., $4,388); cl. cpe.. $3,360.50; | $1,344; Anglia 2-dr. sed., $1,183; Consul | $1,595; 2-dr. sed., $1,445; conv., $1.475.| stat. wag., $2,689. Chieftain 8 Deluxe 
AUSTIN—Somerset — 4-dr. sed., $1,795; Newport, $3,806.75; stat. wag., $4,102.25. | 4-dr. sed., $1,693; Zephyr six 4-dr. sed.,|MG-TD conv.—standard, $2,115; Mark II | 4-dr. sed., $2,193.51; 2-dr. sed., $2,136.32: 
stat. wag., $1,895; conv., $1,945; A-40 New Yorker Deluxe—4-dr. sed., $3,550.75; | $1,890. (Delivered at U. S. Ports.) Deluxe. $2,360. conv., $2,517.66; Catalina, $2,379.99 (super 
sports conv. $2,295: A-90 sports sed., $3,-| Cl. cpe., price to be announced; Newport. HENRY J—Corsair Four—2-dr. sed., $1,- NASH—Rambler Super—suburban, §$2,- | deluxe, $2,446); stat. wag., $2,772.46. 
305. (Delivered at U. S. ports.) $3,968; conv., $4,049.50. Custom Imperial | 499. Corsair Deluxe Six—-2-dr. sed., $1,- | 002.60. Rambler Custom—Country club | (Hydra-Matic optional at $178.50 on all 
BUIOK—Special _4-dr. sed., $2,208.76 | —4-dr. sed., $4,249.50; lim., $4,787. Crown | 686.18. sed., $2,094.35; conv., stat. wag., $2,- | models.) 
(Del $2,255.32); 2-dr. Deluxe sed., | Imperial—4-dr. sed., price to be announced ; HUDSON—Pacemaker Six 4-dr. sed., | 118.90. Statesman Super—4-dr. sed., $2,- ROOTES—Hillman Minx—4-dr. sed., $1,- 


$2,196.88; el. cpe., $2,114.65; Riviera, $2,- | lim., price to be announced. (Fluid-Matic | $2,310.87; 2-dr. sed., $2,264.13; cl. cpe., | 178.35; 2-dr. sed., $2,143.55. Statesman | 533; conv., $1,840; stat. wag., $1,938. 
295.43; conv., $2,634.17. Super—4-dr. sed., | OPtional at $130.10 on Windsor, standard | $2,310.87; bus. cpe., $2,115.72. Wasp Six— | Custom—4-dr. sed.. $2,331.70; 2-dr. sed., | Hillman Minx Deluxe—4-dr. sed., $1,645; 
$2,563.17; Riviera, $2,477.56; conv., $2,-| 0 other models. Fluid-Torque standard on | 4-dr. sed., $2,465.84; 2-dr. sed., $2,413.28; | $2,309.50. Ambassador Super—4-dr. sed., | conv., $1,890. Humber — Hawk sed., $2,- 
868.59: stat. wag $3,295.73. Roadmaster | Custom Imperial and Crown Imperial; op-|cl. cpe., $2,465.84; Hollywood. $2,811.58; | $2,557.20; 2-dr. sed., $2,520.75. Ambassa- | 295; Super Snipe sed., $3,369; Pullman & 
—4-dr. sed. $3,200.36° Riviera. $3,300.05; | tional at $139.75 on other eight-cylinder | conv., $3,047.50. Commodore Six — 4-dr.|dor Custom—4-dr. sed.. $2,716.45; 2-dr.|Imp. lim., $5,110. Sunbeam-Talbot—sed., 
conv. $3,452.56; stat, wag..’ $3,976.73. | models, at $106.40 on Windsor Deluxe and |sed., $2,673.59; cl. cpe., $2,646.69; Holly- | sed., $2,695. (Hydra-Matie optional at | $2,685; conv., $2,911 . Rover 75—sed., §2,- 


a i sor. s , $2,999.86; conv., $3,246.77. Hornet | $178.85 on Statesman and Ambassador. ) 697. (Delivered at U. S. ports.) 

Dynaflow standard on Roadmaster, op-|at $236.50 on Windsor Power steering | wood $s 

pone at $192.50 on Special and Super. GM standard on Crown Imperial, optional at = oe pommnaieee Eight—4 —— sed., $2,- OLDSMOBILE—Deluxe 88 — 4-dr. sed., STUDEBAKER—Champion Custom — 4- 
optional at $198.90 on | $198.90 on other models. Wire-spoke wheels | 768.86; cl. cpe.. $2,741.99; Hollywood. $3,- | $9 397.09; 2-dr. sed., $2,261.62. Super 88|dr. sed., $1,768.70; 2-dr. sed., $1,734.90: 


Super and Roadmaster. optional at $290.25 on all models.) 095.15; conv.. $3,342.05. (Hydra-Matie op-|_4-ar. sed., $2,461.71; 2-dr. sed., $2,-| cl. cpe., $1,762.99. Champion Deluxe—4-dr. 

OADILLAC—Series 62—4-dr. sed., $3,-| DODGE — Meadowbrook Special — 4-dr. | tional at $175.71 on all models.) 395.25; cl. cpe., $2,344.92; Holiday, $2.-|sed., $1,861.70; 2-dr. sed., $1,827.91; cl. 
666.26; el. cpe., $3,571.33; Coupe deVille, |sed., $2,088.25; cl. epe., $2,046.50. Mea- JAGUAR—XK-120—Super Sports, $4,039; | 673.39; conv.. $2,852.59. Classic 98—4-dr. | cpe., $1,856. Champion Regal—4-dr. sed., 
$3,994.57; conv., $4,143.72. Series 60 Spe- | dowbrook—4-dr. sed., $2,181; cl. cpe., $2,- | hardtop, $4,065. Mark VII—4-dr., $4,170. |sed., $2,785.82; Holiday, $3,021.75; conv., | $1,946.48; 2-dr. sed., $1,912.70; cl. cpe., 
cial—4 


-dr. sed., $4,304.88. Series 75—S8- | 151.75; stat. wag., $2,250.75. Coromet— | (Delivered at U. S. ports.) $3,228.84. (Hydra-Matic optional at $178.35 | $1,940.78; Starliner, $2,220.35; conv., §$2,- 
pass. sed. $5,407.54; lim., $5,620.93. |4-dr. sed., $2,365; cl. cpe., $2,336; Diplo- KAISER—Deluxe—4-dr. sed., $2,512.79; | and GM power steering at $198.90 on all | 272.84. Commander Regal—4-dr. sed., $2.- 
(Hydra-Matic standard on Series 62 and/ mat, $2,577; conv., $2,710.50; stat. wag., | 2-dr. sed., $2,459; bus. cpe., $2,271; 4-dr. | models.) 120.82; 2-dr. sed., $2,085.60; cl. epe.. 


60, optional at $198.36 on Series 75. GM | $2,648. (Gyro-Matie optional on all models | Traveler, $2,618.55; 2-dr. Traveler, $2,- PACKARD—200—4-dr. sed., $2,548; 2-dr. | $2,114.86. Commander State—4-dr. sed. 
power steering optional at $198.43 on all|except Meadowbrook station wagon at | 565.67. Manhattan—4-dr. sed., $2,649.63; | sed., $2,494. 200 Deluxe—4-dr. sed., $2,- | $2,207.62; 2-dr. sed., $2,172.41; cl. cpe., j 
models. ) $130.10. Gyro-Torque optional on all Coro- | 2-dr. sed., $2,596.76; cl. cpe., $2,617.91; | 695; 2-dr. sed., $2,641. 250—Mayfair, $3,- | $2,201.67; Starliner, $2,487.52; conv., $2,- | 

CHEVROLET—Styleline Special — 4-dr. | net models at $233.50. Wire-spoke wheels |4-dr. Traveler, $2,755.36; 2-dr. Traveler, | 318; conv., $3,476. 300—4-dr. sed., $3.116. | 547.92. Land Cruiser—4-dr. sed., $2,364.91 
sed., $1,670.43; 2-dr. sed., $1,613.62; cl. | optional on all models at $290.25.) $2,702.50. (Hydra-Matic optional at $178.55 | Patrician 400—4-dr. sed., $3,797. (Ultra- | (Automatic optional at $231.24 on Cham- 
cpe.. $1,620.26; bus. cpe., $1,529.55. Style- FORD—Mainline 6—4-dr. sed., $1,689.47; | op all models.) matic standard on Patrician 400, optional | pion and $243.08 on Commander and Land 

" Deluxe—4-dr. sed., $1,761.21; 2-dr. | 2-dr. sed., $1,640.59; bus. cpe., $1,536.33; LINCOLN—Cosmopolitan—4-dr. sed., $3,- | at $189 on other models. Power steering | Cruiser.) 

sed., $1,707.32; cl. cpe., $1,726.26; Bel-Air, | stat. wag., $2,018.40. Mainline 8—4-dr. | 517; cl. cpe., $3,621.50. Capri—4-dr. sed., |optional at $195 on all models; power WILLYS-OVERLAN D—Aero—Lark 2-dr 4 
$2,006.05; conv., $2,128; stat. wag., $2,-|sed., $1,766.09; 2-dr. sed., $1,716.20; bus. | $3,660.50; spt. cpe., $3,865.50; conv., $4,- | hrakea at $39.45 sed., $1,740.67; Wing 2-dr. sed., $1,989.33: o 
297.12. Fleetline Deluxe—2-dr. sed., $1,-|cpe., $1,612.53; stat. wag., $2,094.07. Cus- | 025. (Hydra-Matic standard on all models.) PLYMOUTH—Concord — 2-dr. sed., $1,- | Ace 2-dr. sed., $2,074.34; Eagle, $2,155.04. 
707.32. (Powergiide optional at $178.35 on | tomline 8—4-dr. sed., $1,857.85; 2-dr. sed., MEROURY — Custom — 4-dr. sed., $2,- | 768.39; bus. cpe., $1,625.36 Suburban, $2,- | Four—stat. wag., $1,862.22 (four-wheel 
Deluxe models. ) $1,808.95; el. epe., $1,818.50; country sed., | 248.50; 2-dr. sed., $2,191; spt. epe.. $2,- |177.81; Savoy Suburban, $2,301.88. Cam- | drive, $2,304.03). Six—stat. wag., $1,948.76. 
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| German Cars Take Hold 


| Third of Record Output 
j 
i 

BRUSSELS.—UTPS)—France and 
Britain are becoming worried by 
the way automobiles made in West- 
ern Germany are taking over their 
old markets. 

German production during the 
first six months of 1952 reached a 
new peak, which enabled the Bonn 
zone to export one-third of all ve- 
hicles produced there. 


The recently ratified coal and 
steel pool of Western Europe, ac- 
cording to certain experts, will 
help Germany, aided by a rapid 
development of its steel industry, 
to produce 20 percent more ve- 
hicles next year. 

In 1951, Western European na- 
tions, with the exception of Brit- 
ain, increased their motor-vehicle 
output—France by 25 _ percent, 
Western Germany 22 percent and 
Italy 15 percent. 

However, during the first six 
months of the year, as compared 
with the corresponding period of 
1950, French exports decreased to 
the Swedish market by 57 percent 
(2,232 vehicles as against 5,158 in 
1950), to the Netherlands bv 60 
nercent (972 vehicles against 2,428 
in 1950), to Switzerland bv 30 ner- 
cent, Brazil by 34 percent. United 
States bv 68 percent and Uruguav 
bv 87 vercent. 

This loss abroad was taken up 
by increased exports of German 





Pa. Dealers Retain 
Advisor for New 


Commercial Code 


HARRISBURG, Pa. — (1ITPS) - 
George H. Hafer. attornev, has heen 
retained by the Pennsylvania Auto- | 
motive Assn. as technical advisor | 
on amendments which may be nro- | 
posed to a uniform commercial | 
code expected to be introduced at} 
the 1953 legislative session, it is an- 
nounced by Claude S. Klugh, PAA 
general manager. 

Hafer has served in Washington 
as general counsel of the Selective | 
Service Svstem and was active in| 
drafting Pennsylvania’s fire and} 
casualty insurance rating laws 

Klugh explained that a uniform 
commercial code has been in the 
development stage in Pennsvlvania 
for 10 years and is expected to be 
the pattern for all states to follow. | 

“At the present time in Pennsv]- 
vania,” Klugh said, “automobiles 
are financed by the use of bailment 
leases, conditional sales or chattel 
mortgages. 

“The new code does not prevent 
the use of bailment leases, condi- 
tional sales or chattel mortgages 
as such, but only provides in detail 
for the form of such instruments, 
the filing of them and the rights 
of the dealer, the purchaser, credi- 
tors of the purchaser and persons 
to whom the car may be trans- 
ferred; or, in the case of a bail- 
ment lease, creditors and trans- 
ferees from the lessee.” 








Chrysler Efficiency Award 
Given Lethbridge Dealer 


The Chrysler efficiency-service 
award has been presented to Wil- 
liam Harvey, general manager of 
Imperial Motors, Ltd. (Chrysler- 
Plymouth-Fargo), of Lethbridge, 
Alta. 

Chrysler representatives from the 
regional office in Calgary feted 
more than 30 members of Impe- 
rial’s staff at a luncheon in Leth- 
bridge. The Calgary representatives 
were L. W. Hamilton, O. W. Allan, 
Harvey Williams and Homer With- 
ell, 





DEALER NAME 
DECALS 


IDENTIFY THE CARS YOU SELL 
MARNE-MOTORS 


Y (aces MONONGAHELA.PA. WILLYS 





BUY DIRECT — SAVE 25% 


Any Design, and Two Colors 
Most Permanent — Low Cost Per Car 
All Enamel — Water Applied 


CO-OP ADVERTISERS 


BOX 533, MASSILLON, OHIO 


sls 





Rival Nations Thrown for Loss 


Goes to Export Market; 


automobiles and trucks, mostly 
Opel, exporting 50 percent of its 
production, and Volkswagen, ex- 
porting 40 percent. 

By May of this year, 
automobile production had reached 
the record monthly figure of. 36,700 
vehicles, with Volkswagen produc- 
ing 9,000 a month, Opel 6,000 and 


Ford (Cologne works) and Mer- 
cedes 3,000 each. 
In Switzerland, German cars 


have driven all other foreign makes 
from the market with 6,524 ve- 
hicles, the U. S. holding second 
place with 3,455 cars. In Belgium, 





N. H. Receipts Swell 


CONCORD, N. H.—(UTPS)—New 
Hampshire's state gasoline tax re- 
ceipts will reach $7,326,000 this year, 
according to David L. Fosburgh, 
secretary of the New Hampshire 
Good Roads Assn. This would be a 
26 percent increase over 1951, when 
the figure was $5,819,000. 





Inc., Chicago. 






German | 


which used to be one of the most 
important French, British and 
| Amersonn markets, German cars— 
in particular Mercedes-Benz diesel- 
| powered passenger cars—have cap- 
|tured the market. 

The German three-wheeled Go- 
liath car, for which 26 different 
body styles exist, has sold 100,000 
| units in Scandinavia over the past 
| year, virtually eliminating other 
| foreign makes from the market. 


by Belgium to become valid in 
January, under which cars assem- 


| bled abroad can no longer be im-| 


|ported, are considered of no avail 
in stopping the Germans. In Bel- 
| gium, for instance, they are already 
| negotiating for or building assem- 
bly lines. 

There can be little doubt that in 
the field of low gas consumption 
and cheap maintenance, German 
|cars have taken over the European 
market and are threatening to lim- 
it British exports to the dominions, 
those of France to that country’s 
Overseas possessions and those of 
Italy to the Italians’ wealthy but 
extremely limited clientele. 

The threat to the American ex- 
port industry, in view of rising 
gasoline prices abroad, is clear as 





Charles R.Waller (seated), Presi- 
dent, and Harry Hollywood, Gen- 
eral Manager, Western Ave. Sales 


well. 


re i 


Restrictions, such as one issued | 






WASHINGTON. — The _ nation’s 
| lumber industry has announced the 
|development of a new all-wood 
|truck body, designed to conserve 
| tight steel supplies. 
| The National Lumber Manufac- 
|}turers Assn. unveiled the all-wood 
body during its annual meeting at 
the Shoreham Hotel here last week. 
The body, developed at the Wash- 
ington laboratory of Timber Engi- 


Toronto Plant Completed 


By Wagner Brake Co. 


ST. LOUIS. — Wagner Electric 
Corp. has announced the comple- 
tion of a Toronto manufacturing 
plant and office building by its 
Canadian subsidiary, Wagner Brake 
Co., Ltd. 

The plant will manufacture brake 
hose, wheel and master cylinders, 
brake assemblies and test and re- 
pair equipment for Wagner rotary 
air compressors and the Sangamo 
tachograph. George K. Elliott is 
manager of the Canadian firm. 





‘Lumber Industry Builds 
All-Wood Truck Body 


neering Co., research arm of 
NLMA, is intended primarily for 
military use. But NLMA President 
John B. Veach said it also is 
adaptable to civilian trucks. 


An outstanding feature of the 
body is its exceptional strength, 
achieved by gluing and bending 
much of the wood involved. Thin 
strips of black gum are glued in 
layers and then bent to form U- 
shaped framing members. which 
run the width of the body. This 
laminating process gives the mem- 
bers much greater strength than 
ordinary timbers, Veach said. 

According to Veach, three all- 
wood truck bodies will be made 
available for tests at the army’s 
Aberdeen (Md.) proving grounds 
early next year. 

Every part of the body, he said, 
has been treated with preservatives 
to make decay virtually impossible. 
Waterproof glues will prevent the 
laminated wood from separating 
under tropical conditions. The body 
also is treated to resist warping. 





mm over 2,000 service customers a month 


“We have chosen complete ARO lubrication equip- 
ment because of its speed and efficiency demanded in 
handling over 2,000 service customers a month!’—says 
Charles R. Waller, President, Western Ave. Sales Inc., 
largest Buick dealer in Chicago and the Mid-West. 


Vee Leader! 


AIRCRAFT PRODUCTS... GREASE FITTINGS 














4 
! 


Note the combination of ARO overhead reels, wall 
cabinet units and portable drains . . . outstanding eye- 
appeal plus features to save time, improve service and 
increase lube profits! See your ARO Jobber. 

The Aro Equipment Corporation, Bryan, Ohio. 


ARO Equipment of Canada, Ltd., Toronto, Ont. 


LUBE EQUIPMENT 


Also... AIR TOOLS ...HYDRAULIC EQUIPMENT... 
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For Better Roads = Re OR 


GM Dealers Aid in $194,000 Contest 
To Stimulate Highway Thinking 








New-Car Stocks 
Rise to a High 
For 15-Months 


(Continued from Page 1) 






(Continued from Page 2) 
as taking a normal year-end down 
trend. 

They said the easiest used cars 
to move are those which can be re- 
tailed for $800 to $1,000. But, iron- 


miles every day. We underestimat-|the U. S. First-place winners in 
ed the need for motor vehicles, the | each of the 48 states and the Dis- 
damage that would result from de- | trict of Columbia will receive $1,500 
layed maintenance and failure to each, with two honorable mentions 

| 











modernize our highways.” | of $500 each for the states and the Sn Pe A ae ically, the cars that can be sold in 
Wilson ye = ves Weog District of Columbia. “ ini as was " om . 
’ > In- ‘ : “ . ° - 
pean ia 8 single year than all | Subject of the essay will be: “How | Essay Contest Highlights ‘Dealer Week'— ew-Car Stocks 
the 48 states spend for highway |‘? Plan and Pay for the Safe and! «Know Your Automobile Dealer Week" in Huntington, N. Y., was featured by an | In Postwar 
improvement.” Adequate Roads We Need. The essay competition amona school students. a parade of old and new cars. and a lunch- | (Estimated by Automotive News) . 
Known as the General Motors contest will run until midnight] eon. Town Supervisor Walter Fasbender (center) presents first-prize awards to i ies te — 
Better Highways Awards, the com- March 1. Patricia Ann Taylor and Anthony Mollo. From left are Edward P. Rodenhurst, chair- In Transit Potential 
petition is open to any resident of The essays will not be judged | man; Clinton Wheeler, Charles Schmidt, William Frame, Miss Taylor, Fasbende-, Mollo, Cortes Field to Inventory 
the U. S., except contest judges and| on literary merit. Criteria will be | .obert S. Armacost, C. Ray Palmer, Fred Menendez and Henry Eisenhauer. a " - anaes aaa aaa 
their immediate families. originality, sincerity and prac- | —— ae a —- is ee ee Se 


| 
Highways Awards Fact Book,” pre-|tendent, New York State Depart- | June 1, '50.. 247,680 160,200 407,880 


The 162 national, regional and | teal adaptability. Sept. 1, °50.. 239,642 160,400 400,042 


state prizes will be topped by a While brevity is suggested, no| pared by GM. ar |ment of Public Works, and presi- Dec. 1, °50.. 295,521 128/300 423,821 
$25,000 first-place national award. | limitation is placed on the length) Judges of the contest will in-| dent, American Assn. of State High-|Jan. 1, "51. . 305,888 89,900 404,788 
Second-place national winner will | of the essay. Each contestant may/clude Ned H. Dearborn, National | way Officials. —, : a: wee ieee Sn 


receive $10,000 and third, $5,000. | submit any supporting data with 
In addition, there will be three | his essay—such as graphs, charts, 
honorable mentions of $3,000 | drawings, photographs or other il- 
each. lustrations. 


There will also be nine awards of | With the entry blanks, which are 


Safety Council president; Thomas Brief talks also were given at Apr. 1,°51.. 406,541 138,500 545,041 
H. MacDonald, Bureau of Public} last week’s meeting by W. F. Huf- mag 1, oa. 305.108 113,080 4s3, 108 
Roads commissioner; Curtis H. Mc-| stader and Paul Garrett, GM vice- | June 1, ’51.. , A 

Graw, chairman of McGraw-Hill} presidents, and Albert Bradley, GM oo, a" sone Sr see rane 
Publishing Co.; Dr. Robert Sproul, | executive vice-president and chair- | Sept 


$2,500 each for the best essays sub-| being distributed by dealerships, | president > i wanes of Cali- one of the National Highway Users Nes, 4 a onan eee Sean 
areas of! contestants will receive a “Better | fornia, an . D. Tallamy, superin- ! Conference. Dec. 1, °51.. 250,445 77,500 327,945 

mitted from nine regional Ss , — Jan. 1, °52.. 224,968 31,000 255,968 
Feb. 1, ’52.. 198,762 69,000 267,762 

Mar. 1, ’52.. 182,577 76,000 258,577 

Apr. 1, ’52.. 213,391 83,000 296,391 

May 1, ’52.. 251,674 88,000 339,674 

€ June 1, 52. . 232,036 70,000 302,036 
July 1, °52.. 193,462 84,500 277,962 






















| Aug. 1, ’52.. 162,086 12,000 174,086 
| Sept. 1, °52.. 149,091 77,000 226,091 
Oct. 1, °52.. 233,556 89,000 *322,556 
Nov. 1, ’52.. 309,097 90,500 399,597 


+Field stocks include cars actually at 
| dealerships, those warehoused by dealers 
and factories and demonstrators. 
| *Revised. 

(Note: About 60,000 new models in the 
Nov. 1, 1952, total were warehoused or in 
transit prior to public announcements. ) 





‘that bracket are the hardest to 
| acquire in trade. 
A great many queries on new 


CLA ea ae cars are said to be coming from 
CUS MRL RT |such tradein owners, but most of 
natural chrome luster | them get discouraged when they 
j learn about the size of the pay- 
RCO TBAT IT |ments involved for the new car. 
: dN | A Detroit new-car dealer said: 
CT | “It’s almost impossible to get a 
USAC Luts | 1946, 1947 or 1948 model on the lot. 
When I do manage to get one, it is 
Made by makers of famous usually gone the same day.” 
CCM eT Meas] -%s —Bernie THOMAS 


Tests prove it provides Fla. Dealer Sues 


onger-lasting protection 

a Shop Customer, 
Why sell less than the dina age Charging Libel 
best? Only Corogard offers Cree ST. PETERSBURG, Fla.—Grant 


Motors (Ford), St. Petersburg, is 
seeking $100,000 in a libel action 
against an airline executive and his 
firm, California - Atlantic Airways, 
Inc. 

Grant accuses Owen Williams 
and the airline of statements which 
;endangered the Grant company’s 
| franchise with Ford Motor Co. 
According to the bill of com- 
|plaint, Williams brought his 1949 
Lincoln into the Grant shop with 
a cracked engine block last Apr. 7. 
|A reconditioned engine failed to 
| operate properly, it says, and Wil- 
|liams was granted permission to 
| drive the car until a second recon- 
ditioned engine could be obtained. 

He failed to bring the car back, 
|the complaint charges, and so a 
| bill was sent for work already done. 
Grant claims that Williams then 
|wrote to Ford Motor Co. officials, 
|charging the St. Petersburg firm 
with using materials from local 
sources and padding his bill. 


you so many sure-fire 
sales features plus free 
merchandising materials 
and sales aids. 


Get the facts on the 
nation’s number one 
chrome coating. Ask your 
3M distributor about 
COROGARD or write us 
for complete details. 


door handles 
by cutting new lips on 
old ferrules — or in- 
stalling new ferrules. 
DEALER COST 
$4.00 


Door Handle Fiange 
Depressor aids in re- 
moving door handles 
and window control 
levers Adjustable — 
fits all s'zes. RUB- 
BER PROTECTED. 
Leaves hands free. 
Pick included with 
each tool 

DEALER COST 

$2.25 





IMMEDIATE 
DEL 
MINNESOTA MINING AND MANUFACTURING COMPANY It your fodber sannot 
‘ ‘ ae furnish ord 
ADHESIVES AND COATINGS DIVISION 2 411 Piquette Ave., Detroit 2, Michigan 
General Sales Office: St. Paul 6, Minn., Export Office: 270 Park Ave., New York 17, N. Y. 


MAKERS OF *“*scoTcn” BRAND PRESSURE SENSITIVE ADHESIVE TAPES © “*$COTCH’ BRAND SOUND RECORDING’ TAPE @ **SCOTCHLITE’’ BRANO 


PEFLECTIVE SHEETINGS ©°°3M"" ABRASIVE PAPER AND CLOTH @**3M"* ADHESIVES AND COATINGS @°°3M"" ROOFING GRANULES ©°°3M"" CHEMICALS 





n 


tee eh he A) 


AUTOMOTIVE NEWS, NOVEMBER 17, 1952 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 

















Week Week Jan. 1 dan. 1 
Ended Same Ended Nov., to to 
Nov. 15, Week, Nov. 8, 1952, Nov. 17, Nov. 15, 
1952 1951 1952 to Date 1951* 1952* 
CHRYSLER 23,009 20,621 20,425 44,570 1,121,816 768,402 
Chrysler 3,326 3,276 1,468 4,794 152,758 96,989 
DeSoto 2,611 2,235 2,589 5,474 109,500 79,756 
Dodge 6,404 5,188 6,309 13,575 294,437 207,466 
Plymouth 10,668 9,922 10,059 20,727 565,121 384,191 
FORD 28,386 20,915 28,264 59,085 1,071,443 855,858 
Ford 22,232 15,188 22,100 46,383 825,805 666,685 
Lincoln 546 481 1,027 24,511 27,738 
Mercury ‘ 5,608 5,727 5,683 11,675 221,127 161,435 
GENERAL MOTO 37,993 36,562 42,239 83,098 2,065,396 1,609,281 
Buick 7,902 6,169 7,108 15,010 372,189 287,762 
Cadillac 2,374 1,887 2,294 4,668 95,117 89,360 
Chevrolet 21,369 18,154 22,163 46,398 1,019,999 786,973 
Oldsmobile 6,327 5,094 ° 5,116 11,443 263,610 205,365 
Pontiac .... 21 5,258 5,558 5,579 314,481 239,821 
KAISER-FRAZER 1,892 1,154 1,845 3,737 93,527 63,495 
Frazer . ; hele , app . 
Kaiser .. 1,892 1,154 1,845 3,737 93,527 63,495 
CROSLEY _— 54 — 4,566 1,491 
HUDSON ee 943 2,549 88,023 67,230 
NASH . 4,484 3,062 4,349 8,833 143,355 129,444 
PACKARD .... 1,058 1,838 859 1,917 69,163 49,661 
STUDEBAKER .... 8,470 3,880 5,068 11,512 208,067 143,687 
WILLYS-OVERLAND? 1,726 340 1,072 2,798 24,284 48,816 
Total Cars, U. S. 105,624 88,426 105,064 218,099 4,889,640 3,737,365 
tincludes station wagons. *Revised. = 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Nov., to to 
Nov. 15, Week, Nov. 8, 1952, Nov. 17, Nov. 15, 
1952 1951 1952 to Date 1951* 1952* 
CHEVROLET 8,842 6,779 8,539 17,920 393,266 281,565 
CROSLEY . Me Gasien ; 671 208 
DIAMOND T 144 99 159 303 6,921 6,931 
DIVCO 27 me «6 27 3,939 2,559 
DODGE ..... 4,047 3,852 4,041 8,088 151,242 144,741 
FEDERAL 36 60 wW 80 2,313 1,460 
FORD 7,009 4,812 6,909 14,530 292,532 199,045 
GMC. edd encacs 2,926 2,241 2,902 5,828 114,805 101,592 
INTERNATIONAL 2,554 2,027 2,106 4,660 142,774 111,183 
MACK .... ; 249 WE: dates 249 12,894 9,007 
ES 352 252 346 698 12,932 15,170 
STUDEBAKER . 1,340 1,112 1,220 2,656 46,676 51,012 
IIE cc emsvclesvecess 226 400 225 451 14,691 10,605 
WILLYS-OVERLAND 2,644 1,818 2,611 5,255 85,711 92,151 
MISCELLANEOUS 331 289 331 662 14,475 13,154 
Total Trucks, U. S.... 30,727 24,101 29,433 61,407 1,295,842 1,040,383 
is | Total Cars, Trucks 
Ric ip adins ssesuiins 136,351 112,527 134,497 279,506 6,185,482 4,777,748 
Total Cars, Trucks, 
Canada ae 9,084 7,551 8,709 17,793 365,678 348,268 
Grand Total 
Cars and Trucks, 
U. S. and Canada._..145,435 120,078 143,206 297,299 6,551,160 5,126,016 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 
N.B.: All U. 8S. totals include cars and trucks for military orders. 





| Booth, 86, former vice-president of Kelsey- 
| Hayes Wheel Co., Detroit, died here Nov. 
|9. Mr. Booth joined Kelsey-Hayes in 1911, 
| just after he invented the demountable-rim 
auto wheel, and retired in 1937 as chief 
engineer. 


Obituaries 


James, Pioneer Dealer 


In British Columbia 
NEW WESTMINSTER, B. C.— 
Abram F. James, pioneer British Willard T. Walker 
Columbia auto dealer who has been| RACINE, Wis.—Willard T. Walker, 73, 
in business here for more than 50| board chairman of Walker Mfg. Co., Ra- 
. 1] cine, died here Nov. 1. A lifetime resident 
years, died recently. of Racine, he founded the Walker firm in 
In 1927 he won the General Mo-/ 1908 with his brother, the late Warren H. 
tors award for the most car sales 


* * * 


Walker, to make automotive jacks. The 





. a company, now one of the largest parts 
in the province. For several years | makers, has plants in Racine; Jackson, 
past, Pacific Motors, which he op-| Mich., and LaPorte, Ind. 
erated, has handled Austin and | * * * 
Studebaker in New Westminster. Andcow Blais 
, is | 
Mr. James’ son, Gordon H., - TORONTO.—Andrew Blair, 57, head of 


general manager of Pacific Motors | pair Motors, died Nov. 3 while on a hunt- 
* * * ling trip. He previously had been asro 
| ciated with Ford and Hudson factory sales. 


Austin O. Farver 
MIDDLEBURY, Ind.—aAustin O. Farver, | * . * 
61, for a number of years a Ford dealer | : 
here, died Nov. 1 in Elkhart General Hos- | C. P. Sumners 
| LUFKIN, Tex.—C. P. Sumners, 57, part- 


pital. 
* ner and manager of a Pontiac dealership 
Patrick J. Coughlin here, died recently. A native of Cuero, he 
NORTH AGAWAM, Mass. — Patrick J. | had been a resident of Lufkin since 1944. 
Coughlin, former operator of North Aga- * * * 
wam Garage and Coughlin Motor Sales Co. ‘ 
Chicopee, died Oct. 31 after a long illness. Rudolph Rye Whittle 
WILLISTON, S. C.—Rudolph Rye Whit- 


* * * 
tle. 41, co-owner of Whittle Motor Co. 


William N. Booth 
WEST PALM BEACH, Fla.—wWilliam N. | (Ford), died Nov. 6 after a long illness. 
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* * 


BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
, retain this publication for ready--reference. 
Only recently have we been able to secure 
i a quality binder which will stand the gaff 
| and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. - 
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Delays Bar Expected Record . . . 





Week’s Output Steady 
At 136,351 Vehicles 


(Continued from Page 1) 


| 
| 


| 


| 


wind up behind Ford Motor in 
the race for second-place car 
production honors this year. 


As of last week, Ford Motor had 
built 855,858 cars so far this year, 
as against 768,402 for Chrysler Corp. 
Chrysler is currently turning out 
cars at its highest level of the year, 
but production is still far below the 
rates the corporation would like to 
obtain. 


Last week saw Chrysler Corp. 
turn out an estimated 23,009 cars, 
as compared with 20,425 the week 
before. By contrast, Ford Motor is 
topping 28,000 cars every week by 
working many of its widely scat- 
tered plants both overtime and on 
Saturdays. 

* * * 
OWEVER, overtime and Satur- 
day work for the industry as a 
whole was less apparent last week 
than it has been since production 





Sales 


(Continued from Page 1) 


customers will be rigidly carried 


out; shop employes will be remind- | 


ed of their part in promoting new- 
car sales, and parts and service op- 
erations will be expanded as much 
as possible to provide extra reve- 


nue. 
* * * 


ORE frequent sales meetings 

will be held under the direc- 

tion of the sales manager, who has 
been in auto sales since 1935. 

Salesmen will be told that a tight 
sales period is ahead, and that they 
must “hit the ball” if they are to 
continue being effective. In addi- 
tion, if dealerships begin to fall by 
the wayside, more trained sales 
personnel will be available. 

Reports of most recent sales pe- 
riods showed that the market was 
getting stronger in Akron, Detroit 
and Columbus, O. 

In Cleveland, dealers said that 
sales over the election week were 
slow, but that high level sales in 
the past indicated that the con- 
dition is temporary. 

New York City reported steady 
sales at a fairly high level, with a 
fluctuation of not more than 100 to 
200 cars a week out of a 4,500 to 
5,000 car total. 

+ * * 
(f= reports for October show 
new-car sales up considerably 
over September in Washington, D. 
C., Detroit, Columbus, O.; Manhat- 
tan, Kans.; Birmingham, Ala., and 
San Antonio. 

Pittsburgh new-car dealers said 
that business is better than it was 
a short time ago, but that there 
were plenty of new units in stock 
yet. 

The national sales total for the 
first 10 months of this year is con- 
siderably behind the comparable 
period of last year. It is thought, 
however, that if sales continue at 
present levels, the margin will be 
greatly reduced by the end of the 
year. 





Detroit Gets NPA Nod 


On Ford Auditorium 


DETROIT.—NPA has granted 
full approval to construction of 
the $3,700,000 Henry and Edsel 
Ford Auditorium in Detroit, it 
was announced last week by 
Mayor Albert E. Cobo. 

The 3,000-seat auditorium is 
being financed by gifts from 
Ford dealers and Ford Motor 
Co. 

Cobo said that an allotment 
of 399 tons of structural steel 
was included in the NPA ap- 
proval notice and that although 
this was only about three-quar- 
ters of what would be needed 
to complete the building, it was 
enough to get the project under 
way. 








| 


was resumed in volume following 
the end of the steel strike. 

Chevrolet, for example, which 
worked six days a week through- 
out most of October, resumed five- 
day operations this month. Parts 
shortages are said to be to blame 
for Chevrolet cutting back to a 
regular work week. 

However, the slack in Chevro- 
let output last week was more 


Auto Stocks 





Nov. Nov. 1952 

12 5 High Low 
Chrysler 84% 85% 86 68% 
Crosley 1% 1% 8% 1% 
GM 62% 62% 62% £50 
Hudson 16 16% 16% 12% 
K-F 4 4% 7 3% 
Nash 21% 2% 21% 17% 
Packard 4% 4% 5% 4% 
Stude. 35% 36% 39% 31% 
Willys 10 10 10% 85% 
Average 26.60 26.96 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 
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than taken up by boosts in Buick 
and Oldsmobile production. Pon- 
tiac is expected to be a strong 
| factor in the output lineup again 
this week. 
| With Thanksgiving Day and 
|model changeovers coming up in 
| December, it appears now that the 
auto industry has already had its 
best production week of the year. 
That would be the week ended 
Nov. 1, when 117,250 cars and 28,- 
799 trucks were built for a total of 
146,049 units. 
* 





* * 


Oe truck production seems 
likely to hold to high levels 
through the balance of 1952. Boosts 
at Chevrolet and Ford, and near- 
normal output at International Har- 
vester last week, combined to keep 
truck output at the highest level 
of the year. 

Total production of trucks this 
year is certain to top 1,150,000, 
and 1952 is already down as the 
sixth consecutive year in which 
truck builders have produced 
more than a million units. 


Truck production never exceeded 
1,000,000 in any prewar year. 

Through last week, U. S. car 
makers had accounted for the pro- 
duction of 3,737,365 units so far in 
1952. The year’s car total now 
seems likely to end up at about 
4,300,000. That total will under the 
sums racked up in 1950 and 1951, 
but it will still go down as the 
fourth highest in history. 








TURNTABLES! 


DIRECT FROM THE MANUFACTURER TO YOU 





Set up your 
— 


$49 500 


F.O.B. Port Chester 
Write for catalog No. 9 


MACTON MACHI 


217 LOCUST AVENUE 


” ” 





own NEW CAR SHOW! 

© Costs about | cent per hour to operate 
® Collector rings for interior lighting 

® Drive on runway ®@ 4500 Ib. Capacity 


® Unconditionally Guaranteed for 1 year 


NERY €O., INC. 


e PORT CHESTER, N. Y. 

















Any deer pur 

chased __individu- 
ally $39 95. 

With flasher nose 
$3.00 extra. 


, f Christmas 


Specify which wont 
ed: ground stands 
or aerial suspen- 


sion harness. aerial 


(or 


harness 
WRITE FOR CATALOG: With half Santa 
for sled 
With standing 
Full-color Bro- Santa 


Taal tas Ideas in 


F.0.B. Milw. 


Decor- 


Christmas 


ations 








is the 
time to decorate 
your sales floor, 
roof-top, marquee. 
Complete team of 8 deer, 


with sled and ground stands 
suspension 


Sorry, no C.O.D.’s. 


WRITE FOR SUGGESTED 
METHODS OF DISPLAY! 


Spectacular Life-Size 


REINDEER TEAMS 


Attract Crowds 

= to your Show Room 

4 and make your name 
<’ the talk of the town 


WEATHERPROOF ... 


Chip-proof 

. can be 
used yeor 
after year 


Team length: 
45 to 75 ft 
depending on 
spacing. 








Each deer approx. 54” long, 


$415.00 45” tall. Lacquered natural 
$465.00 color. 
aie NMOLD-CRAFT, Inc. 


3727 


N. Palmer 
12 


Rm. 66 





tinea th as an 
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Texas Deal Changes 


A. A. Turner has sold the Robs-| Hopper Motor Co. Rachal operates 
town (Tex.) Ford dealership to} the Willys-GMC dealership at 
Kingsville, Tex., and 
Falfurrias rancher. 


D. C. Rachal and C. F. Hopper, and 
Rachal- 


the firm will now be the 





That's the big news from CONVERTO today 
— extra features as standard equipment —at 
no extra cost. Manufacturers of hoists and 





@ Be o CONVERTO 
dealer. You'll be backed 
up by demand creating 
ad campaigns and free 
dealer helps. Write to- 
day for additional infor- 
mation and name of 
distributor nearest you. 


bodies for every purpose, CONVERTO presents 
the most wanted line for 
five 


‘53. Over twenty- 


“extras”, including: 


8 GAUGE STEEL FLOORING 

} 6%, FT. WIDE BEDS 

FULL 60° DUMPING ANGLE 
FULL LENGTH CROSS MEMBERS 





Developed and tested under actual working 
conditions, CONVERTO’s powerful, job de- 
signed hoists elevate extreme loads to the 
maximum dumping angle in seconds at lower 
engine speeds. 


CONVERTO 


manufacturing co. 
Cambridge City, Indiana 








Full-color ads 
like this appear 


month after month 


in the PONT 
and HOLIDAY 


to make it easy 


for you to sell 


the most popular 


Seat Covers 


in America 


THE HOWARD ZINK CORPORATION 


Fremont Oh Passaic NJ © Long Beach Calif + Charleston M 


All the Sales Aids You Can Use! 


WORLD'S LARGEST MANUFACTURER OF AUTOMOBILE SEAT COVERS 


Hopper is a| 
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Finance Conference Names Officers— 


Officers elected by the American Finance Conference, association of independent 
auto-sales credit companies, at its 19th annual convention in Chicago include (seated 
from left) Thomas W. Rogers, who continues as executive vice-president and secretary; 
E. P. Latimer, president of American Discount Co. of Georgia, Charlotte, N. C., new 
AFC president, and R. Earl O'Keefe, president of Southwestern Investment Co., Amar- 
illo, Tex., former AFC president who now becomes chairman of the executive com- 
mittee. Standing are James F. Watson, treasurer of Pioneer Credit Corp., Great Bar- 
rington, Mass., who continues as a vice-president of AFC, and John E. Murdock, 
president of Murdock Acceptance Corp., Memphis, elected to serve as co-vice-president 
with Watson. Absent for the picture was AFC Treasurer Robert Scott, treasurer, Gen- 


eral Finance Corp., Chicago. 
* * * * + > 


Sound Policies Urged at Parley .. . 


Safe Car Credit Terms 
Are Listed by AFC 


CHICAGO. —A resolution listing 
safe terms for car purchases was 
adopted last week by the American 
Finance Conference at the closing 


session of its 19th annual conven- 
tion here. 

One-third was cited as_ the 
minimum downpayment in all in- 
stances, with 24 months as the 
maximum for new cars, the same 
period for current and two previ- 
ous year model used cars, and 18 
months for older model used cars. 

The resolution pointed out that 
“extension of credit to consumers 
who need automobiles is vital to 
the national economy, the nation’s 
transportation system and the wel- 
fare of the American public.” 

“Sound and constructive terms 
for automobile sales credit are es- 
sential to the stability of both the 
auto and the sales credit indus- 
tries,” the resolution stated. It also 
pointed out that it is necessary for 
the industry to exercise “sound 
judgment and self-restraint in the 
extension of consumer credit.” 

E. P. Latimer, president of the 
American Discount Co. of Georgia, 
Charlotte (N. C.), was elected 
president, succeeding R. Earl 
O’Keefe, president of the South- 
western Investment Co., Amarillo, 
Tex. 

O’Keefe was elected chairman of 
the executive committee, succeed- 
ing Robert L. Oare, chairman of 
Associates Investment Co., South 
Bend, Ind. 

John E. Murdock, president of 
Murdock Acceptance Corp., Mem- 
phis, Tenn., was named a vice- 
president, and Robert Scott, treas- 
urer of General Finance Corp., Chi- 
cago, was elected treasurer, suc- 
ceeding L. Liston Nau, vice-presi- 
dent of Mercantile Discount Corp., 
Chicago. 

Thomas W. Rogers continues as 
executive vice-president and secre- 
tary, and James F. Watson, treas- 
urer of Pioneer Credit Corp., Great 
Barrington, Mass., was re-elected 
as vice-president. 

Graham W. Denton, vice-presi- 
dent of the American Discount 
Co., Charlotte, N. C., told the con- 
vention that retail sales competi- 
tion “is due to reach its highest 
peak in 1953.” As evidence he 
cited the growth in the number 
of retail dealers from 38,700 in 
1941 to 43,200 in 1951. 

T. E. Courtney, president of 
Northern Illinois Corp., De Kalb, 
Tll., in discussing diversification of 
sales credit, which is at present 
chiefly automotive, with many AFC 
members, said that they can sub- 
stantially increase profits at low 
risk by financing television sets, 
radios and other relatively low-cost 
products. 

More competent personnel can be 
attracted by installment finance 
companies by paying higher sal- 
aries, it was emphasized by Ernest 
A, Thompsen, executive vice-presi- 
dent of the Securities Acceptance 
Corp., Omaha. 








Select a practical gift that will be 
appreciated all through the year — give 
Howard Zink Seat Covers. Why? Their 
bright beauty, smooth comfort and carefree 
protection add to car enjoyment in every 
season .. . and Howard Zink Seat Covers are 


made to provide a snug, glove-like fit. 
P.S. Choosing’s no problem. Your dealer has 
allractive Gift Certificates like the one in 


Santa's hand. Let the lucky recipients 
select their own beautiful patterns. 


THE HOWARD ZINK CORPORATION 
Fremont, Ohio + Passaic, N. J. 
Long Beach, Calif. » Charleston, Miss 
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Quick Test Puts 
Battery Bogey 
Under Control | 


SOUTH BEND. — Dealer service 
departments can earn some good- 
will with a word of advice to driv- 
ers who have battled the battery 
bogey in past winters—and lost. 

Studebaker’s general service man- 
ager, Roy B. Bender, recommends 
a 90-second test that warns of pos- 
sible battery failure. 

Servicemen should turn on the 
car lights for 60 seconds, he says, 
to drain off the surface charge 
While the lights are on, they should 
check battery case and cradle for 
damage or corrosien deposits, and 
cables for loose connections. 

After 60 seconds, turn off all 
switches and test the battery in the 
usual manner. Batteries that test 
50 percent or less in all three cells 
should be recharged by the slow- 
charge method, and refilled with 
triple-distilled water. Damage to 
the case calls for replacement, 
Bender says. 

This test every 30 days—oftener 
in cold weather—will beat battery 
worries, he says. 








CALL IT... 





... Ut’s added urge 


to the power of 
THE DALLAS NEWS 


e It’s no good pretending your col- 
lar button popped under the bureau 
— that’s been tried before. You'll go 
and like it... though but for the 
wife’s gentle insistence you'd not 
budge from your easy chair. 


e Such, too, is the predominance of 
The News, breakfast-time visitor in 
an area that’s home to more than a 
third of Texas. This influence makes 
“I saw it in The News” both ample 
and authoritative. Bolstering your 
sales story it means greater accept- 
ance and additional sales. 


e This influence multiplied by The 
News’ larger circulation assures 
your product predominance in this 
larger, richer Double Dallas Market 


Bhetaed i vOee “ ay 





. pe nace ATs 
he Dallas 
Morning News . 


CRESMER & WOODWARD INC., REPRESENTATIVES 








4 


AUTOMOTIVE NEWS, NOVEMBER 17, 1952 





















67 








| For Dealers Only .. . Texas Virginia 
ae | AMARILLO — Amarillo Auto Auction, DaNviLLte — Danville Auto Auction 
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sed-Car Auctions Liste ‘Avinsy Capital, City Automobielcwow Aula, Austion of Vi 
Auction (Tues.), city limits and| ginia, Inc. (Fri.), 3710 Hopkins 
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- . ITLER— Butler Auto Auction . = ‘ 
Alabama Ken Schaefer’s Auto Auction (Wed), Pillow St. ener d Hovuston—Gulf Auction Co. (Tues.), waren "> Auto Auction 
an- , or ‘ (Thurs.), 203 W. Morris St. 5 ; . 45 Waugh Dr. ed.), 5202 Leary Ave. 
; BirMINGHAM—Dixie Auto Auction 7 DaNviILLe — Danville Auto Auction : ° 
nds South Bznno—South Bend Auto W 
Os- Sales (Mon.), 217 Gadsden Rd. Auctio Cc (Wed.), 1202 Blaine (Wed.). General Auto Auction (Mon.), isconsin 
Delighway 261 Auction (Mon.),| 400 ibis > |EMLENTON—Emlenton Auto Auc-| 3400 Washington Blvd. was. — Hollenbeck Motor Sales 
i i : be 
the tion (Tues.), U. S. 38. Lussock — Lubbock Auto Aucti 
HuNTSviILLE—Maney Motor Co. Auto Iowa On| West ALLIs—Milwaukee Auto Auc- 
YS, ; ; EsenssurcG —Ebensburg Auto Auc-| (Thurs.), 1122 E. 34th St. ry Tse . oe 
oe Auction (Fri.), Jordan Lane. ee oe oon, tion Co. (Thurs.), tan Bldg. | Utah — (Tues.), 9721 W. Greenfield 
uld California 4701 an lah ellaicae urs.",/ Krumsvitte—Krumsville Auto Auc- | ; 
for Los ANceLes—California Auto Auc- did a ; tion (Fri.), Route 22. Sart Lake Crry —Salt Lake Auto Canada 
ind tion (Wed., Fri.), 4777 W. Pico| M4SoN Crry—Lapiner’s Car Auction |y |. ,srer —Lancaster Automobile| Auction (Thurs.), 3403 S. State|Toronto—Motor City Auctions 
Siva. ’ ’ | (Wed.), 113 S. Delaware St. Auction, Inc. (Mon.), 1006 N. St. (Tues.), Dixie Gardens. 
all OaKLAND—A. L. Pollock Auto Deal- | Kansas Prince St. : — 
the ers Wholesale Auction (Wed.),| Wicnrra—A. C. Auto Auction, 400 S.|MaNHemm—Manheim Auto Sales & 
on 10121 E. Fourteenth St. Washington. Auction, Inc. (Fri.), 18 S. Main St. 
“— ~~ ae oc ae — on. Maryland PHILADELPHIA — Tom Hamilton - Lou 
; ion (Tues., urs.), . Gar- s ; 
ith vey Blvd Bet Aim—Bel Air Auto Auction Green (Mon.), coe N. Broad St. 
to ; (Thurs.), one mile south of Bel| | Harold B. Robinson Auto Auc- 
nt, Colorado Air on U. 8. 1. tion (Tues., Thurs.), 6600 N. 
LaKEwooo—Max Mosko’s Auto Auc-| Laure. —Colie’s Auto Auction and|__ Broad St. 
1er tion Co. (Wed.), 10400 W. Colfax} Trailer Co. (Wed.), Washington- Wee va a) a aa t 
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Ave. | Concorv —Concord Auto Auction on the Warehouse Diet 
‘ | (Mon., Fri.), 29 Sudbury Rd. DaRLINGTON —Clanton’s Auto Auc- 
Connecticut Norwoon — New England Auto Ex-| tion Sales (Thurs., Fri.), Darling- 
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Mass. 


Florida 


OrLaNpo—Trail Auto Auction, Inc. 
(Wed.), 120 N. Orange Blossom 
Trail. 


Georgia 
ATLANTA—Dixie Motors Auto Auc- 
tion (Tues.), 718 Angier Ave. 
VaLposta—Tom Hewitt Auto Auction 

(Fri.), U. S. 41 South. 
° Illinois 
ANTIocH — Antioch Auto Auction 
(Mon.), Highways 45 and 173. 
BrooKFigeLp — Brookfield Auction 
(Thurs.), 9128 W. 47th St. 
Caro— Ben Fishel Auto Auction 
(Tues.), 2nd and Ohio Sts. 
Cuicaco— Arena Auto Auction 
(Tues.), 84th to 85th on S. Chi- 
cago Ave. 
Ricar Motor Sales (Wed.), 7050 
S. Wabash Ave. 
Decatur — Decatur Auto Auction 
(Mon.), Routes 48 and 121. 


CoopersvILLE—Hastings Auction 
House (Tues.), U. S. 16. 

Detroir— Aptco Auto Auction 
(Wed.), 124 Sproat St. 

Simpson Bros. Auto Auction 
(Tues.), 19600 Woodward Ave. 
Granp Rapws—Grand Rapids Auc- 
tions, Inc. (Tues.), 52nd St. at S. 

Division Ave. 

Mr. CLemMeNS—Simpson Bros. Auto 
Auction (Fri.), 1225 S. Gratiot 
Ave. 

Owosso—Leitch Motor Sales, 
(Thurs.), 309 E. Comstock. 

PLAINWELL—Western Michigan Auto 
Auction (Wed.), Plainwell air- 
port. 

Ypsianti—N ational Automobile 
Auction (Wed.), Routes 112 and 
23. 


Mississippi 
JacksoNn—Red Farmer’s Auto Auc- 


tion (Wed.), 1010 S. State St. 
MerwiAN — Tinnin Auto Auction 












South Dakota 
Va.LLey Sprincs — Tri-State Auction 
Co. (Fri.), H. A. Johnson. 
Tennessee 


Bristo. — Powers Auto Auction 
(Fri.). 


CuHaTTaNooca—Price-Ling Auto Auc- | 
tion (Wed.), 4704 Rossville Blvd. | 


KNoxviLLE—Maney Motor Co. Auto 
Auction (Tues.), Dixie Lee Junc- 
tion. 

MuRFREESBORO — Murfreesboro Auto 
Auction (Mon.), W. Lytle St. 





PRINCETON —Princeton Auction} (Tues.), Key Field. ea eee a 
(Wed.), Routes 34 and 6. Missouri 
Quincy — Quincy Auto Auction|s, yoms—st. Louis Auto Auction é 
(Fri.), 3200 Broadway. . Barn (Tues., Fri.), 3807 Easton 
WHEELING—Wheeling Auto Auction| Ave. 
Co. (Thurs.). 
Indi Nebraska 
tana OmaHa—Abel Car Co. (Tues.), 2200 
Dyer—Dyer Auto Auction (Fri.), Farnam St. 


641 Joliet St. 
Fort WayNe—Fort Wayne Auto 


ALL ROADS 


New Jersey 
Lopi—Tiney Waldrep’s Auto Auc- 
tion (Thurs.), Route 6. 
NortH PLaAINFIELD—-Lebanon Auto 
Auction (Wed.), U. S. 22. 
Woopsripce—Woodbridge Auto Auc- 
tion (Thurs.), Highway 35. 


New York 


STEAM CLEANER 








good reason for shipping your wares by 
American Airlines Airfreight. No worries 
about fast delivery on reorders, too! 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17,N. Y. 





ol- 
-au A.tBpany — Tim Anspach Dealers 
Auto Auction (Mon.), Stop 20, 
g° Albany-Schenectady Rd. 
the HorseHeaps—Horseheads Auto Auc- 
not tion (Fri.), Box 3. 
NewsurGH—Marty Ball Automobile 
J Auction (Tues.), 457 Broadway. 
. North Carolina 
Pm CuHarLoTtte —E. M. Stafford, Inc. Hypressure JENNY 
; 4 SSS (Wed.), 2615 Wilkinson Blvd. perigee the ns CLEANER 
es Go.pssporo — Red’s Auto Auction os FLUSHER 
ple HOTEL FORT SHELB (Thurs.), S. George St. Extension. * 
yur Detroit Ra.eiGH — Mann’s Auto Auction JENNY turns dirt and grime into quick profit dollars the minute you put it ° 
pt- : : : Sales (Mon.), Wake Forest High- to work in your service station, repair shop or garage. JENNY makes dirty, > 
Automotive men in Detroit have way 1A. oil soaked car motors look like new in 15 minutes ... frees radiator and 
. for years followed the easy route Ohio grill work of dust, bugs and leaves . . . reverse flushes fouled cooling systems ° 
he to The Fort Shelby. Axron —H. C. Turney Auto Sales ... thaws radiators ... cleans crusty springs, dirty wheels and white side- ° 
res Personal service, attractive ac- (Thurs.), 156 E. Center St. walls ... prepares cars for painting or undercoating, and does scores of ° 
his commodations, moderate prices, Canton —Canton Auto Auction other services at handsome profits. e 
et and convenient location have (Wed.), Stark county Fair Before repairs, JENNY removes every speck of mud, muck and grease = 
made this renowned hotel popu- Grounds. from motor or parts, thus permitting your mechanics to work up to 40% This Big Information 
lar with men in the industry. 900 Cincinnati—Mobiles, Inc. (Thurs.), faster, more efficiently, and more profitably for you. In fact, JENNY does ’ Packed Booklet 
comfortable rooms (some with TV), 9606 Reading Rd. s so many extra-profit service jobs that it can easily bring you up to $800 . is yours FREE, 
two fine restaurants, Tiger Room Cievetanp—O. K. Auto Auction more business every month. » Write for it Today! 
Bar and Cocktail Lounge. (Tues.), 4307 Euclid Ave. 
- Cotumsus—Mobiles, Inc. (Fri.), 1130 
ai Selection of Attractive Rooms for Dublin Rd. 


HYPRESSURE JENNY DIVISION 
HOMESTEAD VALVE MANUFACTURING COMPANY 


Private Parties Tom Warren’s Auction, 16 miles 
east of Columbus. 

Dayton—Mobiles, Inc. (Tues.), 4500 
N. Main St. 

MONTPELIER — Montpelier Auto Auc- 
tion Co. (Mon.), Route 20. 

To_epo—Doc Greiner Auto Auction 
(Thurs.), Toledo Sports Arena. 
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Clee wrath Fh HOTEL 


J. E. FRAWLEY, MANAGING DIRECTOR 
JERRY MOORE, GENERAL MANAGER 


“Serving Since 1892’’ 


P. 0. BOX 100 CORAOPOLIS, PA. 
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3 More States Join Move . 
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Voters Free 


Gas Tax 


For Road Purposes 


NEW YORK. — Election returns 
show that three more states—Ala- 
bama, Arizona and Georgia—have 
adopted constitutional amendments 
to earmark for highway purposes 
revenue from state gasoline taxes 
and other state highway-user levies, 
according to a survey by the Amer- 
ican Petroleum Industries Commit- 
tee. Motorists now have this pro- 
tection in 24 states. 


The Alabama amendment, 
passed by about 2 to 1, was sup- 
ported by more than 40 highway- 
user organizations. Alabama has 
diverted about $25 million of 
State road taxes to nonroad use, 
according to statistics released 
last month by the U. S. Bureau 
of Public Roads. 


The Arizona amendment also was 
passed by a substantial margin, al- 
though no diversion of highway 
funds to other than road use has 
been reported in recent years. 


In Georgia, passage of the anti- 
diversion amendment will end a 
practice which has cost Georgia 
motorists more than $130 million 
worth of roads in past years. 

In Florida, however, motorists 
suffered a setback in this election 
with passage of a constitutional 
amendment which will permit di- 
version of motor vehicle registra- 
tion fees for 30 years. 

Montana voters rejected an in- 
itiative petition which would have 
increased the state gasoline tax 
rate from 6 cents to 7 cents per 
gallon. The increase would have 
boosted auto-use taxation by 
about $1,900,000 a year. 

The proposed Colorado severance 
tax of 5 percent on the gross value 
of petroleum taken from the earth 


Nation’s Dealers 
Take Thousands 
To the Polls 


(Continued from Page 3) 
baby sitters to candy for the chil- 
dren. 
* s . 

OUNCIL BLUFFS, Ia. — Three 

telephones for handling calls 

from voters were installed in the 
local Elks Club by the Council 
Bluffs Automobile Dealers Assn. 
Eleven new-car dealers participated 
in the program, furnishing trans- 
portation to approximately 295 and 
answering some 300 calls from resi- 
dents who wanted information on 
where to vote, according to For- 
rest W. Rose, secretary-treasurer of 
the association. 

GREAT FALLS, Mont. — Sixty 
cars were put into service by the 
Great Falls Auto Dealers Assn. 
Most of the calls for rides came 
from handicapped persons. Ray 
Wirth, president of the associa- 
tion, said 115 calls were received 
and more than 250 voters were 
driven to the polls. 

DETROIT.—More than 200 local 

voters were given rides to the polls 
by Grand River Chevrolet Co., 
which kept 20 cars busy all day, 
reports Stuart Finlayson. In addi- 
tion, the company distributed 10,- 
000 reprints of an essay on the re- 
sponsibility of the voter. Drivers 
reported that many of their riders 
were elderly or crippled persons 
who otherwise wouldn’t be able to 
get to the polls. 


Detroit SAE to Air 
GM’s Dual Plants 


DETROIT.—John F. Gordon, 
vice-president of General Motors in 
charge of the body and assembly 
group, will outline the development 
of GM’s dual-purpose, civilian-de- 
fense plants in a talk, “Butter and 
Guns—a Plan for National De- 
fense,” at 8 p.m. today (Nov. 17) 
before the Detroit section of the 
Society of Automotive Engineers at 
the Rackham Memorial. 

Gordon will use as an example 
the Buick-Oldsmobile-Pontiac plant 
at Kansas City, Kans. There, cars 
roll off an assembly line, while 
nearby another line is being readied 
to produce Republic F-84F Thun- 
derjet fighter planes. 


was rejected at the polls by about 
2 to 1. 
Oregon voters failed to abolish or 
reduce the ton-mile tax on trucks. 
Minnesota voters rejected for the 
third time a proposal which would 


have given local governments a 
larger share of state highway 
funds. 


Voters in Arkansas approved the 
establishment of a highway com- 
mission of five members with over- 
lapping terms. 

Nebraska voters gave legislators 
permission to change the property 
tax on motor vehicles which in cer- 








tain cases can be legally evaded| 1,000 Attend Lansing Showing— 


for 21 months. 
New Jersey 


citizens voted to/| than 1,000 dealers and salesmen 
pledge the credit of the State to a| West Virginia were at the meeting 


The first dealer preview of the 


$285 million bond issue to complete | cities until mid-December. 


the north-south Garden State Park- 
way. 


More Auto Men 
Optimistic on 
Ike’s Regime 
EADERS in the auto industry 
last week continued to express 
optimism that the new Republi- 
can Administration would have 


beneficial effects on the national 
economy. 


Following are additional election 
comments received by AUTOMOTIVE 
News. 


P. W. Litchfield, board chair- 
man of Goodyear Tire & Rubber 
Co., Akron: “There is every rea- 
son ‘to expect that the new Ad- 
ministration and the new Con- 
gress will . . . establish improved 
conditions for all phases of busi- 
ness activity. 


“This is not to say that there 
will be an abrupt change in the 
overall picture of business activity. 
Certainly business will not want or 
expect any undue favoritism, in- 
cluding repeal of measures which 
protect employes and consumers 
against selfish exploitation. 

“It is reasonable to hope, how- 
ever, that the punitive, discrimina- 
tory attitude toward business, as it 
had too often been expressed in 
bureaucratic action, will be replaced 
by a more temperate approach and 
that there will be more equity in 
business-government relations.” 


* * * 

R& C. INGERSOLL, president of 

Borg-Warner Corp.: “The res- 
toration of a Republican adminis- 
tration in Washington should give 
business a more favorable political, 
social and economic climate in 
which to expand and better serve 
the growing needs of our country. 


“Brakes will be applied to three 
destructive forces which have 
long crippled business incentive 
and productivity. 

“These are excessive taxation, 
attributable in considerable meas- 
ure to the waste and inefficiency 
which we have seen under the 
present administration; the labor 
monopoly, which in recent years 
has attained the strength and 
power to turn on or off our na- 
tional economic machinery as if 
by a simple pull of a switch; big 
central government, whose insidi- 
ous growth to tremendous propor- 
tions has put our precious human 
freedom in jeopardy.” 

* * * 

OBERT E. WILSON, chairman 

of Standard Oil Co. (Indiana): 
“Gen. Eisenhower’s overwhelming 
victory is particularly gratifying 
to the business community because 
it indicates that an aroused elec- 
torate will not tolerate corruption 
in high places. It also shows that 
free American workers do their 
own thinking and voting. 


“The victory places added re- 
sponsibility on business to help 
the Administration solve many 
serious problems in the best inter- 
ests of all the people. 


“It particularly obligates them to 
do everything possible to assure 
sounder economic conditions with- 
out any of the dire consequences 
which many Democratic campaign- 
ers were predicting.” 












Division Officials Extend Greeting— 

From left at the Lansing meeting for dealers and salesmen from five states are 
Dan W. Good, dealer from Bay City, Mich.; G. R. Jones, general sales manager of 
the division; Charles A. Kotcher, Detroit dealer, and J. F. Wolfram, general manager 


of Oldsmobile. 


MEXICO. — The 1,933-mile “Run 
for the Rio” is about to start. 

With cars streaking southward 
to arrive at the starting line on 
time; mechanics and drivers mak- 
ing last-minute adjustments; the 
Mexican Army taking its posts over 
the entire course; another army of 
Red Cross ambulances, first-aid 
stations, doctors and nurses pre- 
paring to treat drivers and on- 
lookers alike, the Third Mexican 
Road Race will get under way 
Wednesday (Nov. 19). 

While information is still in- 
complete on the numbers of cars 
that will be entered, it is almost 
a certainty that more than 15 
Hudson Hornets will start the 
run—the highest figure for any 
one make. 

Unofficial sources say that ten 


1953 Lincolns will take the green| 


flag, and it is known that at least 
five Chryslers, three Cadillacs, two 
Oldsmobiles and one Nash have 
been entered. 

In the sports and modified divi- 
sion, many of the entries are 
entered by European factories, but 
in the stock-car division, there are 
no factory entries. Cars are spon- 
sored by dealers or individuals. 


Northrop Steps Up 
At Studebaker 


E. W. Northrop as administrative | 


assistant to P. O. Peterson, execu- 
tive vice-president of Studebaker, 


was announced 
last week. 
Northrop, for- 


merly director of 
the material con- 
trols division of 
the purchasing 
department, wil] 
replace T. : 
Milby, who died 
recently. 


Studebaker 
1942 after 


E. W. Northrop 
years with Universal C.I.T. Credit 
Corp. For 11 years he was in South 
Bend as C.1.T. account executive 
serving Studebaker. 
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Drivers Set Sights on Rio 


1,933-Mile Mexican Race to Start Wednesday; 
15 Hudsons Top List of Entries 





tered cars in the race. Park Mo- 
tors (Lincoln-Mercury) is co-spon- 
sor of a ‘53 Lincoln, driven by 
Duane Carter and Jack Goodwin. 
Rollie Barrett (Chrysler-Plymouth) 
has entered a ’53 New Yorker, to 
be driven by Pat Kirkwood. Taylor 
Motors (Hudson) announced late 
last week that it had entered a ’52 
Hornet. 


The Lincoln dealers who are 
sponsoring cars in the race in- 
clude Ruppert Motors, Pomona, 
Calif. (Johnny Mantz, driver); 
Tupman Motors, Los Angeles 
(Walt Faulkner); Bob Estes, In- 
glewood, Calif. (Chuck Stevenson) 
and two more whose drivers were 
not mentioned—J. E. Coverly, 
L-M dealer at Los Angeles, and 
Henkle Motor Sales, Font Du Lac, 
Wis. 

A. P. Poe, Chrysler - Plymouth 
dealer at El Paso, Tex., has en- 
tered two cars, to be driven by 
Owen Gray and Capt. Bob Korf, of 
the U. S. Air Force. 


The Bob Estes car was formerly | materials supply situation in the 


scheduled to be driven by Troy 
Ruttman, but Ruttman was forced 
to withdraw because of an unhealed 
arm injury suffered in a AAA race 


Three Detroit dealers have en-| °@tlier this year. 


The new driver, Chuck Steven- 


} son, will be crowned 1952 dirt track | 
|champion later this year, after he 


scored fifth at the final AAA big 


| car circuit competition at Phoenix, 
| Ariz. His position there gave him 
SOUTH BEND.—Appointment of | 





the margin over side-lined Rutt- 
man. 

Information from Mexico lists the 
following drivers and cars: 

Ray Crawford (Lincoln), Toyall 
Russell (53 Chrysler), Andy Moran 
(52 Chrysler), Frank Mundy (’52 
Oldsmobile), Hershell McGriff (’52 
Oldsmobile), Murr Dean Kirby (’52 
Cadillac), Bill Sterling (52 Cadil- 
lac), Al Rogers (’52 Cadillac) and 
Bob Christie (52 Nash). Additional 
cars entered, listed without drivers, 
included Packard, Ford, Mercury 


| and DeSoto. 
Northrop joined | 
in | 


Walt Faulkner, one of the top- 
ranking American Automobile 
Assn. big-car drivers, predicted 
that speed records will be broken 
easily in this year’s race. He said 
that faster engines are competing 
this year, and that the course has 





1953 Oldsmobile line was held at Lansing. More 
from Michigan, Indiana, Ohio, Pennsylvania, and 
. The announcement sessions will continue in various 








been improved by work on th 
roads and by eliminating some cf 
the blind corners. 


The General Assembly of the 
Federation Internationale de I 
Automobile recently announced 
that the modified and sports-car 
division contest will be counted 
in determining the champion 
sports-car racing driver for 1952. 
Thus, the race becomes linked 
with the Mille Miglia (Italy), 24- 
hour Le Mans (France), Nur- 
burgring (Germany) and Tour- 
ists Trophy (England) races. 

It was further announced that 
since the Mexican Road Race will 
be the final event of the season, it 
is quite possible that future cham- 
pionships may often be decided at 
Mexico. 


Company Cars 
(Continued from Page 3) 
pair, participation in civic func- 
tions, and participation in the 
American Automobile Assn.’s 


public school driver training pro- 
gram. 


“Once the petitioner had pur- 
chased the cars for its use and 
paid for them,” Judge Samuel Hill, 
of the tax court said, “the record 
shows that neither General Motors 
nor the General Motors Acceptance 
Corp., through which the petitioner 
secured its financing, placed any 
restrictions upon the petitioner's 
use of the automobiles. They were 
the petitioner’s property and, as the 
respondent admits upon brief, the 
petitioner had a free hand as to 
how they should be used.” 


The court further held that the 
fact that the automobiles were 
acquired new and that the “peti- 
tioner’s business was the sale of 
new cars and that the petitioner 
maintained a new-car inventory, 
holding cars for sale to customers 
in the ordinary course of business 
did not warrant the commissioner 
in drawing the conclusion that, it 
was the dealer’s intention to hold 
the cars as demonstrators for a 
period of temporary use and then 
sell them.” 

* ~ e 

 Napeee court pointed out that it 

was “not in a position to substi- 
tute our business judgment for that 
of the petitioner’s managers, men 
who are apparently well versed in 
the subject of automobile repairs 
and sales,” and ruled that the 
dealer had a right to determine 
the time of sale. 

The decision, in effect, recog- 
nizes that automobile dealers are 
in the same class as persons who 
deal in securities, livestock, hous- 
ing, and slot machines when 
using the products for their own 
trade or business. 

The gist of the decision was that: 

“It is not the nature of the prop- 
erty itself which is determinative 
of this case, but rather the purpose 
for which the property is held.” 

Thus, a departure from the prin- 
ciples announced in the Stephens 
case was charted. 


Ullman 


(Continued from Page 1) 
authorized second-quarter level will 


|not be more than 1,250,000 cars. 


Some officials pointed out the 


next three months may change so 
materially that controls will be 
considerably relaxed or scrapped 
altogether. If this happens, the 
auto industry will be able to return 
to its free-for-all competitive status. 
*~ * * 

RESSURE for decontrol of steel, 

copper and aluminum mounts 
daily at NPA. The agency is now 
formulating a plan for such decon- 
trol and an announcement should 
be forthcoming within a month, one 
official told AuTomoTivE News, 

Further pressure for elimina- 
tion of production controls can 
be expected when the new Con- 
gress convenes in January. 
fate of the Defense Production 
Act likely will be decided shortly 
thereafter. 

Price controls are due to go Apr. 
30. These controls now get a large 
share of the blame for the shortage 
of critical materials. 


Thomas Buys Deal 
Vernon M. Thomas, forme: 
with Curran Motor Co., Newark, 
O., has bought the Chevrolet dea!- 
ership of P. M. Curl at 153 N. 
Franklin St., Richwood, O. 
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Letterbox 


(Continued from Page 4) 


car for six or 10 or 20 years with-, 
(Furnish | 
for | 
| to 


it an accident claim. 
ickers for the rear license 
very year of safe driving after the 
xth year—good advertisement for 
the insurance company as well as 
he driver.) 

4. Payment out of his own pocket 


for all small claims in order to 
keep his premiums at the reduced | 
rates. 


Insurance Company Benefits: 

1. Any driver, having one or more | 
claims for payment in a ten-year 
period, pays above the national 
average. (This is not true in the 
present system.) 

2. Would practically eliminate 
nuisance claims ($5 to $100). 

3. Automatic classification and| 
rate adjustment of accident and 
non-accident drivers. | 


4. Would eliminate difference in 
rates based on city, suburban and 
rural residence. (Many city drivers 
have fewer accidents than rural | 
drivers, but their rate is higher.) 

5. Above schedule could apply to 
all classifications of risks, namely | 
taxi, commercial and private. A} 
streamlined system of premium 
schedules for all classes of risks. 

6. Premium schedule that is not 
inviting to the habitual accident 
driver. 

7. Should reduce accident 
claims and promote safe driving. 
(Insurance companies make 
money on safe driving—not acci- 
dents.) 

8. Once the insured has reached 
four years of safe driving with his 
insurance company, naturally he 





|We're Sorry 


| for Negro Students. 


would not change his insurance to 
another company because the 
premiums would be higher. This is 
the company’s advantage be-| 
cause this is the safe driver type 
and therefore the preferred risk. 
There are most likely many other 
benefits for both insured and insur- | 
ance company which I have not} 
listed. — O. W. TuHompson, Grosse 
Pointe Park, Mich. | 
+ * 


* 


We have noted with interest the 
article appearing in your Nov. 3 
issue under the heading, “Dealers 
honored for Aid to Florida Driver 
Training.” It related that M. R. 
Darlington, manager of the Inter- 
Industry Highway Safety Commit- 
tee, presented awards to, among 
others, L. D. Poor Chevrolet Co., 
Tallahassee. 

As a matter of information, Al- 
ford Chevrolet Co. was organized in 
Tallahassee in 1925 and has been 
continually in business since that 
date. Alford Chevrolet participated 
first in driver training in 1949 and 
for the last two years has supplied 
three cars each year, namely to 
Florida State University, Leon High 
School and to Lincoln High School 


We feel sure that you are inter- 
ested in having accurate informa- 
tion and would appreciate knowing 
there is NOT an agency operating 
here under name of L. D. Poor 
Chevrolet Co. Alford Chevrolet Co. 
is the only Chevrolet agency in 
Tallahassee, Fla.—JouHn T. McCon- 
NELL, sales manager, Alford Chev- 
rolet Co., Tallahassee, Fla. 





Ready to Enter Prison . . . 


Ward Case 





Ends | 


As He Quits Appeal 


By Ira Alexander | 
Staff Correspondent 
DENVER.—With dramatic sud- 
denness, the sensational Fred A. 
Ward case ended here last week in 
a District Court room as the for- 
mer Hudson distributor pleaded 
guilty to another count of fraud 
and announced his readiness to be- 
gin serving a penitentiary sentence. 
Ward announced through his 
attorney, Frederick E. Dicker- 
son, that he will not appeal his 
June 6 fraud and confidence- 
game conviction, which grew out 
of the $3 million financial col- 
lapse of his distributorship in the 
summer of 1951. 
Ward was sentenced to seven to 


Advertisement —  @@— —___ 
Country-Side | 
People Are Your 


Best Customers 


On the average, Country-Side people 
drive their cars longer, and harder, 
than city people. Farmers, for in- 
stance, have a thousand more miles 
on the speedometer at the end of a 
year than city drivers. Perhaps 
that’s one of the reasons why the 
majority of the repair shops in 
America are located in the Coun- 
try-Side Market. 

In fact, more than half the na- 
tion’s service work is done in Coun- 
try-Side America—in towns of less 
than 10,000, in crossroads villages 
and on farms. 


Not only are most independent 
repair shops located here, but the 
majority of the nation’s car dealers 
also. Among Country-Side people 
car ownership is extremely high. 

Many automotive advertisers, 
recognizing the importance of the 
Country-Side Unit, are giving their 
dealers powerful sales support lo- 
cally through the Country - Side 
Unit—a combination of Farm Jour- 
nal and Pathfinder magazines. 
Farm Journal is America’s largest, 
most successful farm magazine, 
While Pathfinder serves the non- 
farm interests in the Country-Side 
Market as no other magazine can. 
Together they cover 4,000,000 of the 
best families in America’s biggest 
automotive market with the impact 
of a local newspaper. 





15 years. With all possible time off | 
|for good behavior, he would have | 
to serve a minimum of 3% to four | 
years. 


Observers believe that Ward’s | 
latest action in all probability end- 
ed the threat of prosecution that | 
has been hanging over his pretty | 
wife, Iva; his family friend, Clar- | 
ence R. Endsley, Denver mortician: 
his former auditor, Mervyn L. Mc- 
Carthy and his former financial 
jadvisor, Lester W. Hall, one- -time | 
| executive vice-president ‘of the U.| 
S. National Bank of this city. 


But it did not affect the $2,472,- 
610 in claims of Ward creditors 
now pending in Federal Bankruptcy 
Court. 


Left in doubt was the future of 
Ward’s fire-extinguisher selling 
venture, which he was building 
up while free on bond between 
trials. 


Ward appeared last week in the 
same courtroom where the grand 
jury that indicted him on more 
than 30 counts had deliberated, and 
where both of his trials were held. 


In addition to abandoning his | 
appeal to the Colorado Supreme 
Court, Ward pleaded guilty to an- 
other charge of false pretenses and 
confidence game in connection with 
a loan of $42,287 he received from 
the U. S. National Bank on Aug. 
30, 1950. 


District Attorney Bert Keating 
had accused Ward of supplying the 
bank with serial numbers of cars 
he never possessed as security for 
the loan. 


William E. Doyle, chief deputy 
district attorney, who handled 
much of the courtroom work in 
the Ward trials, said: “This will 
end the appeal. We are not going 
to prosecute it.” 

The Denver Post has reported | 
that Ward is in reality Fred A. 
Williams, former theater employe 
in Ashland, Ky., who years ago al- 
legedly skipped out on a wife and 
baby daughter, owing more than 
$800. His first wife later divorced 
him, it was said. 


Fire haan Hits Peoples 


For the second time in two 
months, Peoples Motor Co., Nachi- | 
toches, La., suffered damage by fire 
recently. Losses in the second 
blaze were estimated at $7,600. 


| @ year-long friend. 
| tics, buyer information and personnel data. 
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you 
snickered when you first saw my 
ears?” 


“Remember how guys 


‘A nittresne Week? 


Called a Success | 


NEW YORK.—Reports from Du- 
Pont dealers and jobbers on results 
of the “Antifreeze Week” campaign, 
undertaken by DuPont on behalf 
of its Zerone and Zerex lines, indi- | 
cate that the new _ promotional | 
effort has been a success, according 
to the company. | 


In addition to regular colorful | 
display material, DuPont dealers 
were backed up with a nationwide 
advertising and publicity campaign. 
Television and radio spots, bill- 
boards, newspapers, and consumer 
trade magazines were utilized. | 


The AUTOMOTIVE NEWS ALMANAC is 
Use it often for statis- 





|Mercury Sales 


Placed Under 


Separate Setup 


DETROIT. 


rate 


and the 
ment of 
ager to 
was 


manager 


coln-Mercury. 
C. L. Hostetler, 


for the 


years sales man- 


ager for 
Mercury 





announced 
| today (Nov. 17) by 
Joseph E. 
igeneral 


cars 
appoint- 
a man- 
head it 


Bayne, 
sales 
of Lin- 


past 2% 


Lincoln- 
in Seattle 


Creation of 
department to handle the sale 
of Mercury 


was 


a sepa- | 





C. L. Hostetler 


named 


69 


|manager of the new Mercury sales 


department, and will have charge 
of similar departments which will 


be established in each of L-M’s 23 
|districts and five regional sales 
| offices. 


Hostetler has been with Ford Mo- 
|tor since 1939, starting as zone 
|manager in Salt Lake City. He be- 
came sales office manager of the 
| L-M Los Angeles sales district in 
| 1948 and was promoted to assistant 
district sales manager in July, 1949. 
He was named Seattle district sales 
manager in March, 1950. 

Succeeding him at Seattle will 
be C. L. Helquist, who has been 
assistant district manager for the 
Los Angeles sales district. Helquist 
came to L-M in 1950 from a Ford 
dealership in Detroit. 





designed for your 
Customers’ Specific Needs! 


The HERMAN WHOLESALE Refrigerated 


Delivery Body For Store Delivery 


Complete with all equipment necessary to maintain a continuous 40° product temper- 
ature 24 hours per day. Especially designed for store delivery of dairy products 
.. meats and other perishable foods. Available as a package—No engineering 






to do with customer. WRITE, WIRE, OR PHONE COLLECT— FRanklin 5300. 


HERMAN BODY COMPANY sr. 


Ouis 10, MO. 





You'll need PLENTY of STEAM 
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More car repairs, more used car reconditioning, 
fewer mechanics —all are indicated and all 
indicate that a time and labor-saving steam 
alae ce ety ee el tte 


jobber for details on the Visucleaner 


Its been 


designed to give you everything you want in a 


steam cleaner... 


whether your equipment has 


to work around the clock or just on an occasional! 


job, you can make money with a John Bean ¢ 


Visucleaner 
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Mexico, $316,216; North Carolina, 
$295,117; Colorado, $291,500; Maine, 
$290,830; Arizona, $284,120, and Wis- 
consin, $279,410. 

The survey says that economic 
conditions have never been more 
favorable—employment and incomes 
are at alltime highs, and more 
than 40,000,000 wage earners will 
have received vacations with pay 
by the end of 1952. 

Facilities for accommodating the 
millions of families who will travel 
from 50 to 5,000 miles or more are 
better than they have ever been, 
it is anne. 





$9 Million Lures Tourists 


Florida Found to Lead in Promotional Spending; 
California, Michigan Come Next 


PHILADELPHIA.—A total of 247; recreation and travel 
regional organizations has reported |Curtis Publishing Co. 
that $9,469,549 will be spent before| Based on the returns tabulated, 
the year’s end on travel promotion, |the state, area and community or- 
according to the sixth annual | ganizations of Florida will edge 
— — slightly ahead of those of Cali- 
| fornia in spending for promotional 
| purposes. 

The total to be spent by Florida 
is $1,169,905 and by California, $1,- 
134,715. Michigan is third with ex- 
penditures of $591,569, followed by 


survey of 


New Dodge Quarters 
CLEVELAND. — Dodge regional 
headquarters will open new head- 
quarters here in the remodeled 
WHK radio building at 4900 Euclid 


Insurance H ikes 








Avenue. The office is now located in| New York, $480,850; Kentucky, 
the Auditorium Building. $407,200; Hawaii, $374,865; New Ranging to 40) Pct. 
-—- —_~-—_—— — — ~ — 9 * . 7 . 
OK°d in Virginia 
RICHMOND, Va. — Increases 
ranging up to 40 percent in Vir- 
ginia’s automobile liability insur- 





ance rates and a new rate classi- 
fication system for drivers under 25 
years of age have been approved 
by the Virginia State Corp. Com- 
mission. 

The new rates, which were re- 
quested by two national insurance 
bureaus, will be applicable to poli- 
cies on passenger and commercial 
vehicles on Jan. 1, 1953. 

The increases on bodily injury 
rates, however, were a few per- 
centage points below those asked 
by the National Bureau of Casualty 
Underwriters and the Mutual In- 
surance Rating Bureau. 

The state commission allowed an 
8 percent hike for bodily injury 
rates for private passenger cars, 
for which the bureaus had asked 
10.4 percent. A 3.2 percent increase 
was allowed for bodily injury cov- 
erage on commercial vehicles, on 
which a 5.5 percent boost had been 
proposed. 

On the other hand, the 40 per- 
cent increase asked for property 
damages on both private passenger 
cars and commercial vehicles re- 
mained unchanged under the com- 
mission order. 
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The JF ‘“PEEP-N-SEE” is spanking new! Its 
functionally designed with the sweeping 
lines of a jet aircraft — for the sleek cars 
oe of today and the dramatic cars of tomorrow! 
At (( The 4” optically clear mirror head is set into 
© a tapered, tubular turret which is contoured 
NA to the aerodynamic swept-wing. A “LOK- 
TITE” screw provides for easy and perma- 
nent adjustment of the mirror head to any 
fixed position. 
Furnished with 2 set screws, the JF “PEEP- 
N-SEE” clamps at the top of the door — out 
of the direct range of vision. Provides full, 
rear, unobstructed view. 
Fully chrome plated — fully guaranteed. Mir- 
rors are selected non-glare glass, individu- 
ally packaged. Install the JF “PEEP-N-SEE”’ on 
your showroom cars for instant “‘buy” appeal. 


AT YOUR JOBBER WRITE FOR CATALOG 


Sa 8 
; by Gischer 


INUFACTURING CO., INC., 


Canada Exports 
Drop in Month 


OTTAWA.—A drop in motor ve- 
hicle exports is reported by the 
Canadian Government, with the 
value of cars exported in Septem- 
ber declining to $3,647,000, against 
$4,971,000 in the same month last 
year. 

Value of trucks exported amount- 
ed to $2,801,000, against $3,236,000, 
while auto parts advanced to $1,- 
776,000 in the period, against $951,- 
000 in September, 1951. 

However, the cumulative value of 
auto exports in the first nine 
months reached $36,664,000, against 
$22,867,000 the corresponding period 
a year ago, and trucks rose to $38,- 
869,000, against $9,320,000. Automo- 
bile parts totaled $12,840,000, against 
$10,090,000 the previous year. 















No Miracles 
Geography’s Shield to War 
Held Lost by U. S. 


WASHINGTON. — Geographical 
insulation that once shielded the 
U.S. from foreign attack has worn 
thin with the development of mod- 
ern weapons, the American Ord- 
nance Assn. says in its eight-page 
booklet, “Miracles Don’t Happen.” 

“Up to now, we've been geo- 
graphically lucky,” the association 
says. “We know now that those 
days are over.” 

American industrial and commer- 
cial centers such as Los Angeles, 





Positively protect 
it against Hold-up NOW 


with 
Diebold 












@ Modern Rated 


Construction B urg ! ar Res i ei F ng Detroit, New York, Pittsburgh and 
@ Double Door Boston are now scant hours away 
Desi from disaster by way of the Bering 


gn 
@ Bank Vault Steel the 
Protected 


Sea and similar approaches, 
booklet warns. 

The association, which claims 36,- 
000 members, is dedicated to the 
cause of “national security and 
peace through industrial prepared- 
ness,” it says. 

The booklet is available by mail 
from the association, Pennsylvania 
Ave. at 17th St., N.W., Washing- 
ton, D. C., according to Leo A. 
Codd, executive vice-president. 


New Leasing Firm 


Play it safe always—with labeled Diebold Chests. A look 
at the records shows hundreds of attacks foiled by Diebold 
Chests—write in today and let us show you features that 
mean protection 24 hours a day! 


1 DIEBOLD, Incorporated, 
2051 Mulberry Road, Canton, Ohio 


Send me complete facts on Diebold | 


DIEBOLD, INCORPORATED 


Serving Business for over 
94 Years 
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his true 


papers have been granted to Mont- 
pelier Auto Auction Co., 
Montpelier. Capital is $3,000. Incor- 


Woodruff and Ralph Drake. 
* a” * 


In Title Law Violations 


was fined $100 and costs in Traffic 
Court for 50 violations of the motor 


a filling station in the 1300 block 
of Orleans Street here, was con- 
victed on 25 counts of failure to 


sss ces sein seca leak add caret nde dees hh ag ieee eee ened ae eine laneneaeneen eaiaeaadaiaiminsiiiapeiniimame eet 










Used-Car Notes 


ment of Motor Vehicles, 15 counts 
of failure to apply for titles in the 
new purchasers’ names and 10 
counts of failure to turn in titles tc 


old cars he had junked. 
* 


Perseverance 
Used-Car Seller Wins Seat 


In R. I. Senate 


PAWTUCKET, R. I—The re- 
wards of perseverance are being 
enjoyed by N. Louis Tetreault, of 
Central Motors, Pawtucket used- 
car concern. 

Earlier this year, Tetreault ran 
as the Democratic candidate in a 
special election for a State senate 
seat. He was defeated by Edward 
J. McCaughey. 

Despite this setback, the Demo- 
crats had enough confidence in 
Tetreault to give him a second try. 
The result: Tetreault won handily 
over his Republican opponent, 
Romeo Audette, and will be sworn 
in Jan. 1 as a State senator. 

McCaughey, who this time was 
running for secretary of state, lost 
out. 






































Albany Used-Car Dealer 


Indicted in Tax Evasion 


SYRACUSE, N. Y.—An Albany 
used-car dealer was accused of 
paying only $795 in taxes on an al- 
leged $150,000 three-year income in 
an indictment handed down by a 
federal grand jury here. 

The indictment said that William 
P. Hourigan, who operates Bill's 
Motor Sales, 725 Central Ave., Al- 
bany, listed a net income of $7,- 
415.94 in 1947 and 1948, on which 
he paid a total tax of $795.70. The 
Government stated.that he netted 
in both years $127,005.95 and owes 
$55,412.44 in taxes. 

The indictment also charged that 
Hourigan failed to file a return in 
1946 and kept “inadequate and mis- 
leading” records in order to conceal 
income, which was said 
to have been $24,699.29, with an 
unpaid tax of $8,352.95. 

* * * 


| 








Montpelier (O.) Auto Auction 


Granted Incorporation 
COLUMBUS, O. — Incorporation 


* 


Myers Opens 2nd Lot 


GRAND BLANC, Mich.—A used- 
car lot has been opened here by 
Nate Myers at 710 N. Saginaw St. 
This is Myers’ second lot. He is 
president of the Flint Used Car 
Dealers Assn. and a director of the 


Michigan association. 
* * * 


Inc., of 


porators are Basil F. Jenkins, F. D. 


Baltimore Dealer Fined 
BALTIMORE.—A used-car dealer 


Bankruptcy Petition 
BUFFALO.—Arthur Barry, a 
used car dealer here, has filed a 
bankruptcy petition in Federal 
Court, showing liabilities of $38,364 
and assets of $7,660. 


vehicle titling laws. 
Morton Motzno, 29, dealing from 


report used-car sales to the Depart- 
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TRANZLIFT 


ADAPTOR TO FIT YOUR 
FLOOR JACK 
TAKES LABOR OUT OF WORK 
For removing and installing auto- 
matic and other transmissions of 
well over 90% of American made 
cars and trucks. 


$42.50 Contact your jobber 


Keebler & Parrish, Inc. 
National Sales Representatives 
1341 South Hope St. 

Los Angeles 15, California 


Mfg. by Geo. A. Fick & Co., Los Angeles 
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Servicemen Rally at ETI Meeting— 





Makers of service-shop equipment and tools, vehicle-factory service executives and editors of the trade press break bread at 
the banquet which closed the eighth annual meeting of the Equipment and Tool Institute held recently in Chicago. Problems 
confronting franchised car and truck dealers were discussed. One of the principal talks was made by L. M. Stewart, president 


of L. M. Stewart, Inc. (Chrysler-Plymouth), St. Louis, who spoke on dealers’ service and equipment problems. 





But UAW Could Stand on Own Feet... 





CIO’s Fate Believed at Stake 


(Continued from Page 2) 


some instances nearly threw a 
blockbuster into hard-won conces- 
sions from the industry. 


The two unions have engaged in 
an intense rivalry since World War 
II to beat each other to the top of 
the wage spiral—and the top has 
gone a notch higher with every 
raise won by either. 


Thus, at the moment, Haywood 
seems like a better bet for the 
presidency, even if only on what 
amounts to an “interim” basis, 
than does Reuther. Haywood has 
fewer enemies, it is believed. 


The steel workers are not likely 
to accept the UAW head as their 
leader in the CIO. Conversely, al- 
though Steelworker Secretary Da- 
vid McDonald has been mentioned 
for the CIO job, UAW leaders 
would not look kindly upon an- 
other steel worker at the helm. 


Any of the other eight CIO vice- 
presidents could get the job as a 
compromise candidate. Prominent- 
ly mentioned have been James B. 
Carey, CIO secretary-treasurer and 
head of the International Union of 
Electrical Workers; Jacob Potof- 
sky, president of the Amalgamated 
Clothing Workers; Joseph Bierne, 
president of the Communications 
Workers of America, and Emil 
Rieve, president of the Textile 
Workers union. 

* * * 

STPONEMENT of the national 

convention until Dec. 1 may give 
the various forces within the CIO 
time to wade through most of their 
fighting, make their deals and 
mend their fences before nomina- 
tions are opened on the floor. 

If that is not done, the televised 
bitterness of the late political con- 
ventions will seem like kindergar- 
ten tantrums by comparison. 

In any case, these facts remain 
for the automotive industry: 

1. Walter Reuther is still presi- 
dent of the UAW, whether or not 
it remains a part of the CIO. 


2. Present contracts still have 


more than two years to run. 


3. UAW basic policies will not 
be much affected, as far as the 
auto industry is concerned, by CIO 
vagaries. 

* = « 
EANWHILLE, labor continues in 
the news on other fronts. 


In Washington, it begins to ap- 
pear that organized labor has fi- 
nally recognized that controls do 
not guarantee justice for either la- 
bor or business. Union labor has 
been a consistent advocate of strict 
price controls and easy wage con- 
trols. 

Now, although neither the AFL 
nor the CIO is definitely commit- 
ted, it looks like both will soon be 
aligned with NADA and NUCDA 
in asking for decontrol. 

The _ soft-coal wage blowup 
helped the unions to the conclu- 
sion that gains from the right to 
free wage negotiations, not sub- 
ject to government negation— 
would outweigh any loss from 
possible price raises following 
lifting of controls. Labor mem- 
bers on the Wage Stabilization 
Board—where part of the United 
Mine Workers’ raise was vetoed 
—have already asked exemption 

of Pacific Coast shipping em- 


Olds Franchise Shifted 


From Betts to Holmes 


DES MOINES, Ia.—The Oldsmo- 
bile franchise for Des Moines, for- 
merly held by Betts Cadillac Olds 
Co., has been transferred to Max 
E. and John H. Holmes, who will 
operate as Holmes Oldsmobile Co. 

The Betts firm is headed by 
Charles H. Betts, former advertis- 
ing manager of Cadillac. He will 
continue as Cadillac dealer and 
central Iowa distributor under the 
name of Betts Cadillac Co. The 
Holmes brothers will have a sales 
and service department at 1601 Lo- 
cust St. and service only at 301 
Grand Ave. 


Something New Has Been Added! 
FOR THE FIRST TIME: 


Reconditioned 


SPARK PLUGS 


Including NEW GASKETS—All Numbers in 10 and 14 MM 
— ALL POPULAR BRANDS — 


Introductory Offer—23c Per Plug 


10 Plugs to a Box. 


Minimum Order 2 Boxes. 


@ Enclose 25c Postage on All Orders @ 


LICENSE PLATE CLIP 


Fat 


e BRIGHT CADMIUM RUSTPEOOF FINISH 
e STRONG TENSION SPRING, DOUBLE LOOP 
e LIMITED SUPPLY. ORDER NOW. 


DEALER AUTO ACCESSORIES 


3210 Avenue H, Brooklyn 10, N. Y. 


Dept. AN 11 





ployes from wage clamps. The 
move was rejected. 

Elsewhere, negotiations between 
International Harvester Co. and 
the striking Farm Equipment-Unit- 
ed Electrical Worker Union were 
on again at press time. 

The FE-UEW strike, which be- 
gan 14 weeks ago at eight company 
plants in three states, originally 
pulled 25,000 from their jobs. By 
last week, however, some 7,300 men 
were working again—an increase of 
nearly 1,500 since the end of the 
previous week. 

” 7 * 

i collapsed once 

when 46 strikers and their 
wives attempted to sit in on the 
talks. They “recessed” the next day 
when Harvester officials refused to 
continue until there was a change 
in union demands. Talks resumed 
after Jay Oliver, federal concilia- 
tion commissioner, reported the 
union had changed its position. 

In Buffalo, 1,500 Ford assem- 
bly workers, who walked out in 
protest of an alleged speedup, 
returned after “resolution” of the 
conflict. A strike closed the Mon- 
roe (Mich.) plant of Woodall In- 
dustries, Inc., in a dispute over 
firing of the union local presi- 
dent and chief steward, Officials 
of the body-specialties firm ac- 
cused the two of telling union 
members to disregard supervisors’ 
orders. 

In Detroit, 3,000 rubber workers 
in mass meeting unanimously re- 
jected an eight-hour day. They 
have been on a six-hour day since 
1933 in the United States Rubber 
Co. plant. The contract covers 4,300 
of the plant’s 5,700 workers. 


DeSoto 


(Continued from Page 2) 
Soto we are offering more car 
value per dollar than ever be- 
fore.” 

Wagstaff noted that 1953 models, 
featuring an entirely new body, are 
longer, wider and roomier than 
their 1952 counterparts. 

* * . 


pasownes is a comparison of 
DeSoto’s 1952 and 1953 prices, 
including factory list price at De- 
troit, provision for Federal tax, and 
delivery and handling charge: 


FIRE DOME V-8 


Model 1953 1952 
4-Door Sedan ........ $2,759.75 $2,759.79 
8-Pass. Sedan ...... 3,563.75 3,567.27 
Club Coupe ............ 2,738.25 2,738.14 
Sportsman ............ 3,089.25 3,097.83 
Convertible .......... 3,191.50 3,203.04 
Station Wagon...... 3,386.00 3,397.11 

POWERMASTER 6 

Model 1953 
4-Door Sedan ............................ $2,475.75 
8-Pass. Sedan ............................ 3,286.00 
MP ERIN scccsasssncnssccosssanaicavas 2,454.00 
Sportsman ................... .... 2,800.75 
Station Wagon ssccesee Spe 

CUSTOM 6 

Model 1952 
4-Door Sedan +. 2,572.43* 
8-Pass. Sedan . ..... 8,382.14" 
Club Coupe .............. .. 2,551.23* 
Sportsman ........ cicia eee 2,910.07* 
Station Wagon ....... 3,209.39* 


*Price included Tip-Toe Shift with Fluid 
Drive. 











Dean of Pontiac Dealers, 


Gridley Sells Out 


WICHITA.—B. E. Gridley sr., 
known as the dean of Pontiac 
dealers with a 48-year record in 
the auto business, has retired, 
selling his business to Paul A. 
Skinner. 

Pontiac officials said Gridley 
had the longest service with 
Pontiac of any dealer in the 
U.S. 

Gridley, who started his auto- 
motive career in 1909 in Okla- 
homa City, came to Wichita in 
1912 and sold the Maytag Mason. 
He then went to Kansas City, 
where he became a dealer for 
Peerless, Locomobile and Au- 
burn. He headed an Oakland 
dealership in Wichita three 
years before he was appointed 
a Pontiac dealer in 1926. 





Jacquemart Heads 


Calif. for Willys 


TOLEDO. —E. A. Jacquemart, a 
veteran with more than 20 years 
in automotive sales experience, has 
been named Cali- 
fornia zone man- 
ager for Willys- 
Overland’s West 
Coast division, ac- 
cording to How- 
ard P. Grove, 
vice - president in 
charge of sales. 

With headquar- 
ters in Los An- 
geles, Jacque- 

a mart’s territory 
E. A. Jacquemart = ij] include Cali- 
fornia and parts of Nevada. The 
new zone manager previously served 
with General Motors and Hudson. 


Form King Sales 


King Sales & Service, Hamilton, 
O., has been incorporated by Mari- 
on King, Charles King and Chester 
Little. 
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L-M Shop Schools 
On °53 Models 
Set to Open Dec. | 


DETROIT.—Service training 
schools for dealers in 23 sales dis- 
tricts will be started by Lincoln- 
Mercury on Dec. 1 and will con- 
tinue through Jan. 16. They will 
cover maintenance of 1953-model 
cars. 

A new chain service training 
program was started in Detroit 
last week with a school held for 
service managers and service school 
instructors. It was attended by 
representatives from five L-M sales 
regions as well as service repre- 
sentatives from Ford International 
and Ford of Canada, according to 
E. D. Longenecker, L-M service 
department manager. 

The chain action will be carried 
on down to the dealer level, Longe- 
necker stated, so that at least one 
person in each L-M dealership will 
be trained to handle service prob- 
lems when the new models are in- 
troduced. 


Thumbs Down! 


2 of 5 Hitchhikers Found 


To Be Criminals 


CHICAGO.—Two out of every 
five thumbs begging rides from 
motorists are on file with the Fed- 
eral Bureau of Investigation in 
Washington, the Chicago Motor 
Club said last week. 


Charles M. Hayes, president, said 
that there are great hazards in 
picking up hitchhikers, for many 
of them have records of kidnap- 
ings, robberies and murders against 
motorists. In addition, he warned, 
laws in at least 25 states prohibit 
drivers from picking up hitchhik- 
ers on the roads. 

Even in the case of honest hitch- 
hikers, Hayes pointed out, there is 
the further risk of encountering 
damage suits when accidents on 
the road result in injuries to the 
“thumbers.” 


Serves an 11,000,000-car market! 


=BRIGGS ASSORTMENT No. 1250 


SHOCK 





mms oh la 


o Pett ee 
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Complete Sets for Ford, 1951-49; 
Chevrolet, 1952-49; Plymouth, Dodge, 
DeSoto and Chrysjer, 1950-39. 


HIS Briggs profit package—including 
12 shocks, metal display stand and 
strong advertising material — puts you in the 
shock absorber business in a big way.— 
And all for the cost of shocks and bushings 
alone! The market is there. Four cars in 
five need new shocks now. Get your share 
with Briggs Assortment No. 1250! 


THE BRIGGS SHOCK ABSORBER CO. + Cleveland 3, Ohio 
Division of The Gabriel Company 


es 
. | 


! 





ABSORBERS 
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Fla. Suit Charges 
Dealer Caused 


Loss of Job 


JACKSONVILLE, Fla. A suit 
for $47,675 has been filed in Circuit 
Court here against Bill Terry’s, Inc. 
(Buick) and its president, W. H. 
Terry. 

The plaintiff, Evelyn Gregory, 
charges that Terry and Paul L. 
Miller, vice-president of the dealer- 
ship, persuaded officials of the 
Florida National Bank to discharge 
her last December after she re- 
portedly refused to sign a letter 
handed her by the bank president. 


Terry asserted that the firm had 
adequate defense against the suit 
but that he did not think that this 
was the proper time to discuss it. 


The letter which Miss Gregory 
refused to sign is said to have con- 
tained an “apology” for writing 
Buick division in Flint, complain- 
ing about a Buick she and a woman 
friend had bought from Terry’s 
and his alleged refusal to correct 
the defects of which she com- 
plained. 


In the suit, Miss Gregory charges 
that the bank official attempted to 
“force and coerce her to sign” a 
letter countermanding her com- 
plaint to the factory. When she 
declined to sign, the suit states, she 
was discharged. 

Since, says Miss Gregory, she has 
been unable to find employment 
with similar advantages. 


Illinois Dealer Denies 


Income Tax Evasion 


DECATUR, Ill. — Charged with 
evasion of Federal income taxes 
for 1946, 1947 and 1948, Frank M. 
Tenney, local auto dealer, entered 
a plea of innocent. An indictment 
charges that Tenney listed his net 
income as $281,355, whereas it was 
in fact $472,843. 


Classified Want Ads 


AGL IAN heats (e ls 


Bre Metta 


departr it enioy 


AUTOMOTIVE NEWS 





AUTOMOTIVE NEWS, NOVEMBER 17, 1952 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 156,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


TWENTY CENTS (20c) PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing 


readers. Count initials 


address at regular rates, but if signed ‘Box No. ..... 


Ch Mia) Se a ee le 
, in care of Automotive News, Detroit 26, Mich.” 


add 


One Dollar ($1). per insertion for address and extra service as replies are forwarded, unopened, the 


same day received. Display Ads: $11.20 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


HELP WANTED 


SERVICE MANAGER WANTED by one 
of the largest Chevrolet dealers in the 
midwest. Must be a leader with proven 
ability to hire, train, supervise and mer- 
chandise entire service operation. We 
process approximately 2,000 repair or- 
ders per month and customer labor aver- 
ages about $20,000 per month, Practical- 
ly new building with the most modern 
equipment. Full compliment of men. This 
opening is made possible due to a promo- 
tion within our own organization, Sub- 
stantial weekly salary plus an incentive 
bonus. Your earnings are limited only 
by your ability to produce results. Very 
progressive city, good housing, schools, 
churches, stores, entertainment, etc. In 
your reply, please state age, experience, 
last three positions held, reason for leav- 
ing, and why you are seeking a change; 
expected salary and when you can start 
to work. Please enclose a recent photo- 
graph which will be returned upon re- 
quest. All replies held in strict confi- 
dence. Our employes know this adver- 
tisement is being published. Reply Box 
2031, c/o Automotive News, Detroit 26. 


WANTED—Service manager for Lincoln- 
Mercury dealership in western Pennsyl- 
vania, trading area of approximately 
50,000. Beautiful modern building and 
equipment. Excellent opportunity for 
person who can qualify. Answer Box 
2042, c/o Automotive News, Detroit 26. 


SALESMEN. Wonderful opportunity for 
ambitious men selling ‘‘Precision-Fit’’ 
seat covers to new car dealers. Known, 
advertised for over 30 years. Fabric seat 
covers offer steady income, very liberal 
commission, For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 


SALES MANAGER for Lincoln-Mercury 
dealership in one of North Carolina’s 
largest cities. To have responsibility for 
all new car sales and, if qualified, used 
ear sales also. Salary $600 per month 
plus percentage of profits depending on 
qualifications and ability. Box 2029, c/o 
Automotive News, Detroit 26. 


SALES MANAGER. Fully experienced 
man under 45 years of age to supervise 
new car sales for 400 new car Stude- 
baker agency. Must be able to furnish 
complete record proving his ability. Ex- 
cellent salary and gross profit bonus. 
Give full details in letter to Monarch 
Motor Sales, Inc., 12th and Holland St., 
Erie, Pa. 





Opportunity 
Accountant- Business Manager 


To take complete responsibility for ac- 
counting, forecasting and other business 
management functions in dealership with 
gross sales over $2,000,000 annually. This 


REGISTERED MECHANICS. 


PARTS 


POSITION 





HELP WANTED 


We have 
openings for two well qualified Lincoln- 
Mercury mechanics with references, Ideal 
working conditions, vacation and group 
insurance plans, wonderful climate. Write 
Manske Motors, Brownsville, Texas. 


MANAGER, experienced, for 250 
car Chrysler Corporation dealership in 
city over 30,000, Montana. Good salary, 
must furnish references, permanent posi- 
tion. Write in detail. Box 2032, c/o 
Automotive News, Detroit 26. 


POSITION WANTED 


Tie 


GENERAL MANAGER or sales manager 


with training and experience for entire 
operation. 25 years in automobiles, Six 
years as used car manager and seven 
years as new car manager in 800 car 
Ford dealership. Prewar experience. Now 
own and operate small dealership for 
past five years. Would like to make 
connections in town of 50,000 or more. 
Married, children, and 45 years old. Ref- 
erences exchanged. Box 2013, c/o Auto- 
motive News, Detroit 26. 


AS SALES MANAGER or 
manager. Eighteen years’ experience in 
the auto business with well known deal- 
er. Five years as salesman; thirteen 
years as sales manager. Good reason for 
wanting change. Good habits, good clos- 
er. Best of references. Box 2035, c/o 
Automotive News, Detroit 26. 


USED CAR MANAGER available January 


1st. Sober, energetic and a hard hitting 
producer with 20 years’ experience in the 
automobile field. Any location consid- 
ered; all replies confidential. Box 2033, 
c/o Automotive News, Detroit 26. 


cn 
FULLY EXPERIENCED accountant-office 


manager of automotive dealership. Good 
background and personality, able to han- 
dle the public. Also familiar with financ- 
ing and collections. Box 2034, c/o Auto- 
motive News, Detroit 26. 


DODGE-PLYMOUTH PARTS MANAGER. 


Age 31, seven years’ experience, familiar 
with all phases of parts operation with 
medium dealer. Best of references. Pres- 
ently employed. Write Box 2012, c/o 
Automotive News, Detroit 26. 


ES 
FORMER CHRYSLER LINE dealer wishes 


to purchase interest in 150 car or larger 
GM, Ford, L-M or Chrysler line deal. 
Active participation. Box 1976, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


WELL ESTABLISHED, going, 


411 Curtis Bldg. 


DEALERSHIPS AVAILABLE 


top inde- 
pendent dealership available in one of 
Texas’ largest and fastest growing cities. 
Facilities complete and up-to-date in 
every detail. Ultra modern building de- 
signed and built for the business. Best 
location in city. Good sales volume and 
profits past eight years. Well trained 
staff on job. Due to owner’s health, 
dealership is offered at a very reasonable 
price. Must be seen to appreciate. Sale 
subject to factory approval. All replies 
strictly confidential. Write Box 2016, c/o 
Automotive News, Detroit 26. 


DEALERSHIP, handling Dodge-Plymouth, 


in fast growing Tennessee city. 1951 
gross business over $800,000. New build- 
ing containing 15,000 square feet with 
large used car lot adjoining. No real 
estate to buy. Will sell parts and equip- 
ment at substantial discount. Box 2044, 
c/o Automotive News, Detroit 26. 


MIDDLE GEORGIA automobile dealership 


for sale. Good stock parts, nice tools, no 
real estate, located in middle Georgia, 
excellent market, last year enjoyed 17% 
penetration, first six months of 1952, 
17.4%. $18,000. Box 2039, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP AVAILABLE IMMEDIATE- 


LY, handling Dodge-Plymouth. Over 100 
car contract in 6,000 population county 
seat town. Only Chrysler line in this 
wealthy Iowa farm community. Family 
illness, $17,500 cash buys. Box 2038, c/o 
Automotive News, Detroit 26. 


WHEN BUYING or SELLING 


an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


Detroit 2, Mich. 


LEADING INDEPENDENT dealership in 


Maryland near Washington, D. C. Well 
established, profitable operation. Excel- 
lent location in large trading area. No 
real estate. Box 2037, c/o Automotive 
News, Detroit 26. 


NEW ENGLAND DEALERSHIP represent- 


ing independent. Strategically located 
building 150’x68’. Six year lease includes 
gas station, 100 car franchise. $25.000 
would handle. Box 2002, c/o Automotive 
News, Detroit 26. 


WITHIN FIFTY MILES of N. Y. C. han- 


dling Chrysler-Plymouth, 200 cars; Ford, 
100 cars; Pontiac, 100 cars; DeSoto- 
Plymouth, 200 cars; others. M. Korn, 
148 Market St., Paterson, N. J. 


AUTO AGENCIES 


BUSINESS OPPORTUNITIES 


USED CAR BUSINESS for sale. 
established, highly successful, used car 
business ideally located in downtown 
Newark, New Jersey. Lot can be leased 
or purchased. Present inventory of cars 
can be purchased at attractive price 
Terms can be arranged. Box 2021, c/o 
Automotive News, Detroit 26. 


Long 


AVAILABLE. Dealer counseling 
and promotion agency open for manage- 
ment by experienced salesman. Protected 
Detroit territory, established key ac- 
counts, potential unlimited. No invest- 
ment. For appointment in Detroit, wire 
or call The Dobie Co., 1312 Ontario, 
Cleveland, Ohio. 


AGENCY 


FLORIDA MOTEL 
Fabulous southern Florida, 94 deluxe units. 
| Excellent location, close to everything and 
only one block from ocean. Gross income 
| first year—$132,800. Total price less than four 
times annual income. Requires $200,000 cash 


down. 
HARRY G. ELMORE, Realtor 
Motel and Hotel Broker 
942 Edgewood Ave. Jacksonville, Florida 





DEALER SERVICES 


INVENTORY SERVICE 
Parts Accessories 

Lerge and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
Chicago, liliaols 


INVENTORY SERVICE, Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet. 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


INVENTORY SERVICE 


buy-sell service. 
organization —in business since 4 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 


INVENTORY SERVICE 


Complete parts and accessories inventories 


his appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 
1731 Candler Bidg. Atlanta 3, Ga. 
Alpine 1140 


SHOPPING SERVICE 


locate genuine parts for all makes of 


no results, 
charge. We also delete vour overstock. 
DISPATCHERS PARTS SERVICE 
5050 Joy Rd. Detroit 4, Mich. 
TExas 4-7450 


agency is located in a top midwestern one CARS FOR SALE 
dealer town of about 100,000 people. Will 


consider man with Hull-Dobbs or other 


DEALERSHIP, HANDLING STUDEBAK- 
ER. One of the largest dealerships, 
handling Studebaker; in the east, located 
close to New York City, having 1,000,000 


Large, medium and small “Big Three auto 
agencies located throughout the United 


HELP WANTED 
States. Write for brochure. 


TRUCK MANAGER to handle entire Chev- 


ATTENTION! 


rolet truck operation, new, used, ap- 
praising, reconditioning, advertising, hir- 
ing and training salesmen, Must know 
competitive trucks. We are volume deal- 
ers and leaders in our market. A recent 
expansion program makes this position 
available. Our employes know of this ad. 
You do not necessarily need be employed 
at present by a Chevrolet dealer. This is 
@ permanent job with salary and bonus. 
Promotions and earning increases will be 
governed entirely by your ability to pro- 
gress. Please do not reply unless you are 
a top man willing to work hard for suc- 
cess. In your answer please state age, 
experience, your present position and why 
you are seeking a change. Enclose a re- 
cent picture of yourself which will be 
returned. State when you can start to 
work and what salary you expect. Rest 
assured all replies will be held confi- 
dential. Reply Box 2030, c/o Automotive 
News, Detroit 26. 


AGGRESSIVE SALESMEN with automo- 
bile parts experience looking for a bet- 
ter future. We offer an opportunity to 
earn $6,000 a year and up, selling body 
hardware, replacement parts and special- 
ties direct to new car dealers. Ours is an 
old established company and due to sales 
expansion and promotions we have pro- 
tected territories open in all parts of the 
country. A sound financial arrangement 
and a company car furnished, Lee Rodg- 
ers and Company, Box 182, West Rich- 
field, Ohio. 


chain experience. This position offers se- 
curity and good financial reward based on 
salary and share of profits. Wire or Write 


Box 2046, 
c/o Automotive News, Detroit 26. 
For Interview 


SERVICE MANAGER. Most modern and 
best equipped service department in Mo- 
hawk Valley, New York State. Ten man 
shop. Must have Chrysler products ex- 
perience. Write stating qualifications. 
Box 2028, c/o Automotive News, De- 
troit 26. 


COMBINATION OFFICE MANAGER, 
bookkeeper and credit manager for large 
Chrysler Corporation dealer in western 
South Carolina. Excellent salary. Write 
Box 2178, Greenville, S. Car. 


SALESMAN for competitive wiping rags 
and waste wanted. Good commission. 
Please write to Box 2027, c/o Automo- 
tive News, Detroit 26. 


TRUCK ASSEMBLY 
MANAGER 


for 
OVERSEAS 


population trading area. 1951 gross busi- 
ness, $2,000,000 new and used cars. 
Established 41 years. Excellent show- 
room and complete service facilities. Rea- 
sonable lease. Terms can be arranged. 
Box 2020, c/o Automotive News, De- 
troit 26. 


nD 

“‘BIG THREE’? DEALERSHIP for sale in 
midwest’s fastest growing city. In busi- 
ness nearly 20 years. 300 car contract. 
Very modern equipment. Owner has oth- 
er interest in the south. Buyer must 
qualify with factory. Will sell building 
and equipment or a lease available if 
desired. Box 2004, c/o Automotive News, 
Detroit 26. 


DEALERSHIP, handling Studebaker, in 
northeast Texas city of 25,000 population. 
Deal has netted better than $21,000 per 
year for past five years. Price, $19,850, 
includes furniture, fixtures, tools, ma- 
chinery and approximately $7,500 in 
parts. Lease modern building with ad- 
joining used car lot for $250 per month. 
Should make investment back first year. 
Sale subject to factory approval. Box 
2017, c/o Automotive News, Detroit 26. 

ee 


DEALERSHIP, forced sale, owner’s health. 
Fine southern town. 20,000 population. 
New masonry building 75’x100’. Most 
modern equipped shop, used car lot 
75'x100’ adjoining. Best location in town. 
Same owner seven years. Total value 
including property about $175,000. Avail- 
able with or without property. New 
handling Nash. Make offer. Box 1998. 


150 Montague Street 


DEALERSHIP, handling Studebaker, 


DAVID JARET CO. 


Established Over 29 Years 
Brooklyn 2, N. Y. 
ULster 2-5600 


in 
rich San Joaquin Valley. All new equip- 
ment, large used car lot. $23,000 in- 
cludes $5,500 lease deposit. Rittenhouse 
Motors, Hanford, Calif. 


DEALERSHIP, handling Dodge-Plymouth, 


in north Texas. Lease building and used 
car lot at inventory—$27,000. Details on 
request. Box 2043, c/o Automotive News, 
Detroit 26. 


FOR SALE. Dealership handling Pontiac- 


Cadillac in great industrial area of great- 
er Kansas City, Missouri. Box 2001, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 


CHEVROLET IN TEXAS ONLY. Qualified, 


financially responsible business man 
wants to buy Chevrolet dealership. Al- 
ready factory approved. Absolute confi- 
dence is guaranteed. I am prepared to 
act immediately upon receipt of your 
answer. Write or wire today. Williams, 
Box 1938, Abilene, Texas. 


CASH FOR 
FORD or GM DEALERSHIP 
Anywhere 


USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 195! and 1952 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 

These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 
729 S$. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 


ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
BUY NOW AT LOW PRICES 
1949 - 1950 
Plymouths — Fords — Chevrolets 


c/o Automotive News, Detroit 26. Sell Your Assets? 


400 Units Minimum 
Will Consider Partner 
Best of References. Factory Approval 
Box 1986, c/o Automotive News, Detroit 26 


WANTED TOP AUTOMOBILE 
FINANCE MAN 

An established, aggressive, regional fi- 
nance concern located in the south has an 
excellent opening for top flight automo- 
bile finance man, age 30 to 40. Must be 
thoroughly experienced and capable in 
selling and servicing without recourse au- 
tomobile finance paper. Right man can 
earn $12,000 to $15,000 a year including 
liberal profit sharing arrangement. Please 
do not apply unless you are thoroughly 
experienced and qualified for top execu- 
tive job in this field. Please outline experi- 
ence thoroughly. Our employes know 
about this advertisement. 


Address Box 2040, c/o Automotive News 
Detroit 26 
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THE R. A. AGENCY 


S4TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mer. 
SARATOGA 17-2300 SHERWOOD 17-1700 


American firm requires first rate experi- 
enced man to take full charge of large 
shop assembling trucks and also manage 
truck and car maintenance service. 


Why Sell a Dealership Grossing 
Over 2 Million in Sales Annually 
In South's Richest Market? 


We have legitimate reasons and conse- 
quently offer a rare opportunity. Leading 
independent new car authorized dealer- 
ship in city's top location. Car and busi- 
ness have good community acceptance. 
Beautiful showrooms and offices, modern, 
well-equipped shop, excellent sales and 
office staff. Location in city’s main thor- 
oughfare. Profitable used car lot in con- 
nection with building. Good lease. Sale 
subject to factory approval. All replies 
confidential. Write Box 2026, c/o Automo- 
tive News, Detroit 26. 


Very attractive arrangement for right per- 
son. 


BUICK OR OTHER GM line in southwest. 
Prefer Oklahoma or California in city 
exceeding 25,000 population. Well financed 
and experienced. All replies held in 
strictest confidence. Box 2015, c/o Auto- 
motive News, Detroit 26. 


FORD-MERCURY — Population desired. 
Ford 15,000 up, Mercury 30,000 up. Con- 
fidential. Cash. Box 2036, c/o Automotive 
News, Detroit 26. 


BUSINESS OPPORTUNITIES 
AUTO PAINT and body shop. Fort Lau- 
derdale’s best location. Downtown. Good 
reputation, well equipped, baking oven. 
Room for dealership. $12,000, P, O. Box 
815, Fort Lauderdale, Fla. 


KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of Americ: 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 
Market 8541 — Belmont 015! 
IN THE HEART OF INDIANAPOLIS 


Only person with extensive experience and 
first rate references need apply. 


Write, giving detailed professional 
Personal background. 


and 


All Replies in Strictest Confidence 


Box 2045 


e/a Automotive News, Detroit 26 
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CARS FOR SALE PARTS FOR SALE MISCELLANEOUS 





CARS FOR SALE MISCEL LANEOU Ss 


E N G INE REBUILDING — Crankshatt 














1952 AUSTIN A 40 sport convertible, 3,000 


ur 








Ben Fishel 
Auto Auction 


SALE EVERY TUESDAY 
Rain or Shine 


DEALERS ONLY 


Hube Elliott and 
Hugh James 


Auctioneers 


TONEY LEVILL, MANAGER 


Phones 222-223 


2nd and Ohio —_ Cairo, Illinois 





—AUTO— 
AUCTION 


—AT— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 


conti cs 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Tex Rickard 


Jos. E. Johnson 
Auctioneers 


O. K. AUTO 
AUCTION 


4305 Euclid Avenue 
Cleveland, O. 


EVERY 
Tuesday Noon 


For Reserved Numbers 
Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 


Auctioneers 
HAROLD STRAIT 
RAY AUSTIN 






| 
| 


miles—-$1,450. 1952 Singer 1500 converti- 
ble, new, extras—$1,550. 1950 M.G. road- 
ster clean—$1.100. Terms cash. City Mo- 
tor Co., 861 Granby St., Norfolk, Va 


AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 


Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A, and N.A.A.P.A. 


CARS WANTED 








WANTED TO PURCHASE. New or used 
Also 


1951-1952 Kaisers and Henry J's. 


parts, accessories, signs. 


O.P.S. ceiling prices.’’ Phil Gardiner, 98 
N. Main, Mullica Hill, N. J. Phone 
5-6291. 





WE WILL BUY 


New Untitled 
Chevrolet Cars 


and 


One-Half Ton Pickups 


‘We guarantee that these cars will not 
re-sold above OPS ceiling prices." 


be 
Wire—Write—Phone 
Bob Jackson 


Jackson Chevrolet Co. 
Pueblo, Colorado 


NEW FORDS 
WANTED 
Highest Prices Paid 


Contact 
JOHN DEKLE, Sales Manager 


J. C. LEWIS MOTOR 
Co., INC. 
FORD DEALERS 
SAVANNAH, GEORGIA 
Phone No. 4-4421 


“We guarantee that these cars will not 
be re-sold above OPS ceiling prices.” 





PARTS FOR SALE 





———_ 


Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 


west, Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 


‘“‘We guarantee 
that these cars will not be re-sold above 


St. Louis 9, Mo. 





TO 


PONTIAC PARTS. 


PARTS 


TWO GMC TANDEM 


BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Quantity Shippers—All GM Parts 
Shipped Same Day 
WRITE—WIRE—PHONE 


All Shipments C.O.D. 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 


WAbash 2-1030 





ALL STUDEBAKER DEALERS. For- 
mer dealer has small parts inventory for 
sale. Will give bins if you purchase stock 
at cost. Also signs, tools and equipment 
at a sacrifice. Contact. W. O. Bunting 
Jr., N. Market St., Loudonville, Ohio. 
Phone 0141. 


Fast service on grilles, 
doors, panels for Pontiac and 
1937-1952. Prompt shipment on 

Stacy Trent Pontiac, 224-236 
Trenton, N. J. Phone 


fenders, 
GM cars, 
any part. 
West Hanover St., 
4-5194. 


FOR’ SALE. 
New. Out of business. 
proximately $2,200. 
Masterson Motors, 
an excellent deal. 


DeSoto-Plymouth. 
Inventory at ap- 
Write or phone. 
Defiance, Ohio, for 





TRUCKS FOR SALE 


axle dump trucks. 
183’’ wheelbase equipped with increased 
cooling, 2 speed standard Eaton axle, 
gear ratio 7.79, 426 cubic inch motor, 40 


amp generator, oil bath air cleaner, 
Clark five speed direct transmission, 
torque divider, auxiliary transmission, 


fresh air heater, sub-floor in dump body, 
ten yard Daybrook dump body—12’ long 
7’ wide, 38%’’ sides and % cab shield. 
Heavy duty twin hoist—8,000 pound Eat- 
on front axle, 10:00x20 12-ply tires, all 
purpose tread. The trucks are new, listed 
for $11,226 each and were purchased new 
in October, 1951, by a large contractor 
for a specific job which has been com- 
pleted. They have been driven approxi- 
mately 1.800 miles and were never li- 
censed. The contractor has no further 
need for these trucks and is willing to 
sacrifice them for quick sale. The trucks 
are in excellent condition and can be seen 
by appointment. Jim White Chevrolet 
Co., 1301 Monroe St., Toledo, Ohio. 


FOR SALE. Two 1944 Walter four wheel 


drive trucks, model No. FCKG with five 
yard bodies and twin cylinder hoists, 
underbody scrapers, snow plow attach- 
ments and full hydraulic controls. One 
1945 Walter, model No. FSS, equipment 
same as above. One 1945 FWD four 
wheel drive truck, model No. M-10 equip- 
ment same as above. These trucks have 
very low mileage and are in A-1 condi- 
tion. Priced to sell, Contact Zoladz Mo- 
tors, 1389 Bailey Ave., Buffalo 6, N. Y. 
Phone TA 7788. 


BUSES FOR SALE 


1952 CHEVROLET SCHOOL BUS demon- 


strator. Driven 834 miles. 47 passenger 
Wayne body. Price $3,695 less Federal 
tax if sold to school board. Chas. H. 
Sipe, Inc., Cambridge, Ohio. 


TWO GOOD USED BUSES. One 25 passen- 


ger Pony Cruiser. One 28 passenger Beck. 
Both in good safe operating condition. 
Heskamp Motor Co., Columbia, Ky. 
Phone 3821. 


SHOP EQUIPMENT FOR SALE 


OUTSIDE CHRYSLER neon sign. Jim El- 


lis, Fremont, Ohio. 





CLAYTON DYNAMOMETER 
Model 41 C — 524 FF 


AS NEAR AS YOUR PHONE 


Automatic BraKing 


WITH BRAKE HOOK-UP 
$5745 tts 
ONLY... '51* ai 
Meets 1.C.C. Strength Requirements 
e * e 
COMPLETE with 
Guide Cables and 561 45 
BRAKE HOOK-UP .......... 
Meets ALL 1.C.C. Requirements! 
UICK-TOW, » 
ratumer fae tae cig Seo OO 
Intra-State we .. : = $42. 50 
(Folding "Vv" Type) 





ALL MAKES TOWING 
EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


—SPECIAL— 
Protecto Covers (Tailor Made) .... $6.95 
Carrying Bags 
SAFETY CHAINS, set of 2, only .... $2.50 

WE STOCK ALL TYPE PARTS 


FOR IMMEDIATE DELIVERY 
All Prices Include 8% Fed. Excise Tax 
7 * 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AN 3-8888 ‘ MO 
DE 2-0700 Nite { DO san 


40 So. Clinton St., Chicago 6, IH. 





grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce &t., 
Lynchburg, Virginia, 


8 out of 10 
DEALERS PREFER 


THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 
NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


85 Federal Tax 
Included 


FACTORY $ 
NET PRICE 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 








—- SALESMEN - 


To Sell 


~Kwik-Way” 


America's Finest Complete Line of 


Our new models .. . 
of our organization. 


Compensation is outstanding. 
Possibilities of a lifetime job. 


not absolutely necessary. 





Motor Reconditioning Equipment 


Today's new markets demand expansion 


Selling is direct to old and new classes of trade. 
Stocks—demonstrators & parts furnished. 


Mechanical aptitude and ability or experience important but 


Main qualifications—pleasant, good hard worker or man who 
has been successful and wants greater earnings and security. 


Men now being considered for New England—New York State 
— South Carolina — Central Tennessee — Northern Ohio — 
N. W. Pennsylvania—Michigan—Northern IIlinois—Wisconsin 


—Northern 
Write or phone 


Minnesota—Western 


lowa—Other possibilities. 


Latest type water cooled. New in every re- 

spect. Can be bought right at big saving. 

Space problem only reason for selling. 
Write or phone 


CHIEFTAIN PONTIAC, INC. 
111 W. 38th St. meee Indianapolis, 


GENERAL MANAGER 
FOR 


NEW CAR DEALER 


Large automobile dealer, one of the ‘Big Three,"’ with the most mod- 
ern showroom, service and parts department in northern New Jersey, 
offers a high salary with an exceptional opportunity to a hard working 
executive. Automobile experience preferred, but not essential, who 
has the ability to take full and complete charge, to manage a sales, 
service and parts department. Must be able to organize and train 
sales personnel, help close deals, have a ‘'Know-How'' of sales promo- 
tion and a proven record of accomplishment, be between 35 and 45 
years of age, have the finest of character with the very best of refer- 
ences. Write full resume to 


Cedar Rapids Engineering Company 


Ind. 


Cedar Rapids, lowa — Dept. B 





ANTIQUE CARS WANTED 


| WANTED. Antique car, 1915 or older. 
| Prefer Olds, Buick, Cadillac or any pres- 
ent day makes. Must be in good condi- 
tion or can be made serviceable, Write 
as to price and what you have, Fahrr’s | 
Garage, Greensburg, Pa. 


MISCELLANEOUS 











New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [] or send bill [] 





WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 


Box 2041, c/o Automotive News, Detroit 26 
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QUIZ Prospects? 
Do You Want a Real Money Making Proposition? [Our PROT smn ae ON oo ccssssussssssessssessssivssssvinesssvivesasapeasiivsaverasesen 
Several Good Territories Available AN" le sow doing tis for hue- : Saale saad te 
: a i; aaa ities, || Steet Address.......-.sececeeceeeeeseeesereeeeseees LOMO NOs eeeeee, 
Earnings Unlimited oe Se ee ee ee i viceicasesinsevaespeeasasasaqncsaniates iis siaccccasseeeen 
SEE OUR AD ON BACK PAGE in for ee Samples and ietets enaiiieiiaiinie 
Details of this AMAZING PLAN ; Car Dealer [) Truck Dealer [] Manufectorer [) 
The Carlife Guaranty Company SANZO SPECIALTIES || Jobber 1 insurance [] Financial [) Supplier 0 
16501 Wyoming Avenue Detroit 21, Michigan Box 68-A Endicott, N. Y. Make of Car..... Ce ererereresececesecese We ncccvccccccccccece waneens 
L 11-17-52 











CARLIFE GUARANTY “72” 


QUESTION: Do service managers like CARLIFE GUARANTY 
“Fae 


























QUESTION: Is CARLIFE GUARANTY “72” expensive? 






ANSWER: No! CARLIFE GUARANTY “72” usually pays for 
itself in from two weeks to a month .. . then accumulates. 
cash for you. F 


ANSWER: Yes, because it keeps the shop busy, since 72% 
of CARLIFE customers come back regularly for service. 
Your service men watch for repairs, worn tires, wheel 
alignments or other items not covered by the policy. 


* ;” 
4 


QUESTION: Is CARLIFE GUARANTY ‘'72” connected with | 
any oil company or follow-up promotion scheme? QUESTION: What happens after 2 years or 25,000 miles 
when the customer’s CARLIFE GUARANTY “72” expires? 

ANSWER: NO! You sell any oil you wish. 

ANSWER: You are then in the most advantageous position 
to talk new car to him because his used car, covered 
by CARLIFE GUARANTY “72” takes on considerably 


QUESTION: When was CARLIFE GUARANTY. 72” origi- odded value tn wade. 


nated and established? 


ANSWER: In 1936 by George M. Taylor, veteran automo- 
bile dealer who recognized the need of a strong, power- 
ful link to tie his customers to his dealership and keep 
them coming back. 


QUESTION: Is there a limit to the size of dealership that 
can use CARLIFE GUARANTY “72”? 


ANSWER: No! Large and small dealers representing every 
make are profitably using CARLIFE GUARANTY “72” 


QUESTION: How do | secure revenue from CARLIFE 
GUARANTY? 

QUESTION: Do | need additional help to operate the 

ANSWER: Directly through the sale of CARLIFE GUARANTY CARLIFE GUARANTY “72” plan? 

“72” to new car customers and indirectly through in- 

creased service business. ANSWER: No! CARLIFE GUARANTY “72” works almost 
automatically to bring back your customers month after 


month. 


QUESTION: Why is CARLIFE GUARANTY “72” so helpful 
in selling new cars? 

QUESTION: Why is it called CARLIFE GUARANTY “72"'? 

ANSWER: Because it guarantees your customer “no major 
repair bills for 25,000 miles, or two years, whichever 
comes first ” 


ANSWER: Because it brings back 72% of new car customers 
regularly for service. 


TEAR OUT THIS COUPON —MAIL IT NOW! 
QUESTION: How can CARLIFE GUARANTY “72” 


fit in your picture and help your agency? 





The CARLIFE GUARANTY 
16501 Wyoming, Detroit 21, Michigan 
Telephone Diamond 1-2388 










Tell us, without cost or obligation, how CARLIFE GUARANTY “72” 
can help us accumulate cash and improve our operation. 


ANSWER: Mail the coupon today and you will 
promptly receive all the facts concerning 


Name of Dealership 


Name 
this tested money-making plan. It works Make of Car 
Address 
everywhere! City Zone State 
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